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rinse  I 


Sta-Puf  teaches  secret  of  soft  washables 


after  just  one  rinse 


--  And  use  Sta-Fld*'  Liquid  Laundry  Starch  for  the  finest  finish  of  all! 


Don’t  let  your  students  wait  to  become  homemakers  before  they  learn  how 
to  get  softer,  fluffier  washables.  Teach  them  now.  Tell  how  Sta-Puf®  Rinse 
makes  woolen  sweaters  feel  like  cashmere,  ends  “static  cling”  in  nylon 
slips.  And  when  your  students  become  homemakers,  they’ll  know  Sta-Puf 
rinses  softness  into  all  washables.  Towels  fluff  up  almost  half  again  as 
thick.  Muslin  sheets  feel  like  luxurious  percale.  Flatwork,  blue  jeans,  and 
corduroys  dry  so  wrinkle-free,  they  need  little  or  no  ironing.  Wash  and  wear 
clothes  require  less  “touch-up”  ironing.  Sta-Puf  makes  such  a  difference 
in  washables!  Get  Sta-Puf  and  show  students  that  difference. 


Now!  3  Slant-Needle  Machines  by  SINGER 
...made  In  America  by  American  craftsmen 

Zig-zag  and  straight-stitch  models  with  interchangeable  accessories  . , .  ideal  for  classrooms 


New’  SIANT-NEEDLK  Deluxe (H04)... finest  straight- 
stitching  machine  for  every  type  of  fabric  from  gossamer- 
light  sheers  to  bulky  coatings.  Great  variety  of  easy-to-use 
attachments  fur  supplementary  work. 


New  SLANT-0-M.\TIC  Special  (#403)  . . .  lets  you 
do  straight  stitching  and  a  variety  of  zigzag  and  decorative 
stitches.  Comes  with  a  set  of  “FASHION*  Discs”  for  addi¬ 
tional  decorative  stitches. 


The  perfect  series  for  classroom  use! 
Fi.xed  bobbin  case  •  E^sy-threading  drop-in  bobbin 
•  Needles,  bobbins,  other  parts  interchangeable  • 
Needle  slants  toward  operator  •  Gear  motor  drive 
for  no-stall  stitching  •  Built-in  threading  chart  on 
each  machine  •  “On  call”  maintenance  .serv’ice  • 
Simplest  for  school  op>eration  •  Choice  of  space¬ 
saving  desk  cabinets  •  Rugged  construction. 


l-to-.j  ratio 

Classroom  experience  indicates  a  good  ratio  of  zig¬ 
zag  to  straight-stitching  machines  is  one  to  Hve. 
Students  learn  everything  that  a  straight-stitching 
machine  can  do  and  have  some  experience  on  the 
latest  automatic  zigzag  equipment. 


Famous  SLANT-O-MATIC*  (#401)  .  .  .  greatest  all¬ 
purpose  machine  ever  made  . . .  simplest  to  operate !  To 
do  buttonholes,  decorative  stitches,  sew  on  buttons,  blind- 
stitch  hems  without  attachments,  just  “tune”  the  knob. 


DETAILS?  Use  handy  coupon  in  Coupon  Section! 

Listed  in  your  phone  book  under 
SLNGER  SEWING  MACHINE  CO. 

*A  Trademark  ofTHl  SLNCta  UANUIACnnUNC  COw 


Special  prices  to  schools. 


SINGER  SEWING  CENTERS 
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NEW!  An  idea  book 

for  you  to  use  with  our 
detailed  “How  To”  teaching  aids 


’  '  VS/AXES 

lories  shin^  iMoe^  ^hihy 
z,  for  floors  ohiy  ^  z.  tvariy 
ho  naphtha  5.  COhfain$  naphtha 
4.  does  not  dean  4.  Cleans  as  it  i/va;{es 


le-PAGE 
TEACHING  eulC 
ON  HOME  CAR 


Ideas  for  bulletin  boards,  demonstrations  j 
and  discussions,  class  and  home  experi-  ! 
ence  projects,  field  trips  and  the  use  of 
other  available  resources.  Complete  with 
source  list  of  companion  teaching  aids,  / 
and  comprehensive  cross-reference  index  / 
of  'fmojects  by  subject  matter  and  teaching  j 
unit.  Reviewed  by  leading  educational  [ ' 
authorities.  ^  f 

Each  year  we  exchange  ideas  on  home  care  projects  ■ 

and  activities  with  hundreds  of  teachers  and  other  group  leaders.  This 
stimulating  exchange  has  formed  the  basis  for  PROGRAMS  AND  PROJECTS  ON  TO¬ 
DAY'S  HOME  CARE,  our  colorful,  illustrated  teaching  guide  now  available  to  you. 

The  booklet  suggests  home  care  demonstrations  and  projects  for  Kitchen,  Laundry,  Bedroom,  Living  Room 
and  Outdoor  Living.  It  includes  ideas  for  correlating  home  care  with  other  areas  of  home  economics  such  as 
consumer  education,  family  living  and  child  guidance. _ 

Practical  Home  Economics  Teacher  Edition  of  Co-ed.  published  monthly,  nine  times  during  the  school  year  in  January,  February.  March,  April.  May,  September,  Octo¬ 
ber.  November  December  Second-class  mall  privileges  authorized  at  Dayton.  Ohio.  Copyright.  IBflO.  by  Scholastic  Magazines,  inc.  All  rights  reserved. 


How 

Have j 
'’OOMi 


JOHNSON’S  WAX  COMPANION  “HOW  TO”  TEACHING  AIDS 
AVAILABLE  FREE  IN  QUANTITY,  INCLUDE: 


MANUAL  OF  HOME  CARE— This  illustrated,  12-page  booklet  brings  you  the  latest  information  about  home 
care  products  and  their  use.  In  addition,  it  answers  many  of  the  questions  about  housekeeping  problems 
which  homemakers  ask  us. 

HOW  TO  MAKE  HOUSE  CLEANING  EASIER— New,  fact-filled,  4-page  student  circular  includes  answers  to  these 
and  other  questions;  plus  dozens  of  additional  tips.  Should  furniture  be  washed  at  house  cleaning  time? 
What  is  the  best  way  to  clean  woodwork? 

HOW  TO  HAVE  A  PRETTIER  ROOM— Colorful,  16-page  booklet  to  help  teen-age  girls  fix  up  their  bedrooms. 
Clever  but  inexpensive  suggestions  for  four  different  types  of  rooms  with  a  dozen  decorating  tips  for  each. 
EASY-TO-MAKE  GIFTS  FOR  THE  SMALL  BUDGET — 16  pages  of  illustrated  ideas  for  making  gifts  for  birthdays, 
showers,  Christmas,  Mother’s  Day,  Father’s  Day— even  party  and  bazaar  prizes. 

ORDER  NOW!  Use  coupon  on  page  127  to  get  your  free  copy  of  our  new  16-page  teaching  guide,  plus  a  com¬ 
plete  list  of  ”how  to”  teaching  aids,  and  new  technical  material.  ^  ^  ^  yy 


Consumer  Education  Director 
Johnson’s  Wax,  Racine,  Wisconsin 
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Here’s  truly  wonderful  news 

for  every  teacher  and  student 
of  Home  Economics.  The  Junior 
Cook-of-the-Year  Search  is  again  being 
sponsored  by  Kroger  and  Westinghouse.  It’s 
the  only  major  Recipe-Cooking  event 
open  exclusively  to  teenagers.  The  young 
girls  who  are  your  students  today  will  be 
the  homemakers  and  mothers  of 
tomorrow.  The  Junior  Cook  Search  is 
designed  to  encourage  them  in  the  art  of  ^ 
creative  cooking... to  stimulate  individual 
incentive. ..add  stature  to  the  fine  art 
of  being  a  woman  and  making  a  home. 

Rewards  are  built  into  the  contest  in  terms  of 
accomplishment  and  satisfaction.  But  there  are 
thrilling  tangible  rewards  as  well 
2000  prizes  including  50  Westinghouse  ^ 

Electric  ranges...  100  three-day-all-expense- 
paid  trips  to  Cincinnati  for  cook-off  finalists  and  their 
teachers.  For  the  five  top  winners  marvelous 
cash  prizes— top  prize  is  $50001— and  a  ten-day, 
all-expense-paid  trip  to  the  capitals  of  Europe  for 
the  winner,  her  mother  and  teacher!  Best 
of  all,  there’s  nothing  to  buyl  Send  for  FREE  entry  blanks 
and  encourage  your  students  to  enter  a  favorite  recipe 
. . .  main  dish  . . .  dessert . . .  any  recipe 
with  a  touch  of  individuality  may  win  one  of 
your  students  $5000  and  you  the  dream  holiday 
of  a  lifetime  in  the  Third  Annual 


over 


JUNIOR  COOK-OF-THE-YEAR  SEARCH 
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rn¥  n  hrmi> 


^5,000 


for  grand  prize  winner 

also  for  TOP  WINNER,  HER  TEACHER  AND  MOTHER 
AN  ALL-EXPENSE-PAID  TEN  DAY 

TRIP  TO  PARIS, 

LONDON,  BRUSSELS,  AMSTERDAM 


Junior  Division 

Ages  1  2  thru  14 
1st  Prize  ^2,000 
2ncl  Prize  ^1,000 


AIR*FRANCE 


Senior  Division 

Ages  1 5  thru  1 9 
1st  Prize  ^2,000 
2nd  Prize  ^1,000 


MORE  THAN  2000  EXCITING  PRIZES 

100  All-Expense  paid  Trips  to  Cincinnati  77  Sets  of  Sears  Tableware 

50  Cash  prizes  of  $100  each  1 25  Elgin  Watches 

50  Westinghouse  1961  Electric  Ranges  1 500  Mercury  LP  Records 

Plus  other  valuable  prizes  for  schools  and  teachers  or  group  leaders 


FOR  625  TEACHERS  AND 
CLUB  lEADERS...Mch  taochcr 
of  a  winning  student  will 
roctivo  o  fabulous  new 
WESTINGHOUSE  electric  con 
opener. 

FOR  625  SCHOOLS  AND 
GROUFS...the  Home  Eco¬ 
nomics  department  of  each 
winning  student  will  receive 
o  deluxe  WESTINGHOUSE 
ROASTER  OVEN. 


EXQUISITE 
ELGIN  WATCHES 


WESTINGHOUSE  DE  LUXE  ELECTRIC  ROASTERS 


MERCURY  LP 
HIT  RECORDS 


WESTINGHOUSE  OE  LUXE  CUSTOM 
IMPERIAL  ELECTRIC  RANGES 


For  FREE  entry  blanks  see  coupon  page 
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CINCINNATI,  OHIO 


Entries  Close  November  19,  I960 


Any  girl  or  boy  12  years  old  but  not  yet 
20  on  November  19,  1960  and  who  is  a 
resident  of  the  following  stoles  is  eligible 
to  porticipote;  Alabama,  Arkansas,  Georgia, 
Illinois,  Indiana,  Kansas,  Kentucky,  Louisi¬ 
ana,  Michigan,  Mississippi,  Missouri,  North 
Carolina,  Ohio,  Pennsylvania,  Tennessee, 
Texas,  Virginia,  West  Virginia,  Wisconsin. 


.  minimizes  pinning,  basting;  prevents  shifting,  puckering.  Use  Pelomite,  new  non* 
woven  fusible  fabric,  in  small  areas— button  holes,  belts,  zipper  plackets,  hems.  Use  porous  Pelomite  with  woven  or  knitted  outer  fabrics. 
Guaranteed  washable,  dry-cleanable.  Ask  for  Pelomite  wherever  Pellon*  non-woven  interfacing  is  sold.  Every  garment  you  sew  needs  Pelomite! 
For  free  illustrated  brochure  write  Dept.  HI,  Pellon  Corp.,  Empire  State  Bldg.,  New  York  1,  N.Y. 


easy  to  apply  just  iron  it  down 
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Teach  your  students 

HOOVER  CARE 

all  around  the  house . 


r 
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NEW  HOOVER 

Electric  Floor  Washer 

washes  floors  and  vacuums 
up  the  scrub  water 

First,  it  wets  the  floor  with  clean 
water  and  detergent,  scrubs  it 
thoroughly,  then  vacuum-drys 
it  instantly.  Gets  floors 
cleaner  because  the  dirty  ^ 

water  vacuumed  up 
is  kept  separate.  ^  • 


r 


NEW  HOOVER 

Constellation 

Walks  on  air"  to  take 
the  drag  out  of  cleaning. 

New  Hoover  Constellation 
lifts  itself  up  on  its  own  air 
stream  as  it  follows  you. 

With  its  powerful  motor, 
dual-purpose  nozzle,  telescoping 
wand,  double-stretch  hose,  and 
full  set  of  tools,  it’s  the  finest 
canister  cleaner  made. 


r 


NEW  HOOVER 

Convertible 

"Dances  out  the  deep-down  dirt 
other  cleaners  miss 


Only  the  Hoover  lifts  rugs  on  a 
cushion  of  air,  then  “beats,  as 
it  sweeps,  as  it  cleans’’  to  get 
out  the  deep-down  dirt  in 
rugs.  And  Hoover  has  the 
“Automatic  Shift’’  that 
gives  you  extra  power 
for  attachments. 


NEW  HOOVER 

Floor  Polisher 

Waxes,  polishes  and  scrubs 
floors— cleans  rugs,  tool 

Now  you  can  get  Hoover  quality 
in  a  floor  polisher  that  does 
four  of  the  least-liked  house¬ 
hold  jobs  without  the  hard 
work.  And  the  polisher 
handle  shortens  to  let  you 
wax  and  polish  table  tops. 


n 


/ 


NEW  HOOVER 

Steam-Dry  Iron 

The  iron  with  the  stainless  steel 
soleplate— glides  smoothly 

Here’s  the  iron  to  recommend 
for  proper  care  of  all  fabrics. 
Stainless  steel  soleplate — 
a  Hoover  exclusive— resists 
scratches  from  hooks,  eyes, 
buttons,  zippers.  Glides 
smoothly  over  any  fabric. 


L 


Passing  this  information  on  to 
your  students  will  give  them 
an  appreciation  of  what  modern 
appliances  can  do  for  them  around 
the  house.  And  their  appreciation  will  be 
heightened  if  you  use  fine-quality  Hoover 
appliances  right  in  the  classroom.  No 
other  brand  of  appliances  compares  with 
Hoover  for  quality  of  workmanship,  fea¬ 
tures,  or  efficiency. 


For  information  on  Hoover’s  Special  Purchase  Plan,  and  for  Educational  Material,  send  in  the  coupon  on  Page  125 

THE  HOOVER  COMPANY,  NORTH  CANTON,  OHIO 
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ACHIEVEMENT  ..  .  goes  home  with 

them  when  you  teach  home  canning,  home  freezing 
and  jelly-making.  For  each  famous  Ball  Mason  Jar  of 
fruit,  vegetables  or  preserves  is  visible  evidence  of 
learning  in  the  most  basic  of  practical  arts — food 
preparation,  preservation  and  nutrition. 

And  you  may  be  sure  their  achievement  will  not  go 
unappreciated.  For  home  canning  is  a  way  of  life  in 
44  percent  of  American  homes  .  .  .  and  a  means 
through  which  you  may  also  teach  thrift  and  self- 
reliance. 

To  help  you  in  your  important  work.  Ball  Brothers 
Company  will: 

1.  Reimburse  you  for  cost  of  Ball  CAN  or  FREEZ 
Jars  used  in  classroom  instruction.  For  complete  de¬ 
tails,  write  Miss  Gladys  Kimbrough,  Ball  Brothers 
Company,  Muncie,  Indiana. 


2.  Send  to  home  economics  teachers  only,  the  full- 
color  illustrated,  64-page  desk  copy  of  the  Ball  Blue 
Book  of  Home  Canning  and  Freezing,  at  no  cost. 

3.  Make  available  for  each  of  your  students  if  you 
have  not  yet  ordered  them:  copies  of  the  Ball  Sketch¬ 
book  of  Home  Canning  and  Freezing.  A  14-page, 
illustrated  booklet  with  charts,  tables  and  basic 
recipes. 

Offers  limited  to  continental  U.S.A.  Expiration  dates 
January  1,  1961. 

BALL— helping  America 
to  a  better  future 
through  better 
products  now 


B.  •.  C9» 


PHE  TEACHER  EDITION  OF  CO  ED  •  SEPTEMBER,  1960 


1 


in  16mm  sound 
for  units  in 

Consumer  Education 

CempUmant  your  teaching  with  that* 
•ducationol  and  informative  FREE>LOAN 
film*.  They  will  help  you  put  ideas  across 
with  more  impact  ...  no  amount  of 
reading  or  description  is  as  impressive. 
Order  now  .  .  .  use  coupon  in  service 
section. 

"THE  ETERNAL  GEM" 

The  foscinoting  story  of  diamonds  .  .  . 
from  African  mine  to  gem  stone. 

27'/^  mint.  Color 

"THE  AGES  OF  TIME" 

A  pictorial  history  of  man's  progress  in 
telling  time. 

18  mins.  Color 

"THE  HOUSE  HUNTERS" 

A  humorous  and  informative  story  of 
house  hunting  and  selling.  Features  Ed¬ 
ward  Everett  Horton. 

13Vi  mins.  Color 

"INTERPRETATION 
IN  TONES" 

An  historical  tour  of  music,  with  empha¬ 
sis  on  how  organs  were  developed. 

12  mins.  Color  Animated 

"  TROUBLE  IN  PARADISE" 

Inflation— its  causes  and  how  it  can  be 
controlled. 

13  mins.  Color  Animated 

"  THE  WORLD 
ON  YOUR  DOORSTEP" 

Philosophy  behind  bringing  quality  prod¬ 
ucts  to  your  doorstep.  27  mins. 

"  THE  FOURTH  SENSE" 

The  history  and  nutritional  value  of  ice 
cream. 

13'/^  mins.  Color 

"COLOMBIA-LAND  OF 
MOUNTAIN  COFFEE" 

The  planting,  growing  and  harvesting  of 
coffee.  30  mins.  Color 


ASSOCIATION  gLMS,  me. 

TEARS  SERVING  AMERICA 

347  MADISON  AVE.,  NEW  YORK  17 

Branches; 

Ridgefield,  N.  J.  laCrange,  III. 
Bread  at  Elm  S61  Hillgreve  Ave. 

San  Francisco  3,  Dallas  2, 

799  Stevenson  St.  1108  Jackson  St. 


Delegates  to  International  Meeting 

The  American  Home  Economics  As¬ 
sociation  sent  three  delegates  to  France 
for  a  meeting  of  the  International  Per¬ 
manent  Council  of  the  International 
Federation  of  Home  Economics.  The 
delegates  were  Miss  Olga  P.  Brucher, 
AHEA  President  and  Dean  of  the  Col¬ 
lege  of  Home  Economics,  University  of 
Rhode  Island,  Kingston;  Dr.  Dorothy  S. 
Lyle,  AHEA  president  elect,  and  Miss 
Mildred  Horton,  executive  secretary  of 
AHEA. 

At  the  meeting,  plans  were  made  for 
the  tenth  international  congress  of  home 
economics  to  be  held  in  France  in  1963. 
Among  items  on  the  agenda  was  the 
discussion  of  terminolog\'  in  order  to 
establish  uniform  understanding  of  the 
meaning  of  home  economics  terms  in 
the  various  languages  and  countries 
represented  in  the  Federation. 

The  international  congresses  are  held 
every  three  or  four  years.  They  bring 
together  educators  and  home  economists 
{Continued  on  page  14) 


DATES  TO  REMEMBER  .  .  . 
SEPTEMBER 

National  Better  Breakfast  Month 
American  Woolen  Month 
5  Labor  Day 

7-14  National  Child  Safety  Week 

17  Citizenship  Day 

18-19  Cranberry  Harvest  Festival 
22  Fall  Begins 

OCTOBER 

Cheese  Festival 
Rice  Harvest  Festival 

2- 6  American  School  Food  Service  Association 

meeting,  Washington,  D.  C. 

12  Columbus  Day 

18  Alaska  Day 

18-24  United  Nations  Week 
24  United  Nations  Day 
31  Halloween 

NOVEMBER 

3- 4  National  Home  Laundry  Conference,  San 

FraneiKO,  California 

6-9  National  Home  Demonstration  Agents' 
onnuol  meeting,  Chicago,  Illinois 
6-12  American  Education  Week 
8  Election  Day 
11  Veterans  Day 

13-19  National  Children's  Book  Week 
24  Thonksgiving  Doy 

27-Dec.  1  39th  National  4-H  Club  Congress, 
Chicago,  Illinois 

JUNE,  1961 

27-30  S2nd  annual  meeting  of  American  Home 
Economics  Association,  Cleveland,  Ohio 


CUT-OO/ 


of  Attractive 
Colored  Cardboard 

For  Bulletin  Boards 
Signs  and  Displays 

$1?; 

•  SAVES  TIME 

•  NEATER 

6  ECONOMICAL 
e  ORDER  BY  MAIL 

WRITE  FOR  FREE  SAMPLES 

Satisfaction  Guaranteed 
or  your  money  back 

MUTUAL  AIDS 

Dept.  425,  1946  Hilihurst  Ave. 

Los  Angeles  27,  California 

PLEASE  RUSH  THE  FOLLOWING: 

□  2"  CAPITALS  in  sets  of  180  letters, 
numbers  ond  signs,  @  $1.25/set.  See 
colors  below: 

Q  Red  □  Green  □  Blue 

□  Black  □  Yellow  □  White 

Q  Gold*  □  Silver* 

*Gold  &  Silver  @  $1. 50/set 

Q  IH"  Manuscript  Style,  in  sets  of  240 
letters  and  signs,  @  $1.25/set.  See 
colors  below: 

Q  Red  □  Green  □  Blue 

□  Block  □  Yellow  □  White 

□  Gold*  □  Silver* 

*Gold  &  Silver  $1.50/set 

□  4"  CAPITALS  in  sets  of  150  letters, 
numbers  and  signs,  (a  $2.00/set.  See 
colors  below: 

□  Red  □  Green  □  Blue 

□  Black  □  Yellow  □  White 

□  6'4"  CAPITALS  in  sets  of  40  letters, 

$2/set 

(~)  Red  □  Black 

Q  1"  CAPITALS  with  reusable  adhesive 
backs  in  sets  of  200  letters,  numbers  & 
signs,  &.  $1.50/ set.  Heavy  Paper 

□  Red  □  White  □  Black 

[~)  Re-Usable  two-sided  plastic  adhesive 
(no  domage  to  walls),  $1.00  per 
pack 

Please  order  a  separate  set  for  each 
color  and  size  needed 

□  ENCLOSED  IS  A  CHECK  OR  CASH 

FOR  $ _ _ _  or,  □  Ship  C.O.D. 

Q  Send  invoice  (for  responsible  educa¬ 
tional  institutians  only).  (A  25<‘  han¬ 
dling  charge  will  be  added  to  invoices 
totaling  less  than  $3.00.) 

Name _ 

Address _ _ _ 

City.  - - State _ 
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|>^s  Expl*’'" . 


OPEN  UP 

the  fascinating  world  of 
CANNED  FOODS 
to  your  students 


Ne\\\  Revised  Teaching  Aids  Free  on  Request 


KNOW  YOUR  CANNED  FOODS  ...  8- page  leaflet 
for  advanced  high  school  classes  and  for  college  . . .  shop¬ 
ping  tips,  food  for  many  occasions,  important  things  to 
know  about  canned  foods  . . .  student  distribution. 
LETS  EXPLORE  CANNED  FOODS  . . .  8-page  leaflet 
for  use  in  grades  7,  8  and  9  . . .  party  planning,  meals, 
snacks,  easy  checking  exercise  for  first  learnings  of 
nutrition  .  .  .  student  distribution. 

HOW  THE  DESCRIPTIVE  LABEL  HELPS  THE 
CANNED  FOODS  SHOPPER  . . .  learn  what  is  on  the 
label  to  help  in  the  selection  of  canned  foods. 

CANNED  FOOD  BUYING  GUIDE...  a  wall  chart 
showing  actual  can  and  jar  sizes  . . .  one  copy  for  class¬ 
room. 

CANNED  FOOD  TABLES  . . .  8-page  leaflet  gives  nu¬ 
tritive  values,  number  of  servings  in  common  can  and  jar 
sizes,  recommended  daily  dietary  allowances. . .  one  copy 
for  teacher . . .  student  distribution  for  college  classes. 
OF  RECIPES  AND  CAN  SIZES  .  .  .  how  to  specify 
sizes  of  cans  and  jars  . . .  one  copy  for  teacher. 


Complete  kits  upon  request 


Consumer  Service  Division 


Please  use  the 

COUPON  SmVICE  SECTION 

to  order 
Teachinp  Aids 
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(Continued  from  page  12)  | 

to  exchange  views  and  present  programs  i 
that  help  to  develop  the  services  that ! 
the  profession  renders  toward  meeting 
the  needs  of  many  countries. 

Canadians  Meet 

The  eleventh  biennial  convention  of 
the  Canadian  Home  Economics  .Associa¬ 
tion  w'as  held  in  Edmonton,  Alberta, 
during  July.  More  than  three  hundred 
delegates  attended  the  four-day  session. 
The  theme,  “Advancing  the  Frontiers 
of  Our  Profession,”  was  developed  by 
various  speakers  from  the  field  and 
other  professions.  Groups  met  to  discuss 
education,  careers,  preparation  of  home 
economics  materials,  extension  teaching 
methods,  and  methods  to  develop  in¬ 
terest  in  research  and  post  graduate 
home  economics  studies. 


All  American  Homemaker  of 

Tomorrow 

A  pretty  brown-haired  18-year-old  is 
the  1960  Winner  of  the  Betty  Crocker 
All-American  Homemaker  of  Tomorrow 
contest.  Miss  Jean  Paula  Eberhart,  a 
Topeka  High  school  senior,  was  named 
the  top  $5,000  scholarship  winner  from 
an  original  field  of  379,018  graduating 
high  school  girls.  Basis  for  the  selection 
was  a  written  homemaking  test  plus 
interviews  and  personal  observation  on 
a  week-long  educational  tour  given  to 
the  51  state  winners. 

Charlotte  Cook  of  Leesburg,  V^irginia, 
received  the  runner-up  $4,000  national 
scholarship.  Sheila  Voris  of  Dayton, 
Ohio,  was  named  the  $3,000  third  place 
winner,  and  .Audrey  Hanssen  of  Michi¬ 
gan,  North  Dakota,  was  awarded  the 
$2,000  fourth  place  scholarship. 


f  tableware 
\  from 
fn  Oneida  . 


*'B«auty  for  Your  Toblo"  by  Marian 
Marsh,  Dir.  Oneida  Table  Planning  Serv¬ 
ice.  Free  manual  for  teachers  on  sterling, 
silverplate,  stainless  flatware,  and  hollow- 
ware,  table  etiquette,  care  of  tableware 
and  new  melamine  dinnerware  by  Oneida. 
Table-service  demonstration  kit— loaned 
as  teaching  aid.  Complete  with  sample 
teaspoons  of  Oneida's  patterns,  four  flat- 
ware  and  dinnerware  place  settings, 
tablecloth,  literature  on  history  and  tradi¬ 
tion  of  silverware,  manufacturing,  eti¬ 
quette,  etc.  Shipping  charges  one  way. 

Cooperative  prices  for  home-economics 
deportments  —  on  sterling,  silverplate  or 
stainless  steel  flatware,  hollowware  and 
melamine  dinnerware  for  classroom  den»- 
onstration  purposes  only. 

See  coupon  service 
section  to  order 

FIATUREO  ABOVE,  1.  to  R.  (1)  Song  of  Autumn, 
(3|  Whitt  lily,  (3)  Stntimtnlol  (llotwort),  (4)  Coro- 
notion  (dinntrwort). 

Oneida  Silversmiths 

C)  CwnwHy*  SilwryUta  jCL  (1)  OMUtcmlte  Sttitlm 
(a)  IWrltMiO  StaftMl  (IJO  (4)  OntiatO  SiMWMrt 


Fellowship  Offered 

Prentice-Hall,  Inc.,  of  Englewood 
Cliffs,  New  Jersey,  is  offering  a  $500 
fellowship  in  the  field  of  home  eco¬ 
nomics  for  the  1961-62  school  year. 

The  fellowship,  to  be  administered 
by  the  .American  Home  Economics  As¬ 
sociation,  will  be  available  to  college 
seniors,  high  school  home  economics 
teachers,  and  other  home  economics 
graduates.  It  is  especially  planned  to 
encourage  these  and  others  who  desire 
to  pursue  graduate  study  in  home  eco¬ 
nomics  with  a  view  to  a  career  in  home 
economics  education. 

Apphcation  forms  for  the  Prentice- 
Hall  Fellowship  may  be  obtained  from 
the  .American  Home  Economics  .Associa¬ 
tion,  1600  Twentieth  Street,  N.VV., 
VV^ashington  9,  D.  C.,  on  October  1, 
1960,  or  thereafter. 


56T  >DUR  FREE  COPKSl 

These  useful,  attrac¬ 
tive  pieces  are  Ulus- 
trated  in  color:  wall  BjjpHPPJB 
chart  showing 
chocolate  and  cocoa  jg#  |[|| 

process;  story  of 
chocolate  and  cocoa; 
three  recipe  folders. 

Mail  coupon  in  W*^®**^M 
mailing  section.  7 


MIRSHIY  CMOCOLATI  COtF, 
H«rth«y,  F*nna. 

*'The  Chocolate  Town** 
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Pillsbury  Winner 

A  University  of  Georgia  senior  has 
been  named  winner  of  the  second  an¬ 
nual  Pillsbury  Award.  Beth  Linnell 
Hunt  of  Baxley,  Georgia,  become  asso¬ 
ciate  director  of  the  junior  home  serv¬ 
ice  center  after  her  graduation  in  June. 
She  was  selected  for  the  post  from  a 
group  of  seven  top  home  economics 
students,  screened  from  hundreds  of 
entrants  from  major  wlleges  and  univer¬ 
sities. 

Personals 

Zoe  E.  Anderson  has  been  appointed 
professor  in  the  department  of  home 
economics  at  Wayne  State  University. 
Dr.  Anderson  had  been  director  of  nu¬ 
trition  research  for  the  National  Dairy 
Council  for  the  past  ten  years.  She  is 
well  known  in  the  field  of  nutrition  and 
has  contributed  to  many  professional 
journals. 

Virginia  Beime  has  been  named  di¬ 
rector  of  home  economics  for  the  Cling 
Peach  Advisory  Board  in  California. 
Miss  Beime  has  had  experience  in  die¬ 
tetics  in  school  work  and  in  retail  food 
merchandising  and  magazine  activities. 
She  is  a  member  of  the  American  Home 
Economics  Association. 

Jane  Creel  has  been  appointed  home 
economics  director  of  Lever  Brothers 
Company.  She  will  be  in  charge  of  the 
home  kitchen  laundry  center  now  under 
construction  at  Lever  House.  Prior  to 
her  present  position,  Nfiss  Creel  was 
manager  of  the  home  economics  pro¬ 
gram  for  Monsanto  Chemical  Company, 

Elizabeth  Ann  Donald  and  Ruth  El¬ 
len  Pestle  are  the  current  holders  of 
General  Foods  Fund  fellowships  at  the 
New  York  State  College  of  Home  Eco¬ 
nomics  at  Cornell  University’.  Miss 
Pestle’s  major  area  of  study  is  in  home 
economics  education.  Miss  Donald  plans 
to  combine  teaching  and  research  in  the 
field  of  nutrition. 

Joan  Kemper  has  been  appointed 
supervisor  of  institutional  and  industrial 
products  for  Kraft  Kitchens.  She  holds 
a  B.S.  in  foods  and  nutrition  from  Mun¬ 
delein  College  and  took  her  dietetic 
internship  at  Milwaukee  County  Hos¬ 
pital.  She  was  previously  associated 
with  Quaker  Oats  and  General  Electric, 

Jane  Leichsenring,  professor  of  nutri¬ 
tion,  School  of  Home  Economics,  Uni¬ 
versity  of  Minnesota,  has  retired  after  36 
years  on  the  staff.  In  1954  she  received 
the  Borden  award  for  fundamental  re¬ 
search  in  the  field  of  nutrition  and  ex¬ 
perimental  food.  She  w’as  also  chosen 
by  the  American  Home  Economics  As¬ 
sociation  award  committee  on  the  basis 
of  her  original  and  fundamental  research 
during  the  period  from  1948-1953.  In 

(Continued  on  page  103) 


DIRECT  FROM  MEAT  HEADQUARTERS 


To 

terve 

your 

better 


PRIZE  WINNING  PIES 


You’ll  be  proud  of  the  prize  winning  pies  your  students 
bake  with  Swift’s  Silverleaf  Pure  Lard!  It’s  easy  to  use, 
too,  because  of  its  100*  shortening  power  and  perfect 
blending  qualities.  It’s  completely  digestible  and  highly 
nutritious.  It  makes  the  best  pies  ever,  and  best  of 
all,  it’s  the  most  economical  shortening  you  can  use 


Any  pie  crust— single,  double,  lattice  or  meringue  topped 
—  is  tender  and  flaky  made  with  Swift’s  Silverleaf  Pure 
Lard.  Our  recipe  booklet,  Prize  Winning  Pies*  has 
“how-to”  pastry  pictures  and  recipes  for  all  kinds  of 
luscious  fillings.  It  even  includes  the  four  main  points 
that  experts  look  for  in  judging  prize  winning  pies! 


With  each  order  for  booklets  we’ll 
send  you  a  coupon,  redeemable  at  . 
your  grocer’s,  for  three  pounds  of  ^ 
Swift’s  Silverleaf  Pure  Lard  for 
classroom  use.  It  makes  just  the  fl 
kind  of  crust  to  win  pie*baking  ' 
contests.  Our  compliments  to  the  winners! 


*For  free  copies  write:  Martha  Logan,  Box  2021,  Chicago  9,  Illinois 
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Winning  Letters  in 
“'‘'How  1  Use  Co-eW'  Contest 


Announced  in  December,  1959, 
lliis  contest  was  t'onducted 
diroii^hout  the  spring  semester.  De- 
cemlx*r,  January,  and  February  win¬ 
ners  have  been  jjublished.  Here  are  the 
March  winners.  April  prize  recipients 
will  appear  next  month. 


It's  Our  Basic  Text 

If  I  were  asked,  “What  te.  e  you 
using  in  homcmaking?”  m^  >,nswer 
would  be  that  magical  word  Co-ed. 
Yes,  the  two  classes  I  am  teaching  in 
honiemaking  (senior  girls  this  year) 
use  Co-ed  as  their  basic  text. 

The  laboratory  method  is  used  in 
covering  the  respective  areas  that  are 
included  in  each  issue.  So  that  all 
members  of  the  class  actively  partici¬ 
pate  in  each  area  that  we  consider, 
committees  are  formed.  These  com¬ 
mittees  work  on  a  rotation  system,  and 
each  committee  receives  an  assignment. 
There  are  committees  on  forxls  and 
nutrition,  on  grooming  and  personal 
tlevelopment,  and  on  home  and  fam¬ 
ily  relationships.  Each  committee  has 
two  co-chairmen  and  ten  members. 
T  he  chairmen  meet  with  me  and  we 
discuss  what  the  committee  hopes  to 
accomplish.  Then  we  set  a  date  for 
the  presentation  of  the  work  and  find¬ 
ings  of  the  group. 

A  typical  »*xample  would  be  the 
following  on  foods  and  nutrition  from 
the  February  issue  of  Co-ed: 

I.  Two  meml>ers  of  the  committee  in¬ 
vestigated  prices  for  average  weekly 
shopping  lists  by  visiting  markets, 
and  by  comparing  prices  listed  in 
many  large  advertisements  which 
appear  in  the  hx-al  daily  paper  each 
VVednesday.  These  students  saved 
the  listings  for  two  weeks.  Mean¬ 
while  they  questioned  other  stud¬ 
ents  and  collected  lists  from  the 
class  generally.  They  prepared  a 
bulletin  board  which,  by  using  hy¬ 
pothetical  shopping  lists,  showed  the 
class  savings  that  could  be  made 


by  economical  shopping.  (This  was 
promirtcd  by  numbers  1  and  2  in 
“Suggestions  for  using  this  issue  of 
Co-ed  in  the  Classroom,”  February 
issue  of  Practieal.) 

2.  Four  inemlxrs  of  the  committee 
studied  the  section,  “How  to  Mas¬ 
ter  the  Art  of  Cake  Mixing.”  Then 
they  exiH-rimented  with  different 
types  of  cake  mixes  and  four  differ¬ 
ent  cake  recifjes,  and  reported  their 
findings  to  the  class.  This  group 
also  prepared  an  instructional  bulle¬ 
tin  board  entitled  “Cakes  for  Every 
Occasion.”  class  discussion  fol¬ 
lowed,  and  it  was  very  spirited  and 
informative.  .\s  a  demonstration  for 
the  class,  one  member  prepared  a 
devil’s  food  cake  with  butter  frost¬ 
ing;  another  prepared  an  angel 
food  cake  mix.  Samples  of  these 
were  distributed  to  the  class  who 
made  constructive  criticism.  The  two 
memlx'rs,  who  had  been  investigat¬ 
ing  cakes  but  didn’t  demonstrate  for 
the  class,  gave  oral  reports  on  the  re¬ 
sults  of  the  experiments.  They  used 
as  their  norm  the  Betty  Crocker  Score 
Card;  they  also  gave  the  class  some 
tasty  recipes  for  frostings. 

3.  Four  more  members  of  the  foods 
and  nutrition  committee  worked  in¬ 
dependently:  One  student  gave  an 
oral  report  on  the  eating  habits  of 
the  Chilean  people  and  included  a 
few  recipes.  She  made  the  recijx 
for  Picante  de  Maiz,  using  frozen 
corn,  and  told  the  class  her  family’s 
reaction  to  the  dish.  .Another  student 
reviewed  “Recipe  Roundup”;  a  third 
did  some  further  research  on  Penn¬ 
sylvania  Dutch  dishes  and  displayed 
pictures  and  recipes;  a  fourth  re¬ 
ported  on  “She  Caters  to  Celeb¬ 
rities.”  (This  all  came  from  numbers 

12,  13,  14,  15,  and  17  in  “Sugges¬ 
tions,”  February  Practical.) 

4.  The  co-chairmen  of  the  committee 
planned  a  simple  Valentine  buffet. 
They  worked  out  a  menu;  created 
a  centerpiece;  and  made  table  deco¬ 
rations,  along  with  an  original  V’al- 
entine  party  invitation  which  they 
distributed  to  class  members.  Their 
buffet  consisted  of  a  punch,  prettily 
decorated  cupcakes,  and  heart- 

(Continued  on  page  18) 


Here  are  some 
of  the  fine 
products  created 
for  your 
enjoyment  by  ' 


Kool-Aid 

Soft  Drink  Mixes 

Log  Cabin  Syrup 
S.O.S.  Soap  Pads 
Minute  Rice 

Swans  Down  Cake  Mixes 
General  Foods  Kitchens 
Cookbook 
Post  Cereals 
Maxwell  House  Coffee 
Birds  Eye  Frozen  Foods 
Jell-O  Desserts 
Tang  Breakfast  Drink 
Yuban  Coffee 
Baker’s  Coconut 
Baker’s  Chocolate  Products 
Minute  Tapioca 
Dream  Whip  Denerl  Topping  Mix 
Minute  Potatoes 
La  France  Instant  Bluing 
D-Zerta  Dietary  Desserts 
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LOVE  STORY  AT  250  ELM  Five  pm. 

and  she’s  fresh  and  waiting  to  hear  what’s  new  in  her  husband’s 
life.  ■  These  days  a  woman’s  world  doesn’t  stop  at  the  kitchen  door. 
The  busiest  schedule  must  leave  time  for  him.  ■  General  Foods 
Kitchens  is  on  her  side.  That’s  why  we  try  to  bring  her  foods  that 
are  long  on  pride,  short  on  work.  ■  New  Instant  Maxwell  House 
Coffee  is  an  example.  Selected  coffee  beans  are  taken,  wann  from  the 
roaster,  at  the  moment  of  perfect  freshness  and  made  into  fragrant 
flavor  buds.  She  gets  the  freshest  taste  in  coffee  yet — instant  coffee 
equal  to  any  coffee,  made  in  any  way.  ■  We  want  her  to  be  proud 
to  serve  this  and  every  General  Foods  Kitchens  product. 


GENERAL  FOODS 
KITCHENS 
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iANET  CAINES 
Fobric-Fathion  Diractor 


/  FABRIC  at  /our  fingertipa! 
/Suratehes  for  your  Seleetionl 
/m  CASH  DISCOUNT! 

DESIGNERS  FABRICS  % 

Gives  Home  Economics  Teachers 
ond  Students  the  unique  advan* 
tage  of  fabric  purchases  from  a 
complete  Fashion-Folio  of  the  new¬ 
est  IMPORTED  and  DOMESTIC  wool¬ 
ens,  cottons,  silks,  rayons  and  all 
synthetics  skillfully  presented  by 
your  own  Fabric-Fashion  Director, 
Janet  Gaines. 

Fabrics  of  Distinction/ 

8  mailings  yearly  —  over  100 
generous-sized  swatches  you  can 
actually  feel!  Complete  fabric 
information.  Professional  advice 
on  colors,  styles  and  proper  care 
and  use  of  fabrics.  Also  300  basic 
staple  fabrics  to  select  from  at 
10%  cash  discount! 

Savings/  10%  cash  dis¬ 
count  on  all  fabrics  purchased 
and  .  .  .  WE  Pay  the  Postage! 
Quality  fabrics — sensibly  priced 
— AND  .  .  .  Semi-annual  ware¬ 
house  clearance  sales  .  .  .  True 
values  and  honest  savings!  Time 
payment  plan  easily  arranged! 

Speedy  Service/  orders  fiHed 
and  shipped  promptly.  As  service 
extras  ...  all  nationally  adver¬ 
tised  patterns  available.  AND 
.  .  .  covered  belts,  buttons  and 
all  sewing  notions! 


It's  smart  to 
BUY- BY- MAIL 
from... 


DESIGNERS  FABRICS^ 

623  Davit  Si.  (PH560)  Evanston,  III. 
Join  Today!  Annual  subscription 
is  $3.00  .  . . 

Q  SS.N  SabKtioliM 
F#«  is  tnclMsU. 


MONEy  ORDER 


(please  print) 


ZONE  STATE 


Teacher  Awards 

(Continued  from  page  16) 

shaped  cookies.  These  were  attrac¬ 
tively  arranged  and  the  class  came 
to  the  “Party.”  (This  stemmed  from 
number  16  in  “Suggestions,”  Feb¬ 
ruary.) 

When  each  committee  has  complet¬ 
ed  its  work  through  discussion,  experi¬ 
menting,  and  drawing  its  conclusions, 
it  takes  over  the  number  of  class  pe¬ 
riods  it  requires  and  presents  its  i 
findings  to  the  class. 

Since  we  cover  three  areas,  we  are 
just  alxiut  completing  our  work  when 
the  new  issue  of  Co-ed  arrives.  Then 
the  rotation  occurs  and  each  commit¬ 
tee  takes  over  a  new  area.  The  girls  ^ 
enjoy  their  endeavors  very  much.  This 
system  helps  them  to  work  independ¬ 
ently,  practically,  creatively,  happily, 
and  in  a  definitely  adult  way.  I  am  as 
eager  as  they  are  about  the  method, 
and  my  own  thought  parallels  theirs, 
as  they  say  to  me:  “Has  the  new  issue 
of  Co-ed  arrived  yet?” 

Sister  Mary  Edward 

Head  of  Home  Economics  Dept. 

St.  Elizabeth  High  School 

1530  34th  Avenue 

Oakland  1,  California 


fREC 


TEACHING  AIDS 

for  home  economists 


8  Poges  of  Home  Sewing  Proiects 

home  sewiob 


Nl..rV  >l.ir1..t  A” 


„  I'.t  Mukr ..  I  'R 


We  Use  It  50  Ways 

Co-ed  is  the  most  usable  magazine 
I  have  ever  known.  1  keep  a  file  in 
which  I  place  each  copy,  after  it  has 
been  read.  When  I  find  an  article  that 
I  feel  is  unusually  good  and  want  to 
save  it  for  future  reference,  I  write 
its  title  and  page  number  on  the  front 
cover.  These  are  then  listed  in  a 
“Table  of  Contents”  (by  the  year)  and 
glued  to  the  front  cover  of  the  file 
to  enable  me  to  find  my  resource  mate¬ 
rial  easily.  I  find  materials  in  Co-ed 
that  I  can  use  in  every  homemaking 
unit,  to  stimulate  thinking  and  reading 
and  to  encourage  the  students  to  want 
to  learn  more  about  certain  subjects. 
Or  just  to  read  for  enjoyment. 

The  girls  can  hardly  wait  for  each 
new  issue.  On  the  second  day  after  its 
arrival  we  often  have  a  “Jam  Session” 
and  each  girl  tells  what  she  likes  in 
that  issue.  This  encourages  the  girls  to 
read  more  and  they  get  many  new 
ideas  from  its  pages.  Sometimes  the 
.suggestions  are  used  immediately.  Oth¬ 
er  times  they  are  filed  for  later  use, 
depending  on  the  unit  we  are  study¬ 
ing. 

(Continued  on  jtage  21) 


3  Stimulating  Issues 
published  each  year 

HOME  SEWING  NEWS  is 
full  of  interesting  class  proj¬ 
ects!  Keeps  you  up-to-date 
on  the  newest  styles,  prod¬ 
ucts  and  fabrics,  too.  Con¬ 
tains  loads  of  sewing  hints 
and  trimmings  ideas  to  make 
your  job  easier  .  .  .  and 
your  classes  more  funi 

SEE  COUPON  SECTION 
FOR  FREE  SUBSCRIPTION 

Oittribtrttcf  through  tht  tourtoty  of 

WM.  L  WRIGHT  &  SONS  GO. 

WEST  WARREN,  MASS. 
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Nature  makes  the  meat 


Jfakes  the  difference 


Armou:i; 


Because  Armour's  Fresh  Meat  Study  Guide  has 
proved  so  popular  with  both  students  and  teach¬ 
ers,  we’ve  prepared  a  second  booklet  on  Processed 
Meats.  Now,  with  these  ^  up-to-date,  authorita¬ 
tive  references,  you  will  have  all  the  information 
you  need  to  prepare  a  study  program  covering  the 
selection  and  preparation  of  aU  meats-the  basic 
family  food.  Be  sure  to  tell  us  how  many  copies 
you’ll  need  for  your  classes.  But  do  it  today,  as 
quantities  are  limited. 

Not  available  in  quantity  outside 

the  continental  limits  of  U.S.A. 


nuw  you  get 
two  great 

teaching  helps 

from  Armour 


ARMOUR’S  NEW  PROCESSED  MEATS  STUDY  GUIDE 


ARMOUR’S  POPULAR  FRESH  MEAT  STUDY  GUIDE 
Here  are  all  the  secrets  of  buying  and  preparing  fresh 
meats!  Illustrated  16-page  booklet  includes  four  meat 
charts  showing  how  to  recognize  nK>re  than  50  retail 
cuts  of  beef,  veal,  pork  and  lamb.  Government  inspec¬ 
tion,  grading,  branding,  aging— and  how  to  tell  the  qual¬ 
ity  of  meat  through  its  conformation,  “marbling”  and 
“finish"  are  also  fully  explained.  All  the  latest  infor¬ 
mation  about  cooking  fresh  meats— with  many  varia¬ 
tions  of  the  basic  cooking  methods  are  explained.  And 
a  Time  and  Temperature  Chart  for  every  cut  and  weight 
is  included!  You  get  information,  too,  about  handling 
and  cooking  frozen  meats,  as  well  as  how  to  store  fresh 
meats  in  refrigerator  or  freezer. 


A  complete  and  fully  illustrated  20-page  booklet, 
organized  into  sections  for  easy  reference.  Tells  the 
whole  story  of  ham,  bacon,  sausage,  canned  meats, 
ready-to-serve  meats  and  frozen  meats -how  they  are 
made,  how  to  buy  them,  store  them  and  prepare  them. 
Includes  a  handy  timetable  for  preparing  hams— 
whole  or  sliced,  with  different  times  for  fully  cooked 
and  cook-before-eating  hams . . .  plus  suggestions  for 
using  canned  meats,  sausage  and  bacon.  Also,  com¬ 
plete  information  on  the  new,  frozen  precooked  dishes. 


TURN  TO  THE  COUPON  SECTION.  Fill  in  and  mail  cou¬ 
pon  today  for  your  supply  of  ARMOUR  PROCESSED 
MEATS  STUDY  GUIDE  and  ARMOUR  FRESH  MEAT  STUDY 
GUIDE  for  your  students! 
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GOOD  HOMEMAKING  STARTS  WITH  GOOD  EQUIPMENT 


Toastmaster  products  are  crafted  with  a  tra¬ 
dition  of  quality.  They  possess  a  unique,  built- 
in  excellence  that  enables  homemakers  to 


TOnSTMnSTER* 

POWERMATIC  TOASTER 


perform  their  tasks  with  greater  efficiency  and 
precision. 

To  aid  you  in  teaching  your  students  the 
wisdom  of  utilizing  quality  equipment,  Toast¬ 
master  has  develop^  a  free  teaching  kit  for 
your  classroom  use.  It  contains  product  liter¬ 
ature,  recipes,  photographs,  and  highly 
detailed  wall  charts  that  help  you  explain  the 
workings  of  present-day  electric  “help-mates.” 
To  order  your  free  teaching  kit,  see  the  Toast¬ 
master  listing  in  the  Coupon  Service  Section 
of  this  magazine. 

A  TRADITION  OF  QUALITY  IN  FINE  HOMEWARES 


Steam  and  Dry  Irons 
Portable  Heaters  •  Home  Haircutting  Sets 


Product  excellence  begins 
underneath  the  surface.  This 
cutaway  view  of  the  Toast¬ 
master  Powermatic  Toaster  re¬ 
veals  the  fine  workmanship  and 
quality  construction  that  enable 
this  product  to  perform  with  per¬ 
fect  precision,  year  after  year. 

ForSPECIALLOW  EDUCATIONAL 
PRICES  on  this  and  other  Toast¬ 
master  products,  refer  to  Toast¬ 
master  listing  in  Coupon  Service 
Section  of  this  magazine. 

TOASTMASTER  DIVISiON 
McGRAW-EDISON  COMPANY 


TO  n  STM  n  5T  E  R* 

•TOASTMASTER*'  ii  a  rccistpred  trademark  of  McGraw-Edison  Company^ 
£lgin»  ill.  and  Oakville.  Ont.  ®  I960 
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in  16mm  sound 
for  units  in 

HEALTH,  HYGIENE 

and 

FAMILY  SAFETY 

Cempkmant  your  taoching  with  lh«M 
•ducatienal  and  informotiv*  FREE-IOAN 
flimt.  Th«y  will  help  you  pvt  idea*  acres* 
with  more  impact  ...  no  amount  of 
reading  or  description  is  os  impressive. 
Order  new  .  .  .  use  coupon  in  service 
section. 

"50,000  LIVES" 

How-to  on  newest  method  of  artificial 
respiration— mouth-to-mouth  rexue  breath¬ 
ing. 

1314  mins.  Color 

"GOOD  GROOMING" 

Tips  for  teen-ogers  on  good  grooming 
and  personal  core.  Available  Nov.  1, 1960. 
20  mins.  Color 

"HOW  TO  CATCH  A  COLD" 

Keeping  the  common  cold  from  spreading 
to  family  and  friends. 

10  mins.  Technicolor  Animoted 

"THE  STORY  OF 
MENSTRUATION" 

Recommended  for  girls,  3th  grade  through 
high  xhool. 

10  mins.  Color  Animated 

"YOUR  SAFETY  FIRST" 

How  manufacturers  make  family  driving 
safer. 

12V4  mins.  Color  Animated 

"COMMON  ENEMY" 

Humorous  history  of  the  cold;  how  xience 
relieves  symptoms. 

26  mins.  Color 

"THE  WHITE  MAGIC  OF  MILK" 

Nutritional  value  of  milk. 

12  mins.  Color  Animated 


ASSOCIATION  FILMS,  inc. 

TEARS  SERVING  AMERICA 

347  MADISON  AVE.,  NEW  YORK  17 

Branches; 

Ridgefield,  N.  JL  toCronge,  lit. 
Bread  of  Elm  361  Hlllgreve  Ave. 


Son  Francisce  3, 
799  Slevensen  St. 


Dallos  3, 

HOB  Jackson  St. 


Teacher  Awards 

{Continued  from  page  18) 

Some  other  ways  we  use  Co-ed  are: 

1.  We  get  ideas  for  refreshments  for 
parties,  recipes  for  home  experi¬ 
ences,  family  meals,  menu  planning, 
foreign  dishes,  and  encouragement 
to  try  new  recipes.  We  use  sug- 
ge.stions  for  table  decorations,  and 
table  settings,  and  etiquette.  Girls 
from  home  economics  classes  are 
often  asked  to  serve  meals  for  vari¬ 
ous  community  functions  and  occa¬ 
sionally  we  pick  up  ideas  from  Co-ed 
to  help  us  there. 

2.  We  get  guidance  for  our  sewing 
projects  from  “Window  Shopping 
with  Co-ed"  new  fashion  sugges¬ 
tions;  how  to  remodel  old  clothes, 
accessories,  and  sewing  tips  in  gen¬ 
eral. 

3.  We  read  the  stories  and  often  use 
them  when  they  fit  in  with  units, 
such  as  Family  Relationships  and 
Child  Care. 

4.  We  use  Co-ed  in  our  Good  Groom¬ 
ing  units  and  get  pointers  on  new 
hairdos,  beauty  hints  on  skin  care 
and  make-up.  The  girls  enjoy  the 
“Beauty  Box”  department^  too. 

5.  We  discuss  the  advice  on  dating  in 
our  freshman  classes  because  it  is 
at  this  level  that  most  of  the  girls 
are  beginning  to  date.  We  use  the 
articles  on  how  to  make  friends  in 
our  Personality  unit.  We  also  dis¬ 
cuss  the  “Jam  Sessions”  and  find 
useful  helps  for  social  etiquette. 

6.  We  use  the  suggestions  on  baby 
sitting  in  our  Home  Experiences 
unit  and  also  our  unit  on  Child  and 
Baby  Care. 

7.  We  read  and  use  the  articles  on 
household  tips,  room  decorations, 
furniture  refinishing,  and  renovat¬ 
ing  in  our  Housing  unit.  Very  often 
the  girls  use  the  ideas  they  get 
from  Co-ed  when  they  decorate 
their  own  rooms.  They  say  they  get 
many  money-saving  ideas  from 
those  suggestions.  The  ads  in  Co-ed 
are  very  useful  in  suggesting  items 
the  girls  need  to  buy  because  the 
advertised  articles  are  always  of 
good  quality. 

8.  We  get  suggestions  for  our  FH.\ 
parties,  class  parties,  and  individual 
parties  from  Co-ed— ideas  on  decora¬ 
tions,  refreshments,  and  entertain¬ 
ment. 

9.  Many  of  the  money-saving  pointers 
and  ads  are  used  in  our  unit  on 
Management  and  Consumer  Buy¬ 
ing. 

10.  The  girls  like  the  crossword  puz¬ 
zles  and  I  encourage  all  to  work 
them  because  I  feel  this  is  an  excel¬ 
lent  way  to  enlarge  their  vocabu¬ 
laries. 

(Continued  on  page  22) 


Now. . .  the 
subject  of 

IIGHT&  I 
SIGHT 

presented 
in  a  way 
no  textbook 
can  match 

iPV  Tour  toocfiing  kit  was  oxcollont.  I  usod 
it  with  clattot  of  high  school  girls  as  wall  os 
adult  groups.  It  was  oasy  to  handio  .  .  .  and 
sural,  answorod  a  nood  in  my  homomaking 
dopartmont. 

This  roniment  from  a  home  economies 
teacher  is  typical  of  the  hijih  praise  ac¬ 
corded  the  supplementary  classroom  pro¬ 
gram  distributed  by  the  Better  Light 
Better  Sight  Bureau.  Last  year,  30,000 
teachers  sent  for  this  comprehensive  pro¬ 
gram.  It  presents  the  intriguing  subject  of 
Light  and  Sight  in  a  manner  designed  to 
heighten  student  interest  and  lighten  teach¬ 
ing  work.  Moreover,  the  Bureau's  aids  are 
thoroughly  up-to-date,  in  contrast  to  stand¬ 
ard  textiKmks  which  are  not  normally  able 
to  keep  abreast  of  rapid  developments  in 
this  s|>ecialized  held. 

New  KITS  RiADY  NOW 
The  Bureau’s  supplementary  teaching 
program,  “Lighting  for  Better  living",  is 
specifically  formulated  for  home  economics 
classes.  The  aids  were  produced  on  the 
basis  of  consultation  with  representatives 
of  the  American  Home  Economics  Asso¬ 
ciation,  the  Home  Economics  Department 
of  the  National  Education  Association,  and 
individual  home  economics  educators.  In- 
eluded  are  16  2-coIor  charts,  a  20-page 
teacher’s  Source  Book,  a  24-page  Activities 
Book  and  a  set  of  leaflets  for  each  of  30 
students. 

enee  FOR  the  askimo 

A  complete  classroom  package  suflBcient 
for  30  pupils  will  be  sent  without  coU  or 
obligation  to  teachers  in  areas  served  by 
a  Better  Light  Better  Sight  Bureau  utility 
sponsor.  (We  will  check  our  sponsor  list 
for  your  area.)  For  your  free  kit,  use  the 
readers’  service  card  in  this  magaxine . . . 
or  simply  send  your  own  name,  and  yoor 
school’s  name  and  address,  to:  bittbr 
UCHT  RErm  SKHT  BUREAU,  Dept.  LBL-2, 

P.O.  Box  1647,  Grand  (Central  Station, 

New  York  17,  N.  Y  f Offer  not  available  to 
students  nor  to  subscribers  outside  US.A~y 
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USE  COUPON  IN  COUPON  SECTION 


...  to  send  for  newest  edition 
of  Belts  illustrated  booklet, 
“JUST  tnWEIN  US" 
clearly  eiplaining  menstrual 
cycle . . .  plus  timely  tips  on 
activities,  health,  personal 
daintiness,  (rooming;  and , , . 


, , .  including  the  exclusive  f 

■ELTX  DIAL  CALENDAR 

to  help  keep  track  of  periods,  f 


BELTX  CORPORATION,  DEPT.  PHE90 
1000  WASHINGTON,  ST.  LOUIS  1,  MO. 
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(Continued  from  page  21) 

11.  1  call  their  attention  to  the  contests 
as  they  appear  and  encourage  all 
who  are  interested  to  enter  theui. 

12.  The  “Jam  Session”  letters  make 
them  feel  that  they  are  just  normal 
girls  because  they  have  experiences 
like  many  others  over  the  country. 
These  articles  are  discussed  in  our 
Family  and  Friend  Relationships. 
We  also  read  the  prevues  of  TV 
and  plays.'  If  any  student  has  the 
opportunity  to  see  them  she  gives  a 
brief  report  to  the  class.  Questions 
and  discussions  follow. 

13.  The  girls  like  the  covers,  so  we 
have  a  brief  discussion  on  the  cover 
when  each  new  issue  arrives, 

14.  Our  FHA  have  used  the  ideas  on 
Safety  in  a  little  bulletin  which 
they  have  worked  up  on  this  topic 
and  plan  to  distribute  to  the  stud¬ 
ent  body.  This  project  is  to  fulfill 
one  of  their  annual  goals.  We  also 
try  to  incorporate  these  ideas  in  the 
activities  we  carry  on  in  our  de¬ 
partment  and  students  are  encour¬ 
aged  to  use  them  in  their  homes. 

15.  We  read  the  articles  on  sports  and 
recreation  because  they  appeal  to 
many  of  the  girls  and  they  enjoy 
discussing  thein. 

16.  The  articles  on  science  and  medi¬ 
cine  are  discussed  in  our  Home 
Nursing  unit. 

We  have  counted  more  than  fifty 
ways  we  use  Co-ed  and  this,  multiplied 
by  the  number  of  girls  who  read  it, 
increases  its  usefulness  greatly.  We 
feel  it  is  a  wonderful  magazine  for 
teen-agers  and  its  possibilities  are  lim¬ 
itless. 

Edith  Donaldson 
Gadsden  High  School 
Anthony,  New  Mexico 


Brings  Culture  to  the  Classroom 

Like  many  other  home  economics 
teachers,  I  find  that  Co-ed  can  be  used 
in  a  variety  of  ways  in  the  classroom— 
for  introductions,  supplements,  sub¬ 
ject  matter  material,  references,  and 
evaluations  for  the  units  being  taught. 
It  provides  great  enrichment  to  both 
student  and  teacher. 

However,  the  quality  of  the  maga¬ 
zine  for  which  I  have  the  most  ad¬ 
miration  is  the  way  it  has  brought 
enlightenment  and  culture  into  the 

(Continued  on  page  84) 


FREE 

TEACHING 

AIDS 


Relating  to  Fresh  Milk 
And  Milk  Products 

Now  available  from  the 
Milk  Industry  Foundation, 

an  association  representing  the 
fluid  milk  dealers  of  America. 


THE  MILKY  WAY 

a  l5-nfiinufe,  16mm  sound  color  film 
about  milk  processing  and  distribution 

THE  WHITE  MAGIC  OF  MILK 

a  I2>minute,  16mm  sound  color  car. 
toon  film  which  shows  how  the  use  of 
milk  helps  balance  diets  and  budgets 

FILM  CATALOGUE 

a  complete  listing  of  dairy  industry  films 
and  filmstrips,  available  free  or  on  a 
loan  basis 


RECIPE  BOOKLETS 


New  and  temptin'!  recipes  using:  Cot¬ 
tage  Cheese,  Scbr  Cream,  Buttermilk. 
Three  separate  booklets 


REFERENCE 

MATERIALS 


MILKMAN'S  ECONOMICS 

a  24-page  booklet  that  explains  in  sim¬ 
ple  language  the  story  of  milk  produc¬ 
tion  and  distribution  with  special  refer¬ 
ences  to  economics 

MILK  FACTS 

a  compact  statistical  handbook  on  the 
milk  industry 

CONSUMER'S  MILK  DIGEST 

a  compendium  of  interesting  facts  about 
milk  and  milk  products,  with  suggestions 
to  the  homemaker  on  how  to  care  for 
milk  in  the  home 


TO  ORDER 


use  coupon  on  page  133 

AddrOMS  any  inquiries  tot 

Public  Relations  Dept. 

MILK  INDUSTRY 
FOUNDATION 

1145  19th  St.,  N.W.,  Washington  6,  D.  C. 
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Modern  Text  on 
Teen-Age  Problems 


^The  Art  of 

Dating 


by  Dr.  Evelyn  Millis  Duval 


Here  is  a  book  which  helps  you  give  young  people  the  answers  to 
the  boy-girl  problems  that  confront  them  in  their  daily  lives  ....  prob¬ 
lems  they  want  desperately  to  solve. 


"The  Art  of  Dating"  explores  teen-age  relationships  from  the  first 
date  to  the  final  walk  down  the  aisle.  Fifteen  chapters,  written  in  a 
straight-forward  style  that  young  people  will  appreciate,  answer  ques¬ 
tions  on:  how  to  get  a  date,  the  right  age  for  dating,  going  steady, 
falling  in  and  out  of  love,  getting  married  and  many  more  subjects. 


Of.  Evelyn  Millis  Duval,  nationally  known  family  life  expert,  was 
executive  secretary  of  the  National  Council  on  Family  Relations  and 
director  of  the  Association  for  Family  Living.  She  is  a  member  of  many 
church  and  family  life  organizations  and  is  also  a  regional  consultant 
of  the  American  Institute  of  Family  Relations. 


This  special  Keepsake  edition  of  "The  Art  of  Dating" 
is  issued  by  arrangement  with  the  National  Board  of 
the  YMCA,  publishers  of  the  $2.50  hard  cover  edition. 


SPECIAL 

50% 

Teachers'  Discount 


NOW  JUST 

25^ 


Each 


IN  LOTS  OF  TEN 


ORDBH  YOUR 
ART  OP  DATING’ 

BOOKS  TODAY 


GENUINE  REGISTERED 


eepsa-Ke 


DIAMOND  RINGS 


"A  sane,  pleasant,  informative 
book  about  dating" 

New  York  Times 


"Written  throughout  in  a  forth¬ 
right  and  commonsensible  man¬ 
ner  teen-agers  will  appreciate." 

Saturday  Review 

"A  mature  presentation  for  the 
young  adult  of  a  subject  often 
given  casual  or  flippant  treat¬ 
ment." 

Library  Journal 


KEEPSAKE  DIAMOND  RINGS 
SYRACUSE  2,  N.  Y. 


Pl«ai«  tend  m* . copi«$  (in  lots  of  10)  of  "Tho  Art  of  Doting"  ot  tho  spociol  toochor't 

discount  pric*  of  2S<  for  ooch  copy. 


□  I  oiKloto . for . copiot,  (postago  paid) 

Q  Pkoto  tond  mo . . copiot  C.O.D.  (I  pay  pottago) 

Nomo . . . ...  _ 

School . . 

Addrott . . 


City . . .  County- 
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»^meet  me 

FOR  COFFEE,'* 

invites  Juan  Valdez 

The  most  famous  Colombian  coffee 
grower  invites  you  to  read  a  fascinating 
booklet  about  his  coffee  and  his  land. 
There  is  no  obligation;  the  booklet  is 
free.  See  complete  offer  on  page  135. 

NATIONAL  FEDERATION 
OF  COFFEE  GROWERS 
OF  COLOMBIA 

Colombia  —  Land  of  Mountain 
Coffee.  Here  is  a  fascinating  booklet, 
crammed  with  vivid  pictures.  The  text 
clearly  and  easily  tells  the  story  of 
Colombia's  great  crop— coffee.  It  tells 
about  the  painstaking  care  the  Colom¬ 
bian  coffee  grower,  like  Juan  Valdez, 
gives  his  precious  coffee  trees.  It  tells 
about  the  fourteen  different  steps  that 
bring  coffee  beans  from  Colombia, 
South  America  to  millions  and  millions 
of  consumers  in  the  United  States.  And 
it  tells,  too,  how  Colombia  uses  the 
dollars  its  coffee  earns  in  America,  of 
the  American  machines  it  buys  so  that 
growers  like  Juan  Valdez  can  produce 
even  finer  Colombian  coffee  for  Amer¬ 
ica.  Colombia  —  Land  of  Mountain 
Coffee  will  both  interest  and  inform 
your  students  about  their  good  neigh¬ 
bor  to  the  south,  Colombia. 


New  Books 


Tomorrow’s  Homemaker,  by  Dora  S. 
Lewis,  Anna  K.  Banks,  Marie  Banks, 
and  Adele  G.  Columbia,  470  pp., 
$4.40,  The  Macmillan  Company,  New 
York,  New  York. 

This  is  the  first  of  a  series  of  five  text 
Ixmks  for  home  economics  departments 
to  be  presented  by  the  publishers.  This 
l>ook  serves  as  a  general  introduction  to 
all  fields  of  homemaking.  It  emphasizes 
the  importance  of  home  and  family 
living  in  all  phases  from  family  rela¬ 
tionships  to  home  management.  The 
topics  of  personality  development,  nutri¬ 
tion  and  food  preparation,  home  man¬ 
agement  and  decoration,  good  gr(M)ming 
and  wardrobe  planning  are  attractively 
presented. 

Clothinf’  Construction  and  Wardrobe 
Planning,  by  Dora  S.  Lewis,  Mabel 
Goode  Bowers,  and  Marietta  Kettu- 
nen,  565  pp.,  $4.40,  The  Macmillan 
Company,  New  York,  New  York. 

First  published  in  1955,  his  book  has 
been  updated  to  include  information  on 
new  fabrics  and  fashions  and  additional 
helps  on  personal  grooming.  It  is  an  ex¬ 
cellent  text  and  one  that  will  be  cher¬ 
ished  by  the  students.  i 

The  “Best  of  All!”  Cook  Book,  compiled 
and  edited  by  Florence  Brobeck,  .512 
pp.,  $4.95,  J.  B.  Lippincott  Company, 
Philadelphia,  Pennsylvania. 

This  is  a  good  selection  of  recipes 
culled  from  many  popular  cook  books. 
The  author  has  studied  over  1(K)  books 
on  American  cookery  and  35  books  on 
foreign  cookery  to  assemble  this  collec¬ 
tion.  The  recipes  are  arranged  in  17 
categories  from  appetizers  to  desserts. 
A  special  section  is  devoted  to  foreign 
specialty  dishes.  In  addition  there  are 
helpful  tips  on  cooking  methmls  and 
meal  planning,  and  a  glossary  of  cookery 
terms. 

Design  with  Flowers,  Unlimited,  by- 
Patricia  Kroh,  141  pp.,  $4.95,  Dou¬ 
bleday  &  Company,  Inc.,  Garden  City, 
New  York. 

This  is  a  lovely  book  with  many  illus¬ 
trations  of  flower  arrangements.  Princi¬ 
ples  of  design,  proportion,  scale,  and 
rhythm  are  fully  discussed.  The  use  of 
color  is  explained  in  detail.  There  are 
chapters  on  selecting  and  making  un¬ 
usual  containers,  making  arrangements 
for  home  and  for  show  c“ompetition. 


.SiioiHc 

1  Hi  "hn'F  INGUSH 

DINNERWARE 


J.he  choice  of  a  lifetime 
dinnerware  pattern  is  an 
important  decision.  Yet  cir¬ 
cumstances  force  this 
problem  on  most  girls  before 
experience  has  ripened  their 
judgment  or  seasoned  their 


taste 


These  are  some  of  the 
haunting  questions: 

•  China  or  Earthenware? 

•  Modern  or  Traditional? 

•  “Sunday  Set”  for  show 
and  “Just  something 
inexpensive”  for  every 
day  use? 

•  Formal  or  casual? 

Intelligent  answers  can  come 
only  from  a  background  of 
knowledge.  And  to  help  you 
pass  that  knowledge  on  to 
your  classes,  Spode  has  pre¬ 
pared  a  packet  of  printed 
reference  material  for 
teachers. 

Information  about  Color 
and  Black  &  White  movies 
is  included. 

Send  the  coupon  from 
The  Listing  Section. 

Wholesale  Distributors  of  Spodg 
Copeland  &  Thompson,  Inc. 
206  Fifth  Avenue 
New  York  10,  New  York 
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Developed  for  the  Broader  Homemaking  Curriculum 


A  new  student  leaflet  introducing  infant 
nutrition  as  an  important  part  of  baby  sitting 


You  asked  for  it . . .  and  now  it’s  yours  for  the  asking. 

Gerber’s  student  leaflet  is  now  offered  in  a  completely  new  form. 
Together  with  Gerber’s  complete  Teacher’s  Manual  on  Infant 
Nutrition,  it  offers  a  comprehensive  study  course  in  this  all-important  phase 
of  preparation  for  homemaking.  Subjects  include : 

if  Responsibilities  of  Sitters  and  Parents 
if  Notes  on  Nursing  Care 
-  if  Infant  Nutrition  and  Feeding  Suggestions 
if  Safety  Tips  if  Play  Activities 


babies  are 
our  business 
our  only 
business!^ 


For  free  copies  of  ‘Sitting’  Safely 
and  the  Gerber  Teacher’s 
Manual  on  Infant  Nutrition, 
see  coupon  section  of  this  book. 


5  CEREALS  •  OVER  lOO  STRAINED  AND  JUNIOR  FOODS 


rHE  TEACHEI  EDITION  OF  CO-ED  •  SEPTEMBER,  1960 


in  16mm  sound 
for  units  in 

FAMILY  RELATIONS 

and  responsibilities 

Complainant  your  taaching  with  thata 
aducotionol  and  informotiva  FREE>lOAN 
filmt.  Thay  will  halp  you  put  idaat  across 
with  mora  impact  ...  no  amount  of 
raading  or  doscription  is  as  imprassiva. 
Ordar  now  .  .  .  usa  coupon  in  sarvica 
saction. 

"VISA  TO  DAIRYLAND,U.S.A. " 

Exchanga  studant  laarns  about  wholasoma 
farm  lifa  and  Amarican  youth. 

26'A  mins.  Color 

"MEMBER  OF  THE  FAMILY  " 

Raising  the  family  dog  os  a  family  friend. 
26Vi  mint.  Color 

"TO  SERVE  THE  LIVING  " 

How  a  family  adjusts  to  the  lost  of  a 
loved  one  ond  meets  the  problems  of  the 
present.  27Vi  mins. 

"  MEASURE  OF  A  MAN  " 

Planning  the  family's  future.  (Institute  of 
lifa  Insurance.)  28  mint. 

"  THE  KIND  OF  MUSIC 
YOU  WANT " 

The  Hammond  Organ  for  family  and 
community  recreation. 

26'/2  mins.  Color 

"PLAY  IT  SAFE " 

How  to  save  lives  and  combat  delinquency 
by  teaching  youngsters  bicycle  safety  and 
courtesy.  26'/i  mins. 

"  SAFE  DRIVING 
WITH  STOP  &  GO " 

The  importance  of  good  driver  attitudes. 
13Vi  mint.  Color 

"  FOR  SOME  MUST  WATCH  " 

The  importance  of  life  insurance  in  plan¬ 
ning  fomily  security.  28  mins. 


ASSOCIATION  FILMS,  int 

TEARS  SERVING  AMERICA 
347  MADISON  AVE.,  NEW  YORK  17 

Branches: 

Ridgefield,  N.  J.  LaCrange,  III. 

561  Hillgreve  Ave. 


Brood  at  Elm 

San  Francisco  3, 
799  Stevenson  St. 


Dallos  2, 

1 1 0B  Jackson  St. 


Booklets 


Worth  Reading 


Teaching  Nutrition  to  Elementary 
School  Children,  American  Association 
for  Health,  Physical  Education,  and 
Rt*crcation,  1201  Sixteenth  St.,  X.  W., 
Washington  6,  D.  C.  75  cents  each. 
Emphasizes  the  importanct*  of  nutrition 
education.  Describes  the  basic  four  food 
groups;  lists  nutrients  and  princioal  footl 
sources;  gives  tips  on  menu  and  meal 
planning.  There  is  an  excellent  section 
on  teaching  nutrition  and  a  good  listing 
of  resource  materials. 


Notebook  Food  Value  Charts,  National 
Livestwk  and  Meat  Board,  407  South 
Dearljorn  Street,  Chicago  5,  Ill.  Single 
copies  10  cents.  Reduced  rates  on  quan¬ 
tity  orders.  A  12-page  booklet  of  note¬ 
book  size  featuring  black  and  white 
charts.  The  twenty  best  sources  of  foods 
are  listed  for  protein,  iron,  calcium,  vita¬ 
min  A,  thiamine,  riboflavin,  niacin,  and 
ascorbic  acid.  A  calorie  chart  is  also 
included.  A  day’s  food  intake  for  a  16- 
to  19-year-old  girl  has  been  calculated 
on  an  enclosed  sheet.  A  work  form  is 
provided  for  the  individual  to  calculate 
her  own  food  intake. 

The  Inside  Story  of  Quality  Furniture, 
Baumritter  Corporation,  45  East  32nd 
Street,  New  York  16,  N.  Y.  Single  copies 
free.  .Address  request  to  Mr.  Dan  Brown. 
Three  printed  notebook  size  sheets  that 
may  be  readily  clipped  into  the  stu¬ 
dent’s  notebook.  Tells  what  to  look  for 
in  quality  furniture  and  is  a  good  check 
list  for  both  teacher  and  student. 

Money  Management,  Your  Food  Dol¬ 
lar,  Household  Financ'e  Corporation, 
Prudential  Pla7.a.  Chicago  1,  Ill.  15 
cents  each.  Explains  how  to  budget 
food  money,  plan  nutritious  meals,  shop 
wisely,  store  and  prepare  food  correctly. 
Includes  guides  for  buying  fresh  and 
processed  foods  of  all  kinds. 

A  Hahy  Sitters  Guide  to  Baby  Cate, 
National  Baby  Care  Council.  1913  Wal¬ 
nut  Street,  Philadelphia  3,  Pa.  Free. 
This  booklet  is  actually  part  of  a  pack¬ 
age  which  includes  a  full  color  35mm. 
filmstrip  and  teacher’s  manual.  Com¬ 
plete  information  on  lifting  and  hold¬ 
ing  a  baby,  bathing,  dressing,  and  feed¬ 
ing  him  is  given.  The  sketches  are  at¬ 
tractive  and  the  text  is  written  in  a 
style  appealing  to  young  people. 


What  }  \ 
Every  Girl 
Should  Know 
About  a  Man’s  Shirt 

a  What  are  the  three  basic  types 
of  wash  and  wear  shirts  and 
how  do  you  care  for  each? 

e  How  do  you  select  a  collar  style 
to  suit  the  individual  facial 
proportions  of  the  wearer? 

e  What  are  the  rules  for  proper 
color  coordination  of  a  man's 
shirt,  tie,  handkerchief,  suit 
and  socks? 

e  How  is  cotton  shirting  fabric 
made? 

•  What  are  rules  for  correct  shirt 
fit? 

e  How  do  you  tell  a  good  shirt? 

These  and  many  other  areas  of 
discussion  are  included  in  the  greatly 
expanded  and  revised  classroom 
teaching  aid  program  offered  this  fall 
by  Cluett,  Peabody  &  Co.,  Inc., 
makers  of  Arrow  shirts,  furnishings, 
and  sportswear. 

Statistics  prove  that  the  majority  of 
men's  shirts  are  purchased  by  women 
and  laundered  by  women  at  home. 
These  new  booklets  and  folders  pre¬ 
pared  especially  for  women  by  home 
economists  provide  complete  infor¬ 
mation  on  men's  shirts  from  the  man¬ 
ufacture  of  the  fabric,  through  the 
proper  collar  selection  and  pointers 
on  tailoring,  to  the  correct  core  and 
treatment  of  the  particular  type  fabric. 

Our  coupon  on  page  117  offers  eight 
varied  classroom  booklets,  folders  and 
wall  charts.  Please  check  the  materials 
you  wish  to  receive  or  address  requests 
directly  to:  Educational  Services  Dept., 
Cluett,  Peabody  t  Co.,  Inc.,  530  Fifth 
Avenue,  New  York  36,  New  York. 

CLUETT,  PEABODY  &  CO.,  INC. 

Makers  of  Arrow  Shirts 
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It’s  Wonderful  Being  a  Girl” 


New  color  film  on  menstrual  hygiene . . .  free  from  Modess® 


Mere  is  one  of  the  most  sensitive  and  informative  motion 
pictures  ever  made.  This  film  was  designed  to  give  young 
girls  a  healthy  understanding  of  the  physical  and  emo¬ 
tional  changes  that  occur  in  growing  up. 

“It’s  Wonderful  Being  a  Girl”  is  pro<luced  in  beauti¬ 


ful  color  with  natural  dialogue  and  imaginative  action 
shots,  making  discussions  easier  and  more  meaningful. 

Designed  for  girls  11  to  14,  this  new  16mm.  sound  film 
runs  20  minutes.  Won’t  you  arrange  today  to  see  it  on 
free  loan?  Allow  6  weeks  for  delivery. 


Complete  educational  program  free . . . 

Just  check  the  materials  you  want. 

Director  of  Education,  Personal  Pnxlucts  Girporation 
Box  605 1-9,  Milltown,  N.  J. 

Please  send  me  free: 

New  16mm.  color  movie,  “It’s  Wonderful  Being  a  Girl,” 
on  free  loan.  Allow  6  weeks  for  delivery. 

Date _ Alternate  Date _ 

_ Copies  of  booklet,  “Growing  Up  and  Liking  It”  written  for 

girls  beginning  to  menstruate.  A  useful  supplement  to  classroom 
discussions.  Quantity  copies  available. 

_ Copies  of  “How  Shall  I  Tell  My  Daughter,”  booklet  for 

mothers.  Beautifully  illustrated. 


_ One  “Educational  Portfolio  on  Menstrual  Hygiene.”  This 

includes  Imth  booklets,  anatomical  wall  chart,  complete  Teaching 
<>uide  written  by  McGraw-Hill. 

_ .35mm.  fdmstrip,  “Confidence  Because  .  .  .  You  Under¬ 
stand  Menstruation,”  for  girls  1 4  and  older.  W' ith  80und____ 
W  ithout  sound  CirrU  record  speed  desired:  .33V4,  45, 

78.  Yours  to  keep. 


Name, 


School 

Course 

School  .Address 

Citv 

S«al*> 

(cwrtm  *000  OMLV  •**  U.S  A.  AND  CANADA) 
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All  fabrics  iron  perfectly  with  this  new  General  Elec-  General  Electric  Spray,  Steam  &  Dry  Iron.  This  iron 
trie  Iron,  because  the  Even-Heat  System  provides  is  available  to  you  at  a  special  low  educational  price, 
perfectly  controlled  soleplate  temperatures  for  each  Mail  coupon  on  page  121. 

one.  Hot  tip:  tell  students  that  for  best  results  General  Electric  company,  PorUble  Appliance  Oept.,  Bridgeport  2,  Conn. 

white  and  light  colors  should  be  ironed  on  the  right  T^ress  k  Oyr  Most  important  T^doef 

side;  dark  colors  on  the  wrong  side.  *  ' 

Write  for  free  reprints  of  this  advertisement  for 
students,  and  for  further  information  about  this  new 


GENERALii  ELECTRIC 


LESSON  PLAN 


Demonstrate 
the  modem  iron 
that  solves 
todays  ironing 


The  new  General  Electric  Spray,  Steam  &  Dry  Iron  with  3  special  settings 
for  wash  and  wear  and  synthetics.  Even-Heat  System  ends  guesswork. 


Demonstration  for  Spray.  Students  will 
love  this  time-and-work  saving  fea¬ 
ture  ...  it  saves  pre-dampening! 

Show  them  how  the  new  external 
sprinkler  prevents  spray  water  from 
spotting  clothes. 

Press  button — demonstrate  the  way 
this  iron  sprinkles  as  it  irons.  To  erase 
stubborn  wrinkles  at  collar  points,  and 
other  hard-to-get-at  places— remind 
girls  to  press  spray  button  for  a  fine 
mist  of  pleasantly  warm  water. 

The  exact  amount  of  moisture  needed 
will  dampen  the  wrinkle — making  it 
easy  to  press  out. 


Demonstration  for  Wash  and  Wear  and 
fragile  synthetics.  Let’s  face  facts; 
most  of  these  fabrics  need  at  least  a 
touch  of  the  iron.  But  if  the  iron  is  too 
hot,  they  scorch,  mar — even  melt. 
This  new  General  Electric  Iron  has  3 
special  settings  for  wash  and  wear  and 
fragile  synthetics. 

See  them  on  the  dial  above.  Remind 
students  to  consult  fabric  label  before 
ironing.  They  can  set  the  dial  to  exact 
heat  their  garment  needs. 

First  2  settings  are  for  heat -sensitive 
fabrics  which  need  only  light  touch- 
ups  with  a  dry  iron. 


Demonstration  for  Steam.  Steam  iron¬ 
ing  does  wonders  for  wash  and  wear 
clothes  . . .  makes  them  look  new.  But 
until  now,  no  iron  could  provide  steam 
at  the  iow  soleplate  temperatures  these 
fabrics  need. 

Suggest  that  students  bring  in  gar¬ 
ment  of  wash  and  wear  fabric  such  as 
nylon,  orlon,  acrilan,  amel,  etc. 

Tell  them  to  use  steam  setting,  iron¬ 
ing  lightly  on  wrong  side.  On  right 
side,  lightly  touch  up  collars,  pockets, 
trim.  To  press  open  seams  when  sew¬ 
ing,  show  girls  how  to  use  point  of  iron 
only,  with  steam  setting. 


Idea  Books  by  the  editors  of 

Better  Homes  &  Gardens 


Homemakers  young  and  old,  all  over  the  country,  rely  on  Better  Homes  &  Gardens  Idea  Books 
for  their  cooking,  meal  planning,  decorating  and  party  giving.  And  now  Better  Homes  &  Gardens 
offers  you  special  prices  on  five  books  that  are  ideal  for  busy  students! 

These  books  will  be  of  invaluable  help  to  you  in  class  and  at  home.  For  the  advanced 
student  they  provide  varied,  exciting  material  for  independent  work.  For  the  beginner,  the 
colorful  and  attractive  how-to  presentations  will  help  you  get  started  right,  do  better  work  in 
class,  get  better  grades.  And,  of  course,  all  Better  Homes  &  Gardens  Books  are  handsome 
additions  to  any  library  —  in  the  classroom  or  at  home. 

FREE  COPY!  Your  choice  of  any  one  of  the  five  titles  listed  below  FREE  with  each 
order  for  ten  copies,  any  one  title  or  assorted.  Order  from  Better  Homes  &  Gardens,  107  Meredith 
Bldg.,  Des  Moines  3,  Iowa.  Do  it  today! 

take  advantage  of  these  special  prices  — 

New  Cook  Book  Meat  Cook  Book  Decorating  Book  Barbecue  Book  Salad  Book 

($3.95  retail)  ($2.95  retail)  ($5.95  retail)  ($2.95  retail)  ($2.95  retail) 

*2.95  *2.20  *4.45  *2.20  *2.20 


IDEA  BOOKS  by  the  Editors  of  Better  Homes  &  Gardens 
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essential  for 

health  and  vigor 


With  other  nutrients,  protein  is  needed  to  repair 
and  replace  body  substances  used  up  in  daily 
living  . . .  and  to  maintain  health  and  vigor 
in  all  body  tissues. 

Healthful  longevity  appears  to  be  favored  by  diets 
which  provide  generous  amounts  of  high  quality 
protein  and  all  essential  nutrients  .  . .  without 
excess  calorie  intakes.  Protein  needs  remain 
fairly  constant  throughout  adult  life  . . .  increasing 
with  pregnancy  and  lactation  . . .  increasing 
with  infection,  any  febrile  or  debilitating  illness  or 
wound  healing.  Calorie  requirement  declines 
with  age  after  twenty-five.  This  suggests  an 
increasing  ratio  of  protein  to  carbohydrate  and 
fat  in  the  diet  is  desirable  as  calorie 
intake  diminishes. 

The  essential  amino  acid  requirements  of  the 
normal  healthy  adult  can  be  provided  by  2.6  cups 
of  milk.  The  minimum  adult  requirement  for 
protein,  when  supplied  by  cow’s  milk,  has  been 
estimated  by  the  Food  and  Nutrition  Board  as 
. . .  0.39  to  0.41  gm.  per  kilogram  body  weight 
for  the  adult  man  . . .  0.42  to  0.43  gm.  per 
kilogram  for  the  adult  woman  .  . .  increasing  to 
0.56  gm.  per  kilogram  during  pregnancy  and  0.71 
gm.  per  kilogram  during  lactation. 

Thus  minimum  protein  and  amino  acid  needs 
could  be  satisfied  daily  by  . . .  3.3  cups  of  milk 
for  the  70  kilogram  man  ...  2.9  cups  of  milk  for 
the  58  kilogram  woman  ...  3.8  cups  of  milk 
for  the  same  woman  during  pregnancy  . . .  and 
4.8  cups  while  she  nurses  her  baby. 

Milk  is  man’s  first  dietary  source  of  protein. 
Cow’s  milk,  as  such  and  in  dairy  foods,  can 
continue  to  supply  easily  digested  high  quality 
protein  at  all  periods  of  life  ...  in  various  forms 
...  at  any  course  of  any  meal  of  the  day  ...  in 
any  ratio  of  protein  to  fat  which  may  be  desired. 


Since  1915.  ..promoting  belter  health  through  nutrition  research  and  education 

NA'nONAL  DAIRY  COUNCIL 

A  non-profit  organization 

111  NORTH  CANAL  STREET  •  CHICAGO  6,  ILLINOIS 


The  nutritional  statements  made  in  this  advertisement 
have  been  reviewed  by  the  Council  on  Foods  and  Nutri¬ 
tion  of  the  American  Medical  Association  and  found 
consistent  with  current  authoritative  medical  opinion. 


THIS  ADVERTISEMENT  IS  ONE  OF  A  SERIES.  REPRINTS  ARE  AVAILABLE  UPON  REQUEST. 
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Kathryn  Niedbalski,  Wilma  Hoffert,  Anna 
Amsbaugh  exchange  views  on  Personal  De« 
velopment  and  Home  and  Family  Relations. 


Meet  the  Board 
and  Staff 

¥N  building  Co~ed  and  Practical^  our  most 
*  valuable  asset  is  tbe  Advisory  Board  of 
Editors.  All  during  the  year  they  give  us  leads 
from  their  home  territories — providing  us 
with  a  national  picture  of  homemaking  ediica* 
tion — preventing  us  from  becoming  desk* 
hound. 

Once  a  year,  in  May,  we  bring  our  Board 
members  to  New  York  for  a  three-<lay  confer¬ 
ence.  Each  member  prepares  a  written  evalu¬ 
ation  on  a  different  department  of  the  two 
magazines.  'Fhese  reports  are  basetl  on  inter¬ 
views  and  questionnaires  which  each  adviser 
conducts  locally. 

We  are  analyzed,  criticized,  praised,  in¬ 
spired.  And  we  love  it !  Onr  Editorial  Advisory 
Board  is  indispensible.  It  gives  ns  guide  lines 
— life  lines. 

See  page  102  for  our  exciting  plans  for  the 
coming  year.  You  won’t  want  to  miss  a  single 
issue. 


Irene  ParroH  and  Florence 
Stassen  make  notes  on  report 
read  by  one  of  the  advisers. 


Opening  session  of  a  three  day  discussion  program. 
At  table  are  the  combined  Editorial  Advisory  Boards 
and  staffs  of  Co-ed  and  Practicaf— 22  in  ail. 


Iva  Bennett  and  Ruth  Wheeler 
discuss  editorial  plans  for 
foods  and  nutrition  program. 


Vera  Caulum,  Ercel 
Eppright,  William 
Smith  are  attentive. 


Cecile  Palmer  and  Justine 
O'Reilly  discuss  public  rela¬ 
tion  techniques,  good  and  bad. 
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of  the  American  Home  Economics  Association 


Few  of  the  5,0(X)  delegates  who  attended  the  51st  An-  Highlighting  the  action  taken  during  the  past  year.  Dr. 

nual  Meeting  of  the  AHEA  left  the  week-long  sessions  Ayres  reported: 
with  any  sense  of  complacency  or  any  faith  in  insularity.  "New  Directions  has  been  distributed  to  179  home  econo- 

Home  economists  were  admonished  to  “strike  out  in  new  mists  in  homemaking  groups  throughout  the  country.  These 
areas  of  research”  .  .  .“take  the  center  of  the  stage  to  be-  groups  are  using  the  challenges  set  forth  as  a  guide  for  study 

come  better  interpreters  for  the  profession”  .  .  .  “communi-  and  ultimate  action.  .  .  .  The  statement  of  philosophy  and 

cate  with  the  sciences”  .  .  ,  “strengthen  the  quality  of  objectives  has  been  used  in  a  great  variety  of  ways  by  many 

teaching”  .  ,  .  “be  learners  and  teachers  at  the  same  time”  individuals  and  professional  groups  in  national,  regional, 

.  .  .  “dare  to  re-think,  reshape,  and  revise  programs  for  the  state,  and  local  conferences  and  workshops  as  a  basis  for 

professional  education  of  home  economists”  .  .  .  “arm  the  meeting  the  challenges  of  the  future.” 
graduate  with  a  wider  range  of  knowledge  pertinent  to  the 

needs  of  her  time.”  Education 

We  must  ourselves  adjust  to  change,  we  are  told,  or  we 
cannot  help  families  to  make  peeded  adjustments  to  the  New  Responsibility 

rapid  and  constantly  changing  world  of  the  future.  Society  needs,  as  never  before,  “people  who  understand 

The  theme  of  the  meeting  was  “New  Directions  in  Ac-  their  responsibility  to  society  and  are  able  to  assume  it; 

tion.”  In  the  keynote  address.  Dr.  Irma  Ayres,  Dean,  School  people  who  are  able  to  work  with  others  in  many  areas  of 

of  Home  Economics,  University  of  Delaware,  reported  Hfe;  people  with  critical  and  analytical  thinking  power  and 

progress  toward  the  achievement  of  goals  for  the  future,  with  qualities  of  creativity  and  imagination,”  home  econo- 

which  were  presented  to  us  a  year  ago  by  the  committee  on  mists  were  told  by  Edna  P.  Amidon,  Director  of  the  Home 

philosophy  and  objectives.  Economics  Education  Branch  of  the  Office  of  Education, 

The.se  were  given  in  the  brochure  called  Home  Economics  U.  S.  Department  of  Health,  Education,  and  Welfare,  Wash- 
—New  Directions,  A  Statemerxt  of  Philosophy  and  Objec-  ington,  D.  C. 

tives.  Twelve  c'ompetencies  fundamental  to  effective  living  Speaking  of  how  educators  can  help  to  develop  these 
were  stated.  [Reported  September,  1959.]  Dr.  Ayres  reminded  qualities.  Miss  Amidon  said  that  young  people  need  “to  see 

us  that  Dean  Bnicher  said  last  June,  “The  committee’s  re-  n)eaning  in  their  everyday  experiences.”  Education  helps 

port  is  not  an  academic  exercise.  It  must  lead  to  action.”  to  develop  the  ability  to  find  and  apply  fundamental  prin- 
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New  directions 


second  half 


century 


Th«  Co-9d-Practical  booth  at  the  exhibit  hall  was  busy.  Margaret  Hauser,  Rose  Kinsey  of 
Co-ed,  Irene  Parrott  of  Practical  welcomed  teachers  and  discussed  content  of  magazines. 


ciples  and  concepts  to  the  solution  of  their  life  problems. 
“Home  Economics  school  programs  are  rich  in  opportuni¬ 
ties  for  youth  to  grow  in  these  directions.” 

Responsible  leaders  of  education  are  “sifting  out  those 
goals  that  the  school  must  continue  to  assume,  and  ex¬ 
ploring  new  approaches”  to  help  young  people  fulfill  their 
own  needs  and  meet  society’s  expectations. 

Research  in  home  economics  education  is  being  carried 
out  at  many  levels.  Miss  Amidon  said.  In  the  secondary 
schools,  programs  are  designed  to  meet  the  needs  of  groups 
of  students  with  varying  needs:  (1)  those  who  marrs-  dur¬ 
ing  high  school  or  plan  to  marry  as  soon  as  they  graduate 
from  high  school;  (2)  the  college  bound;  and  (3)  those 
who  are  preparing  for  wage-earning  occupations  without 
further  schooling.  Adult  education  programs  are  developed 
for  homemakers,  and  ways  of  providing  home  economics 
for  girls  enrolled  in  business  programs  are  being  explored. 

(Continued  on  page  116) 


Dr.  Marian  Swendteid,  Univartity  of  California,  received 
the  Borden  award  for  fundamental  research  in  nutrition. 


Dr.  Dorothy  Siegert  Lyle  accepts  presidency  of  AHEA  from 
out-going  president,  Olga  P.  Brucher,  at  final  meeting. 


Dr.  Floride  Moore  Dr.  Irma  Ayers  gave  Dr.  Agnes  Morgan 
looked  into  future,  keynote  address.  discussed  nutrition. 
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Screened  for  your  classes  by  Vera  Falconer 


The  NEW'  audio  visual  materials  cover  a  wide  variety 
of  topics— foods,  nutrition,  clothing,  personal  relation¬ 
ships,  housing,  management,  child  development,  problems 
of  the  aged,  and  even  an  aid  for  your  club  activities.  Most 
of  the  films  are  free-loan,  so  if  you  want  any  of  these, 
send  in  your  requests  well  in  advance  of  the  date  on 
which  you  wish  to  use  them.  Otherwise  you  may  be  dis¬ 
appointed. 

Foods  and  Nutrition 

The  Best  Way  to  Eat  (25  mins.,  color,  sponsored  by  Flor¬ 
ida  Citrus  Commission,  free-loan  from  Modern  Talking 
Picture  Service,  3  East  54th,  New  York,  N.Y.)  offers  the 


most  complete  coverage  of  this  topic  that  we  have  yet 
seen  on  film.  It  discusses  optimal  nutrition,  showing  how 
diet  needs  change  with  age,  activity,  and  physical  make-up. 

Teen-ager  Susan  visits  her  doctor  because  she  is  “feeling 
low.”  He  tells  her  she  suffers  from  malnutrition  because  she 
has  not  been  eating  properly.  From  this  opening,  the  doctor 
goes  on  to  talk  with  Susan  and  her  mother  about  varieil 
aspects  of  optimal  nutrition:  the  differences  in  diet  require¬ 
ments  for  Susan,  her  younger  brother  and  their  parents; 
the  need  for  young  women  to  eat  properly  now  in  prepara¬ 
tion  for  later  motherhood;  ovei-weight  and  possible  coronar\- 
problems  for  adults.  He  also  points  out  the  need  for  weight 
control  and  chec-k-up  for  every  age.  Even  nutritional  net  Is 
of  the  aged  are  covered,  as  the  doctor’s  next  patient  is  an 
elderly  man. 

This  film  presents  so  much  information  that  you  may 
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NT  BE 
ESAFE 


Follow 


routine  for  a  neater,  sweeter  you! 


The  Well-Scrubbed  Look  doesn’t  just 
come  from  wishing!  Fill  your  tub  or  run  your 
shower  with  warm  water.  Grab  yourself  a 
nice  rough  washcloth.  Then  lather  yourself 
generously  from  head  to  toe  with  scented 
soap.  While  still  soapy,  use  a  pumice  stone 
to  soften  rough  heels,  elbows,  calluses.  Rinse, 
and  you  emerge  a  fresh,  clean,  sweet  you ! 
Neat  Trick:  Sweeten  your  bath  with  a  few 
drops  of  your  favorite  cologne. 


Drying  Off  Can  Be  Fun  if  you  make  it  a 
game!  Wrap  yourself  in  a  luxuriantly  thick 
terry  cloth  towel  that  blots  up  every  single 
drop  of  water.  Pat  yourself  briskly  and  you’ll 
begin  to  tingle  all  over  with  that  wide-awake, 
“Great-to-be-Alive”  feeling.  As  a  final  touch, 
splash  yourself  with  cool,  refreshing  cologne 
from  head  to  toe. 

Neat  Trick:  When  dry,  puff  on  clouds  of 
body  powder.  Clothes  will  slide  on  so  easily. 


Those  Finishing  Touches  make  the  best 
first  impressions!  Hands  should  be  kept  satin 
smooth,  nails  evenly  trimmed  and  shaped 
And  no  hangnails,  please !  If  you  wear  polish 
make  sure  it's  all  on,  or  all  off.  Keep  your  haii 
shining  with  a  weekly  shampoo.  Use  makeup 
sparingly  — and  put  it  on  fresh  each  time 
Touchups  never  look  quite  right. 

Neat  Trick:  Smooth  lotion  on  hands,  elbows 
heels  to  keep  you  satin  smooth  all  over. 


Be  Dainty  From  The  Skin  Out.  You  may 

think  that  no  one  knows  what  goes  on  under 
your  pretty  dresses  —  but,  the  undercover 
story  is  of  vital  importance.  To  be  your  dain¬ 
tiest  on  every  occasion,  make  a  clean  start 
each  day  with  sparkling  fresh  lingerie,  ho¬ 
siery  and  bright  cotton  gloves.  You’ll  feel  so 
much  better  when  you  do ! 

Neat  Trick:  A  sachet,  or  cake  of  scented 
soap  keeps  your  dainties  sweet  and  fragrant. 


ARRID 


DON'T  BE  HALF  SAFE!  BE  COMPLETELY  SAF 


Stay  As  Sweet  As  You  Are  with  a  cream 
deodorant  that  works  deep  in  the  pores  where 
perspiration  and  odor  start.  For  lively,  active 
girls  like  yourself  arrid  cream  Deodorant 
belongs  at  the  head  of  the  class.  When  you 
use  ARRID  daily,  you  rub  in  the  amazing  new 
ingredient  Perstop*,  that  stops  perspiration 
stains  and  odor. 

Neat  Trick:  On  hot  days,  rub  arrid  on  the 
soles  of  feet  to  protect  shoes  and  stockings. 
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Guard  against  both  kinds  of  perspiration 


•  DATES: 


•  EXAMS: 


•  SPORTS 


•  FITTINGS: 


Most  smart  girls  know  there  are  two  kinds  of 
perspiration,  physical  and  “emotional.”  Physi-  | 
cal  perspiration  comes  from  work  and  exer¬ 
cise;  “emotional,”  from  excitement  or  tension. 
Yes.  even  in  a  tender  moment  with  that  special 
“date”  a  sudden  gush  of  “emotional”  perspir¬ 
ation  can  embarrass  you  —  ruin  your  pretty 
dress.  Used  daily,  ARRID  CREAM  Deodorant 
with  Perstop*  protects  you  against  both  kinds 
of  perspiration. 

When  you’re  nervous  and  anxious,  your  glands 
work  extra  hard,  producing  a  betraying  flow 
of  “emotional”  perspiration.  Roll-ons  and 
sprays  are  easily  washed  away  by  perspira¬ 
tion.  But,  ARRID  contains  the  amazing  ingre¬ 
dient  Perstop*,  that  works  deep  in  the  pores. 
Used  daily,  it  stops  perspiration  stains  and  odor. 

When  you’re  playing  hard,  naturally  you’ll  get 
overheated  and  perspire.  But  why  be  offen¬ 
sive?  ARRID  CREAM  Deodorant  keeps  you  safe. 
The  longer  it’s  on  . . .  the  better  it  protects. 
That’s  because  arrid’s  effectiveness  increases 
hour  after  hour.  Yes,  hours  later  — when  you 
need  protection  most— you  are  actually  3  times 
safer  from  perspiration  stains  and  odor. 

If  you  don’t  use  a  dependable  deodorant  you’ll 
make  life  miserable  for  your  teacher,  tailor, 
or  anyone  close  to  you.  Doctors  have  proved 
ARRID  CREAM  Deodorant  twice  as  effective  as 
any  spray  or  roll-on  tested.  Remember— noth¬ 
ing  protects  you  like  a  cream— and  no  cream 
protects  like  ARRID  CREAM  Deodorant  with 
Perstop*. 


^Carter  Product*  Trademark  for  aulfonated  hydrocarbon  surfactants 


■ 

9  1 

r 

1 

1  1 

I- 


f 


7  y 


about  this  common  problem 


Let’s  stop  whispering  and  tali 


She  may  want  to  look  like  one,  but  she’s  not  a  doll.  She’s  human. 
And  if  she’s  human  she  perspires.  Nobody  believes  today  that  nice  girls 
don’t  sweat.  It’s  merely  that  lovely  girls  try  to  look  as  if  they  don’t. 

This  business  of  perspiration  is  a  personal  problem  in  classrooms, 
on  campus,  at  school  dances.  It  crops  up  unplea.santly  during  fittings 
in  clothing  classes. 

Much  perspiration  is  inoffensive,  evaporating  immediately  so  that  it 
is  invisible.  It  is  the  specialized  type  that  makes  trouble.  This  is  the 
kind  that  occurs  under  the  arms,  in  the  areas  of  feet  and  scalp. 

There  are  two  types  of  sweat  glands,  the  eccrine  glands  and  the  apo¬ 
crine  glands.  The  first  type  is  found  all  over  the  body.  The  second  is 
found  mostly  in  hairy  areas  of  the  body,  particularly  under  the  arms. 

These  glands  secrete  perspiration  and  odor  which  are  increased  by 
various  factors — sometimes  by  the  emotions,  sometimes  by  exercise, 
.sometimes  by  other  conditions  such  as  fatigue,  exercise,  tight  clothing, 
warm  temperatures,  embarrassment,  excitement,  nervousness. 

Perspiration  is  powerful  stuff,  chemically  speaking.  It’s  strong 
enough  to  peel  paint  off  a  product,  to  etch  the  hardest  metal  and  to 
make  a  student  request  permission  to  change  her  seat.  It  wrecks  clothes 
and  defies  expert  cleaners.  Somebody  analyzed  perspiration  and  found 
that  it  is  composed  of  92%  water;  7/10  of  1%  salt,  traces  of  acetic 
acid,  which  is  merely  vinegar,  and  caprylic  and  caporic  acids,  the 
essence  of  goat  odor. 

The  purpose  of  perspiration  is  threefold.  It  helps  to  regulate  body 
temperature  to  about  98.6  degrees.  It  acts  as  a  means  of  keeping  the 
skin  moist  and  soft.  It  aids  in  getting  rid  of  body  wastes. 

A  TRICKY  AND  UNRELIABLE  BAROMETER 

The  apocrine  perspiration  doesn’t  rear  its  malodorously  ugly  head 
until  sometime  during  adolescence  with  the  appearance  of  hair  under 
the  arms.  At  this  crucial  age,  it  can  be  acute  due  to  the  general  glandu¬ 
lar  imbalance  frequently  present. 

The  sense  of  smell  is  a  tricky  and  unreliable  barometer  in  such  mat¬ 
ters.  Unfortunately,  people  quickly  adjust  to  their  own  odors  to  the 
comfortable  point  where  they  no  longer  detect  them.  But  alas, 
others  do! 

The  solution  to  the  problem  of  body  odor  is  built  on  absolute  body- 
cleanliness.  Daily  bathing  is  a  “must,”  for  only  soap  and  hot  water 
will  remove  the  culprit.  Hot  water  is  as  necessary  to  remove  this  fatty- 
substance  as  it  is  to  clean  a  greasy  dish. 


alk  about  this  common  problem 


in.  Control  depends  on  deodorants  used  every  day.  It  is  completely  safe 
rls  to  check  perspiration  in  small  areas  with  an  anti-perspirant.  The  mois- 
I’t.  ture  is  merely  diverted  to  another  spot  where  it  evaporates  harmlessly 
ns.  and  without  social  offense. 

ijrs  Perfume  by  the  dram  and  all  the  scrubbing  and  tubbing  in  the  world 
will  be  for  naught  if  adequate  attention  is  not  paid  to  clothing.  Clean- 
t  it  liness  is  a  total  thing,  proceeding  from  the  body  to  the  outer  garments, 
the  It  is  surprising  how  a  dress  or  slip,  a  boy’s  jacket  or  undershirt  can 
collect  body  odor  and  store  it  up  in  the  fibers  of  the  cloth — haunting 
po-  them  every  time  they  are  worn.  ^ 

I  is 

ms.  THE  ONLY  ANSWER  TO  THIS  PROBLEM 

by  Another  form  of  odor  is  associated  with  hair  on  the  scalp.  Hair  both 
ise,  gives  off  and  holds  odor.  Again  soap  and  hot  water  is  the  only  answer, 

ng,  The  glory  of  a  gleaming  head  of  hair  comes  from  sound  health,  good 

diet  (for  hair  is  fed  by  the  blood  stream),  and  squeak-clean  tresses, 
ang  The  hair  should  be  shampooed  at  least  once  a  week,  more  frequently 
I  to  if  it  is  too  oily.  It  should  be  washed  as  soon  as  dandruff  becomes  ob- 

hes  vious.  Dandruff  is  again  part  and  parcel  of  being  plain  human.  But 

und  powdered  over  a  collar  it  is  hardly  an  asset  to  grooming! 
etic  The  feet  are  another  problem  area  which  requires  scrupulous  atten- 
the  tion  to  cleanliness.  Perspiration  output  here  is  apt  to  give  off  an  un¬ 
pleasant,  pungent  odor.  Feet  should  be  dusted  with  a  deodorant  pow- 
ody  der  right  after  bathing, 
the 

AN  IMPORTANT  PART  OF  THE  FAMILY  ROUTINE 

Hand  washing  and  hand  care  are  a  routine  part  of  the  immaculate 
look,  too.  The  hands  should  be  scrubbed  many  times  with  a  brush  to 
lead  keep  the  nails  shell-like  clean.  Nails  should  be  filed  short.  Nail  polish 
ider  is  no  camouflage  for  half-moons  of  dirt  imbedded  under  fingernails, 
idu-  The  ideal  look  on  young  faces  is  the  clean,  scrubbed  glow.  When 
it  comes  to  make-up  that  takes  learning.  It’s  like  baking  a  cake.  The 
nat-  right  measure  of  ingredients  gives  delicious  results, 
the  The  beauty  regime  for  the  girl  who  would  be  beautiful  and  the  lad 
alas,  who  would  be  well-groomed  calls  for:  A  daily  bath.  Daily  use  of  deo¬ 
dorants.  A  soap-and-water  face  wash  two  to  three  times  a  day.  A  vig- 
3ody  orous  tooth  brushing  after  meals  as  a  protection  for  breath  and  teeth, 

ater  Hand  washing  many,  many  times.  A  weekly  shampoo  to  maintain  a 

’atty  glossy  crown.  And  fastidious  attention  to  clothing  care. 

This  is  a  grooming  regime  that  gets  results. 


I  30  INCHES 


J  4-1 - 15  INCHES 


wish  to  show  it  more  than  once.  The  explanations  ot  needs 
and  presentations  of  warnings  are  clearly  and  concisely 
given.  The  material  is  well  organized  for  ease  in  note  taking. 
You  may  find  the  film  a  little  dull  in  spots,  as  in  several 
sequences  merely  the  doctor  is  talking.  But  the  subject 
content  is  so  excellent  and  thorough  that  your  class  will 
be  too  busy  listening  to  notice.  Based  on  scientific  research 
and  accepted  by  the  American  Medical  Association,  this 
is  one  film  you’ll  want  to  use. 

The  Romance  of  Cheese  (27  mins.,  color,  from  local 
Kraft  offices,  or:  Sales  Promotion  Dept.,  Kraft  Foods,  500 
Pestigo  Court,  Chicago,  Ill.)  is  a  colorful  story  of  cheese. 
It  shows  incidents  in  the  history  of  cheese,  including  the 
legend  of  its  accidental  discovery;  cheese  of  many  lands 
such  as  the  Edam  of  Holland  and  the  Provolone  of  Italy, 
in  their  native  settings;  development  of  domestic  cheeses 
and  of  processed  cheese.  Gives  some  examples  of  uses.  This 
is  not  a  film  designed  to  show  how  to  use  cheese,  but  to 
create  more  interest  in  cheese  of  many  kinds.  The  historical 
sequences  are  particularly  intriguing. 

A  three-unit  (two  films  and  a  recii^e  booklet)  story  of 
salmon  is  offered  by  the  Fish  and  Wildlife  Servic'e  (request 
from  V'isual  Education  Unit,  Bureau  of  Commercial  Fish¬ 
eries,  P.O.  Box  128,  College  Park,  Md.) 

The  films:  Salmon— Catch  to  Can  opens  with  the  life 
cycle  of  the  salmon  and  the  three  common  methods  of  catch¬ 
ing  them,  ending  with  canning  processes.  Take  a  Can  of 
Salmon  shows  attractive  meals  prepared  from  canned  sal¬ 
mon.  (Each  14  mins.,  color.)  The  recipe  booklet,  “Take 
a  Can  of  Salmon,”  gives  the  recipes  for  all  dishes  shown  in 
the  film,  plus  many  others. 

How  to  Buy  Fish  (color  filmstrip,  42  frames,  Stanl>ow 
Productions,  12  Cleveland  St.,  \’alhalla,  N.  Y.)  discusses 
quantity  and  kind  of  fish  to  buy  for  different  purposes  and 
shows  how  to  judge  the  quality. 

Mrs.  Tilley  and  Her  Lemon  Pie  Kitchen  (51  glass  cov¬ 
ered  2x2  color  slides  with  script  and  teacher’s  guide;  Sales 
Division,  Edison  Electric  Institute,  750  Third  Avenue, 
New  York  17,  N.Y.),  A  practical  presentation  of  kitchen 
(Continued  on  fxiRe  138) 


Tecn-agera  quickly  learn  art  of  cooking  under  direction  of 
food  editor  Gloria  Spitz  in  new  calor  film  Do  Come  to  Dinner. 


Furniture  Arrangement  Ideas  are  offered  simply  and  prac¬ 
tically  in  a  step-by-step  filmstrip;  an  excellent  teaching  aid. 


Practical  application  of  principles  learned  in  other  courses 
is  one  part  of  The  Story  of  Home  Economics  in  Our  School. 


Color  wheels  and  charts  are  used  to  dramatize  fundamental 
principles  of  harmony  in  fine  filmstrip  Take  a  look  at  Color. 
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A  YEAR  ago  last  September  my  Homemaking  III  class 
was  discussing  plans  for  the  semester.  During  this 
pre-planning  session  one  of  the  students  asked,  “Would  it 
be  possible  to  have  real  children  to  observ’e  for  our  child 
care  unit?”  The  girls  were  enthusiastic  about  the  idea  and 
we  decided  to  work  on  it.  There  were,  of  course,  many 
reservations.  First  we  had  to  have  the  answers  to  a  number 
of  questions: 

1.  \\’ould  the  school  administration  sanction  such  a  ven¬ 
ture? 

2.  Would  our  instructional  budget  be  able  to  handle  any 
cost  we  might  incur? 

3.  Would  parents  be  willing  to  bring  and  return  the  chil¬ 
dren  in  a  fifty-minute  class  period? 

4.  What  would  we  do  for  furniture,  toys,  books,  and  other 
items  needed? 

5  How  many  students  knew  pre-school  children  who  might 
attend? 

6.  How  long  should  the  play  school  last? 

Most  of  the  (piestions  were  answered  within  a  day  or 
two.  The  administration  was  in  hearty  accord  with  the  idea 
and  gave  us  a  budget  of  fifteen  dollars  for  the  project. 

Two  of  the  students’  parents  and  five  faculty  members 
said  they  uere  willing  to  bring  their  pre-school  children. 

A  list  of  possible  loans  was  made:  furniture,  tricycles, 
books,  records,  and  a  portable  record  player.  The  art  de¬ 
partment  contributed  easels,  the  print  shop  offered  large- 
size  newsprint  for  the  play  school. 

We  tlccided  to  allow  three  weeks  for  the  preparation  of 
the  play  school  and  to  hold  it  for  three  weeks,  three  days  a 
week. 

Those  first  weeks  of  preparation  were  busy  ones.  After 
making  a  list  of  all  the  supplies  we  needed,  we  bought 

Mm  Porter  is  a  homemaking  teacher  at  the  Washington 
High  Seftool,  Fremont,  California 
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How  a  one-semester  unit  developed 

into  a  child  development  program 


By  BETH  PORTER 


Pounding  board  and  hammers  proved  fascinating  to 
children.  Equipment  was  made  by  boys  in  shop  class. 


Lunch  had  a  Halloween  theme.  Homemaking  girls  stud¬ 
ied  child  feeding,  then  planned  and  prepared  menu. 
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paint,  paint  bnishes,  and  sandpaper.  A  gallon  of  rubber 
base  white  paint  and  six  primary-color  tubes  were  the  major 
purchases— except  for  a  red  wagon,  a  sturdy  pull  toy,  and 
a  child’s  broom. 

From  an  assortment  of  cardboard  cartons  we  constructed 
and  painted  a  five-car  train,  a  stove,  a  refrigerator,  a  doll’s 
bed,  and  a  chest  of  drawers.  The  students  had  as  much 
fun  making  these  as  the  children  had  playing  with  them. 
Much  of  the  borrowed  furniture  had  to  be  cleaned,  sanded, 
and  painted.  Finger  paints  were  made  from  a  special 
recipe.  Play  dough,  flavored  and  colored,  was  made  peri¬ 
odically  while  the  play  school  was  in  session. 

Cutting  down  brothers’  discarded  shirts  for  smocks  and 
making  bean  bags  were  our  sewing  efforts.  Some  of  the 
students  went  through  the  storeroom  to  look  for  unused 
beaters,  cookie  cutters,  spoons,  and  utensils  that  would 
have  appeal  for  children. 

The  last  week  of  the  preparation  i^eriod  was  spent  in 
reviewing  and  summarizing  the  principles  of  child  guidance, 
children’s  food  requirements,  planning  the  role  of  the  ob¬ 
server  and  the  supervisor.  The  time  schedule  for  our  fifty- 
minute  period  was  important  to  work  out.  It  was  decided  to 
prepare  a  simple  lunch  for  each  Friday  of  the  three- week 
|>eriod.  An  observation  chart  was  developed.  This  was  used 
in  the  discussions  of  the  children’s  development  during  the 
play  school  periods. 

At  the  end  of  the  project  twelve  out  of  fourteen  girls 
said  they  had  learned  more  and  enjoyed  the  play  school 
activity  more  than  any  other  phase  of  homemaking. 

The  following  semester  found  the  new  Homemaking  III 
classes  eager  to  participate  in  the  play  school.  This  time  we 
had  one  morning  and  two  afternoon  classes.  The  afternoon 
session  was  for  those  children  who  did  not  require  a  nap. 

One  class  was  responsible  for  a  letter  to  all  interested 
parents  explaining  the  school,  the  dates,  and  the  hours.  At 
the  bottom  of  the  letter  was  a  tear-off  application  blank  to 


R*»t  period  was  scheduled  before  wash-up  for  lunch. 
Plastic  mats  were  made  by  the  homemaking  students. 


be  filled  in  and  mailed  to  the  homemaking  department.  The 
application  included  the  child’s  name,  age  (years  and 
months),  parents’  names,  address,  telephone  number,  and 
ages  of  other  children  in  the  family.  Organizing  and  rewrit¬ 
ing  the  time  schedules  and  observ’ation  charts  were  also  part 
ol  the  students’  responsibilities. 

During  the  interim  between  play  .school  sessions,  an  ap¬ 
plication  was  made  to  the  Sears  Foundation  for  $65.00. 
The  additional  money  was  to  provide  furniture,  paint,  a  sand 
box,  and  quilted  plastic  material  for  the  play  school.  Upon 
approval  and  receipt  of  the  check,  the  industrial  arts  stu¬ 
dents  made  the  furniture,  sand  box,  and  wooden  toys.  Later 
in  the  preparation  period,  the  participating  homemaking 
clas.ses  cut  and  bound  plastic  quilted  rest  mats,  painted 
second-hand  tricycles,  made  playthings  and  painted  furni¬ 
ture.  Once  again  the  students  said  this  program  provided 
more  interest  to  their  learning  experience. 

This  past  semester  a  new  experiment  was  tried.  The  play 
school  was  used  for  a  baby-sitting  unit  for  Homemaking  1 
and  a  foods  unit  for  Homemaking  IV.  Our  goals  in  first 
year  homemaking  w-ere  to  better  understand  and  care  for 
pre-school  children  in  relation  to  baby-sitting  jobs,  and  to 
develop  safety  rules  and  definite  responsibilities  by  ob¬ 
serving  and  supervising  children  in  the  play  school.  Our 
goals  in  Homemaking  1\’  were  to  provide  a  better  diet  for 
small  children,  and  to  try  to  relate  food  problems  to  be¬ 
havior  problems. 

During  the  seniors’  regular  class  period  the  students  were 
able  to  observe  and  supervise  the  children  while  part  of  the 
class  was  preparing  the  lunch. 

Tuesdays  and  Thursdays  were  spent  in  planning  menus 
and  making  out  the  week’s  grocery  list.  From  the  food  check 
chart,  set  up  by  the  class  for  the  first-year  students  to 
mark  during  the  lunch  period,  we  were  able  to  relate  food 
problems  to  behavior  problems.  The  constant  desire  of  the 
(Continued  on  page  98) 


Outdoor  patio  adjoining  homomaking  room  was  oquippod 
with  tricycios,  a  cardboard  playhouso,  and  a  sandbox. 
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Cover  Girl  Above:  5611— Belted  plaid  jacket  and  slim  skirt  will  find 
many  uses  together,  separately.  Combined,  they  make  a  suit,  $8. 


Far  Right;  5200— Shoe-string  tied,  bared  bodice  tops  whirly  blue-and- 
green  "watch"  plaid  skirt  ta  make  a  festive  short  party  dress,  $8. 


C/ofhesfree:  (Upper  Left)  5599— longer-waisted  overblouse  in  solid  green 
is  paired  with  full  pleated  plaid  skirt  for  school  wear,  $10. 

(Upper  Right)  5607— Versatile  plaid  Burma  coat  joins  solid  green  slim- 
jim  pants  and  matching  blouse  for  at-home,  sports  wear,  $13. 

(Center  left)  561 1  and  5599— Belted  suit  jacket  and  full  pleated  skirt 
are  paired  together  to  create  another  suit  of  infinite  uses. 

(Center  Right)  561 1  and  5607— Unbelted  plaid  suit  jacket  gives  shirt 
effect  when  warn  with  slim-jim  pants  for  casual  or  sports  occasions. 

(Lower  Left)  5607  and  5611— Burma  coat  tops  slim  suit  skirt  and  blouse, 
both  in  solid  green,  to  make  a  costume  for  in-town  wear. 

(Lower  Right)  5599  and  5611— Slim  suit  skirt  is  topped  by  longer- 
waisted  overblouse,  giving  the  effect  of  a  one-piece  green  dress. 


Fabric  is  Cohama's  Duvette,  a  100%  Coloray,  Caurtauld's  solution-dyed 
rayon  with  a  wool-like  hand  and  appearance  for  year-round  wear. 
Co-ordinated  blue-ond-green  "watch"  plaid  and  salid  green  were  used 
for  the  wardrobe.  Fabric  is  45"  wide,  retails  far  about  $2.00  a  yard. 
Yardages  are  based  on  sizes  10-11.  Prices  include  patterns:  McCall's 
5611,  5599  and  5200  (65c  ea.);  5607  (50c). 
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Plant  Your  Dollars  Wisely 
and  Your  Clothestree 
Will  Flourish 


Every  girl  wants  lots  of  clothes  for  little  money.  Careful 
wardrobe  coordination  can  insure  the  best  return  for 
her  clothing  dollar.  Fashions  and  fabrics  must  be  used 
with  imagination.  The  four  patterns  here  take  eight  dif¬ 
ferent  variations— produce  a  complete  wardrobe.  Cost 
of  pattern  and  fabric  is  given  for  each  one.  Total  cost  of 
wardrobe  is  about  $40. 
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Tomake  wise  buys  in  clothing,  we  must  understand  the  properties  and  perform¬ 
ance  of  many  different  blends.  This  quick  reference  chart  gives  useful  information 
on  the  most  popular  man-made  fibers. 

The  new  textile  labeling  law  [February,  1960,  issue]  requires  the  labeling  of 
the  fiber  content  of  all  textile  products  except  those  containing  wool.  Such  pro¬ 
ducts  fall  under  the  Wool  Products  Labeling  Act,  an  earlier  and  separate  law. 

When  purchasing  clothing,  read  hangtags  carefully.  If  there  is  none  on  the  gar¬ 
ment,  be  sure  to  request  it.  After  purchase  is  made  the  tag  should  be  filed  for 
reference,  to  insure  proper  care  of  the  fabric. 

For  more  information  concerning  the  generic  terms  frequently  used  on  hang- 
tags,  turn  to  page  1 10. 


ACRILAN 

Chvmtfrand  Corp. 


Automatic  wash  and  woar.  Drip 
dry;  touch  up  with  a  warm  iron 
if  noodod. 


ARNEL 

C*/an*s«  fibtrt 
Company 


May  b«  washed  and  ironod  tho 
sam*  as  cotton.  Can  bo  dryer* 
dried.  Most  woven  fabrics  need 
some  ptessing. 


CAPROLAN 

Alliod  Chomicol 
Corp. 


Requires  minimum  care,  washes 
easily;  con  be  dry-cleaned. 


CHROMSPUN 

Eastman  Chemical 
Products.  Inc. 


Some  fabrics  ore  washable, 
others,  dry-cleonoble,  depend¬ 
ing  on  construction  and  finish. 
Check  label  for  care  instruc¬ 
tions.  Should  be  pressed  lightly 
with  low  heat. 


COLORAY 

Courtaufds 
(Alabama)  Inc. 


Solution  dyed  rayon  staple.  Sun-fast, 
chlorine-bleach  fast,  fume  and  fade 
fast.  Has  soft,  light-weight  wool  hand 
in  100%  uses  ond  blends;  with  Cres- 
lon,  crisp  hand;  with  Acrilan,  soft 
worsted  effect. 


Women's  and 
children's  wear 
Knit  wear 
Men's  shirts 
Draperies 
Upholsteries 


All  apparel  is  washable;  hang- 
tags  give  instructions.  Follow 
for  core  of  different  blends. 
Draperies  should  be  dry-cleaned. 


Acrylic  fiber.  Resilient,  lightweight  and 
strong.  Resists  moths,  mildew,  sunlight 
and  abrasion.  Quick  drying.  May  be 
durably  pleated.  May  be  water¬ 
proofed. 

Coots 

Dresses 

Blouses 

Suits 

Upholstery 

Carpets 

Triacetate  fiber.  Soft  hand,  low  absorb- 

Children's  wear 

ency,  fairly  strong.  May  be  permo- 

Suits 

nently  pleated.  May  be  made  water 

Sportswear 

repellent  and  fume  and  fade  resistant. 

Curtains 

Lingerie 

Dresses 

A  long  chain  polyamide  derived  from 

-Carpets 

the  organic  compound,  caprolactam. 

Upholstery 

Displays  high  affinity  for  dyes,  is  ex- 

Sweaters 

ceptionolly  white.  High  tensile  strength 

Industrial  fabrics 

and  high  abrasion  resistance.  Mildew 

Tires 

and  moth  resistant,  non-ollergenic. 

Solution-dyed  acetate  filament.  Color- 

Women's  and 

fast  to  common  fading  hazards  of  sun- 

children's  wear 

light,  atmospheric  fumes,  salt,  or 

Curtains 

chlorinated  water.  Soil  and  wrinkle 

Draperies 

resistant.  Has  excellent  draping  quol- 

Bedspreads 

ity;  is  fast  drying,  immune  to  mildew 

Upholsteries  I 

and  moths. 

yv « ys. »  « 
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CORVAL 

Courfauldt 
(Alabama)  Ine. 

A  cross-linkad  rayon.  Self  hand  and 
many  wool-lik*  proportia*.  Light 
weight,  long  wearing,  absorbent. 
Usually  imparts  worsted  texture  in 
blends. 

Men's  wear 

Blouses 

Skirts 

Suits 

Children's  wear 

Knit  wear 

Pry-clean  unless  marked  wash¬ 
able.  Wash  in  warm  water  with 
mild  suds.  Drip  dry;  iron  with 
warm  iron. 

CRESLAN 

Amarican 

Cyonomid  Co. 

Acrylic  staple  fiber.  Dyes  in  a  wide 
range  of  colors  with  color-fastness  to 
light,  washing,  and  perspiration.  Ver¬ 
satility  of  texture.  Is  dropoble,  non- 
ollergenic,  mothproof,  mildew  proof.  It 
warm  and  lightweight,  wrinkle  resist¬ 
ant.  Resists  fueling  and  matting.  Holds 
its  shape  and  it  quick  drying. 

Dresses 

Suits 

Coats 

Rainwear 

Sportswear 

Robes 

Swimwear 

Wash  in  warm  water  with  mild 
suds— drip  dry  or  tumble  dry. 
Needs  little  or  no  ironing.  Use 
low  heat  setting  if  you  wish  to 
touch-up  with  on  iron. 

DACRON 

f.  1.  dufoni  da 
Namoun  A  Co. 

Polyester  fiber  in  filament  or  staple 
form.  Resilient,  retains  size,  shape.  Re¬ 
sists  wrinkles,  moths,  mildew.  Strong, 
little  stretch.  Can  be  permanently 
pleated.  Retains  press.  Resists  pilling, 
spotting. 

Blouses 

Curtains 

Dresses 

Shirts 

Pillows 

SuiH 

Lingerie 

Wash  in  warm  water— drip  dry. 

1  Needs  little  or  no  ironing.  For 

stubborn  spots  taka  soap  and 
rub  on  spats  and  wash  as  usual. 

DARVAN 

Calana$a  Fiban 
Company 

Nytril  fiber.  Excellent  softness  and 
resiliency  retained  through  repeated 
launderings.  High  resistance  to  high 
temperature  washing.  Good  wosh-weor 
characteristic.  Wrinkle  and  pill- 
resistant. 

Sweaters 

Knitting  yarns 

Pill  fabrics 

Suitings  (with  wool) 
Coatings  (with  wool) 
Shirts  (with  wool) 

Washable  either  by  machine  or 
hand  in  hot  water  if  desired.  K 
needed,  use  moderate  iron. 

DYNEL 

Union  Carbide 

Cerp. 

Mozacrylic  staple  fiber.  Hos  resilience 
and  bulk.  Dyes  well.  Resists  matting, 
moths,  mildew,  wrinkles  and  flame.  Re¬ 
tains  pleats  and  shape.  Can  be  napped 
or  brushed.  Can  be  treated  for  either 
soft  or  hord  hand.  Is  non-allergenic. 

Dresses 

Draperies 

Fleecy  coats 

AAen's  wear 

Lingerie 

Dry-clean  unless  marked  wash¬ 
able.  Wash  in  warm  water  and 
mild  suds.  Drip  dry;  if  ironing 
.  is  needed  use  a  low  heat  ^  * 

ESTRON 

Fattman  Cbemicoi 
Products,  Inc. 

Acetate  filament,  white  fiber;  can  be 
dyed  or  printed  to  produce  clear 
colors.  Soil  and  wrinkle  resistant.  Ex¬ 
cellent  draping  quality.  Fast  drying. 
Immune  to  mildew  and  moths. 

Women's  and 
children's  wear 
Curtains 

Draperies 

Some  fabrics  washable,  others 
are  dry-claanable,  depending 
on  construction  and  finish. 
Check  label  for  care  instruc¬ 
tions.  Should  be  pressed  lightfy 
with  low  heat. 

FIBERGLAS 

Owens-Corning 
Fibarglat  Carp. 

100%  gloss  fiber  yarns,  perfectly 
washable,  will  not  shrink  or  stretch; 
no  sun  rot;  completely  fire-safe. 

Curtains 

Draperies 

( 

Hand  wash  in  hot  suds.  Rinse 
thoroughly  in  clear  warm  wo- 
ter.  Drip  hang  ever  shower  rod 
or  roll  in  towel.  Rahong  while 
still  damp.  Be  sure  curtains  and 
draperies  clear  ceiling  and 
Beer.  Smooth  hems  and  let 
draperies  and  curtains  dry  nat¬ 
urally.  Do  not  dry-clean 

Polyester  fiber.  Excellent  crease  reten¬ 
tion;  permanently  pleotoble,  resistant 
to  sunlight,  solvents,  bleaches,  and 
most  chemicals. 


Women's, 
Men's  and 
Boys'  weor 
Blouses 
Rainwear 


Polyester  fiber.  Blends  well  with  other 
fibers  in  lightweight,  comfortoble 
weaves.  Has  excellent  "stay-fresh" 
quality.  Retains  pleats.  Resists  wrinkles 
and  pilling. 


Men's  suits, 
shirts, 
sportswear 
Women's  dresses, 
blouses,  lingerie 
Children's  dresses 


Acrylic  fiber.  Worm,  dry,  luxurious 
hand.  Wrinkle  resistant;  strong  and 
durable.  Resists  sunlight,  fumes,  mil¬ 
dew,  and  moths.  Low  moisture  absorb¬ 
ency. 


Sweaters 

Suits 

Blankets 

Dresses 

Coots 


A  cross-linked  rayon.  Has  soft,  luxuri¬ 
ous  hand,  absorbent.  Takes  dye  well. 
Gives  silky  character.  Imparts  warmth 
of  hand  and  bloom  to  fabric. 


Blouses 

Dresses 

Shirts 

Children's  wear 

Sportswear 

Uniforms 


Is  usually  wash-wear  with  little 
or  no  ironing,  depending  upon 
what  it  is  blended  with;  then  it 
takes  on  the  chorocteristics  of 
the  blend  fiber.  Consult  hong 


Modocrylic  fiber.  Lightweight,  warm. 
Has  excellent  flame  resistance.  Resists 
soil  and  staining. 


Pile  fabrics 
for  outerwear 
Linings 
Knit  wear 
Carpets 


Natural  Polymer  (from  corn).  Highly 
absorbent,  resilient,  non-allergenic, 
dropable.  Is  mildew,  moth  and  pill- 
resistant.  Hos  a  luxurious  hand. 


Men's  wear 
Sportswear 
Suits 
Dresses 

Children's  wear 


Dry-clean  unless  marked  wash¬ 
able.  If  so,  hand  wash  in  warm 
water  and  mild  suds.  Iron  with 
low  heat  setting. 


Polynosic  fiber— variation  of  Cellulose. 
Has  luxurious  soft  bond,  drapes  beauti¬ 
fully,  strong,  low  water  absorption. 
Dimensionally  stable. 


Dresses 

Blouses 

Suits 

Sportswear 


Dry-clean  unless  marked  wash¬ 
able.  Hand  wash  in  warm  water 
and  mild  suds.  Iron  with  warm 
iron. 


Company 


wear.  Won't  sog  or  "bog"  at  stress  Men's  wear 
areas.  Resists  soiling.  Durably  pleat-  Sweaters 
able.  Resists  pilling.  Has  hand  of  a  Sportswear 
natural  fiber. 


dry.  Other  blends  are  washable 
occording  to  the  fibers  used. 


PHE  TEACHER  EDITION  OF  CO  ED  •  SEPTEMBER,  1960 


ZANTREL 

Hartford  Fibers 
Company 


Hand  wash— drip  dry;  machine 
wash— tumble  dry.  Needs  little 
or  no  ironing.  For  stubborn 
spots  take  soap  and  rub  on 
spots  and  wash  as  usual. 


FORTREL 

Fiber  Industries, 


Check  label  on  garment.  Some 
blends  are  wash-wear;  need 
little  or  no  ironing;  others 
should  be  dry-cleaned. 


Dry-clean  or  wash  jaile  fabrics, 
depending  on  construction  of 
garment.  Avoid  contact  with 
hot  surfaces.  Other  fabrics  con¬ 
taining  Verel  can  be  ironed  at 
temperatures  up  to  300*F. 


Washable;  quick  drying;  needs 
little  or  no  ironing.  Use  low 
heat  if  touch-up  with  .iron  is 
needed. 


KODEL 

Eastman  Chemical 
Products,  Inc. 


ORLON 

E.  I.  duPont  de 
Nemours  &  Co. 
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TOPEL 

Courtaulds 
(Alabama)  Inc. 


VEREL 

Eastman  Chemical 
Products,  Inc. 


VICARA 

Virginia  Carolina 
Chemical  Co. 


Suit  the  Pattern  to  the  Fabric 


SIMPLE  lines  and  synthetic  fabrics  go  hand  in  hand,  for 
the  majority  of  synthetics  lend  themselves  to  simply 
styled  garments,  which  are  easy  to  make.  When  selecting  a 
pattern,  be  sure  it  is  one  that  is  adaptable  for  the  particular 
blend  of  fabric  you  have  chosen.  For  instance,  a  well-balanced 
blend  of  Orion  and  wool  or  Zephran  with  wool  has  a  soft 
hand  and  excellent  drapability. 

Hard  finish  100?  synthetic  fabrics,  synthetic  blends,  or 
fabrics  of  natural  fibers  such  as  cotton,  w'hich  have  been 
treated  for  permanent  finish  or  wrinkle  re.sistance,  may  pre¬ 
sent  problems  in  certain  styling.  For  example,  a  dress  with 
closely  fitted,  set-in  sleeves  would  be  hard  to  handle  in 
chintz.  Because  of  the  permanency  of  the  hard  finish,  ease 
of  the  sleeve  cap  cannot  be  shrunken  out  as  it  can  with  wool 
or  soft  finishes.  Therefore,  unmounted  sleeves  are  best,  as 
well  as  other  design  features  that  will  not  need  “shrinking 
out”  to  get  the  desired  finished  effect. 

With  the  great  numl>er  of  synthetics  in  the  market  today, 
and  the  increasing  number  of  man-made  fibers,  several  gen¬ 
eral  rules  should  be  followed  in  sewing  them.  For  sheer  or 
thin  .sy  nthetics  the  machine  stitch  should  be  slightly  shorter 
than  for  similar  weaves  in  natural  fil>ers.  This  .shorter  stitch 
rule  also  applies  to  most  finely  woven  synthetics.  Some  of 
the  heavier  fabrics  take  about  the  same  length  as  similar 
textures  in  natural  fibers.  As  with  all  fabrics,  it  is  l)est  to  test- 
stitch  first,  using  a  double  thickness  to  get  the  stitch  that 
looks  l)est.  When  the  machine  is  properly  set  for  a  specific 
weight  and  texture  of  natural  fiber,  such  as  wool  or  silk, 
often  no  further  adjustment  is  necessary  for  its  counterpart 
in  a  synthetic  fabric. 

When  following  these  rules,  differences  in  stitching  in 
different  directions  (wcur  on  almost  all  fabrics.  This  is  true 
of  synthetics,  too.  Crosswise  and  bias  stitching  look  perfect, 
while  the  lengthwise  stitching  on  the  same  fabric  may  be 
slightly  drawn  or  puckered.  For  this  reason,  the  stitching 
test  should  be  made  on  the  lengthwise  grain  of  all  fabrics. 
When  this  is  correct,  the  cross  grain  and  bias  will  also  be 
right. 

Before  cutting  out  a  garment,  one  end  of  the  fabric  length 
should  l)c  straightened  or  cut  on  the  true  crosswise  grain. 
Make  all  alterations  on  the  pattern  liefore  cutting,  to  reduce 
changes  after  the  garment  is  assembled.  The  imjwrtance  of 
g(Hxl  fit  cannot  be  over-emphasized;  it  can  mean  the  dif¬ 
ference  lietween  a  gotxl  and  mediocre  result  in  the  finished 
garment.  Good  fitting  must  be  accomplLshed  during  the  pat¬ 
tern  cutting  and  before  the  actual  stitching. 

Here  are  a  few  important  hints  to  remember: 

1.  Always  u.se  well-sharpened  cutting  shears  and  very  sharp 
dressmaker  pins. 

2.  When  stitching,  run  your  sewing  machine  at  a  slower 
speed  than  you  normally  would.  This  is  particularly  im¬ 
portant  when  working  on  the  lengthwise  grain  with  fine 
sheers  in  order  to  avoid  puckering  (such  as  lengthwise 
seams  in  a  full  skirt). 

A/i.ss  Ross  is  Fashion  Director  of  the 
Singer  Sewing  Machine  Company. 

PHE  TEACHER  EDITION  OF  CO-ED  •  SEPTEMBER,  1960  51 


Tips  on  sewing  successfully 

with  synthetic  fabrics 

By  MARIAN  ROSS 


3.  Use  stay  stitching  on  seams,  where  necessary,  and  pre¬ 
shrunk,  colorfast  seam  binding  where  needed.  Select  the 
proper  seam  finish  to  prevent  raveling.  In  loosely  woven 
synthetics  overcasting  seam  edges  on  the  Singer  Slant-O- 
Matic  provides  a  reliable  and  easy  finish.  On  hard  fin¬ 
ished  fabrics  pinking  may  be  sufficient. 

4.  If  ripping  is  necessary,  cut  the  threads  every  few  inches 
to  prevent  distorting  the  yarns.  Do  not  press  seams  until 
you  are  sure  they  need  no  changing. 

5.  Steam  press  each  part  of  the  garment  as  it  is  sewn.  This 
pressing  helps  in  shaping  any  garment  for  gixxl  fit  whether 
or  not  it  is  made  of  natural  or  man-made  fiber. 


PRETTY  PARTNERS:  One  yard  of  synthetic  fabric  plus  a  minimum  of 
sewing  add  up  to  a  skirt  or  jacket  that  can  multiply  into  a  costume. 
Short  box  jacket  with  cut-in-one  sleeves,  decorative  button  holes, 
blends  with  slim  skirt  in  matching  plaid  or  solid.  Butterick  #9437, 


"OREAKFAST  is  an  iinjx)rtant  meal  at  all  stages  in  the 
entire  life  cycle.  We  all  know  that  infants  and  grow¬ 
ing  children  need  nourishing  food  for  breakfast,  but  many 
forget  that  adults  of  all  ages  need  food  at  regular  intervals 
and  especially  for  breakfast. 

The  period  of  rapid  change  lx.*tween  the  years  of  12  and 
20  is  a  very  formative  one.  Desirable  food  habits  developed 
during  these  “teen”  years  will  help  to  insure  good  health 
throughout  life. 

Many  people  say  they  have  no  appetite  for  this  early 
morning  meal  and  as  a  result  they  never  eat  breakfast.  Yet 
it  only  takes  a  few  days  to  form  the  breakfast  habit.  When 
the  body  becomes  accustomed  to  having  food  in  the 
stomach  at  this  early  morning  meal  there  will  be  craving 
for  food  at  that  time  of  day  and  the  appetite  will  return. 
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^  A  Co-ed  COORDINATE 


Is  Important . . 


throughout  the  life  cycle 


By  IVA  BENNETT 


Over  four  hundred  years  ago  Rabelais  wrote  “Appetite 
Comes  with  Elating." 

At  breakfast  time  the  stomach  is  empty.  The  breakfast 
meal  is  usually  from  12  to  14  hours  after  the  evening  meal 
or  about  eight  hours  after  a  late  snack  on  the  previous  day. 
One’s  energy  is  probably  at  the  lowest  point  of  the  day  and 
the  readily  available  protein  reserves  are  at  the  lowest  level. 
The  body  needs  food  at  this  early  morning  meal— food 
which  will  not  only  furnish  energy  but  also  replace  worn- 
out  tissues  and  maintain  the  normal  functioning.  The 
breakfast  meal  should  supply  between  400  and  500  calories. 

A  nourishing  breakfast  is  especially  important  for  teen¬ 
age  girls  and  boys  because  of  their  exceedingly  high  re¬ 
quirement  for  all  of  the  various  nutrients.  These  young 
people  need  foods  rich  in  proteins,  minerals,  and  vitamins 
to  meet  the  demands  of  their  rapid  growth  and  develop¬ 
ment  as  well  as  to  supply  energy  for  their  active  lives. 

When  Breakfast  Is  Omitted 

In  a  recent  article  on  “Bases  for  Concern  about  Teen¬ 
ager’s  Diets”  by  Gladys  J.  Everson,  she  includes  charts 
from  the  research  work  of  H.  G.  Richey  which  illustrate 
the  extent  of  the  growth  spurt  during  adolescence.  For 
girls  this  rapid  growth  period  is  greatest  between  the  13th 
and  14th  year  or  above,  while  for  boys  it  falls  between  14 
and  16.  Other  studies  are  also  cited  which  reveal  an  accom¬ 
panying  need  for  improvement  in  the  nutrient  supply  during 
this  very  rapid  growth  period. 

When  breakfast  is  omitted,  or  when  inadequate  food  is 
eaten  at  this  early  morning  meal,  research  studies  have 
repeatedly  showm  that  certain  nutrients,  especially  calcium, 
iron,  and  protein,  are  often  deficient. 

Dr.  Everson  in  this  same  article  lists  the  shortcomings  in 
the  diets  of  adolescents  as  follows:  “Too  little  calcium  due 
to  low  consumption  of  milk;  insufficient  intake  of  green  and 
yellow  vegetables  and  fruits  resulting  in  sub-optimal  sup¬ 
plies  of  Vitamin  A;  too  little  ascorbic  acid  (or  Vitamin  C); 
and  questionable  provision  for  an  amino  acid  mixture  which 
will  support  optimal  health." 

In  the  case  of  amino  acid  intake,  she  explains  that  this 
may  not  be  as  much  a  matter  of  protein  intake  per  24  hours 
as  it  is  irregular  eating  habits— going  without  breakfast 
habitually  and  a  poor  distribution  of  protein  throughout 
the  day.  She  also  cites  data  from  the  “League  of  Nations’ 
Mixed  Committee  for  the  Study  of  Problems  of  Nutrition" 

Mrs.  Bennett  us  Chief  Nutritionist,  Bureau  of  Nutrition, 
New  York  City  Department  of  Health,  and  nutrition  con¬ 
sultant  on  PracticaTs  staff. 


which  show  a  sharp  rise  in  the  mortality  rates  of  tuber¬ 
culosis  during  adolescence.  This  decided  increase  occurs  at 
about  nine  years  of  age  in  girls  and  begins  at  around  14 
years  for  boys.  This  League  of  Nations  report  emphasizes 
that  although  the  general  incidence  of  tuberculosis  has  been 
decreasing  in  many  countries  gradually,  especially  during 
the  last  thirty  years,  this  rate  of  reduction  does  not  ocxiur 
to  the  same  extent  in  adolescents  and  young  adults. 

The  Need  for  Calcium 

The  studies  of  Dr.  Genevieve  Sterns  and  her  associates 
regarding  the  storage  of  calcium  over  the  total  growth 
period  of  adolescence  clearly  emphasize  the  extent  to 
which  this  rapid  growth  period  increases  the  need  for  cal¬ 
cium.  When  the  diet  of  the  teen-ager  is  known  to  have  been 
good  over  a  long  period  of  time  prior  to  their  test  studies, 
such  youngsters  are  immediately  capable  of  storing  maxi¬ 
mum  amounts  of  calcium  for  their  age.  This  retention  of 
calcium  continues  as  long  as  a  satisfactory  diet  is  provided. 
Those  who  have  had  poor  diets  for  a  long  time  do  "not 
respond  rapidly  to  improved  nutrition.  This  group  of  re¬ 
search  workers  also  noted  a  marked  difference  in  calcium 
storage  during  periods  of  great  emotional  stress. 

Sterns  believes  that  the  emotional  state  has  a  direct  ef-> 
feet  on  the  metabolism  of  young  girls.  Those  who  marry 
early  and  have  the  job  of  maintaining  a  home,  often  on  a 
very  small  budget,  frequently  have  early  pregnancies  along 
with  other  problems.  All  of  this  leads  to  inefficient  storage 
of  nutrients,  particularly  of  calcium.  While  pregnancy  (p>er 
se)  does  not  influence  calcium  storage  adversely,  emo¬ 
tional  stress  during  pregnancy  may  seriously  impair  cal¬ 
cium  utilization. 

An  Elmo  Roper  study  of  Attitudes  and  Habits  Concern¬ 
ing  Nutrition  Among  Young  Women  made  in  1952  by 
Carolyn  Cnisius  states  that  perhaps  the  most  important 
factor  operating  against  good  food  habits  is  a  young  wom¬ 
an’s  interest  in  losing,  and  not  gaining,  weight.  Another 
nation-w'ide  study  by  the  same  firm  on  the  habits  and  atti¬ 
tudes  of  teen-agers  toward  breakfast  revealed  that  14%  of 
the  older  boys  (age  16-18  years)  and  28%  of  the  older 
girls  (age  16-18  years)  say  they  often  go  without  eating 
any  breakfast.  This  is  twice  as  many  as  the  younger  age 
group  (12-13  years). 

The  results  of  the  experiments,  known  as  the  “Iowa 
Breakfast  Studies,”  which  have  been  reported  in  many  of 
the  scientific  journals  since  1949  through  1956,  showed 
that:  (1)  The  omission  of  breakfast  results  in  decreased 
efficiency  in  the  late  morning  hours,  which  is  reflected  in 
poor  physiological  performances.  (2)  The  omission  of 
(Continued  on  page  92) 
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By  CECILE  PALMER 


The  chuck  Wagon  Dinner  at  Stamford  High  School 
just  before  the  February  vacation  was  an  appreciation 
dinner  given  by  the  senior  class  to  the  staff  as  a  means  of 
Siiying  “Thank  you  for  all  you  have  done  for  us  these  three 
years!”  However,  it  c'ould  be  a  project  integrated  with  many 
departments  of  the  school,  or  it  could  be  done  completely 
by  \our  own  home  economics  department.  This  particular 
affair  was  a  repeat  by  popular  demand  of  those  who  remem¬ 
bered  a  similar  (x?casion  put  on  thrt*e  years  ago. 

Staff  parties  can  be  fun  for  everyone— husbands,  wives, 
and  children  as  well— especially  if  they  are  planned  to  en¬ 
courage  the  cooperation  and  enthusiasm  of  all.  By  inviting 
the  entire  staff,  including  the  custodians  and  cafeteria  help 
as  well  as  teachers,  administrators,  and  clerks,  every’one  gives 
his  serx’ices  free,  and  the  only  expense  is  food.  Even  that  can 
umiiiuiiiiirmnniitiiiiiniiiiaiiiiiiHiiiiiiiiiiii  itiiiiiiiiiiiiiiiiiiiuiiiiuiiHiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiuimiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiu 

Mrs.  Palmer  was  a  clothing  teacher  at  Stamford  (Conn.) 
H.  S.  At  present,  she  is  a  consultant  on  adult  education. 


be  purchased  wholesale,  with  perhaps  an  extra  discount  be¬ 
cause  it  is  for  the  local  school. 

The  menu  can  van,’  with  the  season.  We  had  the  use  of 
one  of  the  foods  laboratories  for  the  day,  so  our  menu  had 
to  be  fairly  simple.  We  had  cross  ribs  of  beef,  lasagna.  tossed 
salad,  brown-and-serve  rolls,  icebox  cookies,  ice  cream,  cof¬ 
fee  and  milk. 

One  girl  in  my  homeroom  offered  to  obtain  the  ingredients 
for  the  lasagna,  wholesale.  She  checked  our  recipe  and  said 
her  mother’s  was  much  better.  So  w'e  decided  on  that,  and 
she  figured  out,  with  her  mother’s  help,  how  much  we  would 
need  for  250  people. 

Another  senior  w'as  able  to  buy  the  meat,  salad  ingredients, 
rolls,  coffee,  and  cookie  ingredients  wholesale  from  a  local 
store.  Some  of  the  items  were  given  free  as  a  contribution  to 
the  high  school.  The  cafeteria  superv'iser  estimated  amounts 
and  obtained  cartons  of  milk  and  ice  cream. 

The  commercial  department  made  up  individual  invita¬ 
tions  and  duplicated  copies  of  the  lasagna  recipe  for  each 
guest.  Senior  boys  secured  the  use  of  an  authentic  chuck 
(Continued  on  page  1(X)) 


Staff  and  students  enjoy 

this  colorful  event 


rRUiTS  ~  VEGETABLES  -  BASKETS 
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Menu  was  simple  and 
hearty.  Popular  lasagna 
recipe  was  given  to  guests. 


Chuck  Wagon  served  as  grandstand  for  faculty  children 
at  show.  Story-reading  amused  them  as  parents  danced. 


Seniors  planned  entire  party,  acted  as  host) 


From  the  start  I  felt  that  my  Wednesday  morning 
f{X)ds  class  was  an  imaginative  group  with  which  to 
work  out  a  special  unit.  I  had  had  this  group  both  for  child 
development  and  French,  and  being  in  this  unusual  position, 
1  felt  it  was  my  duty  to  steer  them  into  special  channels. 
They  were  an  advanced  French  group  and  loved  to  show 
off  their  hi-lingual  powers.  Patricia  Engel,  my  student  teacher 
from  Hunter  College,  was  also  attracted  to  this  group  be¬ 
cause  of  their  extraordinary  interest  in  the  foods  cla.ss. 

We  decided  to  combine  the  happy  subjects  of  foods  and 
French  and  work  out  a  special  unit.  This  would  further 
■Mrs.  Engel’s  ability  to  handle  special  units,  and  also  heighten 
learnings  of  the  group.  But  just  what  was  the  unit  to  be? 

The  class  provicUKl  its  own  answers.  One  day  they  re¬ 
turned  from  Madame  Carmela  Teitgen’s  French  class  with 
a  whole  vocabular\-  of  French  RkkI  terms.  This  excellent 
French  teacher  had  brought  in  many  beautiful  menus,  a 
collection  of  French  recipe  books,  and  other  assorted  litera¬ 
ture.  Simultaneously  the  class  was  working  on  a  French  unit 
in  social  studies.  One  girl  read  her  manuscript-size  report 
on  Franc-e  to  the  foods  class. 

From  that  day  on  the  unit  propelled  itself.  The  class 
decided  to  learn  to  prepare  and  serve  a  French  bufiFet. 

We  worked  our  way  from  petit  dejeuner  to  diner.  Every 
dish  we  prepared  was  given  lx)th  its  English  and  French 
names.  We  always  tried  to  keep  within  the  framework  of 
three  gootl  meals  a  day  similar  to  the  following: 

Petit  dejeuner 
Jus  d’orange 
Le  cereal 
Le  chocolat 

Le  toast  avec  beurre  et  marmalade 


Dejeuner 
Vichysoisse 
Omelette 
Pain  et  beurre 
Le  lait 

Les  fruits  fraiches 


Diner 

Pommes  de  terres 
Les  haricots  verts 
Le  poulet  garni 
La  salade  verte 
La  glace 
'  Le  caf6 


French  terms  were  continually  brought  in  and  explained 
in  class.  A  bulletin  board  of  popular  French  terms  was 
started.  Madame  Teitgen  helped  to  select  the  terms  and  the 
girls  looked  up  the  definitions  in  their  spare  time.  As  the 
unit  advanced  we  found  that  we  were  working  clo.sely  with, 
and  receiving  help  from,  the  social  studies,  art,  music,  and 
sewing  departments. 

One  group  made  a  bulletin  board  of  three  well  balanced 
meals— all  with  French  titles.  The  pidee  de  resistance  was  a 
series  of  bulletin  boards  which  showed  a  proposed  menu,  a 
lovely  scene  of  two  French  cafes,  a  gastronomic  map  of 
France,  and  some  popular  French  food  terms  which  might 
lie  encountered  when  dining  out. 

After  much  deliberation  a  menu  was  set  up.  Naturally  the 
class  included  some  popular  French  dishes  (onion  soup) 
and  also  others  that  were  suitable  for  buffet  serving  (rice 
creole).  The  final  menu  included: 
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Miss  Small  is  a  home  ecorwmics  teacher  at  the  Marie  Curie 
Junior  High  School,  Bayside,  Queens,  N.Y.,  and  a  part-time 
instructor  at  Hunter  College. 


French 

Canap6  de  frdmage  a  la 
creme 

Soupe  ^  I’oignon  grating 
Ris  cr^le  garni  de  poulet 
Haric-ots  verts 
Salade  verte 
Pain  fran^ais 
Choux  ^  la  creme 
The  jasmin 


English 

Cream  cheese  canape 

Onion  soup,  cheese  croutons 

Rice  creole  with  chicken 

String  beans 

Green  salad 

French  bread 

Cream  pufiFs 

Jasmin  tea 


The  class  divided  into  committees:  to  plan  the  menu;  make 
up  the  shopping  lists;  modify  recipes;  prepare  the  bulletin 
boards;  make  posters  for  the  entire  apartment  (turning  it 
into  a  PTench  cafe);  clean  and  polish;  rearrange  the  apart¬ 
ment  layont;  decorate  and  write  the  invitations;  plan  and 
prepare  the  meal. 

The  guest  list  included:  our  principal,  his  three  assistants; 


A  special  unit  proves  to  be 

a  happy  union  of  subjects 

By  ADELE  SMALL 


Dr.  Hazel  Addison,  home  economics  professor.  Hunter  Col¬ 
lege;  a  supervisor  from  the  Board  of  Education;  two  P.T.A. 
members;  the  French  teacher,  Madame  Teitgen,  and  the 
social  studies  teacher. 

Mrs.  Engel  worked  closely  throughout  on  the  bulletin 
boards,  on  the  food  preparation,  and  especially  on  the  sewing 
of  the  charming  costumes  to  be  worn  for  the  buffet. 

On  that  special  Wednesday  every  student  looked  as  bright 
as  the  sunny  day  it  was,  carrying  in  armloads  of  colorhd 
flowers  and  small  French  flags.  Centerpieces  were  quickly 
arranged,  snowy  tablecloths  spread  out,  and  silverware 
placed.  The  music  department  arranged  for  such  delightful 
tunes  as  I  Love  Paris  in  the  Springtime. 

Soon  the  aroma  was  filling  the  halls,  and  the  special  greet¬ 
ing  committee  donned  provincial  costumes  with  attractive 
lace  caps.  The  guests  started  arriving.  The  “French  chefs” 
began  to  serve.  It  was  truly  hospitality  d  la  frangaisel 

Editors  note:  Next  month  Practical  will  publish  a  glossary 
of  French  cooking  terms. 
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Experiment  freely  with  spice— the  secret  of  most  good  cooking 


For  thousands  of  years  spices  have  been  in  demand, 
both  as  seasoners  and  food  preservatives.  Before  the 
discover\'  of  America,  foods  in  Europe  were  neither  good 
nor  palatable.  Potatoes,  sweet  potatoes,  com,  tomatoes, 
snap  beans,  garden  peppers,  squashes,  pumpkins,  vanilla 
and  chocolate  remained  to  be  discovered  in  the  Americas. 
Lemons  and  sugar  were  non-existent  in  ancient  Europe. 

Cooks  could  get  spices,  however,  and  for  these  they  were 
willing  to  pay  a  great  price.  As  every  fifth-grader  knows, 
it  was  the  quest  for  spices  which  led  to  the  discovery  of 
America  and  the  great  age  of  exploration. 

Today’s  good  cook  relies  just  as  greatly  on  spices,  even 
though  she  has  at  her  nearest  grocers’  a  selection  of  foods 
from  all  over  the  world.  On  the  modern  spice  shelf  we 
find  the  true  spices:  black  or  white  pepper,  cinnamon, 
allspice,  cloves,  nutmeg,  etc.  These  are  parts  of  plants 
which  grow  in  the  tropics.  Beside  the  spices  are  herbs 
such  as  oregano,  rosemary,  marjoram,  and  sage.  These  are 
all  the  leaves  of  temperate  zone  plants.  They  can  be 
mixed  to  make  all-in-one  seasoners  such  as  poultry  season¬ 
ing,  chili  powder,  and  curry  powder. 

All  kinds  of  aromatic  seeds  belong  on  the  spice  shelf: 
mustard,  poppy,  caraway,  sesame,  anise,  etc.  They  are 
used  in  good  cookery  all  over  the  world. 

The  newest  additions  to  the  spice  shelf  are  the  vegetable 
seasonings:  onions,  garlic,  celery  flakes,  swe'et  pepper  flakes, 
parsley,  mixed  vegetable  flakes.  The  demand  for  these  is 
growing  apace,  for  they  are  very  convenient. 

In  fact,  there  could  be  well  over  fifty  containers  on  the 
spice  shelf  of  the  cook  lucky  enough  to  have  one  each  of 
these  seasonings.  Learning  to  use  these  fragrant  spices  is 
great  fun— certainly  neither  mysterious  nor  difficult. 

Feel  free  to  experiment.  Remember  that  spices  do  not 
really  change  the  chemistry  of  cookery.  Use  a  well-tested 
basic  recipe,  but  try  spicing  it  in  new  ways.  Ginger  is, 
for  instance,  a  famous  flavor  catalyst,  generally  used  with 
chicken  and  meats.  Add  a  quarter  teaspoon  of  ginger  to 
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Miss  Stuckey  i.s  Director  of  Information  for 
the  American  Spice  Trade  Association 
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the  seasoned  flour  you  use  to  dust  chicken  for  frying.  The 
final  effect  is  subtly  delicious. 

Mace,  the  “pound  cake  spice,”  is  delicious  with  many 
fruits,  in  whipped  cream,  in  Welsh  rabbit,  fish  sauces,  and 
any  number  of  things. 

Oregano  is  one  of  the  herbs  which  zoomed  in  popu¬ 
larity  when  people  learned  that  this  is  what  makes  pizza 
so  savory.  We’re  discovering  more  and  more  uses  for  this 
herb. 

The  top  ten  spices,  in  the  order  of  popularity,  are: 
black  pepper,  cinnamon,  nutmeg,  garlic  salt  or  pow’der, 
paprika,  chili  pow'der,  oregano,  celery  salt  or  seeds,  onion 
salt  or  pow’der,  and  parsley  flakes.  These  have  the  widest 
and  the  most  obvious  uses. 

Black  pepper,  the  master  spice,  comes  from  the  slightly 
underripe  whole  berry  of  piper  nigrum.  White  pepper  comes 
from  the  same  vine,  but  has  been  allowed  to  ripen  com¬ 
pletely,  then  has  had  the  outer  hull  removed.  Red  pepper 
comes  from  an  entirely  different  plant,  a  “capsicum”  or 
pod-bearer. 

To  familiarize  yourself  with  some  of  the  less-used  spices 
such  as  saffron,  turmeric  or  possibly  cummin,  buy  and 
try'  a  new’  spice  every  week  or  two.  Use  your  imagination, 
your  mixing  bowl,  and  your  taste- buds!  Try  a  pinch  of  an 
unfamiliar  spice  in  a  dab  of  cottage  cheese,  a  hamburger, 
or  a  half  tomato  to  be  broiled.  Taste  it.  Perhaps  you’ve 
created  an  exciting  new  taste  sensation. 

Once  you’ve  acquired  a  collection  of  spices,  take  pride 
in  keeping  them  at  their  best.  Store  spices  in  the  coolest 
part  of  the  kitchen— away  from  either  direct  sunlight  or 
the  heat  of  the  stove.  Check  them  every  season  and  discard 
any  spices  which  have  lost  their  verve.  Much  the  best 
thing,  of  course,  is  to  use  them  every  day  and  enjoy 
their  heady  scents. 

As  a  starter,  try  these  suggestions  for  variations  of  some 
everyday  dishes— all  made  to  well-known  basic  recipes. 
Because  of  space  limitations,  it  has  been  necessary  to  omit 
such  obvious  things  as  salt  and  most  basic  ingredients. 
Simply  prepare  the  dish  as  you  normally  would,  but  when 
it  comes  to  the  seasoning,  try  these  ideas  and  some  of 
your  own. 
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Paprika  Sour  Cream  Di 
Garlic  powder,  H  tsp. 

Ginger,  ground,  1/16  t«>p. 
Onion  powder,  Vi  tsp. 
Cayenne  pepper,  1/16  tsp. 
Paprika,  %  tsp. 

Paprika  for  garnish 

To:  1  cup  sour  cream  and 
2  tbsp.  bleu  cheese 


Turmeric  Cheese  Conoj 
Garlic  powder,  tsp. 
Turmeric,  ground,  H  top. 

To:  3  oz.  cream  cheese  and 
1  tbsp.  milk 


Curried  Tomato  Canapes 
Curry  powder,  1  to  2  Isp. 

To:  H  cup  mayonnaise  ( spread  (I 
slices  on  bread  rounds)  I 

Deviled  Eggs 

Chili  powder,  ^  tsp.  ^ 

Garlic  powder,  %  tsp.  I 

Oregano,  ground,  ^  tsp.  I 

Black  pepper,  ^  tsp.  * 

To:  12  deviled  eggs 


Herbed  Cheese  Spreodj 
Oregano  leaves,  ^  tsp.  I 

Onion,  instant  minced,  %  tsp. 
Garlic  powder,  1/16  tsp. 

To:  1  cup  cottage  cheese  and  1 
3  oz.  cream  cheese 


Spiced  Fruit  Cocktail 
Stick  cinnamon,  3*2" 

Whole  cloves,  Vi  tsp. 

Whole  allspice.  Vi  tsp. 
(Simmer  5  mins.) 

To:  1  quart  fruit  juice 
or  fruit  cocktail 


SOUPS  ■ 

Stock  Seasoning 

Thyme  leaves,  %  tsp.  ^ 

Bay  leaf,  Vi  I 

Onion,  instant  minced,  1  tbspi 
Garlic,  instant  minced,  V4  tsp. 
Parsley  flakes,  IVi  tsp. 

Celery  flakes,  1  thsp. 
Peppercorns,  V4  tsp.  H 

To:  2  lbs.  bones  and  | 

2  quarts  water 

(Continued  on  jxige  66) 


[Sotame! 
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Stuff  giant  Bermuda  onions  with  a  mixture  of  bread  crumbs, 
shrimp,  and  sharp  cheese  seasoned  with  marjoram  and  pepper. 


Spice  for  Variety 

A  Soupcon  Gives  Pood  New  Character 


Green  snap  beans  take  on  new  character  when  garnished  with 
sour  cream  spiced  with  hot  dry  mustard,  ground  black  pepper. 
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l*hoto^  coiirtesy  Anirrirdn  Spice  Trade  Ai»»oc. 


Hors  d'oeuvres  tray  features  the  pink  blush  of  paprika 
sprinkled  on  cottage  cheese  dip  and  scored  cucumbers. 


Dill  seed  adds  distinctive  flavor  to  a  crisp  salad  which  com¬ 
bines  sliced  cabbage,  green  pepper,  onions,  sliced  tomatoes. 


Sea  foods  take  to  spices  as  they  do  to  water.  Experiment  with 
a  dash  of  tarragon,  thyme,  or  cayenne,  garnish  with  chives. 


Frtgidaire 

Full  storage  space  is  utilized  in  this  upright  because 
frost  never  builds  up  on  surfaces.  Note  door  shelves. 


Ucncril  RIectrIr 

Compare  the  difference  between  old  and  new  models  of  freezers. 
Storing  food  is  easy,  because  improvements  have  eliminated  frost. 


The  .newest  and  most  convenient  feature  of  the  1960 
models  of  home  freezers  is  the  elimination  of  frost 
from  side  walls,  shelves,  and  packages.  This  is  achieved  by 
air  circulation  and  automatic  defrosting. 

With  this  method,  moisture  from  condensation  is  never 
allowed  to  settle  on  interior  surfaces.  Instead,  it  is  trans¬ 
ferred  by  means  of  circulating  air,  which  is  propelled  by  a 
blower  or  fan,  onto  the  freezing  coils  concealed  in  the  back 
of  the  compartment.  There,  accumulated  frost  is  melted 
and  the  moisture  is  evaporated. 

This  process  does  not  alter  the  temperature  within  the 
frwzer.  As  a  matter  of  fact,  the  circulating  air  tends  to 
maintain  constant  temperatures  in  all  areas  of  the  freezer, 
so  that  each  package  is  continuously  bathed  in  frigid  air. 
(Continued  on  /wge  96) 


Technical  Improvements  Add 
to  Convenience  of  Home  Freezers 


FrUtdatre 

Combination  refrigerator-frMzar  providat  storage  of 
ISO  pounds  of  frozen  foods  for  extended  periods. 


Botpalnt 

Chest-type  food  freezer  stores  686  pounds  of  food  at  zero  or 
below.  Is  equipped  with  gliding  baskets  and  interior  lighting. 
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How  to  Get  the  Most  Value  from  the 


Freezer  in  Relation  to  the  Family's  Needs 


Dividends  from 


to  find  that  such  bargains  can  be  very  expensive  when  the 
meat  is  trimmed.  The  price  paid  for  a  side  of  beef  can  be 
misleading  if  it  is  not  known  how  much  waste,  fat,  and  bone 
will  be  lost  in  trimming.  An  important  factor  is  the  types 
of  cuts  the  meat  will  yield.  A  substantial  portion  of  a  side 
of  beef  or  lamb  will  be  stew  meat  and  ground  meat.  If 
this  type  of  meat  is  enjoyed  by  the  family,  then  a  side 
of  beef  might  be  a  good  buy.  If  not,  it  may  be  wise  to  buy 
market  specials  of  large  retail  cuts  of  meat. 

Each  homemaker  should  observe  the  basic  principles  of 
food  management  when  stocking  the  freezer.  Most  home¬ 
makers  prefer  to  use  their  freezer  space  for  basic  supplies 
of  meats,  vegetables,  and  fruits.  As  space  permits,  they 
store  baked  goods,  prepared  main  dishes,  sauces,  snacks, 
and  des.serts. 

The  homemaker  should  freeze  foods  she  uses  most  often. 
The  freezer  should  be  kept  full  or  nearly  full  at  all  times. 
The  more  frequently  frozen  foods  are  used,  the  lower  the 
cost  per  unit  for  storage.  It  has  been  shown  that  in  a  freezer 
with  no  food  turnover,  the  cost  of  operation  is  twice  as 
high  as  in  a  freezer  with  150  per  cent  turnover. 


A  HOME  FREEZER  yields  dividends  of  convenience, 
satisfaction,  and  economy  only  if  it  is  managed 
properly.  Careful  selection  and  preparation  of  foods  in  rela¬ 
tion  to  the  needs  of  the  family  is  essential  if  the  freezer 
is  to  be  a  valuable  asset. 

Management  of  the  frozen  food  supply  is  an  individual 
matter  because  every  family’s  needs  differ.  However,  there 
are  several  guides  and  suggestions  which  may  help  in  formu¬ 
lating  a  workable  plan.  The  number  of  family  members, 
their  special  dietary  needs,  and  their  likes  and  dislikes  are 
of  primary  importance.  The  type  of  food  supply,  whether  it 
is  home  grown,  bought  wholesale,  or  purchased  from  the 
local  market,  is  also  a  factor.  Finally,  the  homemaker’s 
schedule  must  be  considered. 

Preparing  food  to  be  frozen  is  just  as  time  consuming  as 
any  other  type  of  food  preparation.  The  use  of  frozen  foods 
does  not  always  assure  quick  meal  preparation  since  most 
dishes  have  to  be  thawed  or  reheated  before  serving.  For 
example,  cakes  take  about  two  hours  to  thaw,  casseroles 
recjuire  about  an  hour  to  reheat  in  the  oven,  frozen  uncooked 
roasts  require  about  15  minutes  longer  to  the  pound  than 
unfrozen  meats. 

Stocking  the  Freezer 

It  is  l)est  to  take  advantage  of  seasonal  prices  for  buying 
quantities  of  fruits,  vegetables,  and  meat.  However,  it  is 
unwise  to  buy  foods  simply  because  they  are  plentiful  and 
inexpensive.  The  family  must  like  the  foods  .so  that  they 
will  l)e  used  during  the  year. 

Caution  must  be  used  in  buying  meats  in  quantity.  Many 
new  freezer  owners  rush  to  buy  a  side  of  beef  or  lamb  only 


Preparing  Food  for  the  Freezer 

High  quality  foods  and  ingrerlients  should  be  selected 
for  freezing.  There  are  several  plans  for  processing  foods. 
VN'hcn  preparing  ready-to-heat-and-eat  fotnls,  the  home¬ 
maker  may  simply  double  or  triple  the  recipes  she  is  pre¬ 
paring  for  the  day’s  meal  and  freeze  the  surplus.  A  more 
organized  methotl  is  to  set  aside  a  special  time  and  process 
foods  in  quantity. 

The  second  method  is  advantageous  because  it  uses  free 
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the  Freezer 


By  FLORENCE  STASSEN 


time  not  associated  with  daily  meals.  The  homemaker  can 
organize  her  e(niipment,  ingredients,  and  work  schedule 
with  less  time  pressures. 

The  work  plan  varies  according  to  the  types  of  food  being 
processed.  If  quantities  of  vegetables  or  fruits  are  to  be 
frozen,  then  the  homemaker  can  plan  to  work  in  assembly 
line  fashion,  first  cleaning  and  preparing  the  ftKxl,  blanch¬ 
ing,  CKKrling,  packaging,  and  freezing.  Quantities  should  be 
limited  to  the  amount  that  can  be  easily  handled  in  one 
work  session. 

Recipe  preparation  for  cooked  or  baked  foods  calls  for  a 
more  complicatetl  routine.  It  is  best  to  measure  and  assemble 
ingredients  for  one  type  of  di.sh  at  a  time.  Measuring  for 
several  recipes  requires  many  containers,  trays  for  ingredi¬ 
ents,  and  much  counter  space.  However,  one  can  combine 
certain  tasks  such  as  chopping  onions,  celery,  and  nuts,  to 
avoid  repetition  and  save  time. 

As  one  type  of  footl  is  being  cooked  or  baked,  the  second 
recip<‘  can  be  started.  It  is  often  jmssible  to  u.se  the  by- 
pnxlucts  of  one  recipe  in  other  dishes.  For  example,  leftover 
stock,  vegetables,  meat  or  poultry  may  Ire  used  in  other 
recipes. 

Use  common  sense  in  planning  a  day’s  work  .schedule.  Do 
not  try  to  prepare  many  unfamiliar  or  complicated  recipes  in 
one  day.  Limit  the  variety  of  recipes,  and  select  those  that 
require  similar  techniques.  It  may  l>e  unwise  to  try  to  pre¬ 
pare  desserts  and  main  dishes  at  the  same  time.  Remember 
the  limitations  of  your  kitchen  facilities,  your  equipment, 
including  the  range  and  freezer,  and  your  physical  en¬ 
durance. 

Always  package  fo<xl  in  portions  that  are  usable  for  the 


family.  Otherwise  there  may  be  much  waste  and  leftovers. 

Proper  packaging  or  wrapping  of  food  to  be  frozen  is  of 
vital  importance.  Good  packaging  protects  food  against  loss 
of  moisture  and  transfer  of  flavors.  Loss  of  moisture  from 
foods  produces  freezer  bum  in  meats  and  poultry,  makes 
vegetables  tough,  and  causes  fruit  to  oxidize. 

To  avoid  loss  of  quality,  f(xxl  should  be  cooled  to  50*  F., 
packaged  and  frozen  quickly  and  thereafter  kept  at  0*  F. 
or  below  to  avoid  deterioration. 

Select  wrappings  and  containers  which  are  moisture- 
vapor-proof.  Package  to  exclude  as  much  air  as  possible. 
Mark  the  contents,  packaging  date,  and  expiration  date  on 
the  package  before  storing. 

.Among  suitable  packaging  materials  are  waxed  and  lami¬ 
nated  locker  papers,  transparent  slux't  wrapping,  aluminum 
foil,  waxed  freezing  cartons,  plastic  freezing  containers  and 
other  specially  made  materials.  Un.satisfactory  materials  are 
ordinary  waxed  pap«*r,  gift  wrap  cellophane,  butcher  paper, 
newspapers,  and  ordinary  wrapping  materials. 

When  wrapping  meat,  fish,  poultry,  bread,  and  pastries, 
use  freezer  wraps  that  come  in  convenient  cutter  rolls.  Pack 
soups,  fruits,  or  liquids  in  leak-pr(K)f  cartons.  A'egetables 
and  other  fowls  may  be  placed  in  lined,  folding,  waxed 
cartons.  .Always  seal  packages  with  fret'zer  tape  which 
does  not  Ix^c-oine  unstuck  during  storage. 

The  drugstore  wrap  is  the  recommended  method  of 
wrapping  f(K)ds.  This  con.sists  of  placing  the  food  in  the 
center  of  the  packaging  material,  bringing  the  two  wide 
edges  together  alx)ve  the  food  and  folding  them  over  and 
over  downward  toward  the  food.  When  the  fold  reaches 
(Continued  on  /wige  80) 
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Effective  Techniques 
for  Teaching  Money  Management 

By  LEONE  HEUER 


Teachers  tell  me  that  U  is  difficult  to  make  students 
aware  of  the  need  for  money  management.  Yet  most 
students,  once  started,  become  vastly  interested  in  the 
subject.  Perhaps  we  who  work  with  young  people  should 
evaluate  our  own  ideas  on  money  management. 

A  teacher  would  profit  by  doing  three  things  before  begin¬ 
ning  to  teach  a  class  on  this  subject.  (1)  Ask  yourself  a 
series  of  questions  which  will  reveal  your  own  attitudes 
toward  money  and  your  own  pattern  of  spending.  (2) 
Formulate  desirable  goals  for  the  unit.  (3)  Analyze  the  kind 
of  resistance  to  learning  money  management  which  students 
might  have.  Try  to  find  the  roots  of  that  resistance  and  plan 
ways  to  spark  student  imagination. 

To  get  an  idea  of  your  own  attitudes  on  money,  ask  your¬ 
self  the  following  questions  and  analyze  your  answers.  Unless 
you  yourself  develop  a  healthy  money  sense,  teaching  money 
management  may  pose  some  difficult  problems  on  which 
you  will  need  to  work  out  answers.  Here  are  some  of  the 
questions : 

Do  I; 

budget  my  income? 

keep  track  of  every’  cent  I  spend? 

have  many  unexpected  expenses? 

let  bills  accumulate  faster  than  I  can  pay  them? 

have  emergencies  constantly  upsetting  my  plans? 

buy  things  not  knowing  how  I  will  pay  for  them? 

buy  my  clothes  according  to  plan? 

have  trouble  keeping  desires  within  bounds  of  my  income? 
feel  that  my  associates  have  more  than  I  have? 
set  special  goals  for  myself  and  save  to  reach  them? 
know  what  I  want  out  of  my  income? 
think  people  in  the  community  live  on  a  much  better  scale 
than  I  can? 

Once  you  understand  your  attitudes  about  money,  you 
will  be  a  confident  teacher  of  money  management  and  able 
to  appreciate  family  as  well  as  pupil  problems.  You  will  see 
how  the  needs  and  desires  for  money  and  the  things  it 
will  buy  motivate  human  actions,  affect  family  relationships, 
and  influence  both  family  and  individual  success  and  hap¬ 
piness. 

Some  of  the  results  w’hich  we  have  noted  from  successful 
teachers  at  the  junior  high  level  are:  Appreciation  of  per¬ 
sonal  values  in  living;  ability  to  set  reasonable  goals  and  to 
reach  them;  ability  to  make  wise  choices  but  still  remain 

Miss  Heuer  is  Director  of  the  Money  Management  Institute 
of  the  Household  Finance  Corporation. 


within  boundaries  of  allowances;  skill  in  buying  items  for 
personal  use;  realization  of  satisfaction  of  achievement  in 
using  any  amount  of  money  well. 

Objectives  at  the  senior  level  are  about  the  same,  plus: 

( 1 )  Acquiring  an  awareness  of  how  attitudes  toward  mone\ 
motivate  the  actions  of  people;  (2)  gaining  a  knowledge 
of  how  to  make  a  basic  spending  plan  which  can  be  adapted 
to  changing  conditions  of  living;  (3)  developing  skill  in 
buying  food,  clothing,  furnishings,  housing,  insurance,  rec¬ 
reation,  and  the  many  goods  and  services  which  are  a  part 
of  modem  fife;  (4)  learning  to  understand  the  relationship 
between  personal  and  family  financial  security  and  a  sound 
economy  for  our  democracy. 

Freshmen,  sophomores,  and  juniors  in  high  school  are 
usually  deeply  interested  in  their  own  problems  and  achieve¬ 
ments.  Few  are  sufficiently  family-conscious  to  be  interested 
in  the  family  income.  Therefore  the  most  successful  teachers 
use  students’  personal  problems  and  incomes  as  the  starting 
point  for  a  unit  on  money  management.  This  is  followed  by 
the  family  approach,  often  at  the  senior  level. 

Teachers  seem  to  feel  that  money  management  units 
which  begin  with  subjects  of  general  interest  to  students 
are  more  eflFective  than  those  which  begin  with  budgeting. 
Student  activities  such  as  dances  or  parties,  sports  events, 
an  anticipated  trip,  have  all  been  starting  points  for  both 
junior  and  senior  units. 

Newspapers  offer  countless  absorbing  topics  for  discus¬ 
sion  at  any  age  level.  Advertisements  show  all  of  the  things 
for  which  people  want  to  spend  money.  The  costs  of  recrea¬ 
tion  in  social  life  are  reflected  in  the  travel  sections  and  in 
the  women’s  pages  of  the  newspapers.  Business  sections  hold 
many  subjects  of  interest  to  boys.  Sports  sections  offer  their 
own  starting  points  for  financial  discussions. 

Pupils  enjoy  selecting  cartoons  about  money  situations 
and  putting  them  on  a  bulletin  board.  Comic  strips  are  full 
of  situations  involving  money  and  living. 

One  excellent  way  to  establish  rapport  with  pupils  and  to 
help  thf*m  discover  the  relationship  between  money  and 
living  is  to  analyze  radio  and  television  plays.  Pupils  can 
report  on  the  many  ways  money  featiu’es  in  the  plots  of 
these  plays.  A  discussion  could  result  from  the  following: 

How  many  plots  were  based  directly  on  money  situations? 

How  many  words  were  immediately  understood  to  mean 
money— such  as  dough,  greenback,  lettuce,  simoleon,  red 
cent? 

How  many  expressions  indicate  a  person’s  financial  stand- 
(Continued  on  page  97) 


62 


PHE  TEACHER  EDITION  OF  CO-ED  •  SEPTEMBER,  1960 


FILMSTRIPS  from  aVI 


'  -T  /  .  I*  • 

v  r  .  b  .  L  z. 


'A.\ 


P  'WS 


from  READY  FOR  DATING 
described  at  right  below 


from  WHAT  ABOUT  GOING  STEADY 
described  at  right  below 


from  GETTING  A  DATE 
described  at  right  aboi'e 


from  DATE  BEHAVIOR 
described  at  right 


All  in 

COLOR 


TEENAGE  DATING 

Dating  Topics 

. . for  YOUNG  Teens. .for  OLDER  Teens 

•  Attractive  Full  Color  semi-cartoon  drawings 

•  Teaching  Guides  with  utilization  suggestions 

•  Use  of  Narration,  Music,  and  Sound  Effects 
on  33Vi  rpm  record  adds  to  your  presentation 
(order  separately) 

•  Records  include  30-50  cycle  tone  (inaudible  . . . 
for  automatic  advance  an  newest  equipment)  and 
also  audible  bell  signal  for  any  equipment 

•  Questions  at  end  of  record  stimulate  discussion 


PROBLEMS  of  DATING  •  •  •  always  a  subject  of  interest  and  vital  importance  to 
teenagers  everywhere  . . .  are  frankly  discussetl  and  dramatized  with  just  the  right  “light 
touch”  in  intriguing  illustrations.  Here  is  excellent  material  by  experienced  guidance 
authorities  that  supplies  positive,  concrete  answers  to  teenager  questions  on  date  conduct, 
social  skills,  and  all  the  important  phases  of  boy-girl  relationships. 

Carefully  divided  by  age-level  ...  a  most  important  feature  .  .  .  these  two  series  assist 
teachers  in  building  lifetime  habits  and  attitudes  of  gocxl,  wholesome  character.  They 
create  a  genuine  desire  to  know  and  to  follow  the  correct,  acceptable  sexial  and  moral 
forms.  They  help  young  people  to  lie  scxially  comfortable  when  dating  and  encourage 
gocxl  dating  etiquette,  sexial  poise,  and  a  greater  .sense  of  personal  security  during  a 
most  important  formative  period.  Family  Films. 

Grades  7-9  DATING  TOPICS  FOR  YOUNG  TEENS  Full  Color,  Record 

y774  I— READY  FOR  DATING.  Proper  way  to  ask  for,  accept,  or  lefuse  date.  Ways  to  make  date 

successful.  How  to  get  parents’  approval.  With  teaching  guide . 42  frames  $6.30 

y774  2— GETTING  A  DATE.  Factors  in  chexMing  a  date.  How  to  share  date-experiences  with  parents. 

How  choice  of  dates  affects  future.  With  teaching  guide . 43  frames  6J0 

y774  I RR— 33-1/3  rpm  RECORD  for  two  filmstrips  above  with  narration  back-to-back . 3J0 

y774  3— WHAT  TO  DO  ON  A  DATE.  Things  to  do  before  date.  Responsibilities  boy  and  girl  have  for 

person  they  are  dating.  With  teaching  guide . .44  frames  6J0 

y774  4— HOW  DO  YOU  KNOW  ITS  LOVE.  Signs  of  boy-girl  attractions.  Yardsticks  to  measure  love. 

How  to  be  considerate  in  breaking  up.  With  teaching  guide . .45  frames  6J0 

y774  2RR— 33-1/3  rpm  RECORD  for  two  filmstrips  above  with  narration  for  each  (back-to-back)  3M 
y774  SAR-SAVI  $7.30  on  ALL  4  FILMSTRIPS  with  2  RECORDS  in  STORAGE  BOX . $3330 

Grades  10-12  DATING  TOPICS  FOR  OLDER  TEENS  Full  Color,  Record 

y774  5— WHAT  ABOUT  GOING  STEADY?  What  it  means,  .\dvantages,  disadvantages.  Guide.  54  fr.  630 
y774  6— WHEN  YOU'RE  IN  LOVE.  How  love  develops  from  infancy  to  maturity.  Differences  between 

love  and  infatuation.  With  teaching  guide . 50  frames  630 

y774  3RR— 33-1/3  rpm  RECORD  for  two  filmstrips  above  with  narration  back-to-back . 330 

7774  7— date  BEHAVIOR.  Why  proper  dating  behavior  is  important.  Qualities  boys  and  girls  want 

most  in  their  dating  partners.  With  teaching  guide . . . 48  frames  630 

7774  8— LOOKING  AHEAD  TO  MARRIAGE.  The  engagement  period.  Hardships  of  early  marriages. 

What  to  expect  to  give  and  receive  in  marriage.  With  teaching  guide . 45  frames  630 

7774  4RR— 33-1/3  rpm  RECORD  for  two  filmstrips  above  with  narration  back-to-back . 3.50 

7774  SBR-SAVI  $730  on  ALL  4  FILMSTRIPS  with  2  RECORDS  in  STORAGE  BOX. . $2530 

7774  SR-BOTH  SITS,  8  FILMSTRIPS  and  4  RECORDS  in  STORAGE  BOX . $S1.00 
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(g|  A  KHMH  COAnMATION  •  HWOUAY  Of  CAAIUXI 


Common  stains  may  be  removed  from  carpets  with  cleaning  supplies  on  hand.  Dry 
cleaner  is  used  full  strength.  Vinegar  is  diluted  half  strength  with  water.  One 
teaspoon  ammonia  is  added  to  ^4  cup  water.  One  teaspoon  detergent  is  mixed  with 
one  pint  water.  Apply  one  of  these  according  to  type  of  stain.  Follow  directions. 


How  to 

Remove 

Stains 

from 

Carpets 


A  simple  remedy  for  common  household  spills 


Treat  stain  at  once  with 
solution.  Rub  it  into 
spot  and  then  blot  up. 
If  stain  is  greasy,  use 
dry  cleaner.  For  coffee 
or  tea,  use  dry  cleaner, 
then  vinegar  solution. 
For  protein  stains  try  dry 
cleaner,  then  ammonia. 


Always  blot  up  cleaning 
solution  as  soon  as  it 
penetrates  stain.  Then 
sponge  area  with  a  cloth 
dipped  in  clear  water. 
Never  soak  a  rug  to  the 
backing.  A  brown  stain 
which  cannot  be  re¬ 
moved  may  appear. 


After  the  stain  has  been 
treated  and  the  cleaning 
solution  rinsed  away,  ab¬ 
sorb  the  moisture  into  a 
pad  of  dry  cloth  or  paper 
towels.  Hold  in  place  over 
area  with  a  heavy  weight. 


When  area  is  dry,  remove 
the  weight  and  cloths.  If 
these  methods  do  not  re¬ 
move  the  stain,  it  will  be 
less  noticeable.  Also,  the 
stain  will  not  be  set  so  that 
it  cannot  be  removed  by 
professional  treatments. 
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Where  there’s 


. .  there’s  a 

B'ISSSII  wav 


a  will 


Completely  new  appliances 
and  a  complete  line  of  home 
cleaning  aids  from  BtSSELL, 
that  take  the  drudgery  out  of 
housework... that  meet  every 
budget  need. 


A/ow. . .the  new  BissEllecTRic  way 


Wet  scrubs  and  vacuum  dries  bare 
floors— applies  cleaning  solution- 
two  tanks  keep  dirty  scrub  water 
and  cleaning  solution  separate- 
complete  with  22  oz.  Bissell  Scuff  n' 
Wax  Remover. 


SujBep  Mo&t^ 

Vacuum  cleans  rugs  and  carpets— 
vacuum  sweeps  bare  floors,  too— 
easiest  to  handle  lightweight  vacu¬ 
um— with  exclusive  swivel  head... 
includes  bare  floor  attachment. 


BiSSSllECTRiC  2-IN-1  COMBINATION 

Includes  interchangeable  power  unit;  converts  in  seconds  to  Bissellectric 
Scrub  Master  or  Sweep  Master;  also  come  with  22  oz.  Bissell  Scuff  n'  Wax 
‘Remover  and  bare  floor  attachment  for  Sweep  Master. 


Bissell 

AUTOMATIC  SHAMPOO  MASTER 


Bissell 

CARPET  SWEEPERS 


Has  automatic  shut-off ...  100  ounce  ca¬ 
pacity,  one  filling  cleans  12'  x  12'  carpet. 
Applies  shampoo  easily  on  forward 
motion  only... no  soaking,  no  shampoo 
waste. 


No  lugging,  no  plugging. 
Seven  models  meet  every 
budget  need.  Illustrated:  the 
Grand  Rapids  model. 


Eiclutiv*  Magnclon  yarn,  a  bland  ol 
Calanaaa  acatata  (79^  and  nylon  (2SX). 
Alao  ayallabla  In  nylon,  rayon,  wool 
and  cotton. 


OTHER  BiSSEll  CLEANING.  AIDS 


Spono*  Mattpr  Mop 

Eaty  puthnpuM  tqupfzing  pction. 
WondpHul  for  walls,  cailingt  af>d 
windpwf,  too- 


Twica  tha  ctaaning  powar...no 
wiping  Mp,  tfriaa  daan.  Availabit 
in  thraa  tiiaa. 


Moth  Proofing  Rug  Shampoo 
Ail  tha  taaturaa  of  famous  Bissau 
Rug  Shampoo . .  ■  plus  four  fuM 
months'  moth  protaction. 


Uphoistaty  Shampoo  RU 
inclutfas  upholstary  shampoo  and 
Upholstary  Mastar  Applicator.., 
aasy  to  usa  as  a  clothas  Brush. 


Bissell  CLASSROOM  AIDS  THAT 
MAKE  TEACHING  EASIER! 

Here's  a  new  text  that's  fun... and 
FREE!  "How  to  Win  at  Housekeeping 
(Without  Cheating)"  by  Arlene  Francis. 

A  treasury  of  fun  and  facts  with 
suggestions  on  how  to  save  time  and 
prevent  backaches. 


SPECIAL  CLASSROOM  OFFERI 

THE  BETTY  BlSSell  BOOK  OF  HOME  CLEANING 

146  pages  of  concise,  clear  information  on  modern  home  cleaning, 
planned  to  make  home  care  more  effective  and  efficient. 

25  copies  for  $5  PLUS  one  copy  FREE  I 

RUG  AND  UPHOLSTERY  CARE  FOLDER. ..FREE!  All  the 
ways  to  keep  rugs,  carpets  and  upholstery  spa-'kling  clean. 

ORDER  YOUR  COPIES  OF  THESE  CLASSROOM  AIDS  AND 
BISSELL  HOME  CARE  PRODUCTS  FROM  COUPON  ON 
PAGE  113 

BiSSElIc  INC.,  Grand  Rapids,  Michigan 
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Spice  Your  Recipes 

(Continued  from  page  57) 

Herbed  Oyster  Soup 

Blark  pepper,  H  t8p. 

Onion  powder,  1/16  tsp. 

Whole  ihvme  leaves,  tsp* 

Paprika  for  garnish 

To:  About  1  quart  soup 

Split  Pea  arid  Frankfurter  Soup 

(Ihili  powder,  Isp. 
iFarlie  |M>wder,  Yti  Isp. 

Onion  |M>wder,  Isp. 

Blark  pepper,  ground.  I  /  16  Isp. 

Paprika  for  garnish 

To:  1  105*  ounce  can  condensed  pea  soup 
and  1  cup  sliced  frankfurters 

Spiced  Croutons  for  Soup 

Chili  powder,  t/,  0|{ 

(iurry  |»owder,  *4  Isp* 

(Slir  into  2  ihsps.  butler) 

To:  Toasted  cubt's  made  from 
2  slices  bread 

Spiced  Chicken  Stock 
Bay  leaf,  I 

Allspiee,  winile,  ^  Isp. 

Peppereorns.  1/^  Isp. 

Celery  flakes,  ^4  eup 
Parsley  flakes,  V-i  eup 
Onion,  instant  niineed,  1.4  eup 

To:  4  lbs.  chicken  parts  and 
2  qts.  water 

Black  Bean  Soup 

Chili  powder,  1  Isp.  (to  slir  into  14  eup 
sour  er<‘ani  sopp  garnish) 
fihili  powder,  final  garnish 

To:  Top  4  servings  of  black  bean  soup 

MEATS 

Corned  Brisket 

Onion  flakes,  1  thsp. 

C.elery  flakes,  1  Isp. 

(>arlie  |M»wder,  Isp. 

W  hole  allspiee,  1^4  Isp. 

Bay  leaf,  large 
Peppereorns,  1  Isp. 

To;  5  lbs.  brisket 

Spicy  Beef  Kebabs 

Onion,  iiisiani  inineed,  2  Isps. 

Cmniin  seed,  ground,  Isp. 

Coriander  seed,  ground,  *4  Isp. 

Red  pepper,  ground,  14  Isp. 

To:  1  lb.  ground  chuck  and 
1  tbsp.  oil 

London  Broil 

Mustard,  powdered,  14  Isp. 

Blark  pepper,  ground,  14  Isp. 

Onion  salt,  14  Isp. 

To:  1  to  2ft  lbs.  flank  steak 


Spiced  Hamburgers 

While  pepper,  ground,  14  Isp* 

Onion,  instant  niineed.  114  Isps. 
Mustard,  powd«*red,  14  lsp» 

To:  1  pound  ground  beef  and 
1/3  cup  stock  or  water 

Onion  Meat  Loaf 

Onion,  instant  mineed,  .3  tbsps. 

Blark  pepper,  ground,  14  Isp. 

Parsley  flakes,  2  tlisps. 

Sweet  pepper  flakes,  2  ihsps. 

To:  2  lbs.  chuck;  1  cup  fine  crumbs, 

2  eggs.  III  cups  tomatoes 

Pepper  Steak 

Blark  pepper,  roarsely  ground,  14  Isp. 

To:  11*  pound  steak,  rubbed  into 
each  side 

FISH  AND  POULTRY 

Oven  Fried  Chicken 
Rosemary,  erunibled.  l;i  Isp. 

Blark  pepper,  ground.  14  Isp. 

To:  ?»  cup  pancake  flour  for  dusting  pieces 
of  2.'j  lb.  chicken 

Herbed  Crumbs  for  Fried  Fish 
Poultry  seasoning,  14  Isp. 

To:  1  cup  fine  dry  crumbs  for  coating 
1  lb.  fish  fillets 

Fricasseed  Chicken 
Rosemary  leaves,  14  Isp. 

Garlie  |M>wdei',  14  Isp. 

While  pepper,  14  Isp. 

To:  Fricassee  made  with  a 
4  or  5  lb.  chicken 

Turmeric  Broiled  Chicken 
Bay  leaf,  1 

Onion  powder,  14  Isp. 

Turnierie,  ground,  14  Isp. 

(Garlie  powder,  14  Isp. 

Cayenne,  dash 

To:  3  tbsps.  butter,  little  water, 

1  tsp.  lemon  for  brushing  chicken 

Court  Bouillon 
Celery  flakes,  I  Isp. 

Onion  flakes,  1  ihsp. 

Peppereorns,  1  \  isp. 

Bay  leaf,  14 
Parsley  flakes,  1  ihsp. 

Thyme  leaves,  rriimhleil,  114  Isps. 

To:  1  (piart  boiling  water 

Curry  Butter  for  Lobster 
Curry  powder,  14  Isp. 

To:  2  tbsps.  butter  for  lobster, 
fish  or  seafood  dunk 

SAUCES 

Chili  Tomato  Sauce 

Onion,  instant  mineed,  1  tbsp. 
Oregano  leaves,  erumhied,  1  tsp. 
Basil  leaves,  erunibled.  1  tsp. 

Chili  powder,  1  tsp. 

To:  2  cups  (2  cans)  tomato  sauce 


Herbed  Basting  Sauce 
Rosemarv,  erunibled,  14  tsp. 

OR 

Thyme,  sage  or  marjoram 

To:  %  cup  melted  butter  or 
margarine  for  basting 

Spiced  Brown  Butter  Sauce 

Paprika,  2  Isps. 

Onion  sail,  14  Isp. 

Celery  sail,  14  tsp. 

Blark  pepper,  ground,  14  l8p. 

To:  54  cup  butter  or  margarine  and 
2  tbsps.  lemon  juice 

Vinaigrette  Sauce 

Green  pepper,  1  tbsp. 

Parsley,  mineed,  1  tbsp. 

Pirkle  relish,  2  tbsps. 

Chives,  rhopped.  1  tsp. 

Basil  leaves,  erunibled,  14  Isp. 

Paprika,  14  tsp. 

To:  X  cup  French  dressing 

Quick  Curry  Mushroom  Sauce 

Curry  powder,  14  Isp* 

Blark  pepper,  coarsely  ground,  14  tsp. 

To:  1  can  chicken  bouillon  and 

1  can  condensed  mushroom  soup 

Roost  Pork  Gravy 

Thyme,  ground,  14  tsp. 

Garlic  powder,  14  Isp. 

Blark  pepper,  ground,  14  Isp. 

Onion  powder,  14  tsp. 

To:  About  1  pint  pork  gravy 

VEGETABLES 

Cabbage  with  Caraway  Butter 

Marjoram  leaves,  crushed,  14  Isp. 
Caraway  seed,  whole,  1  tsp. 

To;  fi  cup  butter  for  over  1  head 
cooked  cabbage 

Basil  Broiled  Tomatoes 

Basil  leaves,  erumhied.  14  Isp. 

Blark  pepper,  coarsely  ground,  14  Isp. 

To:  6  tomato  halves,  with  butter  and 
grated  cheese 

Dilled  Carrots  and  Onions 

Blark  pepper,  14  tsp. 

Dill  seed,  whole,  14  Isp. 

To:  1  pound  small  onions  and 
12  carrots,  buttered 

Herbed  Potatoes 

Onion  flakes.  2  tbsps. 

Parsley  flakes,  1  tbsp. 

While  pepper,  ground,  14  tsp. 

Paprika  for  garnish 

To:  6  diced  cooked  potatoes  and 
1  cup  sour  cream;  then  bake 
(Continued  on  page  70) 
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TO  YOU 
FROM  KNOX  ! 


an  entirely  new  concept  in 
recipe  presentation  — - — 
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NEW  KNOX  ON-CAMERA  RECIPES  is  a  complete  guide  to 
gel-cookery  that  shows  you  as  it  tells  you  (just  like  a  television 
demonstration),  makes  recipes  easy  to  follow,  easy  to  teach. 
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32  recipes  are  presented  in  this  understandable,  teachable  new  “On- 
Camera"  format  in  your  new  Unflavored  Gelatine  recipe  book  from  Knox. 


What  is 


tJ  NEW  AIDS  TO 
YOUR  TEACHING 

of  Unflavored  Gelatine  in  good  nu¬ 
trition-good  cooking— and  good 
eating.  All  FREE.  See  if  they 
aren’t  well  adapted  to  your  needs 
and  order  them  today! 


Knox  On-Camera  Recipes  (cover  shown  on 
page  at  left,  sample  recipe  above,  introduc¬ 
tory  material  on  page  at  right) — a  colorful 
52-page  book  that  constitutes  a  completely 
new  gtiide  to  gel-cookery.  Contains  322  illus¬ 
trations,  many  in  full  color — 32  words-sind- 
pictures  recipes,  each  on  its  own  8^  x  11- 
inch  page — 34  additional  dishes — 63  simple 
variations — many  tips  and  guideposts.  Free 
to  you  and  your  students,  up  to  20  per  class. 


What  is  Gelatine?  (cover 
shown  above) — a  colorful  8- 
page  leaflet  that  leads  the  stu¬ 
dent  from  the  source  of  gela¬ 
tine  to  its  household  form. 
Outlines  its  uses  and  benefits 
understandably  in  engaging, 
illustrated  primer  style.  Free 
copy  with  each  On-Camera 
book  you  order. 
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THIS  UNIQUE  NEW  GUIDE  TO  GEL-COOKERY  outlines  easy  to  grasp 
principles  for  making  all  Unflavored  Gelatine  dishes- prepares 
your  students  for  even  the  most  “glamorous”  desserts. 


THE 
KEY  TO 
KNOX  . 

GEL-COOKERY 


Simple  basic  procedures  for  making  any,  and  every.  Unflavored  Gelatine  dish  are  SMlIed  out  in 
wor^-and-pictures  steps  on  these  two  introductory  pages  of  your  new  Knox  On-Camera  Kecipes  book. 


VIk  V  V*  Your  new  Knox  On-Camera  Recipes  book  (copies 
"  for  you  and  each  of  your  students — up  to  20  per 

class)  is  accompanied  by  a  What  is  Gelatinef  leaflet  for  each  cwy 
ordered  plus  one  poster  per  class,  35  x  45  inches,  showing  Tne 
Basic  Gelatine  Mixture  and  5  Types  of  Gelatine  Dishes.  Send  us 
the  coupon  today! 

Knox  Gelatine,  Inc.,  Johnstown,  N.  Y.,  P.  O.  Box  PE-9 
Please  send  me  (  )  free  copies  of  the  new  Knox  On-Camera 

Recipes  with  accompanying  leaflets  and  poster. 

NAME . 

CLASS . SCHOOL . 


Interest-compelling  poster,  35  x  45  inches — enlarged,  to 
size  easily  seen  by  whole  class,  from  the  new  book’s 
introductory  pages  shown  above.  Focuses  student  at¬ 
tention  on  “beginning  at  the  beginning”  with  the 
fundamental  gel-cookery  procedtire.  Makes  simple  dis¬ 
tinctions  among  the  5  basic  types  of  Unflavored  Gela¬ 
tine  dishes.  One  for  each  class  when  you  order  your 
new  Knox  On-Camera  Recipes. 
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Spiced  Fresh  Fruit  Cup 
Cinnamon,  whole,  1  stick 
Cloves,  whole,  tsp. 

To:  K  cup  lemon-flavored  syrup  for  over 
1  qt.  fresh  fruit;  simmer  sauce  2  mins. 


DESSERTS 

Anise  Cookies 
Anise  seed,  crushed,  ^4 
To:  Butter  cookie  dough  made  with 
2  cups  flour 

Pepper  Cake 

Black  pepper,  finely  ground,  tsp. 

To:  Batch  of  standard  spice  cake  or 
1  package  spice  cake  mix 

Nutmeg  Pastry 
Nutmeg,  ground,  ^  tsp. 

To:  Pastry  for  2-crust  pie; 

especially  good  with  apples 


Spice  Your  Recipes 

(Continued  from  page  66) 


Herbed  Mushrooms 


I  oullry  seasoning,  Vz  tsp. 

Black  pepper,  coarsely  ground.  *4  t8P< 

To:  1  tbsp.  fine  crumbs  to  sprinkle  over 
1  lb.  lemon-buttered  mushrooms 


Ginger  Sauce  for  Baked  Pears 
Ginger,  ground,  tsp. 

To:  1  cup  thin  sugar  syrup  flavored  with 
1  tsp.  lemon  and  1  tbsp.  butter; 
serve  over  baked  pears 


Asparagus  with  Sesame  Butter 
Sesame  seed,  oven-toasted.  2  tbsps. 
To:  2  lbs.  lemon-buttered  asparagus 


SALADS  AND  SALAD  DRESSINGS 

Herbed  French  Dressing 

Parsley  flakes,  1  tbsp. 

Marjoram  leaves,  1 14  isps. 

Onion,  instant  minced,  1  tbsp. 
Oregano  leaves,  114  tsps. 

Mustard,  powdered,  14  t^P- 

To:  1  cup  French  dressing 


NEW  from  BENNETT 
MEALTIME 

(I960)  >  If:  t  f  I  ^  ^ 


Sour  Cream  Dill  Dressing 

Onion  salt,  14  tsps. 

Parsley  flakes,  1 14  tsps. 

Dill,  ground,  114  tsps. 

To:  1  cup  sour  cream 


By  Bpss  V.  Oerke,  author 
of  widely  adopte€l  ^^Dress^^ 


Curried  Potato  Salad 

Curry  powder,  1  tsp. 

Onion,  instant  mineed,  1  tbsp. 

To:  1  quart  potato  salad 


Written  especially  for  the  senior  high 
and  advanced  foods  student,  MEAL¬ 
TIME  is  planned  for  a  comprehensive  foods  and  nutrition  course.  Convinc¬ 
ing  and  factual  discussions  of  the  importance  of  proper  planning,  nutrition, 
diet,  shopping  and  the  preparation  and  serving  of  meals  creatively  develops 
the  text  objective 

Taste,  appetite,  planned  shopping,  storing,  and  grading  of  foods  are  given 
special  attention.  Profusely  illustrated  with  charts,  diagrams  and  sharp 
photographs,  MEALTIME  presents  the  instructor  with  a  highly  flexible  fac¬ 
tual  text. 

The  "DAILY  FOOD  GUIDE  (BASIC  FOUR)”  foods  grouping  adopted  by 
leading  nutritionists  is  carefully  presented.  Menus  and  tested  recipes  are 
included  to  provide  sound  creative  experience  and  examples. 

Learning!  aids  include  activity  plan  forms,  daily  diet  forms,  living  time 
charts,  shopping  guides  and  many  more.  633  pages.  Well-bound,  sharp,  eas¬ 
ily-read  type.  $4.96 

Review  the  Bennett  Home  Economics  Series  .  .  . 

YOUNG  LIVING-Cloyton 

Written  especially  for  the  7th  and  8th  grade  student  providing  a  firm  “first 
course"  text  in  home  economics.  The  “real  life  approach”  places  students 
in  believable,  familiar  learning  situations.  $3.76 


Garlic  Salad  Dressing 

(parlic  powder,  Yi  tsp. 

Celery  salt,  ^4  tsp- 
Onion  salt,  tsps. 

Black  pepper,  ground,  ^4  tsp. 
Mustard,  powdered,  ^  tsp. 

Paprika,  1  tsp. 

To:  1  cup  oil  and  54  cup  wine  vinegar 


Spiced  Vinegar 

Mixed  pickling  spices,  2  tbsp. 
tied  in  bag 

To:  1  cup  cider  vinegar  and  heat 
just  to  boiling 


HOMEMAKING  FOR  TEENAGERS,  BOOK  1 

McDarmoH  &  Nichola«-NEW  1960  REVISION! 

Designed  for  the  junior  high  level,  this  widely  adopted  and  used  text  now 
includes  newly  revised  sections  on  nutrition,  foods  and  clothing.  Greater 
emphasis  is  created  through  a  wide  selection  of  classroom  activities  and 
projects.  $4.60 

HOMEMAKING  FOR  TEENAGERS,  BOOK  2 

By  McDarmoH  A  Nicholas 

For  senior  high  students.  Develops  a  more  mature  point  of  view  and  stresses 
management  of  the  home  and  financial  resources.  $5.24 

DRESS 

By  Bast  V.  Oarka-NEW  1960  REVISION 

Completely  revised  with  clothing  construction  chapters  based  on  the  new 
“Unit  Construction  Method".  The  leading  clothing  textbook  for  high  school 
students  covering  fashion,  style,  design  and  construction.  $4.96 

Designing  Your  Own  Dross  PoHarns .  $5.95 

Maol  Planning  and  Table  Service .  $3.36 

Write  for  FREE  Educational  Catalog 

Order  Your  Copies  Today  See  Coupon  on  Page  111 

CHAS.  A.  BENNETT  CO.,  INC.  Peoria,  Illinois 

“Educational  Publishers  Since  1899“ 


Turmeric  Mayonnaise 
Turmeric,  ground,  tsp. 

To:  J4  cup  mayonnaise  for  eggs, 
fish,  chicken 


Teaching  Aids 

Write  to  Information  Bureau,  Ameri¬ 
can  Spice  Trade  Association,  Empire 
State  Building,  New  York  1,  N.  Y. 
for  your  teacher’s  free  copy  of  the  fol¬ 
lowing:  “How  to  Use  Spices,”  “Spices— 
What  They  Are,  Where  They  Come 
From,”  and  “The  History  of  Spices.” 

Students  are  asked  to  pay  a  small 
charge  to  cover  mailing:  “How  to  Use 
Spices”  25^,  “Spices— What  They  Are, 
Where  They  Come  From”  10^,  and 
“History  of  Spices”  10^. 


70 


PHE  TEACHER  EDITION  OF  CO-ED  •  SEPTEMBER,  1960 


A  tip  for  your  students  from  Yogi  Bear  — reminding  them  in  Yogi’s  quaint  fashion 
to  eat  a  nourishing  breakfast  (our  research  staff  tells  us  their  breakfast  habits  aren’t  all  they  should  be).  It’s 
designed  for  you  to  cut  out  and  pin  on  your  bulletin  board.  P.S.—FREE  KAY  KELLOGG’S  MEMO  CALENDAR 
. . .  use  the  coupon  on  page  127. 


^'(3^  PIN  UP  PROVERBS.>g® 

•-iPi  h  Yogi  Bear 

prudent,  student- 

\  Skipping  breakfast 

will  ruin  a  bruin 


Also  spoil  a  goil 


I 


So  ifs  a  good  deal 


To  eat  that  morning  meal 


Yogi’s  point  is  that  a  nourishing 
breakfast  helps  you  feel  better,  look 
better,  and  work  better.  And 
Kellogg’s  cereals  are  a  speedy,  tasty 
way  to  get  this  important  nourish¬ 
ment  during  morning  rush. 

Remember— good  nourishment 
begins  with  breakfast  and  lasts  all 
day. 


The  best  to  you  each  morning' 


OF  BATTLK  CRKFK 
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Streamlined  Mixer 

The  jet  age  has  apparently  influenced 
the  design  of  a  new  portable  mixer 
made  by  General  Electric.  Long  and 
sleek,  the  electric  hand  mixer  has 
smooth  modern  lines  and  weighs  about 
2X  pounds.  It  comes  equipped  with  two 


NEW 

For  the  Home 


ease  of  cleaning,  and  an  interior  light, 
and  wide  mirror  window.  Unit  measures 
28  inches  when  closed,  50  inches  when 
surface  unit  section  is  open.  Estimated 
retail  price:  $4(K). 

Use  of  Small  Appliances 

.\n  ever-increasing  array  of  small 
portable  electric  appliances  adds  both 
mobility  and  conveniences  to  meal  prep¬ 
aration.  The  table-top  oven  may  l)e 
used  for  baking  muffins,  biscuits,  or 
even  frozen  dinners.  The  electric  tray 
is  designed  to  keep  foods  warm  and  in 
go(Kl  condition.  It  is  especially  c-on- 
venient  for  serving  a  hot  biiftet  meal. 
X’ersatile  electric  pans  include  the 
saucepan,  Dutch  oven,  fr\  pans,  and 
deep  fat  fryers.  Some  of  the  new  ap¬ 
pliances  use  the  prolK‘-type  heat  con¬ 
trol  with  the  thermostat  on  the  cord. 
These  appliances  may  be  completely 
Counter-top  cooking  unit  has  electric  immerswl  in  water  for  cleaning,  after 
oven,  surface  units  which  fold  into  side.  the  cord  is  disconnected. 


Countertop  Convenience 

A  new  countertop  oven  with  a  sur¬ 
face  unit  .section  that  folds  up  into  the 
oven  for  convenience  has  lH*en  an¬ 
nounced  by  Hotpoint.  The  surface  sec¬ 
tion  has  four  surface  units  which  are 
controlled  by  pushbuttons.  Oven  fea¬ 
tures  automatic  rotisserie,  two-positional 
bake  and  broil  rack,  removable  d(M)r  for 


Streamlined  hand  mixer  has  knife  sharp- 
ner  attachment  to  plug  into  the  back. 

accessories— a  knife  sharpener  and  drink 
mixer.  The  knife  sharpener  plugs  into 
the  back  of  the  mixer.  It  has  a  built-in 
magnetic  guide  which  holds  the  knife 
at  the  correct  sharpening  angle.  It  is 
ecpiipped  with  a  finger  guard  for  safe¬ 
ty.  The  mixer  has  three  speeds. 

Tips  on  Buying  Knives 

Both  handles  and  blades  merit  atten¬ 
tion  when  buying  knives.  Look  for 
knives  with  full  tang,  says  Mildred 
Bonnell,  University  of  Illinois  home 
economist.  Full  tang  means  that  the 
steel  of  the  blade  carries  all  the  way 
through  the  handle.  This  construction 
makes  the  knife  stronger  than  when 
the  steel  is  fastened  at  one  end  of  the 
handle. 

Three  rivets  instead  of  two  should 
be  used  to  kxk  the  handle  securely  to 
the  blade.  With  this  construction,  focxl 
bits  cannot  Iwcome  Icxlged  ijiside  the 
handle.  Hardwood  handles  finished  with 
a  sealer  or  hard  rubber  will  not  warp, 
crack,  or  splinter.  .Mso  watch  for  blades 
made  of  high-carbon  steel  that  will  take 
and  hold  a  fine  edge. 

Two-Speed  Cleaner 

A  new  mcKlel  of  the  Hoover  “con¬ 
vertible”  upright  cleaner  has  been  in- 
trrxluced.  Handsomely  styled,  it  has  a 
normal  speed  for  regular  cleaner  ac¬ 
tion  and  a  higher  speed  for  cleaning 
tools.  Other  features  include:  agitator 
equipped  with  nylon  brushes  which 
can  be  easily  replaced;  long-lasting 
drive  belt;  automatic  adjustment  for 
rugs  of  varying  thickness;  vinyl  outer 
jacket  which  can  be  wiped  clean. 
(Continued  on  page  74) 


SchenfiHd  &  Softs,  America’s  ' 
leading  fashion  center  for  bridal  ' 
and  evening  fabrics,  offers  you 
the  latest  collection  of  exquisite 
satins,  laces,  silk  peau  de  soies, 
brocades,  velvets,  organdies,  taffetas, 
crowns,  hoops  and  many  exciting 
fashion  accessories — all  at  unusually 
low  prices. 

FREE  . . .  beautiful  new 
catalog  with  dozens  of 
actual  swatches,  fashion 
tips,  advice  on  color 
coordination,  etc.  ,  _ 


Please  rush  me  your  free  catalog  with  special  introductory  offer. 
Name 


Mail  coupon 
lodayl 


Address 
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automatic  washers  considering  the 
following  points:  soil  removal,  lint 
removal,  dryness  of  spin,  automatic 
care  of  Wash  and  Wear  fabrics,  sim¬ 
plicity  of  use  and  flexibility,  water 
used,  washing  time  and  current  used. 
Report  No.  6684 1 ,  dated  May  3, 1 960. 


Ask  your  Frigidaire  Dealer  to  show  you  and  your  students 

how  1961  Frigidaire  washing  action 

bathes  deep  dirt  out  without  beating! 


NO  BLADES,  NO  BEATING  1  NO  LINT  PROBLEM! 


Your  Frigidaire  Dealer  will  be  happy 
to  show  you  and  your  class  the  som¬ 
ersaulting  Teddy  Bear.  It  demon¬ 
strates  the  way  Frigidaire  Wa-sher’s 
patented  3-Ring  “Pump”  Agitator 
gently  turns  each  garment  over  and 
over  entirely  under  water.  At  the 
same  time,  it  sends  suds-charged 
water  through  the  fabric  330  times  a 
minute.  That’s  how  Frigidaire  bathes 
deep  dirt  out  without  beating! 

Rated  No.  1  by  U.S.  Testing  Co.,  Inc., 
for  all-around  performance!  In  con¬ 
trolled  laboratory  tests,  the  Frigidaire 
Washer  proved  best  of  6  leading 


— .SicABS 


Floats  Lint  Away!  Completely  auto¬ 
matic.  No  messy  lint  traps  to  empty. 
Lint  is  automatically  floated  away 
through  90  lint  exits,  out  of  the  tub 
and  down  the  drain! 


One  Dial  Setting  for  90%  of  the 
wash.  Just  set  the  Cycle  Selector  for 
most  laundering.  Option  controls  for 
occasional  special  loads. 


FFtlGIDAIRE 

PRODUCT  OF  OENERAI.  MOTORS 

ADVANCED  APPLIANCES  DESIGNED  WITH  YOU  IN  MIND 
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CNJtom  Imptrial  WCl-61  Wishtr 


Exclusive  Frigidaire  3-Ring  “Pump"  Agitator- 
secret  of  “Somersault”  Washing  Action!  Bathes 
out  deep  dirt— but  never,  never  beats  or  pounds! 


DClF-61  No-Vtnt  Electric  Dryer 


New  1961  Frigidaire  Washer  dis¬ 
penses  detergents,  dyes  and 
conditioners  automatically !  Just 
add  liquid  or  powder  bleach,  de¬ 
tergent,  fabric  softener,  water 
conditioner — even  dye.  The  ma¬ 
chine  dispenses  them  all  at  the 
right  time. 


New  1961  Frigidaire  No-Vent 
Dryer  —  faster,  safer  than  sun¬ 
shine  !  No  venting — no  plumbing ! 
Exclusive  Moisture-Minder  re¬ 
moves  moisture  and  lint  auto¬ 
matically  without  expensive 
plumbing  or  venting! 


' 


New  for  the  Home 

(Continued  from  page  72) 

New  Electric  Range 

An  aptly  named  new  range  has  been 
introduced  by  Frigidaire.  Called  Flair, 
it  is  a  new  conc-ept  in  free-standing 
electric  range  design  with  a  built-in 
appearance.  The  cooking  top  is  con¬ 
cealed  when  not  in  use.  When  the 
homemaker  wants  to  cook,  she  merely 
pulls  out  the  cooking  top  just  like  a 


drawer.  It  can  be  rolled  out  -halfway, 
exposing  tw'o  units,  or  all  the  way  for 
four.  Once  cooking  is  completed,  the 
surface  unit  rolls  back  into  tbe  range. 

The  ovens  are  mounted  above  the 
cooking  surface  ^nd  are  easily  acces¬ 
sible  for  loading,  unloading,  and  clean¬ 
ing.  The  counterbalanced  oven  doors 
swing  out  and  up.  Because  the  oven 
doors  do  not  open  out  into  the  room, 
there  is  no  interference  with  the  uten¬ 
sils  and  noi  sudden  blast  of  hot  air 
from  the  heated  oven.  The  control 


New  concept  in  range  design  has  pull¬ 
out  surface  units,  unusual  oven  doors. 


panels  are  mounted  above  the  ovens  at 
a  convenient  level  for  use.  Below  the 
control  panel  is  a  full-width  fluorescent 
lamp. 

The  new  ranges  are  available  in  a 
40-inch  model  w'ith  two  ovens  and  a 
30-inch  model  with  one  oven.  Both 
models  must  be  mounted  on  base  cabi¬ 
nets  so  that  they  can  be  installed  at 
the  proper  working  level. 

Cook-and-Serve  Tools 

Graceful  utensils  are  designed  to  act 
as  serving  pieces  as  well  as  cooking 
tools.  Made  by  Ecko  Products  Com¬ 
pany,  they  feature  contour  handles  of 
warm  beige  and  w-hite  melamine  with 


Kitchen  utensils  are  always  in  reach 
when  stored  on  this  lazy-susan  holder. 

a  floral  design  in  gold.  Perforations  on 
the  slotted  utensils  are  designed  in  a 
fern  pattern  to  match  the  floral  motif 
of  the  handles.  They  are  available  in 
tw’o  sizes.  The  .smaller  size  is  new  this 
year  and  ver>'  useful  for  serv'ing  single 
portions  of  food.  Both  sizes  are  avail¬ 
able  in  matched  sets. 


MEMO  FROM:  Parker  Herbex  Corp.,  Stamford,  Conn. 

Leaders  in  Hair  Hygiene  since  1880 


TO:  HOME  ECONOMICS  TEACHERS 


SUBslECT:  HAIR  HYGIENE 


Mismanaged,  abused  and  neglected  hair  is  probably  the  most  im¬ 
portant  problem  today. 

As  you  know,  dental  hygiene  arrived  only  some  fifty  years  ago  and 
today  every  American  child  and  adult  is  conscious  of  the  importance 
of  caring  for  his  teeth.  By  the  same  token,  hair  care  which  is  psycho¬ 
logically  and  vitally  important  to  the  morale  and  well-being  of  chil¬ 
dren  and  adults  will  eventually  require  proper  knowledge  of  correct 
Hair  Hygiene. 


Remind  your  students  that  the  hair  can  be  washed  with  any  good 
soap  as  often  as  one  bathes  —  especially  after  violent  exercise.  The 
secret  is  to  rinse  well  and  avoid  dressing  the  hair  with  substances 
that  may  clog  the  pores  of  the  scalp  and  hair  shaft. 

Tell  them  to  use  anything  that  is  water  soluble,  such  as  HERBEX 
NO.  3,  a  chemically  pure  Glycerine  product  —  successfully  used  by 
hairdressers  for  over  fifty  years  —  excellent  as  a  harmless  grooming 
agent.  But  in  any  event,  give  the  natural  oils  on  the  hair  shaft  an 
opportunity  to  function  after  a  wash.  Don't  interfere  with  nature's 
operation  of  keeping  the  hair  normal  and  healthy.  If  the  scalp  itches 
and  dandruff  is  present,  suggest  HERBEX  PINK  OINTMENT  —  a 
truly  medicated,  pleasant-to-use,  effective  remedy  that  even  helps 
to  groom  dry  hard-to-manage  hair. 

If  you  will  fill  out  and  mail  the  PARKER  HERBEX  Coupon  in  this 
issue  we  will  send  you  a  generous  supply  of  comprehensive  leaflets 
for  your  students,  containing  2000  words  on  HAIR  HYGIENE  for 
the  entire  family  —  developed  over  a  period  of  50  years  experience 
on  live  heads,  and  recommending  preparations  containing  active 
ingredients  any  doctor  would  agree  are  conducive  to  healthy  hair. 
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EXCITING  NEWS  FOR  HOME  ECONOMISTS! 


THE  NEW  ACRYLIC  FIBER 


for  new  easy -care  fabrics  in  a  new  world  of  colors  backed 
by  a  new  kind  of  quality  control 


FREE  TEACHER’S  KIT  CONTAINING: 


STUDENT  BOOKLET-  "Getting  To  Know  Creslan” 
BULLETIN  BOARD  DISPLAYS 
GUIDE  TO  OFFICIAL  FIBER  NAMES 
CHART  OF  FABRIC  SWATCHES 

Creslan  is  a  product  of  American  Cyanamid  Company^  New  York  ^ 
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Tenth  Anniversary 

This  month  marks  the  tenth  anniver¬ 
sary  of  National  Better  Breakfast  Month. 
Originated  by  the  Cereal  Institute,  Inc., 
this  better  breakfast  promotion  has  be¬ 
come  industry  wide,  with  many  food 
processors  participating. 

The  promotion  has  encouraged  in¬ 
tensive  research  on  the  need  for  ade¬ 
quate  breakfasts  at  all  age  levels.  The 
Cereal  Institute  will  continue  its  spon¬ 
sorship  of  university,  librarj',  and  field 
research,  making  new  knowledge  con¬ 
stantly  available. 

Gourmet  Meat  Dishes 

Five  classic  meat  dishes  adapted 
from  international  haute  cuisine  have 
l>een  introduced  by  Hormel.  Called  Fa¬ 
mous  Foods  of  the  World,  the  new 


Cuticura  develops  new 
medicated  astringent 
skin -toned  acne  formula 


NEW 


for  instant 
blemish 
control 


Gourmet  foods  including  beef  strogonoff 
and  chicken  cacciatore  ore  ready  to  heat. 


line  includes  chicken  cacciatore,  beef 
stroganoff,  onion  soup,  garbanzo  soup, 
and  kottbullar  (Swedish  meat  balls  in 
sour  cream).  The  products  are  ready 
to  heat  and  serve  without  further  prep¬ 
aration.  They  are  available  in  super¬ 
markets  in  ten  major  areas  and  national 
distribution  is  promised  within  a  few 
months. 

Two  New  Additions 

Slice  ’n  Bake  oatmeal  cookies  and 
Quick  Pan  rolls  with  sesame  seeds  are 
the  latest  additions  to  its  growing  line 
(Continued  on  page  78) 


New  acne  cause  revealed 

Recent  medical  discoveries  reveal  not 
just  one  but  two  types  of  skin  glands  are 
chiefly  responsible  for  causing  teen-age 
pimples  and  acne. 

First  and  only  acne  medication 

New  CUTITONE  . . .  created  by  Cuticura 
...  is  the  first  and  only  acne  medication 
specifically  formulated  to  deal  with  this 
dual  problem. 

Works  in  new  way 

Exclusive  astringent  Alchloral*  and 
other  medication  control  excessive  flow 
of  oil  and  perspiration  — promote  new 
tissue  growth— tighten  enlarged  pores— 
check  and  protect  against  infection  — 
conceal  as  they  quickly  help  heal. 

8  leading  skin  specialists  approve 
Outstanding  results  reported  in  clinical 
tests  of  .313  cases.  And  in  comparative 
tests  9  out  of  10  teen  agers  preferred 
new  CUTITONE. 

Greaseless, pleasantly  scentedCUTITONE 
is  only  69tf  at  leading  drug  counters. 

^Alchloral  is  Cuticuro'i  own  nomo  for 
Aluminum  Chlorhydroxy  Allontoinoto 

See  offer  in  coupon  section 


FIVE  OF  THE  BEST 

Each  year  more  and  more  teachers  in 
more  and  more  schools  turn  to  the 
Lippincott  list  for  the  best  in 
home  economics  education,  because 
(here's  a  Lippincott  text  that’s 
best  for  dominant  instruction  in 
every  area  of  home  economics. 

Have  you  discovered  the  best  text 
in  your  subject  area? 

Do  it  today!  Write  for  yoar 
copy  of  our  free,  illustrated 
Ten  Text  Brochure. 


Refrigerated  sesame  seed  rolls  are  prO' 
shaped  and  ready  to  bake  and  serve. 


Chicaeo  A,  Klinoit 


333  West  lak«  Straal 
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IT’S 

“HATS  OFF” 


SEW- SET*! 


McCall’s  Educational  Program  Tops  Them  All! 


No  other  pattern  company  offers  such  a 
comprehensive  list  of  reference  materials 
and  free  services  to  aid  Home  Economics 
Educators  every^'here. 

25,000  Counter  Catalogs  —  October  issue.  One 
sent  free  in  August  to  every  school  Home 
Economics  department  in  the  U.S.  and  to 
many  in  Canada  as  well. 

1,800,000  copies  of  McCall’s  Sew-Set  Fashion 
Album  sent  free  with  the  catalogs  for 
student  use. 


covering  all  phases  of  sewing  construction 
and  current  fashions. 

Teen  Fashion  Board  — High  School  Seniors 
nominated  by  Home  Economics  teachers 
throughout  the  U.S.  keep  us  attuned  to 
teen-age  preferences. 

Minikin  Dolls— used  extensively  in  classroom 
demonstrations  for  color  and  line  story. 

Swatch  Charts  from  your  local  McCall’s  Pat¬ 
terns’  Dealers  carry  the  fabric  story  into 
the  classroom. 


43,000  kits  containing  wall  charts,  leaflets  and 
other  aids  sent  free  to  all  Home  Econo¬ 
mists  who  teach  sewing. 

16  page  insert  (8  pages  in  full  color)  in  Sep¬ 
tember  issue  of  Forecast  For  Home  Fcon- 
omists  for  bulletin  board  use. 

36  Graduate  Home  Economists  for  in-class 
presentations  and  demonstrations. 

Filmstrips  Series  I  and  II  — available  at  low, 
low  cost  for  in<lass  teacher  presentation. 


Meg  Carter  free  Answering  Service  —  brand 
new  and  an  industry  first.  Home  sewers 
and  experts  alike  may  write  in  for  help 
on  any  fashion  or  sewing  problem. 

Editorial  features  in  such  giants  as  McCall’s, 
Redbook,  Sational  Grange  Monthly, 
Set>enteen  and  American  Girl. 

All  told,  43  graduate  Home  Economists 
are  responsible  for  planning  and  carrying 
out  this  important  McCall’s  Patterns’  pro¬ 
gram. 


•McCall’s  name  for  the  all-important  Youth  Market. 
McCall’s  Patterns,  Educational  Department,  230  Park  Ave.,  New  York  17,  N.  Y. 


News  of  Food,  Nutrition 

(Continued  from  jxif>e  76) 

of  refrigerated,  fresh-dough  foods,  the 
Pillsbury  Company  announced  to  edi¬ 
tors  rec'ently. 

Oatmeal  cookies  are  the  sixth  of 
Pillsbur\’s  Slice  ’n  Bake  cookie  flavors. 
The  oatmeal  c(X)kie  dough  is  cut  in 
rounds,  then  quartered  for  baking.  Dur¬ 
ing  baking,  the  triangular  wedges  of 
dough  become  the  familiar  round  shape. 

Pan  rolls  with  sesame  seeds  are  found 
among  dairy-ca.se  items.  The  easy-to- 
opcn  can  yields  a  full  dozen  dinner 


Eclairs  are  ready  to  bake  from  mix  that 
contains  dough,  cream  filling,  and  glaze. 


rolls  which  are  baked  together  in  a 
square  pan,  or  separately  on  a  cookie 
sheet. 

Festive  Dessert  Mix 

A  complete  cream  puff-eclair  mix  is 
offered  by  General  Foods  under  the 
Swans  Down  label.  A  single  1k)x  holds 
three  separate  mixes— one  for  shell,  one 
for  filling,  and  one  for  topping. 

Each  step  is  easy.  The  shells  are 
made  by  forming  small  mounds  of  the 
prepared  mix  on  a  cookie  .sheet  and 
baking.  The  creamy  filling  takes  a  few 
minutes  to  bring  to  a  boil.  Water  is 
added  to  the  topping  mix.  Complete 
directions  are  printed  on  the  packages. 

Convenient  Instant  Lemonade 

A  juice  called  Instant  Lemonade  has 
been  introduced  by  the  Rr'alemon- 
Puritan  Company  of  Chicago.  The  prorl- 
uct  is  made  from  concentrated  lemon 
juice,  sugar,  and  water.  For  use  it  is  to 
be  diluted  with  5  parts  of  water.  One 
glass  of  lemonade  calls  for  IJ*  to  2 
ounces  of  the  product,  to  a  gla.ss  of 
water  and  ice.  The  product  is  packaged 
in  12-  and  24-ounce  bottles. 

New  Potato  Products 

Two  ready-to-mix  potato  products 
have  been  introduced  by  Bcttv  Crocker. 
They  are  scalloped  and  an  gratin  pota¬ 
toes.  Both  prcxlucts  come  ready  to  use 
with  addition  of  only  water  and  butter. 
Each  package  contains  sliced,  dehy¬ 
drated  Idaho  potatoes  and  .sauce  mix. 

In  the  case  of  scalloped  potatoes,  the 
white  sauce  mix  contains  a  subtle  blend 


Au  gratin  potatoes  are  made  from  mix  by 
adding  water  and  butter,  baking  35  mins. 


of  herbs  and  spices.  The  flavor  is  similar 
to  that  of  a  homemade  dish. 

The  au  gratin  potatoes  have  a  rich 
seasoned  cheddar  sauce  mix  blended 
with  onions,  pepper,  and  garlic. 

Both  products  are  prepared  in  a  sim¬ 
ple  manner.  First,  empty  the  potatoes 
into  a  casserole,  sprinkle  sauce  mixture 
over  the  top.  Add  boiling  water  and 
butter,  then  stir  to  moisten.  Bake  cov¬ 
ered  for  30-35  minutes. 


New  Portfolio  of  Teaching  Aids 
FREE  from 

A  s|)ecial  attraction  in  this  bright  new  Teacher’s  Portfolio  is  Libby’s 
authoritative  6-page  leaflet,  “The  Art  of  Salad  Making’’  — a  lively 
discussion  of  salads  from  the  selection  of  greens  to  glamorous  salad 
garnishes. 

To  help  you  present  the  versatility  and  convenience  of  canned 
and  frozen  foods,  Libby’s  includes  6  “Kitchen  Chatter”  leaflets 
covering  the  pertinent  facts  and  a  variety  of  recipes  for  tomato 
juice,  pineapple,  canned  and  frozen  juices,  vegetables,  fruits,  and 
canned  meats. 

And  to  add  vital  interest  to  your  lessons,  you’ll  find  6  canned 
and  frozen  food  recipe  folders,  sample  descriptive  labels  from 
Libby’s  Famous  Family  of  Foods,  plus  a  postal  card  to  order  stu¬ 
dent  copies  of  all  literature. 

Turn  to  the  coupon  section  and  order  this  new  Teacher’s  Portfolio  today! 

from  MARY  HALE  MARTIN 

DIRECTOR  OF  HOME  ECONOMICS 

Libby,  McNeill  &  Libby,  Chicago  4,  Illinois 
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Ol^DER  EARLY 

for  the  new  semester 

TEACHING  AIDS  ON  STERLING  SILVER  FLATWARE 

Conceived  and  written  as  a  result  of  a  nationwide  survey  of 

home  economics  teachers 


Contains  basic  information  on  sterling  flatware,  0 
bulletin  board  ideas  and  class  activities. 


Teachers  comment  enthusiastically  on  this  new  unit... 

^  'This  is  the  booklet  we’ve  been  waiting  ior!  Please  <*ontinue  to  publish  it.” 

^  "I  received  many  appreciative  notes  from  parents  when  the  {jirls  were  on  this  unit.” 
^  'This  booklet  was  excellent  and  1  usetl  it  over  and  over.”  * 

^  "Very  attractive  and  inspiring.  It  is  a  UM)k  to  keep  and  check  Iwck  on  as 
the  girls  mature  and  Irulv  become  homemakers.” 

A  reprint  is  now  ready  for  your  new  classes.  Be  sure  to  order  early 
as  the  supply  is  linnited. 

STERLING  SILVERSMITHS  OF  AMERICA,  mi-pthav. 


..  N.V.  IT,  N.V. 
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RIGHT 


with 


RirscK 

window  styli 
ideas  and 
drapery 
hardware 


Incomparable! 

y  '  Kirsch  Superfine  Traverse 

A 

When  it  comes  to  curtains  and  draperies 
— and  teaching  about  them  —  put  your 
trust  in  Kirsch.  Look  to  the  leader  in 


window  beauty  for  smart,  adaptable 
styling  ideas,  and  the  practical,  depend¬ 
able  drapery  hardware  to  carry  them 


out.  Send  coupon  today  for  adequate 
copies  of  the  NEW  Kirsch  booklet 


offered  below. 


NEW  HELPFUL  BOOK  — ONLY 


Made  Tor  teaching!  Far 
more  comprehensive  than 
the  name  implies.  Shows  14 
window  types,  over  20  dif- 
Terent  window  treatment 
styles,  and  ALL  curtain  and 
traverse  rods,  hooks  and 
accessories  required. 


KIRSCH  COMPANY,  264  Prespad,  Sturgis,  Mich. 

Gentlemen:  Enclosed  is _ for _ copies  of 

‘•Drapery  Hardware  Selection  Made  Easy”  @,5<. 


Name _ _ _ 

Address _ 

City _ Zone _ State. 


Freezer  Dividends 

(Continued  from  page  61) 

the  top  surface,  press  out  the  air  and 
fold  the  ends  of  the  paper  under  tight¬ 
ly.  Seal  securely  w’ith  freezer  tape.  Be 
careful  not  to  puncture  or  tear  the 
wrapping  material. 

Freezing  Tips 

Keep  an  inventory  of  foods  in  stor¬ 
age.  This  can  be  a  simple  chart  which 
lists  the  type  of  food,  the  quantity, 
date  of  packaging,  and  expiration  date. 
Keep  it  accurate  by  recording  the  num¬ 
ber  of  packages  stored  or  removed 
each  time.  A  more  complicated  form 
will  also  indicate  the  place  of  the 
package  within  the  freezer. 

Store  foods  on  a  first-in,  first-out 
basis.  Keep  the  longest  stored  packages 
close  to  the  front  or  top  of  the  freezer. 
Store  newest  packages  toward  the  back 
or  at  the  bottom. 

When  freezing  pastry,  you  can  save 
space  by  rolling  out  the  sheets  and 
separating  them  with  sheet  wrapping 
and  freezing  them  flat  rather  than  in 
a  pie  tin. 

When  freezing  mashed  potatoes, 
place  individual  mounds  on  a  cookie 
sheet.  Freeze.  Then  overwrap  and  seal 
with  freezer  tape.  This  same  method 
can  be  used  for  meringues,  and  whipped 
cream  rosettes. 

Freeze  small  amounts  of  chopped 
nuts,  toasted  cocoanut,  chopped  onion, 
grated  cheese,  and  other  garnishes  in 
plastic  bags  for  quick  use. 

Leftover  soup  can  be  frozen  in  ice 
culx-  trays.  Remove  the  cubes  from  the 
tray  and  package  in  plastic  bag.  One 
or  two  cubes  will  make  an  individual 
serving. 

Use  the  freezer  to  store  leftover 
meats,  vegetables,  and  stock.  When  you 
have  enough,  make  soup. 

Prepare  holiday  foods  and  party  spe¬ 
cials  ahead  of  time  and  store  in  the 
freezer.  This  gives  time  for  more  com¬ 
plicated  techniques  and  eliminates  last 
minute  rush. 

Certain  foods  do  not  freeze  well. 
These  include  fried  foods  with  the 
exception  of  French-fried  onions  or 
potatoes.  Boiled  or  baked  potatoes, 
rice,  and  cooked  macaroni  products 
tend  to  become  mushy  on  reheating. 
Mayonnaise,  custards,  and  cream  sauces 
separate.  Cooked  eggs  become  tough. 
Tomatoes,  celery,  lettuce,  cucumbers, 
and  radish  become  limp. 

Some  seasonings  develop  off  flavors. 
Cloves,  onions,  garlic,  and  black  pepper 
get  strong  and  sometimes  bitter.  Salt 
and  chile  powder  become  weaker.  So 
plan  to  add  most  of  your  seasonings 
when  reheating. 


Thawing  and  Cooking  Frozen  Foods 

Thaw  frozen  fruit  in  its  original 
sealed  carton.  Serve  immediately.  When 
the  package  is  opened  before  the  con¬ 
tents  are  defrosted  the  fruit  may  darken 
and  loose  flavor. 

Most  meat,  poultry,  and  fish  may 
be  thawed  or  cooked  frozen  with  equal¬ 
ly  good  results.  Cook  in  the  same  man¬ 
ner  as  fresh  foods,  but  increase  cooking 
time  for  frozen  product. 

Reheat  frozen  prepared  dishes  in 
their  own  container  or  double  boiler. 
Do  not  overcook.  If  you  wish  to  thaw 
prepared  dishes  before  heating,  keep 
in  the  refrigerator  rather  than  at  room 
temperature  to  avoid  spoilage. 

Unbaked  frozen  products  may  be 
baked  without  thawing.  Baked  cakes 
and  cookies  should  be  thawed  in  their 
own  wrappings  at  room  temperature. 

Cook  most  vegetables  without  thaw¬ 
ing.  However,  corn  on  the  cob  should 
be  completely  defrosted  and  then  cooked 
as  the  fresh  product. 

In  general,  frozen  foods  that  have 
thawed  should  not  be  refrozen.  If  you 
suspect  a  food  may  be  spoiled,  do 
not  use  it. 

Caring  for  the  Freezer 

The  newest  models  of  home  freezers 
are  designed  so  that  no  frost  accumu¬ 
lates  on  the  packages,  shelves,  or  side 
walls.  The  manufacturers  claim  that 
defrosting  is  never  necessary.  Older 
models  do  accumulate  frost  and  must 
be  defrosted  periodically.  Frost  cuts 
down  on  storage  area  and  may  reduce 
the  efficiency  of  the  freezer. 

It  is  easiest  to  defrost  when  there 
is  relatively  little  food  in  the  freezer. 
As  you  remove  the  food,  place  the 
packages  in  a  heavy  carton  thickly- 
lined  and  covered  with  newspaper. 
Placing  the  carton,  and  newspapers  in 
the  freezer  to  chill  for  several  hours 
l)efore  starting  to  defrost  helps  to  in¬ 
crease  their  holding  qualities. 

When  the  freezer  is  empty,  unplug 
it,  line  the  bottom  with  paper.  Scrape 
the  walls  and  shelves  with  a  plastic 
frost  scraper.  Do  not  use  a  knife  or 
sharp  instrument  for  scraping.  If  frost 
is  stubborn  you  might  use  the  blower 
end  of  your  vacuum  cleaner  to  loosen 
it  at  the  edges.  Do  not  use  hot  water 
or  an  electric  heater  to  kxisen  frost  as 
this  may  cause  difficulty  with  starting 
the  compressor. 

When  all  the  walls  and  shelves  have 
been  scraped,  remove  the  paper  liner 
and  scrape  the  bottom  of  the  box. 
The  loose  frost  can  be  removed  with 
a  scoop  or  dustpan. 

Clean  the  interior  with  a  solution  of 
one  tablespoon  of  baking  soda  to  one 

(Continued  on  page  84) 
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most  complete  of  its  kind,  with  facts 

girls  really  want  to  know  about  menstruation,  sanitar>’  protection, 
exercise,  diet,  dating. 

Your  students  will  appreciate  “Accent  on  You  , . 
for  its  simple  and  direct  approach  to  the  subject 
of  menstruation.  In  brisk,  easy-reading  question 
and  answer  form,  it  explains  the  menstrual  process 
complete  with  helpful  diagrams.  Tells  all  about 
internal  sanitary  protection,  and  pictures  suggested 
exercises  for  menstrual  cramps. 

In  understanding  herself  and  the  nature  of  her 
development,  the  growing  girl  can  face  woman¬ 
hood  with  the  happy  anticipation  it  deserves.  This 
is  what  “Accent  on  You  ...”  prepares  her  to  do! 

COPIES  FREE  ON  REQUEST 


Mail  this  coupon  now  for  your  free  copy  of  Accent  on 
You...” and  the  rest  ofcompleteTampax*  educational  kit. 


Tampax  Incorporated 

161  East  42nd  Street,  New  York  1 7,  N.  Y. 

Please  send  me  the  free  material  listed  below. 

•  “Accent  on  You  ...”  a  new  booklet  for  students. 

•  “From  Fiction  to  Fact,”  a  teacher’s  guide. 

•  “On  Becoming  a  Woman,”  a  160-page  book  dealing 
with  adolescent  interests  and  problems. 

•  Order  card  for  free  additional  supply  of  the  above. 


Teacher's  Name 
School  or  Or^smz0lim^ 
School  or  Of  ice  Adelress, 


^otu  State 
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NEW  24-PAeE  ILLUSTRATED 
BOOKLET  ON  GROWING  UP 


Based  on  actual  questions 
from  thousands  of  girls 


A  whole  year’s  program  of  learning  aids 
from  Betty  Crocker  of  General  Mills! 


THIS  MONTH: 

All  About  Pie 


NOVEMBER: 

Cooky  Wise 


JANUARY: 

Fun  with  Frostings 


FEBRUARY: 


Meal  Planning  (Ready  in  Feb.) 


Clip  and  save  these  pages  for  reference  during  the  school  year. 


f  “Judging  by  the  enthu¬ 
siasm  with  which  you  have 
accepted  our  learning  aids 
we  know  you  are  finding 
them  timely  and  valuable. 
Over  2,000,000  students 
have  viewed  our  filmstrips 
and  used  our  “How  to” 
Booklets  during  the  past 
school  year! 

“To  help  you  plan  your  teaching  program 
for  the  whole  year  ahead,  here  are  the  sub¬ 
jects  to  be  featured  in  the  months  to  come: 
this  month.  Pastry;  October,  Yeast  Breads; 
November,  Cookies;  January,  Frostings; 
and  February,  a  brand  new  subject  you’ve 
asked  us  to  do.  Meal  Planning,  covering 
the  planning  and  preparation  of  attractive 
meals. 

“Each  month  we  are  presenting  a  learn¬ 
ing  aids  unit  that  is  educationally  adapted 
and  designed  to  help  you  guide  your  stu¬ 
dents  to  correct  techniques  in  food  prepara¬ 


tion  and  good  standards  of  judging  quality. 
The  unit  consists  of: 

•  Full  color  filmstrip  complete  with 
narration  guide. 

•  8-page  “How  to”  Booklet  for  stu¬ 
dent  use  to  supplement  the  filmstrip. 
After  classroom  study  this  booklet 
can  be  taken  home  for  later  use. 

“In  addition  to  the  five  filmstrips  and 
booklets  being  presented  this  year,  we  have 
four  additional  food  subjects  in  our  current 
library.  See  the  next  page. 

“Each  filmstrip  is  available  on  a  short¬ 
term  free  loan  basis  or  may  be  purchased 
for  $5.00  each.  If  you  would  like  copies  of 
any  of  the  filmstrips  to  schedule  as  they 
best  fit  into  your  program,  see  the  coupon 
section  of  this  magazine.” 


OiodceA^  (j^is 
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Here  are  four  more  learning  aids 
you  will  want  to  schedule 
in  your  own  teaching  program. 


Muffin  Making 


Better  Biscuits 


Beautiful  Cakes 


Plan  to  use  the  whole  filmstrip  library  to  help 
teach  your  students  the  basics  of  baking. 


All  About  Pie 
Muffin  Making 
Breads  You  Bake 
with  Yeast 
Batter  Breads 


Better  Biscuits 
Beautiful  Cakes 
Fun  with  Frostings 
Modem  Chiffon  and 
Angel  Food  Cakes 


Cooky  Wise 
Meal  Planning:  The 
planning  and  prepara* 
tion  of  attractive  meals 
{Ready  in  February) 


Modern  Chiffon  and 
Angel  Food  Cakes 


Bonus  cook  book  offers  to  teachers 


Free  desk  copy 
(Revised  Second  Text 
Edition)  of  Betty 
Crocker’s  Picture  Cook 
Book.  Contains  2,227 
recipes  and  ideas,  43 
color  photos.  Chapter 
on  Menu  Planning 
is  especially  helpful. 
Coupon  Section  tells  how 
to  get  FREE  desk  copy. 


’■CLViV- 


Bsity  Crocksr’t  Good 
end  Easy  Cook  Book. 

Over  a  thousand 
time-saving,  taste-tempting 
recipes  and  ideas  for 
busy  homemakers.  256 
pages!  32  in  full  color! 


Bolty  Crockor’t  Cook  Book 
for  Boys  and  Girls. 

Cooking  made  easy, 
fun,  for  youngsters  8  to 
12  years  old.  245  recipes, 
ideas.  424  pictures! 

29  in  full  color! 


Bolty  Crockor's  Dinner 
for  Two  Cook  Book. 

Tempting  variety  in 
dinners  for  two.  A  must 
for  the  bride  and  career 
girl.  207  pages! 


Botty  Crockor's  G«ido 
to  Easy  Entortoining. 
How  to  be  a  confident 
and  successful  hostess. 
Simple  solutions  to 
entertaining  problems. 
176  pages! 


All  with  washable  covers  and  beautifully  illustrated  with  full  color  photos  and  sketches. 

Coupon  Section  tells  how  to  get  FREE  desk  copies. 


To  order  film  strips  and  the  Betty  Crocker 
Cook  Books  available,  see  Coupon  Section. 
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REMEMBER 

the  old  washer? 

Grandma  never  knew  the  convenience 
oi  our  automatic  washers.  But  she  al¬ 
ways  had  spanking  white  clothes!  Grand¬ 
ma  did  have  the  convenience  of  Mrs. 
Stewart’s  Bluing.  The  easiest  part  of 
her  whole  washday  routine  was  bluing 
her  clothes  to  a  white  white. 

Of  course,  washing  clothes  in  Grandma’s 
day  'was  mainly  hard  manual  labor.  She 
didn’t  have  the  “convenience”  products 
that  lighten  our  work.  She  didn’t  have 
the  confusion  either.  That’s  why  the 

Home  Washing  Guide 

is  such  a  valuable  booklet  for  the  home 
as  well  as  a  classroom  teaching  aid.  The 
Home  Washing  Guide  contains  detailed 
information  on  the  complete  washing 
process,  ft  includes  tips  on  soaps  and 
detergents,  bleaches,  drying  and  iron¬ 
ing.  It  discus'ies  care  of  special  items 
'iuch  as  blankets  and  sweaters,  care  of 
fabrics  of  ail  kinds,  stain  removal  and 
much  more — all  that  you  need  to  cover 
the  subject  of  home  laundry  with  your 
girls. 

All  About  Bluing 

The  washing  process  removes  soil  and 
grime  from  clothes,  but  it  does  not 
necessarily  follow  that  this  alone  will 
give  crisp,  sparkling  whiteness  to  white 
clothes.  To  add  this  desired  whiteness, 
some  form  of  bluing  is  needed. 

Our  teacher’s  folder  “All  About  Bluing” 
covers  the  bluing  problem  thoroughly. 
It  explains  what  bluing  is  and  its  vari¬ 
ous  forms — liquid.  Hake,  bead,  “blue” 
detergents  and  the  fluorescent  dyes.  It 
tells  the  pur|Hise  of  bluing  and  how  to 
use  it  to  best  advantage. 

BOTH  "ALL  ABOUT  BLUING"  AND  THE 
HOME  WASHING  GUIDE  ARE  FREE.  SEND 
FOR  YOUR  COPIES  TODAY. 

Use  Coupon  on  Pago  119 


. . .  alto  romombor 
A4rs.  Stovuart't  Bluing 
The  old  yet  ever  new  and 
effective  method  for  keeping 
oil  while  clothes  white. 

MRS.  STEWART’S  BLUING 

Minneapolis  3,  Minnesota 
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Teacher  Awards 

{Continued  from  page  22) 

lives  of  the  students  in  the  community 
in  which  I  teach.  For  example,  some 
of  the  girls  have  received  their  first 
introductions  into  the  worlds  of  art, 
music,  good  drama,  and  travel  from 
your  monthly  feature,  “Let’s  Go. 


Other  motivating  features,  “New 
Movies”  and  “News  of  T.  V.,”  have 
been  of  great  worth.  We  have  gone 
over  them  in  class  and  pointed  out 
some  of  the  movies  and  TV  programs 
of  which  the  students  should  take  ad¬ 
vantage.  It  is  rewarding  to  have  stud¬ 
ents  report  after  having  seen  some  of 
your  recommendations.  Through  these 
suggestions,  some  students  have  en¬ 
joyed  classical  music  for  the  first  time. 

Of  course,  the  fashion,  etiquette, 
career,  and  foods  articles  have  added 
much  to  the  sparks  of  the  develop¬ 
ment  of  finesse.  In  fact,  almost  all  of 
the  articles  in  the  magazine  are  writ¬ 
ten  on  such  a  level  that  they  contrib¬ 
ute  in  one  way  or  another. 

All  in  all,  this  magazine  has  been 
an  invaluable  stimulus  to  the  develop¬ 
ment  of  that  intangible  thing  called 
“culture,”  in  a  community  where  it  is 
almost  void.  For  some,  the  spark  will 
be  extinguished  by  parents,  collocjuial 
customs,  and  other  intervening  forces. 
For  those  few  who  continue  to  seek 
after  and  find  the  “higher  and  better,” 
we  can  say  that  they  w'ill  be  indebted 
to  Co-ed  for  igniting  the  flame. 

The  amazing  thing  is  that  this  ig¬ 
nition  has  been  more  or  less  in  the 
form  of  spontaneous  combustion  due 
to  the  fact  that  the  flame  was  un¬ 
consciously  kindled  without  planning 
for  it.  To  me.  Co-ed  for  this  reason  has 
been  of  great  value  in  my  classroom. 

Mrs.  Mary  Tysinger  Stephens 
Heltonville  High  School 
Heltonville,  Indiana 

Freezer  Dividends 

(Continued  from  page  80) 

quart  of  warm  water.  Then  rinse  thor¬ 
oughly  with  clear  water. 

Connect  the  freezer  and  let  it  run 
for  a  while  to  lower  the  temperature 
before  replacing  the  food.  Take  time 
to  make  an  inventory  while  storing 
the  food. 

Finally,  clean  the  condenser  with 
your  vacuum  cleaner  attachment  to  re¬ 
move  dust  and  lint.  Wash  the  exterior 
of  the  freezer  and  polish  it  with  kitchen 
wax. 

When  the  Power  Fails 

If  your  freezer  stops  running,  prompt 
action  is  necessary  to  save  the  frozen 


food.  First  try  to  determine  the  basic 
cause  of  the  failure.  The  freezer  eord 
may  be  loose,  or  the  fuse  may  need  re¬ 
placement.  If  no  current  is  available 
anywhere  in  the  house,  the  main  fuse 
should  be  checked.  If  neighbors  are 
without  power,  too,  there  may  be  a 
general  power  failure. 

If  the  trouble  can  be  eorrected  within 
a  day,  there  is  little  danger  of  the  food 
thawing  or  spoiling  if  the  freezer  is  kept 
closed.  If  the  trouble  continues,  procure 
50  pounds  of  dry  ice.  In  an  upright 
freezer  place  the  dry  iee  on  the  top 
shelf.  In  the  chest  type,  place  the  dry  ice 
on  top  of  the  food  putting  heavy  card¬ 
board  between  the  dry  ice  and  frozen 
food.  Wear  gloves  when  handling  dry 
ice  to  prevent  bums.  After  putting  dry 
ice  in  the  freezer,  cover  the  cabinet  with 
blankets  to  increase  its  holding  capacity. 
Do  not  block  the  air  vent  opening. 

If  the  food  has  begun  to  thaw,  it  may 
be  possible  to  refreeze  it  if  there  are 
still  some  ice  crystals  present.  This  must 
be  done  immediately.  If  refreezing  is 
impossible  then  it  is  wise  to  can  the 
food.  Fruits  may  be  made  into  jellies 
and  preserves.  Most  meats,  poultry,  and 
vegetables  can  be  canned.  Other  foods 
can  be  cooked  and  served. 


From  tho  makort  of  “Groom  of  Whool” 


FREE!  GUIDE  TO 
BETTER  EATING 

Moil  coupon  on  pogo  11T  for  your  copy 

Just  off  the  press!  The  “Cream  of 
Wheat”  Guide  to  Better  Elating  is  packed 
with  new  recipes — new  uses  for 
America’s  favorite  hot  wheat  cereal. 
Everything  from  dramatic  topping  sug¬ 
gestions  (ever  thought  of  ice  cream  ?)  to 
mouth-watering  ingredient  uses. 

This  four-page  guide  is  already 
punched  to  fit  a  3-ring  6x9  binder — just 
right  for  students,  and  an  invaluable 
teaching  aid,  too. 

It  indudes;  Family  Breakfasts,  Baby 
and  Toddler  Meals,  Special  Diets,  and 
Everyday  Good  Eat¬ 
ing  with  “Cream  of 
Wheat” — one  of  the 
most  enjoyable  foods 
you  ever  worked 
with.  Mail  coupton 
on  page  117  for 
your  copy. 
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TO  HELP  YOU 
BUILD  A  BETTER 
UNDERSTANDING 
OF  MENSTRUAL 
HYGIENE 


—  now  including  all  the  features 
(quested,  available  FREE  from  the 
makers  of  Kotex  napkins 


"Very  Personally  Yours"  booklet— A  helpful,  informative  approach  to 
menstruation,  especially  written  for  teenage  girls. 

Teaching  Guide— Offers  suggested  lesson  plans  for  teaching  menstrual 
hygiene  at  secondary  level. 

Menstrual  Physiology  Chart— Diagrammatic  wall  chart  for  classroom 
discussions. 

Plus,  the  same  wonderful  Walt  Disney  production,  "The  Story  of 
Menstruation".  16  mm.  sound  and  color  animated  film  gives  scientific 
facts  in  a  simple  and  beautifully  wholesome  way.  Available  free  on  short 
term  loan. 

Entire  program  also  in  Spanish . . .  information  sent  on  request. 

Have  a  rest  room  dispensing  machine  for  Kotex  napkins  installed  free 
in  your  school.  Check  coupon  to  get  full  information  on  this  service. 


»*1i*‘*‘ 


KOTEX  is  a  trademark  of  KIMBERLY-CLARK  CORPORATION 


Kimberly-Clark  Corporation  •  Educational  Department,  PH-90  •  Neenah,  Wisconsin 


Please  tend  me  free  (except  for  return  postage) 
your  film  "The  Story  of  Menstruation." 

Day  wanted  (allow  4  wMkat 

2nd  choice  (allow  5  weeks)  ______ 

3rd  choice  (allow  6  weeks) 

Number  of  days  needed. 

Also  tend: 

copies  of  "Very  Pertonall/  Yours" 
for  girls  12  and  over. 

Teaching  Guide 

_ Physiology  Chart 

_ Information  on  free  Kotex  napkin 

vending  machine  service. 


Name. 


(pimt  print) 


School. 


Street 


Note:  Material  will  be  sent  to  teachers  and 
authorized  personnel  only. 


PHE  TEACHER  EDITION  OF  CO-ED  e  SEPTEAkSER,  I960 


fua^azme. 


.parents; 


I ;  LITTLE  1 
i\JOIDEY> 


Tht  fomtd  Uttk 
Toidty*  s*at  it 

OVOilabt*  HI  MV*  ^0' 

•pol  m«d«U  in 
^oitic  nr  wond. 


•Re*  U  S  P«t.  Off 


THE  iOtetSi/  COMPANY 

FORT  WAYNE,  INDIANA 


NEWS  OF  Fashions, 

Textiles,  Grooming 


New  Home  Sewing  Aid 

Latest  in  line  of  aids  to  simplify 
dressmaking  is  Pelomite,  a  non-woven 
fabric  “stabilizer,”  which  fuses  to  any 
other  fabric  when  the  two  are  pressed 
together  with  a  hot  iron. 

It  is  for  use  on  small  detail  areas 
where  perfect  finishing  is  required, 
especially  on  stretchy  fabrics  like  jer¬ 
sey,  tricot  and  tweed,  around  collars, 
buttonholes,  and  pockets.  It  holds  even 
after  cleaning  and  laundering.  Black  or 
white.  89^  a  yard  (18  inches  wide). 


A  TEACHING  AID  FOR  .  .  . 


Your  Child-Care 
Training  Classes 


Youn*  ttiiinen  ni-«l  help  iii  child  guidance  .  among  the 
im|H)rtant  suhjects  toilet  training.  "Training  the  Hahy," 
lias  liecoiiK'  a  reliable  guide  lor  new  mothers.  It  is  a-alul  as 
a  te\t  lor  cla.s.sruuni  study 

Kdiled  in  cooperation  with  pediatricians  and  child  spe¬ 
cialists.  Us  approach  is  direct,  hu-  v 

man  and  understanding  of  the  f  ' 

mother's  and  baby's  problems.  r.  •  ip/ 

These  liooklets  are  available  in 
reasonable  quantities  without  i 

charge  Write  Oept.  PE-9  on  your 
school  letterhead  or  use  the  coupon  / 
lound  in  the  coupon  section  of  this  "f  i" 


THERE  IS  A  COMPinE  LINE  Of 
TOIOEY  CHIIO-CARE  AIDS 


Pelomite,  a  new  non-woven  "stabilizer," 
fuses  to  stretchy  fabric  with  hot  iron. 

Medicated  Skin  Products  Introduced 

Helena  Rubinstein  has  introduced  a 
line  of  eight  medicated  skin  products 
for  teen-agers,  designed  to  alleviate 
acne  problems.  All  contain  an  organic 
sulpbide  which  the  company  calls  “Bio- 
Clear,”  and  descriljes  as  an  effective 
and  gentle  treatment  for  acne. 

,  The  focus  of  this  new  line  is  Bio- 
Clear  Medicated  Cream,  a  greascless, 
fast-drying,  skin-tinted  base.  It  gently 
and  naturally  peels  excess  layers  of 
dead  skin  commonly  associated  with 
acne,  absorbs  excess  oil,  and  suppresses 
the  growth  of  blemish-causing  bacteria. 

(Continued  on  page  88) 


m)-CLEAR 


A  16mm  educational  sound 
motion  picture  oil  about 
spices  and  herbs 


NEW 

from  R.T.  FRENCH 


“THE 

KITCHEN 

KEYBOARD” 


money  management 


With  family  finance  now  receiving  the  teaching 
emphasis  it  deserves,  this  program  is  indeed 
timely!  Completely  up  to  date,  these  12  booklets 
and  4  filmstrips  have  just  one  purpose— to  help 
you  teach  this  vital  subject  most  effectively. 

The  booklets  cover  every  important  aspect  of 
individual  andfamilyspendingand  saving,  they’re 
so  comprehensive,  so  practical,  that  thousands  of 
schobisandotherorganizations  use  them  regularly. 

The  filmstrips  (35  mm)  supply  the  element  of 
drama  to  make  good  money  management  easy  to 
grasp.  They  can  be  used  alone  or  in  combination 
with  the  booklets. 

Send  coupon  for  a  free  descriptive  folder. 


Money  Management  Institute  op 

HOUSEHOLD  FINANCE 

— . .  ■■ 


MONEY  MANAGEMENT  INSTITUTE  OF 
HOUSEHOLD  FINANCE  CORPORATION 
Prudential  Plaza,  Chicago  1,  III.,  Dept.PNE-e^ 

Please  send  me  free  copy  of  the  Program  folder  describing  your 
12  illustrated  booklets  and  4  dramatic  K  mm  filmstrip  lectures— 
dealing  with  the  basic  areas  of  family  spending. 

NAME _ _ 

ADDRESS _ - 

CITY _ ZONE _ STATE _ 

SCHOOL  OR  ORGANIZATION _ _ 


■  r/)/s  material  is  part  of 

Household  Finance  Corporation's  public  service  program  to  provide  expert  financial  guidance  to  American  families 
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cated  Soap.  $l-$2  each.  The  treatment 
kit  is  introduced  at  $2.95. 


First,  iron  wrinkled  or  creased  area 
with  steam  iron  to  make  it  hot.  Next, 
squeeze  vinegar  along  the  line.  Let 
fabric  absorb  vinegar  for  about  2  min¬ 
utes;  iron  to  dry.  If  crease  is  stubborn, 
repeat  and  let  it  air  dry  for  four  to 
five  hours. 

This  vinegar  treatment  can  also  be 
used  to  press  in  sharp  pleats  and  to 
make  sharp  tailored  edges. 

Eyes  Bright 

Six  shades  of  Tussy  eye-shadow  fit 
into  a  pencil-slim  wand  for  experimental 
or  personalized  make-up,  can  be  used 
separately  or  blended  together.  Includ- 


News  of  Fashions 
Textiles,  Grooming 

(Continued  from  page  86) 

The  line  includes  Bio-Clear  Medicated 
Cream,  Bio-Cleanser  Liquid  Cream, 
Wash  and  Water  Lily  Pore  Lotion,  to 
be  used  in  conjunction  with  each  other 
as  a  complete  treatment  program.  The 
firm  also  offers  Bio-Shampoo,  Clear  and 
Lovely  Medicated  Liquid  Make-up  (in 
7  shades).  Beauty  Washing  Crains, 
Medicated  Beauty  Mask,  and  Medi¬ 


Remedy  for  Creases 

That  telltale  line  that  shows  after 
lowering  a  hem  or  releasing  a  seam  can 
be  eliminated  on  resin-finished  cotton 
with  a  medicine  dropper-full  of  white 
vinegar,  according  to  tests  made  at  the 
University  of  Illinois.  This  small  amount 
is  recommended  because  an  excess  can 
damage  and  remove  too  much  of  the 
resin  finish. 


CHIQUITA*BANANA  OFFERS 


A  FREE  KIT 


a  lesson  in 


you  teach 
good  nutrition 


^Trademarks  of  United  Fruit  Company 


Tutsy's  eye-shadow  wand  consists  of  six 
different  shades  in  one  slender  stick. 


ed  are  Emerald,  Turquoise,  Bright 
Sapphire,  Blue  V'iolet,  \Iauve  and  Sil¬ 
ver.  “Eye-Cue  Shado-rama,”  $1.75. 

Now  They  Sell  Baby  Pants 

Gerber  Baby  Pants,  made  of  soft 
vinyl  film  in  a  pull-on  style,  are  boilable, 
acidproof,  waterproof,  odorless,  and 
may  be  washed  by  machine  or  hand, 
using  any  accepted  soap  or  detergent. 
In  medium,  large,  and  extra  large  sizes, 
they  will  be  distributed  nationally 
through  supermarkets.  49c. 


Free  Teacher’s  Kit:  you  get  7  colorful  booklets  on  banana  recipes,  banana  history,  banana 
nutrition  . . .  ideal  for  classroom  use.  Send  coupon  on  page  US. 


New  Gerber  Baby  Pants  made  of  soft 
vinyl,  to  be  washed  by  hand  or  machine. 

Singer  Contest  Finals 

The  three  Queens  of  Sewing— ’Tween, 
Teen,  and  Misses  or  Mrs.— in  the  Singer 
(Continued  on  page  90) 
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FREE 
cotton  bag 
sewing  book 


for  use  with  McCall’s  Patterns 


Three  new  filmstrips  present 
the  first  comprehensive  study 
of  color  and  how  to  use  it! 


TAKB 
A  LOOK 
AT  COLOR 


COLOR 

V  TOO 


Gives  your  students  a  new  awareness 
of  the  world  of  color  while  it  presents 
fundamental  color  principles. 


Relates  the  entire  subject  of  color 
to  the  individual  girl.  Shows  how  to 
analyze  personal  coloring  and 
enhance  it  with  colors  becoming  to 
skin,  hair,  eyes  and  figure. 


COLOR 

AR 

YOU 


Explains  how  to  assemble  attractive 
costumes  with  creative  use  of  color 
and  color  principles.  Also  gives 
helpful  tips  on  wardrobe  planning. 


fHI  TEACHER  EDITION  Of  CO-EO  •  SEfTEMMR,  1960 


This  illustrated,  12-page  booklet  sug¬ 
gests  ideas  and  1960-61  McCall’s  pat¬ 
terns  suitable  for  home  sewing  and 
class  projects.  Free  copies  are  avail¬ 
able  in  quantities  up  to  25  per  class 
or  group. 


Use  the  coupon  in  the  Service  Section 
of  this  magazine  or  write  direct  to: 


NATIONAL  COTTON  COUNCIL 

P.  O.  Box  9906  Mompbla.  Tonnoaoeo 


Keep  student  interest  up  and 
expenses  down  by  teaching  be¬ 
ginners  to  sew  with  attractive 
cotton  feed  and  flour  bags. 
They’re  economical,  easy  to 
handle,  fun  to  work  with— an 
ideal  classroom  sewing  fabric. 


These  educational  Blms  are  in  full  color,  each 
approximately  70  frames.  A  teacher’s  commen¬ 
tary  book  comes  with  each  filmstrip— includes 
complete  script  and  suggestions  for  classroom 
activities.  For  use  at  the  elementary,  secondary, 
college  and  adult  levels,  these  films  are  available 
on  loan  to  home  economics  educators  through 
the  manager  of  your  local  J.  C.  Penney  store.  If 
no  Penney  store  is  nearby,  send  Reader  Service 
Coupon  on  page  137. 


i.  C.  Penney  Co.,  Inc.,  330  W.  34th  St,  New  York  1,  N.V. 


formula.  It  is  a  fluffier  cream,  which 
vanishes  the  moment  it  is  smoothed  on, 
gives  24-hour  protection  from  odor 
without  clogging  pores  or  interfering 
with  natural  function  of  the  skin. 


News  of  Fashions 
Textiles,  Grooming 

(Continued  from  page  88) 

I 

Young  Stylemaker  Sewing  Contest  are 
now  lieing  screened  prior  to  final  judg¬ 
ing  in  New  York,  October  20.  From  an 
estimated  50, (XK)  entries,  15  will  be 
selected  for  the  finals. 

Mum  Introduces  Fluffy  Formula 

Now  in  its  77th  year,  Mum  cream 
'deodorant  has  taken  on  a  new  look  and 


Recondition  Shower  Curtains 

Plastic  shower  curtains  can  be  freed 
from  soap  scum  with  a  monthly  condi¬ 
tioner  bath.  Fill  tub  with  6  to  8  inches 
of  warm-to-hot  water,  add  1  cup  of 
Calgon  water  conditioner,  and  soak  cur¬ 
tains  for  30  minutes.  Rinse  in  warm 
water,  shake  thoroughly  and  re-hang. 


First  quality  teaching  aids  because  they^re 


Two-piece  Orion  knit  dress  is 
an  all-season  fashion  traveler. 


FINEST  QUALITY  APPLIANCES! 


Globe-Trotter 

DuPont’s  “Orion  Cantrece”  gives  a 
two-piece  outfit  by  Kimberly  Knitwear 
an  Italian  silk-knit  look,  ease-of-care, 
shape-retention,  wonderful  talent  for 
color.  About  $50,  in  sizes  12-20. 


HAMILTON  BEACH  FOOD  MIXER 

All  chrome  finish,  stainless  steel 
bowls,  cake  mix  timer,  10  speeds  and 
bowl  control  all  mark  this  an 
extraordinary  mixer.  Its 
features  provide  maximum 
mixing  versatility  giving  you 
maximum  teaching  effectiveness.^Ha 
The  Hamilton  Beach  Mixer  giyes  i 
you  reliable  performance  and  %  |  ■ 
dependable  results.  And  with  the  V  ■ 
famous  Hamilton  Beach  five  year  \  * 

guarantee  it  is  a  practical  purchase.  \ 


Left-Handed  Pinking  Shears 

New  on  the  market  are  left-handed 
pinking  shears,  with  handles  contoured 
especially  for  the  left  hand,  blades  re¬ 
versed.  Offered  by  J.  Wiss  &  Sons,  they 
are  TH  inches  long,  retail  for  $7.95. 


News  from  Indian  Head 

Indian  Head  has  introduced  three 
new  fabrics:  a  Dacron/cotton  blend,  an 
Arnel/cotton  blend,  and  a  textured  cot¬ 
ton. 

The  Dacron  blend  is  a  lightweight 
fabric  with  linen-like  texture,  pill-re¬ 
sistant,  easy  to  cut  and  sew.  .\vailable 
in  14  colors,  for  dresses,  separates, 
lightsveight  sportswear,  uniforms,  home 
decoration.  About  $2.50  a  yard. 

The  Arnel  blend  comes  in  suiting 
weight  for  dresses,  skirts,  and  light¬ 
weight  sportswear.  About  $2.00  a  yard. 

Indian  Head’s  first  textured  fabric 
is  called  Ming-Lin,  an  all-cotton  shan¬ 
tung  like  cloth.  It  is  drip-dry,  crease- 
resistant,  colorfast  and  pre-shrunk. 


HAMILTON  BEACH 
FOOD  CONVERTER 

A  3-in-1  appliance  that’s  perfect 
for  dozens  of  classroom  projects. 
Meat  grinder,  salad  maker,  can 
opener  attachments  quickly  snap 
on  or  off  the  sturdy  motor  yi 

unit  in  seconds.  This  0^L  '■ 

versatile,  time  saving  j  ^ 

food  converter  will  Xw 

be  the  most  used  BT  ^  ^ 

appliance  in  your  m  I  ^ 

laboratory-kitchen,  %  eAVS 
and  in  your  home  ^  JB  ( 
kitchen,  too.  {V  '  ^  ^ 


Odor-Resistant  Lingerie 

American  Viscose  Corp.  has  received 
an  exclusive  license  to  use  Sanitized 
anti-bacterial  additives  directly  in  the 
spinning  mixture  of  its  .\visco  rayon 
and  acetate  fibers. 

The  process  will  be  effective  through 
repeated  fabric  launderings.  These  ad¬ 
ditives  in  acetate  tricot  lingerie  fabrics 
will  inhibit  growth  of  bacteria  which 
cause  perspiration  odor.  The  process 
in  no  way  affects  the  soft  luxurious 
hand  of  the  fabric  and  it  is  claimed 
that  the  chemical  will  not  irritate  the 
skin. 


See  coupon  section 

1^/  for  special 

Home  Economics  prices. 

01960  "HAMLTON  KACH"  it  ■  rtflittered  trad*  marti  of 
SCOVIU  MANUFACTUmNfi  COMPANY,  Racint,  Witconsin  and  St.  Mary't,  Ontario.  Canada 
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Ask  for  All-Bias  Pellon  for  subtle  shaping;  Regular  Pellon  for  firmer  shap¬ 
ing-all  Pellon  is  lightweight,  porous,  guaranteed  washable,  dry-cleanable. 

Get  your  free  Pellon  Sewing  Guide  at  your  fabric  department  or  write  to 
Dept.  PH,  Pellon  Corporation,  Empire  State  Building,  New  York  1,  New  York  non-WOVen  interfacing 

•  HUOM  n  THt  an.  TUeCHaaa  aa  tmi  atuoa  eoM. 
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Breakfast  Importance 

(Continued  from  page  53) 

breakfast  was  demonstrated  to  result 
ill  poorer  attitude  toward  school  work 
and  to  detract  from  scholastic  attain¬ 
ments.  (3)  Coffee  alone  is  not  a  g(K)d 
substitute  for  breakfast,  sinc'e  efficiency 
in  the  later  morning  hours  is  less  than 
when  a  good  basic  breakfast  is  eaten. 

It  was  also  proved  in  this  study  that 
neither  a  light  nor  a  heavy  breakfast 
was  as  desirable  in  promoting  goml 
health  as  was  a  breakfast  consisting 
of  citrus  fruits,  enriched  or  whole  grain 
cereals  with  milk  or  another  complete 
protein  food  (see  Breakfast  Varia¬ 
tions),  bread  or  toast,  and  milk. 

Ideas  for  Breakfast  Variations 

Keep  in  mind  the  following  ixiints: 
Include  a  fruit  which  is  high  in  Vita¬ 
min  C,  a  c'omplete  protein  food,  .some 
enriched  or  whole  grain  bread  or  cereal 
or  both  and  some  form  of  milk,  pref¬ 
erably  fat-free  milk  or  cottage  cheese. 

High  Vitamin  C  Fruits 

Half  a  grapefruit  or  4-6  oz.  of  juice. 

An  orange  or  4-6  oz.  of  juice. 

Two  sliced  raw  tomatoes  or  8-12  oz. 
of  juice. 

Half  a  cantalou))e  or  a  piece  of  hon- 
eydew  melon. 

Fresh  strawberries  or  bluelx'rries. 

A  mango  or  a  piece  of  papaya. 

Complete  protein  foods 

An  egg  any  way  you  like  it. 

Cold  Nova  Scotia  .salmon  or  other 
fish,  hot  or  cold. 

Ham,  Canadian  bacon,  or  a  ground 
beef  patty. 

/t  cup  cottage  or  pot  cheese. 


Chicken  or  turkey  leg,  breast  or 
thigh. 

2  tablesixions  of  peanut  butter  with 
milk  to  drink. 

Enriched  or  whole  grain  cereal  with 
milk. 

Breads  and  Cereals 

C'hoo.se  from  a  variety  of  enriched 
or  whole-grain  breads  or  cereals.  A 
combination  of  ready-to-eat  cereals 
mixed  together  can  furnish  the  ami¬ 
no  acids  of  a  complete  protein. 
\\'hen  eaten  with  milk  the.st*  vege¬ 
table  proteins  are  well  utilized.  The 
sugar  coated  cereals  are  higher  in 
calories  and  many  of  them  contain 
les.ser  amounts  of  the  essential  nu¬ 
trients  than  the  other  types  of  cere¬ 
als.  .\lways  use  a  variety  of  enriched 
or  whole  grain  breads  and  rolls— 
raisin  bread,  whole  grain  pumper¬ 
nickel,  English  muffins  and  other 
muffins,  whole  rye  bread. 

Milk 

Two  cups  of  whole  milk  a  day  are 
adeipiate,  so  have  one  cup  lor  break¬ 
fast.  Try  skim  milk  or  non-fat  milk 
plain  or  mixed  with  some  whole 
milk.  For  the  .same  number  of  calo¬ 
ries  twice  as  much  skim  milk  as 
whole  milk  may  be  used,  yet  the  pro¬ 
tein,  calcium,  and  riboflavin  intake 
will  be  doubled.  Use  the  non-fat 
or  skim  milk  as  a  beverage  hot  or 
cold,  in  cocoa  and  on  cereals. 

Menus  for  a  Good  Breakfast  Prepared 
in  Ten  Minutes  (Then  take  10-1.5 
minutes  to  enjoy  them.); 

(1)  One-half  grapefruit. 

Ready  to  eat  mixed  cereals  with  milk. 
Whole  wheat  toast  with  jam. 

Milk  to  drink. 


Step-by-step  suggestions  for  preparation 

Cut  grapefruit  in  hall  and  plac*e  on 
table. 

Pour  cereal  in  bowl,  add  milk  and 
plac-e  on  table. 

Place  bread  in  toaster  and  jam  on 
table. 

Pour  small  glass  of  milk  and  place 
on  table. 

VV'hile  eating  cereal,  toast  the  bread. 

(2)  Orange  juice. 

Soft  cooked  egg  in  shell. 

Enriched  toast  with  butler  or  mar¬ 
garine. 

Milk  to  drink. 

Step-by-step  suggestions 

To  soft  cook  egg  in  .shell: 

Measure  2  cups  cold  or  hike  warm 
water  in  saucepan. 

Place  egg  in  water  and  cover  pan. 

Bring  water  to  iMiil  and  then  re¬ 
move  sauc-epan  from  heat. 

Allow  egg  to  stand  in  the  hot  water 
from  3-.5  minutes  (deiHmding  on 
your  preference,  hard  or  soft). 

While  egg  is  cooking,  pour  orange 
juice  in  glass,  put  toast  in  toaster 
and  pour  milk  into  gla.ss.  Place 
butter  and  other  fiKKls  on  table. 

Suggestions  for  Teachers 

Before  the  breakfast  teaching  unit, 
it  may  be  wise  to  make  a  survey  ol 
breakfast  habits  of  the  cla.ss  or  the 
sch(X)l.  Kwp  the  questionnaire  brief. 
It  must  not  be  suggestive. 

1)  Do  you  eat  breakfast  regularly? 

2)  If  so,  list  the  foods  you  usually 
eat  for  breakfast. 

■3)  If  not,  why  not? 

After  the  project  is  over  you  may 
then  wish  to  conduct  another  survey 

(Continued  on  page  95) 


Free  gift  for  teachers! 

BETTY  CROCKER  PIE  CRUST  MIX 


Offer  made  to  introduce  you 
to  this  extra  rich  pie  crust 
mix.  The  dough  is  soft  and 
easy  to  handle — makes  pie 
baking  so  easy. 


H  o  o  o  n  ti  a  n  i 

15. 1»60 

Good  for  one  FREE  10-oz.  package  of 

BETTY  CROCKER  Instant  Mixing 
PIE  CRUST  MIX 

<  MR.  OROCER:  You  or*  authorized  at  our  agent  to  redeem  this  coupon  for  one  10-oz.  package  of  Setty 
*  Crocker  Pie  Crutt  Mix.  Your  General  Mills  representative  will  reimburse  you  your  regular  shelf  price,  plus 
5  handling  charge,  for  eadi  coupon  you  so  redeem;  or  moil  this  coupon  to  General  Mills,  bic,  623 
^  Marquette  Ave.,  Dept.  400,  Minneapolit  2,  Minn,  for  handling. 

FRAUD  CLAUSE:  Any  oHtnr  application  constilulM  fraud.  Invoicas  proving  purchoso  wiiMn  90  days  of  ilocli  to 
cover  coupon  occoptod  mutt  bo  shown  upon  roquotl.  Cuttomor  mutt  pay  taint  tan  if  any.  This  affor  void  in  any  ttalo 
or  locality  prohibiting,  licensing,  tanmg  or  rogulating  thoto  coupons.  This  offer  onpirot  Dacombor  13, 1940. 

GENERAL  MILLS.  INC. 

'XF  xrxr  xf  xr  xf  xf  xr  xrxfXfxfxJ 
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j|  Booklet  covers  three  methods  for  making  pastry, 
ii!  How  to  roll  and  handle  the  dough.  Single  crust 
||  and  double  crust  pies.  Fillings^  meringues,  other 
uses  for  pastry. 


I  In  this  issue  of  Co-ed 
Betty  Crocker  of  General  Mills  brings  you 

an  8-page  section  on  pastry  making 


acteristics,  explains  why  failures  might  happen  . . . 
and  tells  how  to  correct  them  the  next  time. 

All  major  phases  of  baking  are  covered 
in  this  series  prepared  by  our  Betty 
Crocker  staff.  We  hope  this  material 
be  of  help  to  you  in  creating  in 
your  students  an  awareness  that  cook- 
w  ^  ing  is  truly  an  art. 


Remove  8-page  center  section 

from  Co-ed  for  classroom  use.  Have 
students  keep  this  section  to  assemble  a 
cook  book  for  their  use  at  home. 

”How-to”pictures,  recipes,  variation  ideas,  success 
tips  and  a  score  card  for  students  to  use  in  judging 
their  own  results— all  come  in  this  8-page  section. 
It’s  one  in  our  “Cooking  as  an  Art”  series. 

The  Score  Card  describes  the  characteristics  of  per¬ 
fect  results.  In  addition  it  lists  possible  poor  char¬ 


'^ett^Oiockex. 


Color  filmstrip:  ’’All  about  Pie" 

Pictures  demonstrate  complete 
steps  in  making  pastry  as  ex- 
plained  in  the  “How-to”  Booklet. 
Narration  guide  sent  with  each 
■  filmstrip.  Free  showing  available. 
*  See  coupon  section. 


Special  offer  on  cook  books 

Free  desk  copy  of  Betty  Crocker's  Picture  Cook  Book 
(revised  text  edition)  with  order  of  10  or  more. 
2,227  recipes,  19  chapters,  full  index.  Free  desk 
copy  of  Betty  Crocker's  Good  and  Easy  Cook  Book 
(79f  each)  with  order  of  10  or  more.  1,000  time¬ 
saving  recipes  and  ideas.  See  coupon  section. 


Watch  for  another  in  our  series  on  "Cooking  as  an  Art. 
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Thank  you  teachers,  nutritionists,  health  educators, 
food  editors,  and  food  writers  for  your  support  of 
Better  Breakfasts  over  the  past  decade.  This  is  the 
10th  Anniversary  of  September  Better  Breakfast 
Month.  Your  interest  in  improving  our  Nation’s 
health  and  well-being  through  Better  Breakfast 
activities  is  appreciated. 


CEREAL  INSTITUTE,  INC. 

135  South  La  Salle  Street,  Chicago  3 

A  research  and  educational  endeavor  devoted  to  the  betterment  of  national  nutrition 


INC. 


MEMBERS  OP  THE  CEREAL  INSTITUTE:  Albers  Milling  Company,  Los  Angeles,  Calif.,  Post  Cereals  Division, 
General  Foods  Corp.,  Battle  Creek,  Mick.,  General  Mills,  Inc.,  Minneapolis,  Minn.,  Kellogg  Company, 
Battle  Creek,  Mich.,  Malt-o-Meal  Company,  Minneapolis,  Minn.,  National  Biscuit  Company,  New  York, 
N.Y.,  The  Quaker  Oats  Company,  Chicago,  III.,  Ralston  Purina  Company,  St.  Louis,  Mo.,  Van  Brode 
Milting  Company,  Inc.,  Clinton,  Mass. 
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Breakfast  Importance 

{Continued  from  page  92) 

to  measure  the  effectiveness  of  your 
teaching. 

Examples  of  classroom  activities: 

Home  Economics 

Study  the  value  of  whole  grain  and 
enriched  breads  and  cereals.  Compare 
the  various  types  and  check  the  labels 
on  packages.  Prepare  one  or  two 
cooked  cereals.  Learn  the  value  of  eggs 
and  how  to  cook  eggs  correctly.  Study 
the  composition  of  the  different  types  j 
of  milk— whole,  buttermilk,  evaporated  i 
non-fat  ilr\'  milk  and  liquid  skim  milk. 

General  Science 

Study  the  B  Vitamins  found  in  or 
used  in  the  enrichment  of  bread  and 
cereals.  Study  Vitamin  C  in  different 
fruits  and  compare  values. 

Biology 

Compare  vegetable  proteins  or  the 
amino  acids  found  in  cereals  with  those 
in  animal  proteins  .such  as  milk  or 
meat.  The  building  block  technique 
may  be  helpful  in  emphasizing  the 
ten  essential  amino  acids  which  make 
up  the  complete  proteins.  Study  the 
amino  acid  composition  of  cereals  and 
learn  which  cereals  when  combined 
\\  ill  form  a  complete  protein  source. 

Art 

Arrange  exhibits  and  displays  for 
bulletin  boards  to  bt'  placed  in  the 
library  and  cafeteria  showing  why 
breakfast  is  an  important  meal.  Empha¬ 
size  “take  time  for  breakfast.” 

Social  Studies 

Study  the  work  of  nutrition  scientists 
such  as  Dr.  R.  R.  Williams  who  discov¬ 
ered  thiamine  or  vitamin  Bj. 

Junior-Senior  Class  Advisers 

Plan  a  “breakfast  party,”  at  the  end 
of  project,  to  be  held  in  the  cafeteria 
or  the  “Y”  to  emphasize  this  important 
early  morning  meal.  Let  the  student  or¬ 
ganizations  plan  it,  sell  tickets,  arrange 
for  brief  speeches,  etc. 


For  Christmas  gifts 
...or  just  for  fun... 
let  your  girls  sew 

HAPPY 

L'EQIim 

SLIPCOVERS 


for  Kleenex  tissue  boxes 


One  of  12  beautiful  slip¬ 
cover  patterns  available 
FREE  from  the  makers 
of  Kleenex  tissues. 


References: 

1)  lol.  of  American  Dietetic  Assn. 
January  1960  Vol.  36  No.  1.  Gladys 
J.  Everson,  Ph.D.  Bases  for  Con¬ 
cern  About  Teen-ager’s  Diets. 

2)  Jol.  of  American  .Medical  Assn.  No¬ 
vember  22,  1955,  Vol.  168  No.  2. 
Genevieve  Stearns,  Ph.D,  Sutri- 
iional  State  of  the  Mother  Prior  to 
Conception. 

3)  Cereal  Institute,  Inc.  Prepared  by 
the  firm  of  Elmo  Roper.  Study  Di¬ 
rector  Carolyn  Crusius,  1952.  A 
Study  of  Attitudes  Toward  Habits 
Concerning  Nutrition  Among  Young 
Women. 


A  quick  and  easy  project  for  grades  6—12.  Patterns  contain  sim¬ 
ple  step-by-step  instructions  for  all  basic  stitches.  Send  for  your 
free  master  set  of  patterns  today! 

KLEENEX  ii  a  trademark  ol  KIMBERLY-CLARK  CORPORATION 

■  Kimberly-Clark  Corporation,  Educational  Department,  PH-90-S  ■ 

■  Neenah,  Wisconsin  S 


Please  send  me  a  free  master 
set  of  12  patterns  to  make 

Name 

School 

(please  print) 

slipcovers  for  Kleenex  tissue 

boxes  and  an  order  blank  for 
extra  individual  patterns. 

Street 

City 

Zone  State 
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Reed  &  Barton 

offers  this  38-piece  Sterling  Silver 

DEMONSTRATION  KIT 

and  a  special  sterling  gift*  for  home  economists 


DEMONSTRATION  KIT :  Each  kit  consists  of:  one  standard 
six  place  setting  plus  one  iced  tea  spoon  and  cocktail  fork;  8 
serving  pieces  including  a  table  spoon,  table  fork,  sugar  spoon, 
butter  knife,  gravy  ladle,  cold  meat  fork  and  two-piece  salad  set; 
plus  knife  and  fork  in  11  other  famous  Reed  &  Barton  sterling 
designs!  Total,  38  pieces.  Available  on  loan  for  one  week.  Begin¬ 
ning  September  19. 

Order  Now  so  that  kits  may  be  routed  as  near  your  selected 
calendar  date  as  possible.  Because  of  limited  number  of  these 
costly  demonstration  kits  Reed  &  Barton  will  notify  you  two  weeks  in 
advance  of  shipment  arrival.  Your  obligation:  to  pay  postage  only. 

FREE  MOVIE:  “How  to  Be  a  Successful  Hostess” 

This  new  and  extremely  popular  film  photographed  on  location 
in  seven  areas  of  the  United  States  is  available  now  for  the  first 
time  at  no  extra  charge!  The  last  word  in  contemporary  table 
settings,  menus,  pre-meal  planning  for  weddings,  teas,  barbecues, 
family  and  formal  dinners.  27  minute,  16  mm  film.  Full  Color. 
AUotv  at  least  2 -months  advance  notice. 


*GIFT :  Sterling  silver  lapel  spoon  pin  for  each  home  economist 
ordering  the  Demonstration  Kit.  Choose  any  of  eighteen  famous 
Reed  &  Barton  sterling  silver  patterns.  (Only  nine  shown  here.) 


Slivet  FKANOS  autumn  CLASSIC  SHVC* 

CAM60  WAMONO  SCUrTUKt  H»ST  LEAVES  »OSE  WHEAT  TA«A  BUEGUNOV 


To  ordor  this  matorial  uso  coupon  on  pogo  139 


New  Freezers 

(Continued  from  page  59) 

Another  improvement  over  former 
models  is  the  use  of  urethane  foam  in¬ 
sulation  which  cuts  down  the  thickness 
of  walls  from  4  1/16  inches  to  2  3/4 
inches.  This  increases  storage  space 
approximately  one  cubic  foot. 

These  new  features  are  available 
only  in  the  most  expensive  models. 
Standard  or  economy  models  use  con¬ 
ventional  insulation  and  must  be  de¬ 
frosted  manually.  However,  manufac¬ 
turers  plan  to  include  these  improve¬ 
ments  in  less  expensive  models. 

Design  Features 

The  majority  of  freezers  on  the 
market  are  upright  models,  although 
several  manufacturers  make  chest 
types.  Homemakers  seem  to  prefer  the 
upright  because  it  takes  up  less  floor 
space  and  food  is  easily  accessible.  Up¬ 
rights  are  styled  to  match  the  same 
year’s  model  of  refrigerator  in  design 
and  color.  Thus,  the  appliances  can 
be  placed  in  the  kitchen  side  by  side. 

All  freezers  are  constructed  to  pro¬ 
vide  optimum  storage  and  conven¬ 
ience.  The  shelves  are  deep  and  high 
enough  to  store  large  packages.  The 
bottom  shelf  is  usually  equipped  with 
a  full-width  basket  which  can  be  rolled 
out  or  removed  for  loading  and  un¬ 
loading  of  bulky  and  odd-shaped  food. 
Most  doors  have  shelves  to  store  small 
packages  and  cans.  Some  have  dis¬ 
penser  devices. 

Interior  lights  and  a  safety  signal 
that  glows  to  indicate  that  the  power 
is  on  and  the  temperature  is  being 
maintained  are  part  of  the  equipment 
on  all  freezers.  Home  freezers  operate 
on  ordinary  household  current.  They 
can  be  installed  without  rewiring. 

Combination  Refrigorator-Freezer 

If  the  purchase  of  a  freezer  is  not 
within  the  means  of  the  family’s  budg¬ 
et,  then  a  combination  refrigerator- 
freezer  might  be  considered.  The 
freezer  will  store  up  to  150  pounds. 

The  freezer  section  is  placed  either 
above  or  below  the  refrigerator  sec¬ 
tion.  It  usually  has  a  separate  door  so 
that  constant  temperature  is  kept. 

Many  of  these  combinations  are 
made  with  thin  wall  insulation  and 
have  the  no-frost  feature.  Some  are 
equipped  with  automatic  ice  cube  mak¬ 
ers  which  yield  a  continuous  supply 
of  ice  without  ever  having  to  be  filled. 

As  with  any  purchase,  cxinsider  the 
needs  of  the  family.  Search  the  market 
and  find  the  appliance  that  will  give 
the  best  service  for  your  particular 
requirement. 
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Money  Management 

(Continued  from  page  62) 

ing— poor  as  a  churchmouse— rich  as 
Croesus— loaded? 

How  do  individuals  reflect  character 
traits  through  spending— he’s  tight,  open- 
handed,  penny  pincher,  a  spendthrift, 
a  miser? 

How  did  the  characters  in  the  plays 
get  the  money  they  spent?  Did  they 
earn  it  in  many  types  of  jobs?  inherit 
it?  acquire  it  as  income  from  properties, 
stocks,  insurance,  or  pensions? 

What  kind  of  difficulties  did  people 
get  into  because  of  money? 

What  kind  of  things  can  upset  a 
family’s  financial  security— illness,  flood, 
accident,  sudden  loss  of  a  job? 

What  comic  or  tragic  situations  were 
caused  by  money? 

Is  money  ever  used  to  control  actions 
of  others— parents  to  control  children? 
wealthy  people  to  control  heirs?  bosses 
to  control  workers? 

How  does  money  cause  unhappiness 
or  happiness? 

Discussions  on  these  subjects  will  be 
animated.  They  allow  pupils  to  feel  ob¬ 
jective.  They  forget  about  themselves 
when  they  follow  their  natural  curiosity 
about  others.  Without  realizing  it  they 
w  ill  begin  to  insert  examples  based  on 
I)ersonal  experiences  or  on  problems  in 
their  own  families.  These  problems  will 
l)e  disguised,  but  a  teacher  will  get 
many  glimpses  into  a  pupil’s  back¬ 
ground  which  would  not  be  achieved 
by  direct  methods.  General  discussions 
al>out  the  many  ways  in  which  money 
shadows  ever>’one’s  life  can  be  directed 
to  personal  adjustments  in  due  time. 

You  may  wish  to  give  a  “pre-test”  to 
discover  gaps  in  knowledge  and  points 
of  view  on  money— such  as  a  matching 
statements  test,  a  multiple  choice  test, 
or  a  tme-false  questionnaire. 

In  the  matching  statements  test  you 
could  list  in  one  column  such  terms  as 
face  value,  policy,  retirement  income, 
social  security,  income  tax,  salar>', 
budget,  liability,  and  annuities.  In  the 
opposite  column  list  statements  which 
define  the  terms.  Students  choose  the 
correct  statement  to  match  each  term. 

In  the  midtiple  choice  test  on  money 
management,  you  could  include  a  num¬ 
ber  of  items  such  as  owning  your  own 
home,  education  after  high  school,  a 
new  car  each  year,  two  cars,  annual 
vacation,  steak  every  night,  the  latest 
style  of  clothing.  .\sk  students  to  mark 
whether  the  items  listed  are  (a)  essen¬ 
tial,  (b)  desirable  but  less  important, 
and  (c)  not  absolutely  essential.  This 
type  of  test  will  give  you  an  insight 
into  their  sense  of  values  and  their 
ability  to  make  choices. 

A  true-false  questionnaire  could  in-  j 


elude  a  variety  of  statements  such  as: 

Needs  and  wants  are  the  same  things. 

Buying  a  car  on  the  installment  plan 
is  cheaper  than  paying  cash. 

Interest  discounted  in  advance  is 
simple  interest. 

Keeping  a  record  of  each  penny  spent 
is  not  a  necessary  part  of  successful 
money  management. 

Social  security  and  pensions  are  two 
different  things. 

Insurance  for  drivers  under  the  age 
25  is  cheaper  than  for  drivers  age  30. 

Role  playing  offers  wonderful  oppor¬ 


tunity  to  reveal  attitudes  and  prejudices 
about  money,  habits  of  spending,  and 
emotions  which  influence  the  use  of 
money.  Used  at  the  beginning  of  the 
course,  it  can  help  you  determine  your 
course.  Used  near  the  end  of  the  course, 
it  will  show  up  the  results  of  your  ef¬ 
forts.  Here  are  some  ideas  for  role 
playing: 

Select  a  group  of  students  to  act  out 
a  family  council  meeting  at  which  goals 
and  plans  for  spending  are  discussed. 

Have  another  group  act  as  a  panel 
(Continued  on  page  101) 


l-CU^utfil  'Ill-KL’Mi'  U'OIlW 


^  TIME  TESTED 


FREEjIlIU 


UMl 
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GIFT  FOR 
TEACHERS 
ONLY... 

56- page  Kerr  Canning 
and  Freezing  Book 


your  best 
guarantee  of  a 
perfect  seal 


Order  now  for  your 
classroom  projects 

V  Illustrated  24-page  8  x  10^ 
notebook  size 

V  Modem  methods  of  canning 
and  freezing 

V  Step-by-step  illustrations 

V  Instructions  for  preparing 
vegetables,  fruits,  meats,  jams, 
jellies,  pickles 


To  order :  Use  coupon  on  page  1 27 
or  write  Kerr  Glass,  Dept  827 
Sand  Springs,  Oklahoma. 

It's  Kerr  for  keeps.., 

for  canning  and  freezing 


•M.  9.  t.  Mt.  i 
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$ef  your  curls  in  seconds  with 


NOUTWtOD 

KLIPPIES. 

PIN  CURL  CLIPS 

It's  a  breeze  to  set  any  new  hair-do  with  the 
versatile  family  of  Lady  Ellen  KLIPPIES 
pin  curl  clips.  Lady  Ellen  clips  spring  open 
at  fingertip  touch  . . .  glide  on  and  off  curls 
easily  and  quickly. 

No  more  pin  marks!  No  more  split  hair 
ends!  KLIPPIES  curl  clips  hug  your  curls 
gently,  hold  each  curl  with  firm,  even  ten¬ 
sion— never,  ever,  leave  crimp  marks  in  your 
hair.  Lady  Ellen  is  the  world’s  most  popular 
clip  for  setting  curls  at  home-and  the  only 
clip  used  by  9  out  of  10  beauticians.  Six 
sizes  and  shapes  for  every  type  curl-only 
29t  a  card  at  all  hair  goc^s  counters. 

FREE  BOOKLETS  for  your  students,  16 
illustrated  pages  explaining  "How  to  Set 
Pin  Curls  in  Seconds.”  Just  tell  us  how 
many  you  will  need. 

FREE  FILM  ON  LOAN.  16mm  color  film 
with  sound,  "4  Smart  Hair  Styles  from 
I  Simple  Setting."  Reserve  for  your  classes 
now.  Use  coupon  on  Page  127. 


Play  School 

(Continued  on  page  45) 

fourth-year  students  was  actually  to 
observe  the  children’s  reactions  to  the 
food  planned  and  prepared. 

In  evaluation  of  the  unit,  most  stu¬ 
dents  felt  they  had  gained  a  better 
understanding  of  food  needs,  a  better 
understanding  of  children  and  how  to 
cope  with  them,  a  greater  knowledge  of 
the  phases  children  go  through,  and 
greater  awareness  of  what  to  expect 
and  how  to  handle  them. 

The  students  felt  a  need  for  swings 
and  climbing  apparatus  in  the  play 
yard.  This  last  suggestion  has  been  put 
into  the  1960-61  budget. 

To  summarize  the  cost,  we  have 
spent: 

$15.00  Initial  play  school  budget 
65.00  Sears  Foundation  Fund 
12.00  Three  second-hand  tricycles  (mis¬ 
cellaneous  contributions) 

$92.00  Total  spent  for  three  sessions  of 
our  growing  play  school 

The  cost  to  the  school  district  was  a 
mere  $27.00.  The  food  costs  were  in¬ 
cluded  as  part  of  the  regular  food 
budget. 

Recommended  Reading 

BOOKLETS 

Child  Study  Association  of  America, 
132  East  74th  Street,  New  York  21, 
N,  Y.,  Auerbach,  Aline  B.,  The  Why 
atid  How  of  Discipline,  40  cents;  Freud, 
.\nna,  Sursery  School  Education,  15 
cents. 

Columbia  University,  Bureau  of  Pub¬ 
lications,  Teachers  College,  525  West 
120th  St.,  New  York  27,  N.  Y.,  Baruch, 
Dorothy  W.,  Understanding  Young 
Children,  60  cents;  Stephens,  Ada  Daw¬ 
son,  Providing  Developmental  Experi¬ 
ences  for  Young  Children,  60  cents. 

Equitable  Life  Assurance  Company, 
393  Seventh  Avenue,  New  York  1, 
N.  Y.,  Play  Is  the  Business  of  Children. 
Free. 

Metropolitan  Life  Insurance  Com¬ 
pany,  One  Madison  Avenue,  New  York 
10,  N.  Y.,  Understanding  Your  Young 
Child.  Free. 

National  Association  for  Nursery 
Education,  Distribution  Center,  Uni¬ 
versity  of  Rhode  Island,  Kingston, 
Rhode  Island,  Some  Ways  of  Distin¬ 
guishing  a  Good  Nursery'*- School,  5 
cents. 

Play  Schools  Association,  120  West 
57th  Street,  New  York  19,  N.  Y.,  Shoe¬ 
maker,  Rowena  M.,  All  in  Play,  $1.00. 

Public  AflFairs  Pamphlets,  22  East 
38th  Street,  New  York  16,  N.  Y., 
Hymes,  James  L.,  Enjoy  Your  Child, 
Pamphlet  No.  141,  25  cents;  Neisser, 
Edith,  Three  to  Six:  Your  Child  Starts 
to  School,  Pamphlet  No.  163,  25  cents; 


No  More 

PEDICULOSIS 

PROBLEMS 

If  You  Use 

DERBAC 


Only  quick,  safe 
way  to  clear  up 
heads  infected 
with  lice  and  nits 
in  one  easy 
treatment. 

See  coupon  section 
for  full  information 
and  free  circular 
material. 

Cereal  Soaps 
Company,  Inc. 

Box  111 
East  Northport 
Long  Island, 

New  York 
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Wolf,  Anna,  W.  M.,  Your  Child’s  Emo¬ 
tional  Health,  Pamphlet  No.  264,  25 
cents. 

U.  S.  Department  of  Health,  Educa¬ 
tion  and  Welfare,  Supt.  of  Documents, 
U.  S.  Government  Printing  Office, 
Washington,  25  D.  C.,  Franklin,  Adele, 
Home  Play  and  Play  Equipment,  Pub¬ 
lication  No.  238,  15  cents;  Your  Child 
from  One  to  Six.  Publication  No.  30,  20 
c-ents. 

BOOKS 

Allen,  Winifred,  and  Campbell, 
Doris,  The  Creative  Sursery  Center, 
P'amilv  Scrvic'e  Ass(K-iation,  New  York, 
1948,  $2.00. 

Ahny,  Millie  and  Cunningham,  Ruth, 
Ways  of  Studying  Children:  A  Manual 
for  Teachers,  New  York  Columbia  Uni¬ 
versity,  Teachers  College,  1959,  $3.50. 

Alschuler,  Rose  H.  and  Associates, 
Tao  to  Six,  New  York,  William  Mor¬ 
row,  1943,  $2.50. 

Cohen,  Dorothy  H.  and  Stern,  Vir¬ 
ginia,  Observing  and  Recording  the 
Behavior  of  Young  Children,  Columbia 
Univ.  Teachers  College,  1958,  $1.00. 

Community  Council  of  Greater  New 
York,  Food  Guide  and  Quantity  Cook¬ 
ing  for  Young  Children,  New  York, 
Harper  and  Bros.,  1958,  $4.95. 


Fro«  riw  Makers  of  ‘‘CreoM  of  Wheat" 

FREE!  VITAMIH 
FOOD  CHART 


Here’s  the  eighth  edition  of  the 
“Cream  of  Wheat”  Vitamin  Food 
Chart!  It  lists  food  sources  of  Vita¬ 
mins  A,  Bi,  B2,  C  and  D — as  well 
as  Niacin,  Folic  Acid,  B-6,  E  and  K. 

Students  find  this  chart  a  handy 
study  and  reference  aid.  That’s  one 
reason  it’s  already  punched  to  slip 
into  any  8H  xll  ring  binder. 

You'll  find  this  chart  a  handy  teach¬ 
ing  aid— just  as  you  find  vitamin* 
and-mineral  Enrich- 
ed  Quick  “Cream 
of  Wheat”  one 
the  most  enjoyable 
foods  you  ever 
worked  with.  Mail 
coupon  on  page 
for  your  copy. 


D’Evelyn,  K.  E.,  Meeting  Childrens 
Emotional  Needs,  New  York,  Prentice- 
Hall,  1957,  $3.75. 

Fletcher,  >>’argaret  1.,  The  Adult  and 
the  Nursery  School  Child,  Toronto, 
Univ.  of  Toronto  Press,  1958,  $2.75. 

Gardner,  D.  E.  M.,  The  Education 
of  Young  Children,  New  York,  Philo¬ 
sophical  Library,  1957,  $2.75. 

Garrison,  K.  C.,  Grotcth  and  De¬ 
velopment,  New  York,  Longmans,  19-59, 
$5.-50. 

Gesell,  .Arnold,  M.  D.,  and  Ilg, 
Frances,  L.,  .M.  D.,  Infant  ami  Child 
in  the  Culture  of  Today,  New  York, 
Harjicr  and  Bros.,  1943,  $5.50. 

Hartley,  Ruth  E.,  and  Goldenson, 
Rolrert  NL,  The  Complete  Book  of  Chil¬ 
drens  Play,  Thomas  Y.  Crowell,  1957, 
$5.(X). 

Hauessermann,  Else,  Developmental 
Potential  in  Preschool  Children,  New 
York,  Grune  and  Stratton,  1958,  $8.75. 

Martin,  W’illiam  E.,  and  Stendler, 
Celia  Burns,  Child  Behavior  and  De¬ 
velopment,  New  York,  Harcourt,  Brace, 
19.59,  $6.00. 

Moustakes,  Clark,  E.,  and  Berson, 
Minnie,  P.,  The  Nursery  School  and 
Child  Care  Center,  New  York,  White- 
side,  Inc.,  1955,  $4.00. 

Rudolph,  Marguerita,  Living  and 
Learning  in  Nursery  School,  New  York, 
Harper  and  Bros.,  1954,  $3.50. 

Washburn,  Ruth,  Children  Have 
Their  Reasons,  New  York,  Appleton- 
Century-Croft,  1942,  $3.00. 

W'^oodcock,  Louise  P.,  Life  and  Ways 
of  the  Two-Year-Old,  New  York,  Basic 
Books,  1941,  $3.50. 

ARTICLES 

“Baby-sitting  Pretty,”  Co-ed  Febru¬ 
ary,  1959,  page  30. 

“Child  Development  Resources,” 
Practical  Home  Economics,  September, 
1959,  page  56, 

“Children’s  Play,”  Practical  Home 
Economics,  November,  1959,  page  14. 

“First  .Aid  for  Baby-sitters,”  Co-ed, 
February,  1960,  page  48. 

“Make  It  Fun,”  Co-ed,  March,  1960, 
page  24. 

“Memo  to  Baby-sitters,”  Co-ed,  Oc- 
tol)er,  1959,  page  16. 

“Nursery  School  in  a  High  School,” 
by  Marie  Turco  and  Molly  Donohue, 
Practical  Home  Economics,  March, 
1959,  page  16. 

“Planning  a  Children’s  Party,”  Prac¬ 
tical  Home  Economics,  December, 
1959,  page  6. 

“She  Teaches  Child  Care  to  Co-eds,” 
Co-ed,  November,  1959,  page  12. 

“Strictly  for  Sitters,”  Co-ed,  Septem¬ 
ber,  1958,  page  22. 

“Tricks  of  the  Trade,”  Co-ed,  Feb¬ 
ruary,  1958,  page  22. 

“You’re  in  Charge,”  Co-ed,  April, 
1959,  page  30. 


TEACHING  TEENS 
...ABOUT  PARTIES 

Autumn  weather  and  football  season 
call  for  party  plans. 

When  your  students  want  a  quick 
supper  or  snack  idea,  you  know  there 
are  countless  convenience  foods  that 
will  help  them.  Just  consider  con¬ 
densed  soups  in  cans.  Hearty  soups 
give  a  sturdy  foundation  to  any  meal. 
They're  excellent  for  a  buffet  supper 
—as  a  starter  or  a  main  dish. 

Many  soups  are  flavorful  cooking  in¬ 
gredients,  too.  Try  them  in  such 
tempting  specials  as  Souperburgers 
(see  ad  in  Co-Ed). 

You’ll  be  interested  in  how  con¬ 
densed  soups  fit  into  the  Basic  Four 
Food  Groups  needed  each  day.  Some 
soups  contain  meats,  vegetables  and 
cereals  — contributing  to  three  food 
groups.Some  contain  dairy  foods  and 
meats  or  vegetables— contributing  to 
two  food  groups.  With  “2 1  kinds”  — 
from  clear  broths  to  heartier  types— 
there’s  a  range  in  the  amounts  of  nu¬ 
trients  supplied  by  each. 

YOU’LL  FIND  DOZENS  OF 
IDEAS  for  teaching  in  modern 

MEAL  PLANNING  WITH  CONVENIENCE 
FOODS.  4  pages  of  color  photos  on 
menus.  And  6  pages  of  tempting 
mealtime  ideas  and  recipes.  Order  a 
free  copy  for  each  student  to  put  in 
her  notebook  (see  coupon). 

Just  for  you,  there’s  a  64-page 
colorful  book,  wonderful  ways 
WITH  SOUPS,  and  other  creative  food 
materials. 

HOME  ECONOMICS  DEPARTMENT 
CAMPBELL  SOUP  COMPANY 
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Special... 


GEARED 

SUlinG-AUlAY 

Mag^netic 
Can  Opener 

The  two  little  gears 
on  Swing- A -Way  Can 
Openers  guarantee 
perfect  performance . . . 
every  time.  Easier, 
smoother,  positive  cut¬ 
ting  and  extra  long  life. 
Magnetic  Lid-Lifter 
picks  up  cut  out  lid. 
Choice  of  red,  white 
or  yellow  enamel. 


Retail  ®3.P8 

special  low  price  to  home  economists 
see  coupon  on  page  143. 


America's  farorite  can  opener 

SWING -A -WAY  MANUFACTURING  CO. 
4100  B*ck  Avenuo  •  Saint  Louia  10.  Mo. 


Chuck  Wagon 

(Conthwed  from  page  54) 

wagon  from  a  local  farm.  It  had  to  be 
broken  down  and  transported  to  the 
school,  and  then  set  up  again  in  the 
cafeteria.  However,  it  was  well  worth 
the  effort  as  it  proved  a  unique  way  of 
serving  and  a  vantage  point  from  which 
the  faculty  children  could  watch  the 
entertainment  later. 

Most  of  the  entertainment  which  fol¬ 
lowed  the  meal  was  unrehearsed.  There 
was  a  song  fest  led  by  the  principal  and 
a  demonstration  of  jujitsu  by  our  sta¬ 
dium  manager,  with  a  football  star  as 
victim.  Lollipops  and  stories,  read  by  a 
special  squad  of  senior  class  baby-sit¬ 
ters,  kept  the  younger  children  amused 
while  their  parents  danc-ed  to  a  four- 
piece  student  orchestra  (services  pro¬ 
vided  free).  Any  reserve  the  faculty 
might  have  felt  was  broken  down  when 
the  senior  girls  asked  their  favorite 
teachers  to  dance,  and  the  boys  were 
gallant  partners  for  the  women  teachers. 

TO  SERVE  2.'>0  PERSONS: 

Lasagna 
2  cases  sauce 

4  cans  paste 
20  cans  ricotta 
15  lbs.  mozzarella 

cheese 

2  lbs.  grated 
cheese 

5  doz.  eggs 
Divide  ingredients  to  suit  size  of  con¬ 
tainers.  Make  sauce  by  combining  to¬ 
mato  sauce,  paste,  fried  onions,  garlic, 
seasonings.  Combine  eggs  with  grated 
cheese.  Cook  lasagna  noodles.  In  cas¬ 
serole,  alternate  sauce,  lasagna,  and 
cheeses,  ending  with  sauce.  Bake  at 
350’  F.  until  done. 

Beef 

125  lbs.  cross  ribs,  cut  in  6-lb.  roasts 
(1*  lb.  per  person);  cooking  time:  2  hrs. 
at  325"  F.  (this  gives  well-done  as  well 
as  rare  slices). 

Salad 

2  doz.  heads  12.  lbs.  tomatoes 

lettuce  6  bunches  radishes 

1  doz.  heads  6  lbs.  cabbage 

chicory  Dressing 

2  doz.  green  2  qts.  oil 

peppers  1  qt.  vinegar; 

6  bunches  celery  seasonings 

Other 

350  brown  &  serve  rolls;  7  lbs.  coffee; 
2  qts.  cream  mixed  with  2  gals,  homog¬ 
enized  milk;  10  gals,  ice  cream  (32 
slices  a  gal.);  250  cartons  milk;  50  lolli- 
,  pops;  paper  cups,  plates  and  napkins. 

Because  of  discounts,  our  cost  aver¬ 
aged  slightly  less  than  $1  per  person. 


3  lbs.  onions 
1  Ig.  pkg.  garlic 
1  bottle  oregano 
20  1-lb.  pkgs. 

lasagna  noodles 
salt 

pepper 


in  16mnri  sound 
for  units  in 


Compkmanl  your  t«aching  with  th*M 
•ducatienal  and  informativ*  FREE-IOAN 
fllmt.  They  will  h«lp  you  put  idaot  ocrott 
with  mor«  impact  ...  no  amount  of 
rooding  or  dotcription  it  at  improttivo. 
Ordor  now  .  .  .  uto  coupon  in  torvico 
toction. 

"THE  BIG  QUESTION" 

Dr.  Frank  C.  Saxtor  tolli  hew  two  high 
school  ttudontt— a  boy  and  a  girl— wont 
about  choosing  thoir  career. 

28  mins. 

"THE  WORLD  IS  YOURS" 

Careers  in  a  modern  retail  store  in  buying, 
soiling,  advertising  and  promotion  .  .  . 
plus  hints  on  consumer  buying. 

26  mins.  Color 

"HELPING  HANDS 
FOR  JULIE" 

Opportunities  for  young  women  as  die¬ 
ticians,  nutritionists,  nurses,  therapists, 
technicians  and  researchers  in  a  modern 
hospital. 

26  mins. 

"SUMMER  OF  DECISION" 

A  vivid  portrayal  of  the  demands,  chal¬ 
lenges,  and  rewards  of  social  work. 

28V^  mins. 


,rv«c® 


ASSOCIATION  FILMS,  inc, 

FEARS  SERVING  AMERICA 
347  MADISON  AVE.,  NEW  YORK  17 

Branches: 


Ridgefield,  N.  t,  leCrenge,  IN. 
Brood  at  Elm  i  S61  Nillgreve  Avt. 

Sen  Francisco  3.  Dalles  2, 

7ft  Stevenson  St.  1 1 08  iockiea  $f. 


100 


PHE  TEACHER  EDITION  OF  CO-ED  •  SEPTEMBER,  1960 


to  the  requirements  of  various  jobs. 

When  pupils  discover  the  basic  prin¬ 
ciples  of  using  money  to  cover  daily 
needs  and  to  reach  desired  goals,  they 
will  have  a  valuable  working  tool  for 
life.  Values  vviU  change  with  age.  Coals 
will  change  many  times.  Incomes  may 
go  up  or  down.  Emergencies  may  upset 
many  plans.  But  the  principles  of  mak¬ 
ing  a  satisfactory  plan  for  managing 
money  remains  the  same.  Money  man¬ 
agement  is  a  point  of  view  about  living 
plus  the  skills  of  choosing  and  spending 
for  special  goods  and  services. 


personal  needs  precedes  making  plans 
for  family  needs.  Junior  high  pupils 
can  concentrate  on  personal  plans.  But 
senior  high  pupils  will  want  to  extend 
their  plans  to  life  after  graduation. 

In  comparing  spending  plans  devel¬ 
oped  for  various  types  of  families, 
pupils  can  understand  why  it  is  not 
possible  to  use  percentages  of  income 
to  determine  the  amount  to  be  spent 
for  rent,  clothing,  food,  or  social  life. 
A  spending  plan  must  be  closely  re¬ 
lated  to  personal  values,  to  the  condi¬ 
tions  of  living  in  each  community,  and 


Money  Management 

(Continued  from  page  97) 

discussing  how  a  sound  money  manage¬ 
ment  program,  or  a  budget,  if  you  wish, 
can  improve  the  personal  relationships 
in  a  family. 

Have  impromptu  talks  on  personal 
allowances— their  values,  purposes,  and 
ways  of  handling. 

Have  open  discussions  on  such  sub¬ 
jects  as  "cash  or  credit,”  “advertising,” 
“the  high  cost  of  being  a  senior,” 
“should  a  high  school  student  work  at 
a  part-time  job?” 

Many  facts  about  the  ways  different 
families  use  their  incomes  are  revealed 
when  students  act  out  scenes  which  in¬ 
volve  a  family  planning  its  budget;  de¬ 
ciding  whether  children  should  have 
allowances;  choosing  a  vacation;  shop¬ 
ping;  commenting  on  student  dances 
and  school  activities  which  require  cash. 

Seniors  can  act  out  a  newly  married 
couple’s  way  of  planning  a  budget  of 
$50,  $75,  or  more  dollars  per  week. 
Many  life  situations  common  to  your 
community  can  be  staged.  After  several 
groups  have  given  brief  skits,  other 
class  members  can  comment  on  the 
goals  achieved;  items  and  expenses 
which  have  been  omitted;  the  order  of 
importance  of  various  expenditures. 

Sometimes  teachers  divide  the  mem¬ 
bers  of  their  class  into  groups  of  two, 
three,  or  four  students  to  work  together 
as  a  family  in  preparing  a  spending 
plan.  To  make  this  problem  meaningful 
and  worthwhile,  goals,  size  of  family, 
ages  of  family  members,  and  income 
and  expenses  should  be  established  at 
the  beginning.  Keep  in  mind  the  income 
level  and  cultural  background  of  fami¬ 
lies  in  the  community. 

Other  teachers  encourage  their  stu¬ 
dents  to  project  their  thinking  to  their 
first  year  out  of  high  school.  They  ask 
them  to  prepare  spending  plans  for  the 
type  of  life  they  expect  to  be  living. 
This  may  be  for  their  first  year  of  col¬ 
lege  (married  or  single)  or  for  a  full¬ 
time  job. 

Some  specific  learning  experiences 
that  could  be  included  are:  determining 
cost  for  shelter,  either  when  renting  or 
owning  a  home  (including  all  costs  of 
maintenance);  figuring  costs  of  food; 
planning  clothing  purchases;  making 
necessary  large  purchases  such  as  equip¬ 
ment,  home  furnishings  or  a  car  (may 
include  experience  in  using  credit); 
medical  and  insurance  costs  as  well  as 
transportation,  recreation,  and  daily  liv¬ 
ing  costs. 

When  pupils  are  ready  to  make  a 
personal  spending  plan,  based  on  their 
own  needs  for  the  year,  a  display  of 
budget  books  and  spending  plans  or 
viewing  a  filmstrip  on  budgeting  may 
be  of  interest.  Working  out  a  plan  for 


SILVER  \ 

TEA  &  COFFEE  ' 

VSERVICE 


To  Your  Class,  School 
or  Group  for  Selling 
Christmas  Cards 


1. 1-500,  Bedfird,  Va.  ^ 


We  want  to  see  samples  of  your 
Best  Seller  Deluxe  Christmas 
Cards  to  select  the  assortments  we 
wish  to  sell.  We  understand  we  can 
earn  the  Silver  Service  by  selling 
only  120  boxes  for  $1.25  a  box. 
Please  send  at  once  5  boxes  on 
approval. 
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What^s  Ahead  in  Co-ed 

Many  teachers  use  Co-ed  in  the  classroom  to  add  new  “life”  to  home 
ewmomics,  to  bring  textbooks  up-to-the-minute.  To  help  you  in  your  plan¬ 
ning,  here  are  highlights  of  forthcoming  issues  of  Co-ed,  selected  especially  for 
classr(K)m  discussion.  Articles  in  italics  will  lx*  published  in  Practical  and  will  lx- 
related  to  the  Co-ed  articles.  Be  sure  to  watch  for  “Suggestions  for  Using  This 
Issue  of  Co-ed  in  the  Classroom”  in  every  issue  ol  Practical  Home  Economics 
Teacher  Edition  of  Co-ed.  (See  pages  104-105  in  this  issue.) 


Department 

September 

Octaber 

January 

CLOTHING 

How  to  Buy  Fabrics 

Chari  of  Man-Mode 
Fibers 

Pattern  •  Fabric  Pre¬ 
view  far  Fall 

Planning  a  Basic 
Wardrobe 

Sewing  Shortcuts 

How  to  Buy  a 

Sweater 

New  Sweater  Yarns 

Gifts  to  Make 
Quickly 

Shoes  and  Hosiery 

See  Grooming  and 
Health 

FOODS  AND 

NUTRITION 

Breakfasts 

1  m portance  of 
Breakfast  in  the 

Life  Cycle 

Lunches 

Planning  Dinners  for 
the  Family 

Packaging  Gifts 

Making  Candy  and 
Cookies 

Budget  Meals 

GROOMING 

AND  HEALTH 

Grooming  Check-list 

1  Hair  Care 

Losing  and  Gaining 
Weight 

Skin  Care 

Skin  Problems  of 
Teen-agers 

Body  Care  and  Gen¬ 
eral  Cleanliness 

Care  of  Arms,  Legs, 
Hands  and  Feet 
Care  of  feet 

HOUSING  AND 
DECORATION 

Desks  to  Buy  and 
Make 

Kitchen  Utensil  Quiz 
Kitchen  Planning 

How  to  Cover  a 
Couch 

It's  Washdoy 

New  Laundry  Equip¬ 
ment  and  Tech¬ 
niques  1 

Planning  a  Music 
Corner 

Christmas  Decora¬ 
tions 

i' 

Problem  Rooms 

New  Ways  to  Use 
Silver 

RRANAGEMENT 

Your  Personol 

Budget 

Teaching  Money 
Management 

Buying  Conned 
Goods 

Opening  a  Savings 
Account  . 

What  Is  Credit? 

Buying  Meat 

New  Methods  of 
Meat  Cookery 

Opening  a  Checking 
Account 

How  to  Use  Your 
Bonk 

Buying  Frozen  Foods 

Gift  Buying 

"Bargain"  Buying 

PERSONAL 

RELATIONSHIPS 

Baby-Sitting;  Guide 

The  Nay  School  that 
Grew 

Family  Quit 

Boby-sitting:  Infants 

See  Sept. 

Coring  for  Someone 
Who's  III 

How  We  Teach  Home 
Nursing 

Bolry-sitling:  Tod¬ 
dlers 

See  Sept. 

Understaitding  Par¬ 
ents 

Baby-sitting:  Pre- 
School 

Family  Party 

Source  Material 

Older  People  in  the 
Home 

Three -Genera  Hots 
Living  Problems 

102 


PHE  TEACHER  EDITION  OF  CO-ED  •  SEPTEMBER.  I960 


News 


(Continued  from  page  15) 

addition  to  her  contributions  to  human 
nutrition  knowledge  she  has  taught 
classes  in  nutrition  for  both  under¬ 
graduate  and  graduate  students.  She 
has  developed  a  number  of  the  courses 
now  offered  at  the  University,  including 
maternal  and  child  nutrition,  digestion 
and  metabolism,  readings  in  nutrition, 
and  two  advanced  courses  in  principles 
of  human  nutrition. 

She  is  active  in  many  professional 
groups  and  is  listed  in  American  Men 
of  Science,  Who’s  Who  in  American 
Education,  and  Who’s  Who  in  the  Mid¬ 
dle  West. 

Irene  Lindgren  is  now  supervisor  of 
the  communication  section  of  the  Betty 
Crocker  home  service  department  of 
General  Mills.  She  has  been  supervisor 
of  the  editorial  section.  In  her  new 
capacity  she  assumes  responsibility  for 
publicity  on  new  products  and  any 
other  news  for  magazines. 

Miss  Lindgren  joined  General  Mills 
two  vears  ago.  Previouslv  she  was  with 
WFBM  and  \VFBM-T\'  in  Indianapolis. 
She  received  her  B.S.  degree  from  Iowa 
State  University,  Ames,  Iowa,  and  is  a 
member  of  the  American  Home  Eco¬ 
nomics  .Association  and  American  Wom¬ 
en  in  Radio  and  Television. 

Jennie  Lee  Ragan  of  General  Mills 
has  been  named  supervisor  of  editorial 
materials  and  cookbook  editor.  She  re¬ 
places  Ruth  G.  Anderson,  who  has  re¬ 
tired. 

Contest  Winners 

Barbara  Spiess,  16,  of  Toledo,  Ohio, 
has  won  the  title  of  “1960  Junior  Cook 
of  the  Year”  in  the  finals  of  the  Kroger- 
Westinghouse  teen  contest.  Barbara 
receives  a  $5000  award  and  an  all¬ 
expense  trip  to  Europe  for  herself, 
her  mother,  and  her  home  economics 
teacher.  Miss  Mildred  Russell. 

Barbara  is  a  sophomore  at  Waite 
High  School.  After  graduation  she  plans 
to  major  in  home  economics  at  Toledo 
University. 

Her  prize-winning  recipe  is  a  Hot  ’n 
Hearty  Sandwich  Loaf  which  blends 
hamburger,  tomatoes,  and  cheese  with 
Italian-mood  seasonings  and  is  served 
on  French  bread. 

Other  winners  in  the  two  age  divi¬ 
sions  are:  Rosemarie  Diosy  of  Grafton, 
Ohio,  first  prize,  $2000  in  the  senior 
group;  Anne  Herrington  of  New  .Al¬ 
bany,  Mississippi,  second  prize,  $1000 
in  the  senior  group;  Carol  Lu  LeGore, 
of  Dixon,  Illinois,  first  prize,  $2000  in 
the  junior  group,  and  Carlinda  Kay 
Patterson,  Chattanooga,  Tennessee,  sec¬ 
ond  prize,  $1000  in  the  junior  group. 


For  your  table-top  lessons... 

Towle’s  Tested  Teaching  Aids 


THE  STUDENT  BOOKLET. 

“All  About  Sterling”  (Revised  Edition) 
gives  the  basic  background  you  want 
your  girls  to  have.  It  shows  step  by  step 
how  sterling  is  made.  It  shows  when 
and  how  each  piece  is  used,  in  table 
settings  for  every  occasion,  plus  a  re¬ 
view  of  good  table  manners.  Free  to 
your  students. 


THE  DEMONSTRATION  KIT. 

57  pieces  of  sterling  flatware,  including 
place  settings  and  serving  pieces,  to 
make  the  principles  of  correct  table 
sethng  come  alive  in  your  classroom. 
With  the  kit  are  suggested  lesson  plans. 
You  pay  only  forwarding  cost. 


FI  LM  STR I  P.“Your  Sterling-Start 
to  Finish,”  a  35mm  strip  in  full  color. 
Supplied  with  teacher’s  manual,  includ¬ 
ing  commentary  to  accompany  film, 
material  for  discussion  and  suggestions 
for  class  projects.  Free  for  your  files. 


THE  WALL  CHART.  “Serving 
Pieces  for  All  Occasions”  illustrates 
modern  usage  in  the  choice  of  the  serv¬ 
ing  piece  w’hich  is  appropriate  to  the 
dish.  With  special  recipes.  The  reverse 
side  shows  a  selection  of  flatware  de¬ 
signs  for  use  in  lessons  on  table  decora¬ 
tion  and  styling.  Free  to  you. 


SBB  COUPON  SKCTION  ON  PAOB  145 
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Foods 

and  Nutrition 


1.  Prior  to  a  class  discussion  on  breakfast,  assign  the 
article,  “Why  Breakfast  Is  Important”  in  Practical,  Septem¬ 
ber,  page  52. 

2.  Make  a  survey  of  breakfast  habits  of  students  to  find 
out  if  they  eat  breakfast  regularly  and  what  foods  they 
usually  eat. 

3.  Look  at  the  three  breakfasts  on  page  50,  and  decide 
w  hich  is  most  like  the  kind  that  students  in  your  school  eat. 

4.  Suggest  that  students  read  “Cook’s  Tour”  (page  58). 
Discuss  the  food  pattern  of  New  Zealanders.  For  a  home 
experience,  students  might  make  Cream  Scones. 

5.  Assist  a  committee  of  students  in  the  preparation  of 
a  bulletin  board  on  the  buying  of  canned  foods.  For  basic 
information,  refer  to  “What’s  in  a  Can?”  (page  19). 

6.  Plan  a  field  trip  to  a  supermarket  to  study  canned 
foods.  Note  the  information  on  the  labels  of  different  brands. 
Arrange  for  the  manager  of  the  store  or  an  assistant  to  speak 
to  your  group  about  the  various  canned  foods,  their  prices 
and  grades. 

7.  Ask  students  to  read  “A  House-to- House  Party”  (page 
14),  then  outline  the  procedure  step-by-step  for  this  pro¬ 
gressive  dinner  party.  Break  down  the  tasks  for  each  hostess. 
What  planning  needs  to  be  done  at  a  meeting  of  the  three 
hostesses? 

8.  Have  a  student  committee  in  charge  of  a  bulletin 
board  or  display  window  on  the  subject  of  party  center- 
pieces. 

9.  Discuss  the  food  for  “A  House-to-House  Party.”  Try 
the  recipes  (page  16)  in  the  laboratory  or  at  home. 

10.  Stress  the  importance  of  time  and  money  manage¬ 
ment  when  planning  a  progressive  dinner  party. 

11.  For  a  tip  on  cleaning  up  broken  glassware  see  “Here’s 
How”  (page  58). 

12.  Suggest  that  students  study,  then  clip  and  save  the 
8-page  section  on  “How  To  Master  the  Art  of  Pastrv'  Mak- 
ing”  (pages  31-38).  Discuss  various  types  of  pastry,  how 
to  make  them,  and  their  uses.  Plan  for  demonstrations  to 
l)e  presented  by  teacher  and  students. 

13.  Arrange  a  bulletin  board  display  on  “Pastry  and  Its 
Uses.” 

14.  In  the  laboratory,  compare  pastry  made  from  a  pie 
crust  mix,  standard  pastry  with  solid  shortening,  and  pastry 
made  with  oil.  Judge  by  using  the  Score  Card  (page  38). 

15.  .\ssign  students  a  research  project  on  the  history  of 
eating  tools.  Suggest  that  they  use  the  library,  museum, 
and  Co-eds  picture  history  (pages  44-45). 


16.  Lead  a  class  discussion  on  the  evolution  of  eating 
tools  from  cave  man  to  modern  days.  Trace  the  changes  in 
construction  and  the  materials  used.  Describe  the  construc¬ 
tion  of  today’s  sterling  silver  flatware  (page  44-45). 

17.  Ask  students  to  bring  to  class  various  types  of 
table  flatware  which  they  have  at  home.  Analyze  the  mate¬ 
rials  used  (stainless  steel,  silver  plate,  and  sterling). 
.Also  bring  advertisements  of  flatware.  Study  various  de¬ 
signs  and  cost.  Summarize  by  listing  points  to  consider 
when  buying  table  flatware. 

18.  For  recent  product  developments  refer  students  to 
“The  Latest  Thing”  (page  6). 


Clothing, 
Textiles, 
and  Grooming 


1.  Assign  “Facts  about  Fabrics”  (page  20)  as  a  study 
reference  before  discussing  fibers,  yarns,  finishes,  and  label¬ 
ing.  Appoint  a  committee  to  visit  stores  and  examine  the 
fabrics  in  ready-to-wear,  as  well  as  their  labels.  Another 
committee  might  do  a  similar  project  on  yard  goods.  A  third 
committee  might  prepare  a  bulletin  board  display,  “Fabrics 
1960.”  (For  background  information  on  the  new  textile 
labeling  law,  refer  to  Practical,  February,  1960,  p.  28.) 

2.  The  quick  reference  chart  on  popular  man-made  fabrics 
{Practical,  September,  page  48)  may  be  helpful  to  students. 
Clip  and  file  for  future  reference. 

3.  Help  two  students  prepare  and  give  a  class  demonstra¬ 
tion  on  the  laundering  of  sweaters,  gloves,  or  drip  dry 
cottons.  Refer  to  article,  “To  Drip  or  Dry”  (page  48). 

4.  Suggest  that  students  go  “Window  Shopping  w'ith 
Co-ed,”  then  list  the  fashion  details  showing  fall  style 
trends  in  “Desk  Sets”  (pages  28-29). 

5.  .^sk  students  to  suggest  accessories  that  might  be  worn 
with  the  separates  (pages  28-29). 

6.  For  an  interesting  bulletin  board,  have  a  committee  of 
students  make  a  topiary  tree  (page  10)  with  fruits  showing 
fabrics  and  colors  for  fall. 

7.  Examine  the  patterns  (10-12)  to  see  if  some  might  be 
class  projects,  others  home  projects.  For  example,  the  felt 
jacket  might  be  a  beginning  class  project  or  a  home  project 
for  the  inexperienced. 

8.  Note  examples  of  the  “pop-top,”  something  to  wear 
over  something  else.  Check  local  stores  for  other  ideas. 

9.  Notice  that  the  party  dresses  (page  12)  have  full 
skirts.  How  do  they  differ  in  design? 

10.  For  tips  on  sewing  successfully  with  synthetic  fabrics, 
refer  to  Practical,  September,  page  51. 

11.  Review  the  fashion  forecast  (page  12). 
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12.  Suggest  ways  the  accessories  in  “Add  a  Dash”  (page 
48)  may  be  worn. 

13.  Discuss  how  accessories  afiFect  the  appearance  of  the 
figure  type. 

14.  Borrow  accessories  from  a  store  and  demonstrate  in 
class  difiFerent  effects  when  worn  by  various  girls.  Show  how 
the  appropriate  size  and  color  of  accessories  depends  upon 
size.  For  example,  dark  leotards  for  a  girl  with  heavy  legs. 

15.  Compare  cost  of  leather,  plastic,  and  corduroy  bags 
(page  48).  How  may  one  decide  what  is  the  best  buy 
for  the  money? 


Home 
and  Family 
Relationships 

1.  After  reading  “The  New  Girl”  (page  23),  ask  students 
to  describe  the  pictures  of  family  life  portrayed. 

2.  Why  was  Josie  so  mysterious  about  her  family?  What 
caused  her  to  change  her  attitude? 

3.  Discuss  the  two  socio-economic  classes  of  families  in 
the  short  story  (page  23).  What  values  and  attitudes  were 
held  by  Doris  and  Dave  Burnett  which  made  them  unlike 
others  in  their  class? 

4.  Challenge  students  to  be  helpful  family  members. 
Students  may  take  the  quiz  (page  42),  then  draw  up  one 
for  their  owm  family  and  discuss  their  questions  with  the 
family  group. 

5.  Discuss  reasons  for  friction  among  family  members. 

6.  Suggest  that  students  do  a  research  project  on  home 
and  family  life  in  New  Zealand.  Refer  to  “Cook’s  Tour” 
(page  58).  Compare  Estelle’s  routine  for  the  day  with  that 
of  students  in  your  school. 

Management  • 

1.  Developing  a  money  management  unit  with  students 
may  be  easier  if  teachers  study  “Effective  Techniques  for 
Teaching  Money  Management”  by  Heuer  in  Practical,  Sep¬ 
tember,  p.  62. 

2.  Use  a  flannel  board  display  as  an  approach  to  an  as¬ 
signment  on  money  management  by  enlarged  printing  of  the 
questions  in  Co-ed s  four-step  spending  plan.  Ask  students 
to  read  the  article  “Do  You  Have  Moneyitis?”  (page  21) 
as  preparation  for  class  discussion. 

3.  Suggest  that  students  check  their  knowledge  of  the 
“Better  Buymanship  section”  of  Co-ed  by  taking  the  quiz 
(page  22). 

Furnishings 

1.  Ask  students  to  examine  the  two  ideas  for  desks  a  girl 
may  make,  shown  in  “Homework  Haven”  (pages  46-47). 
In  class,  have  two  students  describe  in  detail  how  these 
desks  may  be  made  and  also  estimate  cost. 

2.  If  a  girl  has  the  money  to  buy  a  desk,  how  can  she 
get  the  best  buy  for  her  money? 

3.  Suggest  the  construction  of  a  desk  or  the  refinishing 
of  a  desk  and  the  reorganization  of  supplies  in  drawers, 
as  a  home  project. 

4.  For  a  test  of  knowledge  of  household  terms,  suggest 
that  students  work  the  crossword  puzzle  (page  65). 


Personal 

Development 


1.  As  a  part  of  a  unit  on  “Making  Friends”  or  “Getting 
Along  with  Others,”  ask  students  to  read  “The  New  Girl,” 
by  Schuman  (page  23).  In  class,  discuss  Josie’s  problems 
as  a  new  girl  at  Hillcrest  High. 

2.  Refer  students  to  Gay  Head’s  advice  to  Liz  who  has 
recently  moved  to  a  new  school  and  wants  to  be  sure  a  boy 
is  a  nice  date  (page  41.) 

3.  Appoint  a  committee  of  three  students  to  present  the 
questions  of  Noreen,  Roseanne,  and  Rose  (page  41)  to  class 
for  possible  solutions.  Follow  by  having  another  student 
summarize  Gay  Head’s  advice. 

4.  Suggest  that  students  read  “Fun’s  the  Word”  on  page 
16,  then  play  these  games  with  the  family.  File  them  for  a 
future  party. 

5.  Look  at  the  twins,  showing  before  and  after  hair 
styles  (pages  26-27).  Analyze  the  change  in  hair  style. 
Discuss  attractive  hair  styles  for  various  face  types:  heart- 
shaped,  round,  square,  rectangular,  triangular. 

6.  Divide  the  class  into  small  groups  for  an  8-minute 
discussion  of  problems  in  hair  care.  As  each  group  reports, 
list  problems  on  chalk  board.  Suggest  that  girls  read  the 
advice  in  Co-ed’s  Charm  Course  No.  1  (pages  26-27). 

7.  Suggest  that  students  familiarize  them.selves  with 
“Future  Bright”  (page  30).  Clip  for  your  career  file. 

8.  In  order  for  students  to  develop  as  outstanding  baby¬ 
sitters,  discuss  the  article  “Guide  for  Baby  Sitters”  (page 
40)  and  provide  experiences  for  students  to  observe  chil¬ 
dren  such  as,  “The  Play  School  That  Grew,”  Practical, 
September,  page  44. 

9.  As  a  class  project  students  may  prepare  a  booklet, 
“Guide  for  Baby  Sitters,”  including  the  chart  on  page  40. 
If  possible,  duplicate  for  all  students  who  are  baby  sitters. 

10.  Ask  students  to  read  “Everybody  Is  Somebody”  (page 
43).  Follow  by  class  discussion  on  “How  to  earn  your  own 
good  opinion  of  yourself.” 


Where  to  Send 
Subscription  Correspondence 

If  you  have  occasion  to  write  to  the  publisher 
about  your  Co-ed,  PHE  subscription,  time  will  be^ 
saved  if  you  address  the  envelope  as  follows: 

Subscription  Fulfillment  Dept. 

Scholastic  Magazines 
33  West  42nd  Street 
New  York  36,  N.Y. 

In  your  communication,  be  sure  to  give  the  title 
of  the  magazine  about  which  you  are  writing,  your 
name,  and  the  address  to  which  the  magazines  are 
being  or  are  to  be  addressed.  If  you  are  writing  to 
give  a  change  of  address,  please  give  your  old  address 
as  well  as  your  new  one. 
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First  choice  of  thousands  of  teachers:  Co-ed,  their  most 
effective  classroom  teaching  aid!  With  copies  for  every 
girl— to  use  in  class,  and  read  at  home— Co-ed  broadens 
the  scope  of  today's  homemaking  program,  extends  class 
time  by  many  hours  each  month. 

PHE's  monthly  teaching  guide  helps  you  make  the  most 
of  each  issue.  It  suggests  class  projects  and  discussion 
topics.  It  relates  Co-ed’s  features  to  the  curriculum. 
And  it  saves  you  hours  of  class  preparation  time! 

This  year  you  can  plan  ahead  to  make  best  use  of  Co-ed's 
major  articles.  See  the  advance  listing  of  editorial  high¬ 
lights  in  this  issue.  And  be  sure  to  note  the  first  in 
Co-ed’s  new  “Better  Buymanship”  series,  revised  and 
expanded  to  meet  the  need  for  more  consumer  guidance 
in  today's  classroom! 

You’ll  want  every  girl  in  your  classes  to  have  her  own 
copy  of  Co-ed  this  year.  Full-year  subscriptions  still  cost 
just  $1— for  nine  big  issues.  If  you  haven’t  yet  sent  in 
your  order,  be  sure  to  mail  it  today.  A  tentative  order 
may  be  revised  later  . . .  we’ll  bill  you  only  after  it’s  final. 


Send  your  order  to: 

Co-e^d 

33  West  42nd  Street 
New  York  36,  New  York 


Co-ed's  Special  Bonus .  • . 

FREE  CLASSROOM  LIBRARY! 

Co-ed's  free  gift  with  a  final  order  for  20  or  more 
school-year  subscriptions:  a  set  of  five  outstand¬ 
ing  paperbound  books,  chosen  for  classroom 
reference  and  supplementary  reading.  Your 
classroom  set  will  be  sent  free  as  soon  as  your 
order  for  20  or  more  full-year  subscriptions  is 
finall 
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Choose  Your 
Teaching  Aids  Now 


From  this  section  offering  free  and  low  cost  materials  ^ 


How  to  Uso  This  Tooching  Aids  Section  •  •  • 


TO  SAVI  YOUR  TIME  -  TO  INSURE  PROMPT  DBUViRY  >  POUOW  THESE  DIRECTIONS 


1 .  Read  listings  and  check  all  Herns  you  want.  You  may  order 
as  many  as  you  wish. 


2.  Fill  in  coupons  tor  moteriab  you  want.  WrHe  clearly.  The 
manufacturers  hove  no  other  record  of  your  address. 

3.  When  requesting  films,  allow  at  least  three  full  weeks  be¬ 
fore  your  first  choice  of  time  for  showing  them. 

4.  Attach  your  remitrance  to  coupons  requiring  payment. 

5.  Mail  to:  Practical  Home  Economics 

Teacher  Edition  of  Co-ed 

33  West  42nd  St.,  New  York  36,  N.  Y. 


ALL  YOURS— BOOKS,  BOOKLETS,  BROCHURES,  FILMS,  SWATCHES, 
TEACHING  MANUALS,  STUDENT  LEAFLHS 
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DISPLAY  ADVERTISERS  IN  THIS  ISSUE 

(The  letter  C  before  the  fMige  nvmher  means  the  advertisement  appears  in  Co-«d) 
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MANY  OF  THESE 
COUPONS  ARE 
exclusive  WITH 
PRACTICAL 
HOME 

ECONOMICS 
TEACHER 
EDITION  OF 
CO-ED  I 


BE  SURE 
TO  FILL  OUT 
EACH  COUPON 
COMPLETELY. 

Smnd  to: 

PRACTICAL  HOME  ECONOMICS 
TEACHER  EDITION  OF  CO-ED 

33  Vat  42nd  Street 
New  York  36,  New  York 


Man-Made  Fibers 

fiArie  chart,  pages  46,  49,  SO) 

The  diart  gives  information  according  to  trade 
names.  To  help  you  understand  the  generic  terms  you 
win  be  seeing  on  many  textile  fiber  products  labels,  we 
are  reprinting  the  glossary  whkh  was  included  in  our 
Pelmuury  issue  article  on  the  textile  labeling  law. 

Acrylic 

Man-made  fiber  made  largely  of  a  chemical  called 
acrykmitrile. 

Properties:  Warmth;  softness;  bulkiness;  resilienoe; 
easy  to  wash;  quick-drying. 

Used  ki:  Knitted  garments;  pile  fabrics  resembling 
fur;  blankets;  carpets. 

Trade  Names:  Creslan  (American  Cyanamid) ;  Orion 
(Du  Pont);  Acrilan  (Chemstrand);  ^fran  (Dow). 

Modocrylic 

Man-made  fiber  made  of  acrylonitrile  modified  by 
other  chemicals  sudi  as  vinyl  chloride. 

Properties:  Soft;  quidc-drying;  retains  pleats,  creases; 
can  be  permanently  shaped  by  heat,  pressure. 

Used  in:  Pile  a^  fleece  fabrics;  industrial  filters; 
carpets;  warm  Linderwear. 

Trade  Names:  Dynel  (Union  Carbide);  Verel  (East¬ 
man). 

Polyester 

Man-made  fiber  made  from  dihydric  alcohol  and 
terephthalic  add. 

Properties:  Quick-drying;  crease-resistant;  good 
strength;  washes  easily. 

Some  Uses:  Wash-wear  apparel  in  cmnbinations 
with  cotton,  with  rayon  and  other  fibers;  suits  in  com¬ 
bination  with  wool;  curtains. 

Trade  Names:  Dacron  (Du  Pont);  Kodel  (Eastman); 
Vycron  (Beaunit);  Teron  (Celanese). 

Rayon 

Man-made  fiber  composed  of  regenerated  cellulose 
derived  from  trees  and  cottoiL 

Properties:  High  absorbency;  good  draping  qualities; 
pleasant  hand;  dyes  easily  in  brilliant  colors;  in  special 
hi^  tenadty  form,  great  strength. 

Some  Uses:  Many  types  of  women’s-wear  fabrics; 
linings;  outerwear  falnics  in  blends  with  other  fibers; 
draperies,  auto  tires. 

Acetate  and  Triocetate 

Man-made  fiber  composed  of  cellulose  acetate,  a 
substance  derived  hem  cellulose  by  the  action  of  acetic 
add  and  other  chemicals.  Triacetate  is  a  somewhat 
different  form  of  acetate  with  different  properties. 

Properties:  Rich  silk4ike  hand;  crispness;  good 
drapeability;  resistance  to  wrinkling;  easily  washable; 
quidc-diying;  has  higher  ironing  temperature  than 
most  synthetics;  can  be  permanently  pleated. 

Some  Uses:  Dress  fabrics;  lingerie;  nightwear;  blends 
well  with  cotton,  other  fibers  for  wash-wear  fabrics. 
(CorOkmed  on  page  112) 
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^■’••-loon  films  for  Unitt  in 
"CONSUMR  RMJCATION'* 

Throasjb  the  eyet  of  «  ronng  couple,  you’ll  see  the  fasanatins  story  of  dia- 
moods  in  'TA#  Etenua  Crm".  Other  films  are:  'TA#  Agts  of  Tim/'  (tell¬ 
ing  the  time  of  day  from  the  dawn  of  dTiliation  to  the  space  age),  'TA# 
Homst  Hmntors"  (Edward  Everett  Horton  tells  of  house  hunting  and  sell¬ 
ing),  "Inltr^euaion  in  Toaei"  (Mr.  Trebel  Qef  takes  you  on  an  historical 
tour  of  music,  oarticularly  organ  music),  "TroubU  in  Parndis/'  (inflation 
— its  causes  au  how  it  can  be  controlled),  'TAe  World  on  Yonr  Doorstep^' 
(the  story  behind  the  Fuller  Brush  Man),  'TAr  Ponrtb  Sent/'  (the  1^ 
tory  and  nutritional  value  of  ice  cream),  Colombia— Umd  ^  Mountain  Cof- 
ft/'  (shows  the  planting,  growing  a^  harvesting  of  coffee). 


Pr««-loan  films  for  Units  In 
“FAMILY  RiLATIONS** 

Can  a  pd  be  more  than  just  a  pet?  Yes,  as  the  free  color  film  "Mtmbtr  of 
tht  Family  shows,  when  all  members  help  train  a  canine  .  .  .  Other  films 
available  are:  "Visa  to  Dairyland,  USji."  (exchange  student  learns  about 
wholesome  farm  life  and  American  youth),  "To  Serpt  tht  Living  (bow  a 
family  adjusts  to  the  loss  of  a  lovH  one  and  meets  the  problems  of  the 
present),  "Measurt  of  a  Ma/'  (planning  the  famHy**  future),  "Tht  Kind 
of  Music  Yon  Want"  (cultural  and  recreational  value  of  music  in  the  home), 
"Play  It  Saf/'  (bicycle  safety  pro^ams  to  encourage  courteous  and  less 
dangerous  bike  habits),  "Soft  Driving  with  Stop  ana  G/'  (importance  of 
good  driver  attittides),  "For  Some  Mast  Wascy  (importance  of  life  insur¬ 
ance  in  plaiming  family  security). 


ram  Beltx  •  CORPORATION 
For  Your  Students  I 

New  edition  of  illustrated  Beltx  booklet,  "Just  Between  Us",  including  Ex¬ 
clusive  Beltx  Dial  Caleitdar.  Booklet  clearly  explains  "why’s  and  where¬ 
fore’s"  of  menstrual  cycle,  plus  timely  tips  on  activities,  health,  personal 
daintiness  and  grooming:  written  especially  for  girls  in  the  “growing  up" 
years.  "Just  Between  Us"  provides  honest,  concise  answers  to  their  ques¬ 
tions  and  problems.  Bdtx  Dial  Calendar  helps  keep  track  of  periods. 


BINNETT  BOOKS 

Chas.  A.  Bonnott  Co.,  Inc. 

FREE — Rating  Scale  for  Personal  Appearance,  and 

FREE — Bennett  Home  Economics  Catalog.  Completely  describes 

full  line  of  outstanding  home  economics  textlxx^  and  professional 

guides. 

"Educational  Publishers  Since  1899" 


FRni  NEW  TEACHINO  AIDS 
SPARK  STUDENT  INTEREST  IN 
HOMEMAKINGI 

"Lighting  for  Better  Living",  the  Better  Light  Better  Sight  Bureau’s  sup¬ 
plementary  teaching  aids  for  home  economics  classes,  helps  arouse  student 
interest  in  home  lighting,  with  emphasis  on  practicality,  decoration  and 
homemaker  planning.  A  complete  classroom  package  of  intriguing,  up-to- 
date  material  iiKludcs  16  2-color  charts,  a  20-page  Teacher's  Source  Book, 
a  24-page  Activities  Book  and  a  set  of  leaflets  for  each  of  30  students.  Sent 
without  cost  or  obligation  to  teachers  in  areas  served  by  a  Better  Light  Bet¬ 
ter  Sight  Bureau  utility  sponsor.  We  will  check  our  sponsor  list  for  your 
area  it  you  fill  in  and  mail  this  coupon  now! 


Assedotion  Films,  Inc. 

347  MmUsoh  Avmnm,  New  Yerk  17,  New  Yeric 

Please  send  the  following  FREE  LOAN  "FAMILY  RELA’TIONS  ”  FILMS 
for  showiiuE  on  the  following  dates; 

MEMBER  CT  THE  FAMILY  lit _ 2ad _ 

.  VISA  TO  DAIRYLAND.  U  S  A.  1M_. .  - 

TO  SERVE  THE  LIVING  i.*  513 - 

"  MEASURE  OF  A  MAN  le  - 

^  THE  KIND  OF  MUSIC  YOU  WANT  le  - 

-PLAY  IT  SAFE  lit - - - - 

.I.SAFB  DRIVING  WITH  STOP  AND  GO  le  - 

rPOR  SOME  MUST  WATCH  \tt _ _ _ '  . . 

Please  send  1960-61  Catalog 

—Name - - - 

^  (pUattprim) 

'^Schod  or  _ _ _ 


_State. _ 

J113JI  JW  9^ 


Association  Films,  Inc. 

347  Medlaeii  Avenee,  New  Yerk  17,  New  Yerk 

Please  send  the  following  FREE  LOAN  "CONSUMER  EDUCATION" 
FILMS  for  showing  on  the  following  dates: 

THE  ETERNAL  GEM  le 

THE  AGES  OF  TIMl  .  i!!r 

THE  HO^  HUNTERS  - 

INTEIWLBTATION  IN  TQNE.S 

TROUBLE  IN  PARADISE  - 

THE  WORLD  ON  YOUR  DOORSTEP  lit _ 

THE  FOURTH  SENSE  lit _ 

COLOMBIA— LAND  OF  MOUNTAIN  COFFEE  1st . . . _...2nd _ 

□  Please  send  1960-61  Catalog 


School  or 


(pUoM  print) 


Belt: 


CORPORATION 


1000  Waakkiftee  Dept.  PNE90 
St.  Uela  1,  Me. 

nease  send  me. - FREE  copies  of  illustrated  booklet  "Just  Between 

Us”,  including  Exclusive  Beltx  Calendar. 

Teacher’s  Name . . 

(pkait  prim) 

School  or  Orgaoizatkw . . . . 

School  or  Office  Address _ _ _ _ _ _ 

City . . . . „.Zooe. . State. _ 


Chos.  A.  Bannott  Co.,  Inc. 

1300  Derec  BelMIng,  Peerki,  IlllneU 

SMtalHmr - 14.96  C 

Young  Living — - 45.76  r 

Homrmaking  for  Teenagen  L 

^Book  1  (1^  RevJ.. . 14  60 

□  Homemaking  for  Teenagen  T 

_Book  2 . IJ.24  t 

□  Dciigaing  Your  Own  Dtctt  r 

Pattcraa  - 15.95  L 

Name. . . . . 

School  Name. _ _ 

School  Address; 

Street..- . . . . Gty _ 


-.Zone. . State. _ 

(143)  PHI  9^ 


Drew  (I960  Rev.) . . A4.96 

Meal  Planning  tt  Table  Service _ 15.56 

Rating  Scale  for  Personal 

Appearance  . . . . Fine 

Bennett  Home  Economici  Catalog-Free 
Send  Billed  on  M-dav  approval 


..State . 

(117),  PNi  9-40 


Bottnr  Light  Bottnr  Sight  Burnou,  Dnpt.  LBL-2 

PA>.  Box  1447,  Orand  Caxtral  Sftlan,  Now  Yack  17,  N.  T. 

Please  send  me  free  home  economics  teadiing  aids  for  classroom  use.  (Sorry, 
not  available  to  students  or  to  subscribers  outside  the  USA.). 

My  Name. _ _ _ - . . . 


(Pitast  prim) 


Sdiool  Name . 

School  Address.. 


_ County - State . . 

(Please  do  not  write  in  the  space  below.) 

(134)  PHI  9-40 
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CHOOSE  YOUR 
TEACHING  AIDS 

from  fhis  special 
business- sponsored 
leaching  aids 
section 

on  Audio-visual 
materials . . . 

CUT  OUT 
AND  MAIL 
YOUR  COUPONS 
TODAY 
TOt 

PRACTICAL  HOME  ECONOMICS 
TEACHER  EDITION  OF  CO-ED 

33  West  42nd  Street 
New  York  36,  New  York 


Man-Made  Fibers 

(Continued  from  pag§  110) 

Trade  Nemett  Amel  Triacetate  (Celanese);  Acele 
(Du  Pont);  Estron  (Eastman). 

Soran  4. 

Maii*made  fiber  composed  largely  of  a  chemical 
called  vinylidene  chloride  whose  raw  materials  are  salt, 
water,  and  petroleum.  ^ 

Properties:  Weather-resistant;  flameproof;  resistant 
to  chemicals. 

Some  Uses:  Auto  seat  covers;  outdoor  furniture; 
awnings;  luggage. 

Trade  Names:  Velon  (Firestone);  Saran  (National 
Plastics;  Dow). 

Azien 

Man-made  fiber  made  from  regenerated  proteins  de¬ 
rived  from  com,  milk,  peanuts,  and  other  natural 
sources.  No  Azlon  fibers  are  being  made  in  the  United 
States  although  some  are  produced  in  Europe. 

Properties:  Soft  hand;  blends  easily  with  other  man- 
made  and  natural  fibers. 

Some  Uses:  Knitwear;  coat  and  suit  fabrics  com¬ 
bined  with  wool. 

Nytril 

Man-made  fiber  made  largely  of  vinylidene  dinitiile 
derived  from  ammonia  and  natairal  gas. 

Properties;  Softneu;  resilience;  easy  deanability; 
good  wrinkle  resistance  and  press  retentimL 
Some  Uses:  Fur-hke  pile  fabrics;  sweaten;  hand 
knitting  yams;  coat  and  suit  fabrics  in  blends  with 
other  fibers. 

Trade  Name:  Darvan  (Goodridi). 

Nylon 

Man-made  fiber  composed  of  chemicals  known  as 
long  chain  synthetio  polyamides  derived  in  part  from 
coal  and  water. 

Properties:  Great  strength;  hl^  elasticity;  high  lus¬ 
ter;  quids  to  dry;  resistant  to  chemicals. 

Some  Uses:  Hosiery;  lingerie;  dress  fabrics;  zipper 
fadcets;  auto  tires;  cordage  and  many  other  uses. 

Trade  Names:  Nylon  (Du  Pont,  American  Elnka, 
Chemstrand);  IRC  Nylon  (Industrial  Rayon);  Capro- 
lan  (Allied  Oiemical). 

Rubber 

Man-made  fiber  composed  of  natural  or  synthetic 
rubber.  In  fabrics  rubber  in  fine  strips  resembling  yam 
is  usually  employed  as  a  core  around  which  cotton  or 
man-made  fiber  yams  are  wrapped  to  create  a  highly 
elastic  yam. 

Properties:  A  high  degree  of  stretch  and  recovery. 

Some  Uses:  Foundation  garments;  swimwear;  elas¬ 
tic  bands  to  provide  comfortable  snugness  in  a  wide 
range  of  underwear  and  outerwear  garments. 

(Continued  on  page  114) 
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C 

Use  this 
convenient 


coupon 
to  order 
your 
Better  Homes 
&  Gardens 
Books 


Send  for  Better  Homes  6  Gardens  Books  at  these  Special  Prices! 

BITTIR  HOMES  A  GARDENS  BOOKS 

1M  IwIMniis,  Dm  MleinM  9,  towo 

I  enclose  | — . . . . (add  30c  per  copy  in  Gmada)  for: 

- copies  of  New  G)ok  Book  ®  |2.9)  (Retail  |3.93) 

- copies  of  Garden  Book  ®  |3.70  (Retail  |4-93) 

- copies  of  Decoradog  Book  ®  |4.43  (Retail  |3.93) 

- copies  of  Decorating  Ideas  Book  ®  |2.20  (Retail  |2.9)) 

- copies  of  Baby  Bode  @  |2.93  (Retail  |3-93) 

- - copies  of  Story  Book  ®  |2^0  (Retail  |2.93) 

- xopies  of  Junior  Cook  Book  ®  |2.20  (Retail  |2.93) 

- copies  of  Handyman’s  Book  @  |3J0  (Retail  |4.93) 

- copies  of  Diet  Book  ®  |1.90  (Retail  |2.30) 

- copies  of  Barbecue  Book  @  |2.20  (Retail  $2.93) 

- .copies  of  Flower  Arranging  Bode  @  $2.20  (Retail  $2.93) 

- xopies  of  Salad  Book  ®  |2J0  (Retail  $2.93) 

- copies  of  House  Plants  Book  ®  $2.20  (Retail  $2.93) 

- copies  of  Meat  Cook  Book  @  $2.20  (Retail  $2.93) 

- .copies  of  Holiday  Cook  Book  ®  $2.20  (Retail  $2.93) 

- copies  of  Our  B^ — (Deluxe)  @  $2.93  (Retail  $3-93) 

. . copies  of  First  Aid  For  Your  Family  ®  $1.10  (Retail  $1.30) 

- copies  of  Dessert  Code  Book  (g  $2.20  (Retail  $2.93) 


BISSELL,  INC. 

SPECIAL  DISCOUNT  OFFER 


at  special 
prices 


iMaae. . 

Schod . 

Address— 

City - - — 

—  — . State. . 

(119)  PHI  9-40 


BISSEU,  me. 

Orwid  RapMs  1,  mdilgon 

Please  send  me  quantity  as  checked  below. 


FREE  Betty  Bissell  Book  of  Home  Qeaning;  ^1120  BISSELL- 
ectric  Combination  @  $38.97  ea.;  #1110  BI^ELLectric  Scrub 
Master  @  $23.97  ea.;  #1100  BISSELLectric  Sweep  Master  @ 
$22.72  ea.;  #30  Grand  Rapids  Carpet  Sweeper  @  $8.40  ea.  in 
turquoise,  green  or  blade  (Grcle  Color);  #43  Capri  Carpet 
Sweeper  @  $7.30  ea.  in  Mack,  powder  blue,  ivory  or  coral;  #300 
— 22-oz.  Rug  Shampoo  @  $.94  ea.;  #331 — V^*£aL  Rug  Sham¬ 
poo  @  $2.02  ea.;  #336— gallon  Rug  Shampoo  @  $3-48  ea.; 
#310 — 22-oa.  Moth  Proofer  Rug  Shampoo  @  $1.18  ea.;  #321 — 
V2*gal.  Moth  Proofer  Rug  Shampoo  ®  $2.49  ea.;  #901 — Uphol¬ 
stery  Kit  @  $1.30  ea.;  #  230  Automatic  Shampoo  Master  IGt  @ 
$6.00  ea.;  #239  Automatic  Shampoo  Master  and  Upholstery  Kit 
@  $7.00  ea.;  #430 — 6-02.  Magnekm  Dust  Mop  @  $2.49  ea.; 
#433 — 4-02.  Magnelon  Dust  Mop  @  $1.99  ea.;  #301  Sponge 
Master  Mop  @  $1.99  ea.;  23  Betty  Bissell  Book  of  Home  Gean- 
ing  @  $3.00  for  23;  FREE  8-page,  4-color  Cartoon  Booklet;  FREE 
Bissell  Rug  and  Carpet  Care  Recipe  Folder. 


_ FUB  Book  of  Hooe  Cltudmi 

Mo,  1120  . --No.  1110 

- J>lo.  300 

_ No.  356 

- No.  351 

. _._No.  310 

. i*».  IIM 

- No.  321 

. . No.  901 

. Jfo.  330 

. Jlo.  239 

(Grde  Color) 

_ No.  450 

. . No.  455 

. Mo.  4),  Black.  Powder  Blue,  Itott. 

Cool  (Circle  Color) 

_ No.  501 

. Book  of  Hook  CWonit  . VUE  Caitaoo  Booklet 


_ FUB  Rag  a  Caipct  Com  Redpo  Polder 

(puiut  prha) 

Address . — - - - 

Qty„ . .Zone . —State. . . 

Enclosed  is  check  □  or  money  order  □  for  $. - - 

(lit)  DM  9-40 
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NOW 

is  the  time 
to  order 
your 

TEACHING  AIDS 


Just  fill  out 
the  coupons  offering 
the  material 
you  would  like 
and  mail  today  to: 


PRACTICAL  HOME  ECONOMICS 
TEACHER  EDITION  OF  CO-ED 
33  West  42nd  Street 
New  York  36,  New  York 


Man-Made  Fibers 

(Continued  from  page  112) 

Spand«x 

Man-made  fiber  composed  largely  of  a  chemical 
substance  known  as  segmented  polyurethane. 

Properties:  Good  elongation;  excellent  recovery; 
good  flex  life;  good  abrasion  resistance  and  strength; 
impervious  to  body  adds. 

Some  Uses:  Foundation  garments;  swimwear,  and 
other  garments  where  elastidty  is  desired. 

Olefin  ' 

Man-made  fiber  composed  largely  of  ethylene,  pro¬ 
pylene,  or  other  olefins  which  are  chemicaUy  similar 
to  common  paraffin. 

Properties:  Good  abrasion  resistance;  extreme  light 
weight;  easily  cleaned. 

Some  Uses:  Seat  covers  for  autos;  outdoor  furniture; 
marine  ropes;  belts,  handbags,  shoe  fabrics. 

Vinal 

Man-made  fiber  composed  of  polyvinyl  alcohol  de¬ 
rived  from  limestone  and  coke. 

Properties:  Good  chemical  resistance;  low  affinity 
for  water;  resistant  also  to  fungi  and  mildew. 

Some  Uses:  Raincoats;  swimsuits;  fishing  nets;  sur¬ 
gical  thread. 

Vinyon 

Man-made  fiber  made  from  vinyl  chloride. 
Properties:  Good  resistance  to  chemicals,  bacteria; 
unaffected  by  water,  sunlight;  low  softening  point. 

Some  Uses:  For  heat  bonding  when  mixed  uddi 
other  fibers;  fishing  nets  and  lines;  industrial  filters. 

Metollic 

Man-made  fiber  composed  usually  of  aluminum  fila¬ 
ments  sandwiched  between  plastic  materials  such  as 
acetate  butyrate  or  Mylar  polyester  film. 

Properties:  Bright  glitter;  available  in  gold,  silver, 
or  a  range  of  other  tints. 

Some  Uses:  As  a  decorative  yam  in  women’s  and 
men’s  apparel;  in  home  furnishings  aiKl  domestic 
faibrics. 

Okm 

Man-made  fiber  obtained  by  melting  glass  and  ex¬ 
truding  the  molten  glass  in  fiber  aiKl  continuous  fila¬ 
ment  form. 

Properties:  Will  not  bum;  non-absorbent;  quick  dry¬ 
ing;  resistant  to  rot,  mildew,  stretdiing,  and  ahrinlring. 

Some  Uses:  Draperies,  curtains,  electrical  insulation, 
reinforoeinent  of  plastics  where  high  strength  is  de¬ 
sired  sudi  as  boat  hulls,  fishing  rods. 

A  30-page  pamphlet  of  rules  and  regulations, 
eluding  full  text  of  die  Act,  is  available  from 
Federal  Trade  Commission,  Washington  36.  D. 
Address  request  to  Mr.  Harvey  Hannah. 

Next  month  Practical  tciU  publish  a  handbook  on  fab¬ 
ric  finishes. 
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Bobbie  Brooks  “Wardrobe  Mogic”  Booklet 

A  colorful,  illustrated  booklet  filled  with  fresh  ideas  to  help 
Young  Adults  plan  personal  wardrobes.  Learn  how  to  .  .  . 

•  shop  better  •  discover  your  magic  colors 

•  woric  "Wardrobe  Magic”  with  separates 

All  this  plus  more!  Helpful  hints  on  make-up,  hair,  figure  and 
clodiing  care. 


CAMPBELL’S  Free  Teaching  Aids 
for  Home  Economics  Teachers 

Yoa’ll  find  dozens  of  ideas  for  using  condensed  soups,  frozen  foods  and 
other  convenience  items  in  "Modem  Meal  Planning  with  Convenience 
Foods"  (mentioned  on  page  99).  4  pages  of  color  photos  illustrate  menus. 
And  there  are  6  pages  of  tempting  mealtime  ideas  and  tedpes.  Use  coupon 
at  right  to  order  a  free  copy  for  each  student  to  put  in  her  notebook. 

Just  for  you,  we'll  send  you  a  colwful  64-page  cookbook,  "Wonderful 
Ways  with  Soups”,  containing  hundreds  of  recipes  and  serving  ideas.  Plus 
other  creative  teaching  material. 


Carter  Producta 

Makers  off  Arrid  Cream  Deodorant 

Good  Grooming  Wall  Chart 

Here's  the  fritudlj  way  to  let  your  students  in  on  the  secrets  of  good 
grooming.  Pamela  Reid,  a  leading  New  York  fashion  model  and  beauty 
consultant  to  the  makers  of  Arrid,  paves  the  way  to  "neatness  and  sweetness" 
step  by  step. 

Personal  matters  such  as  the  need  for  a  daily  bath,  the  importance  of 
an  effective  anti-perspirant.  the  delight  of  sldn-out  cleanliness  are  demon¬ 
strated  in  a  light-hearted  confidential  manner  calculated  to  win  over  even 
the  most  reluctant  of  your  students. 

You'll  find  the  Arrid  wall  chart  an  indispensable  aid  in  the  "manu- 
factme”  of  young  ladies,  and  the  smaller  copies  of  this  chart  useful  for 
students. 

Under  separate  cover  you  will  receive  a  free  jar  of  Arrid  Cream  Deo* 
dorant.  You  will  find  it,  too,  invaluable  in  the  demonstration  of  techniques 
for  achieving  long-lasting  loveliness! 


10th  ANNIVERSARY 
SEPTEMBER  BETTER  BREAKFAST  MONTH 

Oreal  Institute  c^ers  a 
FREE  "Breakfast  Source  Book" 
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3830  KELLEY  AVE.  •  CLEVELAND  14,  OHIO 
DEPT.  P.H.E.-M 

Plaosa  sand  aia _ cepSat  af  year  FREE 

Poll  aad  Wialar  'Wardroba  Magic.* 

Plaata  ploca  aiy  noma  on  your  pannonant  moilias 
lilt.  □  Yoi  Q  No 

NAME _ 


ADDRESS- 


ZONE. 


.STATE. 


(136)  PHE  9-60 


CAMPBEU’S  Froa  Teaching  Alda 
ffor  Home  Economics  Teasers 

Carolyn  Compball,  Hoot#  Economics  Papartniant 

Compboll  Soap  Company,  Dopt.  FH-90.  Camdan  1,  Now  Jarsoy 

Please  send  me  a  free  copy  of  Campbell's  'Wonderful  Ways  with  Soups” 

and _ sets  of  "Modem  M^  Planning  with  Convenience  Foods”. 

(Limit  of  100  per  order) 


SchooL- 
City. 


(molt  jr.  ar  tr.  kith) 

_ Zo^- 


..State. 


Orders  can  only  be  filled  for  U.S.  or  Carrada. 

In  Cana^:  Mail  to  Campbell  Soup  Company,  Ltd..  New  Toronto,  Ontario 

(146)  PHE  9-60 


Get  an  additional  copy  of  the 


ARRID 
WALL  CHART 

for  your  classroom.  (And  notebook  size  copies  for  your  students.) 

Just  fill  In  this  coupon  and  sand  it  to:  Carter  Products,  c/o 
Practical  Home  Economics,  33W42nd  St.  New  York  17,  NawYortt. 
Ploasa  sand  mo  an  extra  Arrid  Good  Grooming  Wall  Chart  and 
smaller  copies  for  my  students’  notebooks. 


city  Zona 

1  need  notebook  copies  for  my  students. 

Check  one:  @  llOOj 

Carter  Products  will  also  send  a  gen¬ 
erous.  free  trial-size  jar  of  ARRID 
CREAM  Deodorant  for  classroom  use. 

Offar  tipim  DMMibw  15,  I960  (133)  PHE  9-60 


Careal  Instituta,  Inc. 

135  Sooth  La  Scdia  Streat 
Chkogo  3,  llliiieiB 

Please  seitd  FREE  colorful 
BREAKFAST  SOURCE  BOOK, 
36  pages,  SV^zLl 

Nome - 

Address. - 

aty . . . 


(pUtu*  primi) 


..Zone.. 


.State. 


(136)  PHE  9-60 
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Co-ed 

i$  the  first  and  only 
magazine  expressly 
designed  for  the 
home  economics  students 
in  your  classes. 

Each  issue  is  written 
to  appeal 

to  teen-age  interests . . . 
each  specifically  prepared 
to  enrich  and  up-date 
the  homemaking  program 
in  junior  and  senior  high. 

Do  the  girls  in  your  class 
receive  each  issue? 

More  than  350,000  teen-age 
home  economics  students 
now  subscribe! 


Just  fill  out  coupons 
and  mad  them  today  to: 

PRACTICAL  HOME  ECONOMICS 
TEACHER  EDITION  OF  CO-ED 
33  West  42nd  Street 
New  York  36,  New  York 


51st  Annual  Meeting 

(Continued  from  page  33) 

The  latter  courses  are  designed  to  aid  the  student  to 
meet  her  personal  needs  as  an  employed  woman,  and 
also  help  her,  as  a  prospective  wage-earning  home¬ 
maker,  to  fulfill  her  dual  role  creditably. 

Pointing  to  the  need  for  an  accelerated  program  of 
researdi.  Miss  Amidon  called  on  home  economists  to 
work  with  other  educators  to  try  out  different  pat¬ 
terns,  to  evaluate  the  results  of  experimental  programs, 
and  to  apply  the  results  in  making  new  plans  for  the 
future. 

Predictions  for  the  Future 

"When  the  1970  convention  comes  round  we  will 
casually  discuss  with  each  other  the  quality  of  the  new 
irradiated  foods  we  pick  up  at  the  supermarkets  and 
exchange  suggestions  as  to  how  best  to  care  for  our 
ultrasonic  dishwashers.  On  our  program  we  may  hear 
a  report  by  one  of  our  members  who  was  in  our  coun¬ 
try’s  task  force  to  the  moon.” 

We  heard  these  predictions  from  Dr.  Floride  Moore, 
head  of  the  Department  of  Home  and  Family  Life  of 
Teachers  College,  Columbia  University. 

Other  predictions  for  ten  years  hence  were  a 
"breakthrough  in  finding  a  means  to  predetermine  the 
sex  of  our  future  children  .  .  .  we  will  view  TV  as  a 
mural  on  the  wall  .  .  .  have  lingerie  and  play  dothes 
made  of  disposable  paper  material.” 

More  importantly:  "Whereas  in  this  past  decade  we 
learned  how  to  control  polio,  in  the  next  ten  years  we 
will  have  made  major  advances  in  the  treatment  of 
cardiovascular  diseases,  cancer,  and  mental  illness.  In 
addition,  we  will  have  gained  new  understandings  of 
the  aging  process  and  significant  advances  will  have 
been  made  in  the  field  of  geriatrics.” 

In  taking  a  look  ahead.  Dr.  Moore  stressed  that 
"whatever  else  we  might  find  to  say  about  these  times, 
we  finally  recognize  that  change  is  (me  thing  we  can 
be  sure  of  in  an  unsure  world— change  so  rapid  and 
so  constant  as  to  make  understanding  almost  beyond 
our  capacity.”  Home  econcnnics  will  still  focus  on  the 
home  and  family  living,  but  "the  traditional  patterns 
of  family  living  have  (dumged,  and  will  continue  to 
change,  and  our  fexms  <m  family  life,  if  it  is  to  be 
meaningful,  will  adjust  to  these  new  concepts  and 
patterns.” 

In  1970  "when  we  as  a  nation  assess  our  resources, 
we  will  place  people  at  the  top  of  our  list  .  .  .  (and) 
find  OTirselves  abimdantly  wealthy.”  Population  is  ex¬ 
pected  to  famrease  by  some  28  million  in  diis  country 
during  the  sixties.  In  the  1960*s  we  will  add  (me  mil¬ 
lion  new  households  annually,  bringing  us  to  a  total 
ninnber  of  households— or  family  units— of  64  millkm 
in  1970. 

This  population  growth  comes  about  not  only  be¬ 
cause  of  a  hi^  birth  rate  but  also  because  people  live 
Icmger.  "By  1970,  our  teen-age  population  will  have 
increased  by  64  per  cent.”  But  in  the  same  pericxl, 
the  ratio  of  persons  over  65  will  be  (me  (mt  of  every 

(Continued  on  page  118) 
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D«rboc  Servic* 

C«r«Bl  t«op»  comply,  Inc. 

9.0.  ■ex  111  —  lent  NerHipert,  Nnw  York 

a.  Itutrmetions  t9  Parents  —  educadonal  leaflets  for  pupils  giving  full 
directioDS  on  how  to  dean  up  pediculosis-infected  beads  in  one  quick, 
safe  and  easy  treatment  with  the  Deibac  Tar  Medicated  Shampoo  and  the 
Derbac  Comb.  Free. 

b.  Ten  Easy  Steps  —  poster,  illustrating  abrnw  treatment.  Free. 

c  Information  about  Deibac  treatment  with  Derbac  Tar  Medicated 
Shampoo  and  the  Derbac  Comb.  Free. 


Peabody  Mt  Co.,  Inc. 

Makars  of  Arrow  Shirts 

All  of  the  educational  materials  have  been  newly  revised  and  expanded 
this  season  to  provide  you  with  the  very  latest  information  on  the  selection 
and  care  of  men's  shirts  as  well  as  good  grooming  for  young  men. 

A  MAN'S  SHIRT  IS  A  WOMAN'S  PROBLEM— completely  revised  book¬ 
let  giving  very  latest  information  on  bow  to  select  and  care  for  men's 
shiiti.  Illustrated. 

THE  STORY  OF  COTTON — illustrated  booklet  showing  the  complete 
process  of  manufacturing  shirting  fabric  from  raw  cotton  to  finished  cloth. 
STYLE  GUIDE  TO  CORRECT  DRESS— new  illustrated  student  folder 
containing  important  tips  on  good  grooming  for  the  young  man. 
WHAT  EVERY  GIRL  SHOULD  KNOW  ABOUT  A  SHIRT 
HOW  TO  CARE  FOR  A  WASH  AND  WEAR  SHIRT— new  illustrated 
wail  chart  lesson  plan  giving  pointers  on  shirt  style,  fabric  construction 
and  launderability  together  with  up-to-date  data  on  how  to  care  for  the 
three  major  types  of  wash  and  wear  shirts. 

HOW  TO  TELL  A  GOOD  SHIRT — illustrated  wall  chart  on  how  to  spot 
quality  tailoring  in  shirts. 

ADMAN'S  VOCABULARY — a  glossary  of  advertising  and  printing  terms. 
A  PROOFREADER'S  NIGHTMARE — an  illustrated  folder  showing  proper 
use  of  proofreading  marks  together  with  a  whimsical  test  sheet 
SEE  HOW  IMPORTANT  COTTON  IS  TO  THE  U.S.A.— illustrated  wall 
chart  of  the  U.S.A.  showing  major  products  of  various  states  and  im¬ 
portance  of  cotton  to  the  country  as  a  whole. 


Copeland  and  Thompson,  Inc. 

a.  Spode  Pattern  Folder  in  color  and  other  material. 

b.  Two  Spode  modoo  pictures — one  in  full  color  and  the  other  in  black 
and  white  show  the  story  of  manufacture  and  the  unique  advantages  of 
craft  produedon  and  hand  decoradon. 


The  Cream  of  Wheat  Corporation 

(a)  Vitamin  Food  Chart  lists  food  sources  of  important  vitamins,  shows 
how  milk  and  cereal  supplement  each  other,  gives  average  analysis  of 
enriched  quick  Cream  of  Wheat  and  ways  to  use  it  in  special  diets. 

(b)  Guide  to  Better  Eating  four  page  folder  is  packed  with  new  tedpes — 
new  uses  for  America's  favorite  hot  wheat  cereal.  Everything  from  dra¬ 
matic  topping  suggestiotu  to  mouth-watering  ingredient  uses. 


!  Dorbac  Sorvico 

Kwe* 

P.On  Box  111— lost  Morthport,  Now  York 


Please  send:  □  a _ copies  Instrmetions  to  Parents.  Free.  □  b.  Tex  Easy 

Steps,  poster  for  classroom.  Free.  □  c  Informadon  about  Deibac  Tar 
Mc^cated  Shampoo  and  Deibac  Comb.  All  above  free. 

PUAU  MINT 

Name _ Title - 

School _ _ _ _ _ 

Address - 

Qty _  -  Zoite _ State - - 

(127)  PHI  9-60 


Educational  Sorvka  PoportinonI 

duett,  Peabody  &  Co.,  Inc. 

530  Fifth  Avonoa,  Now  York  36,  Now  York 

_ copies,  A  MAN'S  SHIRT  IS  A  WOMAN’S  PROBLEM 

_ copies,  THE  STORY  OF  COTTON 

_ copies,  STYLE  GUIDE  TO  CORRECT  DRESS 

. . copies,  WHAT  EVERY  GIRL  SHOULD  KNOW  ABOUT  A 

SHIRT;  reverse  side,  HOW  TO  CARE  FOR  A  WASH  AND 
WEAR  SHIRT 

_ copies,  HOW  TO  TELL  A  GOOD  SHIRT 

_ copies,  ADMAN’S  VOCABULARY 

_ copies,  A  PROOFREADER’S  NIGHTMARE 

(Up  to  30  copies  each  of  above  materials  free,  addidonal  copies  five  cents 
each.) 

Amount  eiKlosed  | _ 

Free — one  copy  teacher  wall  chart,  SEE  HOW  IMPORTANT  COTTON 
IS  TO  THE  U.S.A. 

. SHIPPING  LABEL— PliXsB  PRJOT 

School  or  Organizadon - - - - 

City _ _ _ _ JZooe _ State. . — . 

(132)  PHI  9-60 


Copeland  and  Thompson,  Inc. 

206  Fifth  Avnua 
Now  York  10,  N.  Y. 

Please  send  Teacher's  Packet  containing  a.  Spode  Pattern  in  color  and  other 
material,  b.  Infomudon  about  Spode  movies. 


Name. _ Title. 


(pitot*  print) 

.CrhAAl 

Qty_ 

_ Xoac— 

_ State — - - - - 

(137)  PHI  9-60 


The  CPeom  of  Wheat  Corporation 

730  SthwM  Blvd. 

MInnaapaHa,  Mhm. 

Please  send  without  charge  one  copy  of  each  item  checked: 

O  Vitamin  Food  Chart  O  Guide  to  Better  Eating 

(pUau  print) 


It  iixdudes:  Family  Breakfa^  Baby  and  Toddler  Meals,  Special  Diets, 
and  Eve^day  Good  Eating  with  "Crtw  of  Wheat."  Alrc^y  poached  to 
fit  a  3*ring  6x9  binder. 


School _ 

Qty _ _ _ .Zone. _ State. - 

(143)  PM  9-60 
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YOUR  BE^  TEACHING  AID 

Every  issue  of 

PRACTICAL  HOME  ECONOMICS 
TEACHER  EDITION  OF  CO-ED 

brings  you  the  only  complete 
home  economics  teaching  package 
including:— 

1.  A  wealth  of  professional  editorial 
material — authoritative  and  up-to-the- 
minute — by  key  home  economists  in 
every  field. 

2.  A  bound-in  copy  of  CO-ED,  the  only 
magazine  edited  expressly  for  home¬ 
making  students.  Every  page  is  tailor- 
made  for  your  immediate  use  with 
your  students. 

3.  Helpful  teaching  ideas  and  sugges 
tions  for  the  use  of  CO-ED  in  the 
classroom. 

4.  A  special  coupon  section  for  your 
ready  use  in  ordering  free  and  low-cosi 
classroom  teaching  materials. 

TO  ORDER  CO-ED 
FOR  YOUR  STUDENTS 

Use  the  coupon  on  page  145. 

Low  school  price:  60ff  per  student 
per  semester;  $1.00  per  school  year. 
Orders  of  10  or  more  copies  include 
PRACTICAL  HOME  ECONOMICS 
TEACHER  EDITION  OF  CO-ED 
at  no  extra  cost. 


SCHOLASTIC  MAGAZINES,  INC. 

33  West  42nd  St.,  New  York  36,  N.  Y. 


12  persons;  it  is  now  one  in  11.  In  these  later  years, 
women  outnumber  meiL 

There  will  be  fewer  farmers,  more  city  dwellers. 
There  will  be  a  high  level  of  employment,  with  at 
least  two  wage-earners  in  many  famiUes,  and  America’s 
family  income  will  continue  to  rise. 

“There  are  two  significant  groups  in  our  popula¬ 
tion  who  must  be  further  considered  when  we  look  at 
our  personal  and  family  incomes.  The  teen-age  group 
will  be  s];>ending  over  ten  billion  dollars  a  year  for 
non-durable  goods,”  Dr.  Moore  predicted.  "Then,  too, 
we  must  consider  the  oldsters  in  our  midst.  By  1970 
we  will  have  12  per  cent  of  our  total  population  mak¬ 
ing  a  hving  without  actually  working.  These  are  the 
retired  adults  whose  incomes  will  be  derived  from 
Social  Security,  pensions,  life  insurance,  and  invest¬ 
ments.  Fewer  and  fewer  of  our  aging  population  will 
need  to  rely  on  public  assistaix^,  or  on  help  frcxn  sons 
or  daughters,  but  rather  these  people  will  have  had 
an  opportunity  to  prepare  for  retirement  years  well 
in  advance.” 

What  home  economists  will  find  is  that  they  will 
increasingly  have  to  become  “learners  and  teachers 
at  one  and  the  same  time”  to  keep  pace  with  the 
changing  society  of  the  future.  They  must  “dare  to 
develop  new  programs,  forward  looking  in  their  ap¬ 
proach  .  .  .  dare  to  strike  out  into  new  areas  of  re¬ 
search  .  .  .  dare  to  rethink,  reshape,  and  revise  our 
programs  for  the  professional  education  of  home  econ¬ 
omists  .  .  .  dare  to  extend  the  areas  of  study  lot  the 
future  home  ecoimmist,  so  as  to  arm  the  graduate 
with  a  wider  range  of  knowledge  pertinent  to  the 
Aeeds  of  her  time.” 

Interpreting  New  Directions 
In  the  Classroom 

Speakers  at  a  symposium  of  the  AHEA  Elementary, 
Secondary,  and  Adult  Education  Section  reported  that 
educators  throughout  the  country  are  developing  home 
economics  curriculums  to  help  students  acquire  the 
twelve  abilities  fundamental  to  effective  living  out¬ 
lined  in  “New  Directions.” 

The  committee,  setting  up  a  course  of  study  for  the 
seventh  and  eighth  grade  level  in  the  Des  Moines 
schools,  decided  to  include  seven  of  these  abilities, 
said  Erma  Wilson,  homemaking  teacher  at  Benjamin 
Franklin  JunicMr  High  School,  Des  Moines.  'These 
were: 

Establish  values  which  give  meaning  to  personal, 
family,  and  community  living;  select  goals  appro¬ 
priate  to  these  values. 

Create  a  home  and  community  environment  con¬ 
ducive  to  the  healthy  growth  and  development  of 
all  members  of  the  family  at  all  stages  of  the  family 
cycle. 

Nurtore  the  young  and  foster  their  physical,  mental, 
and  social  growth  and  development. 

Plan  consumption  of  goods  and  services— including 
food,  clothing,  and  housing— in  ways  that  will  pro¬ 
mote  values  and  goals  established  by  the  family. 

(Continued  on  page  120) 
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POmR  DRUG  CUTITONE 

New  Cutitone  is  the  latest  development  of  the  research  department  J 
of  Cuticura  Laboratories.  It  is  a  new  skin  toned  medicated  astrin-  j 
gent  formula  designed  for  instant  blemish  control ...  as  it  conceals  { 
imperfections  you  can  feel  it  heal.  Cutitone  is  the  last  word  in  acne  j 
treatment  by  Cuticura  —  world’s  best  known  name  in  skin  care.  { 


From  CUTICURA 

D«pt.  ra-90,  a«x  64,  MsIroM,  Mou. 

Please  send  me  FREE  piofessiooal  sample  of  new  CUTITONE  and  tedi- 
nical  literature  for  my  infoimadon. 

School _ 

Address _ 

Gty - Zone _ State. _ 

THIS  IS  A  LASEI^LMASB  TYfB  OB  PRIST 

(353)  mi  9-60 


Designers  Fabrics-Buy-Moil 

Gives  you  over  100  generous-sized  swatches  in  handsome  folios  ready  for 
easy  reference.  Each  fabric  is  described  in  accurate  detail  .  .  .  professional 
suggestions  given  for  proper  use  and  care. 

Folios  help  you  teach  students  to  purchase  fabrics  for  penny-wise  economy, 
and  yet  practical  and  smart  for  good  wear  and  durability. 

Seasonal  fashion  letters  give  advaiKe  information  on  newest  fabrics,  colors 
and  styles. 


Designers  Fabrks-Buy-Mail 

633  Oovla  St.  (m  560)  IvoMton,  III. 


Enclosed  is  |3.00  for  my  Annual  Subscription.  Sub¬ 
scription  includes  fashion  fabric  folios,  fashion  news 
letters,  sewing  tips  and  pattern  suggestions. 

Chedr - Money  Order _ 


Name . . 

Address . . . 


Dundee  Mills,  Incorporated 

Clues  to  Thrifty  Towel  Buying 

A  comprdiensive  16  page  booklet.  Generously  illustrated. 

Describes  various  weave  and  construction  classifications,  also  what  to 
look  for  when  buying  towels. 


E.  I.  du  Pont  de  Nemours  &  Co.,  (Inc.) 

a.  Hernessing  the  R/anbow — a  29  minute,  16mm.  sound  and  color  movie 
on  dyes.  Designed  especially  for  home  economics  classes,  it  explains  in  sim¬ 
ple  terms  what  is  meant  by  colorfasmess,  shows  how  fabrics  are  dyed,  and 
describes  laboratory  tests  used  to  determine  fastness.  No  charge  other  than 
return  postage  and  insurance. 

b.  A  set  of  7  free  booklets — containing  interesting  facts  and  information 
about  dyes  in  nontechnical  terms.  A  Brief  History  of  Dyes,  Modem  Dyes 
end  Their  Properties,  Modern  Textile  Dyeing  end  Printing,  Testing  for 
Colorfestness  in  the  Leboretory,  Testing  for  Colorfestness  in  the  Home, 
Buying  Fehrics  for  Colorfestness,  Hemes  sing  the  Rsdnbow  for  Yon, 


Gty... 


..Zone _ State _ _ 

(148)  rai  9-60 


Dundee  Mills,  Incorporated 

1075  Av*.  of  tho  Amoricce  (6lli  Avo.)  at  41st  St. 

Nmo  York  11,  N.T. 

PleM  send - copies  of  C/sr#/  to  Thrifty  Toieel  Buying  (free  in 

limited  quantities). 


Name _ ^Tltle. 


^ -*  -  -• 

._Tr.  HA 

Gdleee..  -.Others-. 

Address _  .  .  _ _ _ 

Gty - 

-  ...State — 

No.  Hi.  Students  Taught — Girls. _ Boys _ Grade(s) _ 

(153)  PHI  9-60 


E.  I.  du  Poof  de  Nemours  A  Co.,  (Inc.) 

WOmlnutoo  98,  Dol. 

Please  lend  us  a  print  of  your  motion  picture  Hemessing  the  Rsdnbow 
to  be  shown  on  the  date  marked  below: 

1st  OxMce - 2nd  Qioice _ 3rd  Choke. _ 

Estimated  Audience _ 

Please  send  us  n  set  of  seven  free  booklets  on  dyes. 


Name. 


(pUes*  print  ) 


School  or  Organization.. 


Street _ 


City. 


Zone 


itate. - 

(153)  mi  9-60 


Luther  Ford  A  Co.:  Mrs.  Stewart’s  Bluing  | 

a.  Mrs.  Stewerfs  Home  JTeshing  Guide — complete,  detailed  discussion  | 
of  best  home  laundry  methods.  Revised  to  cover  home  laundry  shortcuts  > 
with  all  types  of  equipment  including  automatic  washers;  how  to  use  liquid 
bluing;  how  to  safely  remove  many  kinds  of  stains;  proper  laundering  of  i 
new,  synthetic  fabrics  and  other  practical  home  laundering  information.  , 

b.  All  About  Bluing — the  specially  prepared  teacher's  folder  is  a  store-  t 

house  of  information  about  the  various  types  of  bluing,  why  bluing  is  de-  { 
sirable  in  the  home  laundry  and  best  methods  of  using  bluing  in  each  type  * 
of  home  washer.  i 


Luthor  Ford  A  Co. 

Mrs.  5lawuit*s  Uqald  llolwg 

Please  send  □  Mrs.  Stewerfs  Home  JTeshing  Guide.  Q  All  About  Bluing 


Name. - - —  Title. . . 


&liAnl 

(pUett  print) 

. -Zone. . State 

(157)  pm  9-60 
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More  than  10,000 
home  economics  s 
teachers  agree . . . 

Co-ed  sparks  eager 
student  interest 
in  every  major  area 
of  home  economics! 

WHY 

NOT 

TRY 

CO-ED 

with  your  students 
during  the  coming  semester? 
Fill  out  the  Co-ed  coupon 
on  page  145. 

Your  class  subscription 
will  begin  with 
the  very  first  issue 
of  the  new  term. 


Just  fill  out  coupons 
and  mail  them  today  to: 

PRACTICAL  HOME  ECONOMICS 
TEACHER  EDITION  OF  CO-ED 
33  West  42nd  Street 
New  York  36,  New  York 


Perform  the  tasks  of  maintaining  a  home  in  such  a 
way  that  they  will  contribute  effectively  to  further¬ 
ing  individual  and  family  goals. 

Enrich  personal  and  family  life  through  the  arts  and 
humanities  and  through  refreshing  and  creative  use 
of  leisure. 

Develop  mutual  understanding  and  appreciation  of 
differing  cultures  and  ways  of  life,  and  cooperate 
with  people  of  other  cultures  who  are  striving  to 
raise  levels  of  living. 

The  committee  then  selected  the  following  units 
of  home  economics  to  be  taught  to  best  meet  the  needs 
of  the  seventh  and  eighth  grade  student  and  also  de¬ 
velop  abilities:  “What  Is  Homemaking?” ;  “Fun  with 
Food";  “Money  Maiuigement”;  “Child  Care";  “Get 
Ready,  Get  Set,  Sew”;  “Food  Is  Our  Business”;  “Liv¬ 
ing  Happily  with  Family  and  Friends”;  “How  Do  I 
Look?”;  “Selection  and  Care  of  Lingerie";  “Making  a 
Skirt." 

They  then  sought  for  individual  objectives  on  which 
to  focus  each  unit,  in  keeping  with  the  general  objec¬ 
tive  contained  in  the  statement  of  each  ability  to  be 
developed.  For  example,  in  order  to  “establish  values 
which  give  meaning  to  personal,  family,  and  com¬ 
munity  living,  select  goals  appropriate  to  these 
values."  These  individual  objectives  were  outlined: 

1.  Recognize  that  there  is  much  to  be  learned,  and 
set  up  reasonably  attainable  limits  in  all  areas  of 
homemaking. 

2.  Cain  respect  for  the  individual  personality. 

3.  Enjoy  friends;  know  how  to  be  friendly. 

4.  Realize  some  values  of  quiet  and  relaxaticm. 

5.  Carry  out  family  leisure  activities. 

6.  Recognize  that  the  way  families  spend  their  money 
depends  on  their  values. 

Similar  objectives  were  developed  for  each  of  the 
seven  abilities,  and  the  resulting  curriculum  will  be 
used  and  tested  during  the  coming  year. 

Goals  of  Students  Studied 

Another  speaker  at  the  symposium  on  “What  We 
Are  Doing  About  Elducation’s  Challenges"  was  Mrs. 
Cleo  Reilly,  homemaking  instructor  in  Basin  Public 
Schools,  Basin,  Wyoming.  She  reported  on  a  project  of 
the  homemaking  classes  on  “getting  and  using  spend¬ 
ing  money.”  Problems  and  their  solutions,  and  the 
goals  of  the  students  were  related  to  the  challenges 
outlined  in  Home  Economics— New  Directions.  The 
project  was  designed  particularly  to  develop  two  of 
the  abilities  fundamental  to  effective  living.  These  are: 
Make  and  carry  out  intelligent  decisions  regarding 
the  use  of  personal,  family,  and  community  resources; 
and  establish  long-range  goals  for  financial  security 
and  work  toward  their  achievement. 

Student-Teacher  Planning 

Curriculum  planning  for  EDc  Grove  (Calif.)  Hig^ 
School  was  reported  by  Natalie  Malkovich. 

There,  students  were  called  upon  to  mark  a  check¬ 
list  of  homemaking  experiences  drawn  from  seven 
basic  areas:  child  care,  clothing  and  grooming,  foods 


(Continued  on  page  122) 
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Th«  R.  T.  French  Company 

FREE  showing  of  new  I6min  educational  film,  'THE  KITCHEN  KEY* 
BOARD". 

"THE  KITCHEN  KEYBOARD"  is  a  new  I6ixun  sound  color  film  aU 
about  spices  and  herbs.  A  thought  provoking  film  that  will  whet  your  stu¬ 
dents'  appetite  for  creative  cookery.  Many  tips  about  sprucing  up  everyday 
meals  and  about  foreign  cuisine,  too.  Interesting  scenes  about  the  history, 
origin,  culture  and  beauty  of  the  world’s  spices.  Running  time:  22  minutes. 


SPECIAL  LOW  PRICES  ON  GENERAL  ELECTRIC  PORTABLE 
APPLIANCES  FOR  SCHOOL  USE 

"> 

MAIL  THIS  COUPON  TODAY 


FREE!  Dtluxt,  $7.50  Copy  of  Tht  Gonorol  Foods  KHchtn  Cookbook 
.  .  .  with  coch  ordor  for  6  copios  of  regular  edition  at  $4.95  each 

•  NiW  APPROACH  ro  MIAL-MAKINO 

•  AARANOCO  BY  MiAL  SITUATIONS 

EvciydaT  family  meals.  Special  occasions  with  aoests. 
You  11  find  meals  for  over  )00  occasions  in  the  new 
General  Foods  Kitchens  Cookbook  .  .  .  amooa  them 
the  very  meal  situations  you  teach.  The  Situation 
Finder  in  the  front  of  the  hook  guides  you  to  the 
help  you  need.  The  Cookbook  was  created  by  the 
women  of  General  Foods  Kitchens,  published  by  Ran¬ 
dom  House.  It  contains: 

•  Menu  guides  *  More  than  1,000  recipes 

•  448  pages  *  Color  illustrations 


SPECIALTY  COOK  BOOKS 

Get  FREE  desk  copies  of  Betty  Crocker’s  Specialty  Cook  Books  when  you 
order  10  or  more  of  any  one  book.  All  have  washable  covers,  are  beautifully 
illustrated  with  full-color  photos  and  sketches.  Coupon  at  right  tells  how 
to  order. 

Crociff's  Good  and  Easy  Cook  Book:  Over  a  thousand  time-saving, 
4  taste-tempting  recipes  and  ideas  for  busy  homemakers.  2)6  pages! 

Batty  Crocket's  Dinner  for  Two  Cook  Book:  Tempting  variety  in  dinners 
for  two.  A  must  for  the  bride  and  career  girl.  207  pages! 

Betty  Crocker's  Guide  to  Easy  Entertaining:  How  to  be  a  confident  and  suc- 
*  cessful  hostess.  Simple  solutions  to  entertaining  problems.  176  pages. 
Betty  Crocker's  Cook  Book  for  Boys  and  Girls:  Cooking  made  easy,  fun  for 
youngsters  8  to  12  years  old.  24)  recipes,  ideas. 


Send  for  FREE  Learning  Aids 
from  Betty  Crocker 

Here’s  a  complete  kit  to  help  you  teach  your  students  the  funda¬ 
mentals  of  baking.  You  get  8-page  "How-To”  booklets  (one  for 
each  student) ,  and  full-color,  step-by-step  filmstrips  (complete  with 
narration  guides)  which  are  available  on  a  short-term  loan  basis 
or  may  be  purchased  for  each.  It’s  an  interesting . . .  and  inform¬ 
ative  .  .  .  unit  to  help  make  your  teaching  job  easier!  Giupon  at 
right  tells  you  how  to  order  the  unit. 
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The  R.  T.  Fronch  Company 

133  Nliigtard  Strant,  Rwdiaatar  9,  Now  York 

I  would  like  to  arrange  for  a  free  showing  of  "The  Kitchen  Keyboard”  oo 
one  of  the  following  dates  after  Oct  1),  I960. 


_ 1st  choice. _ 2nd  choice - 

_ _ _ _ _ J*osition.. 


3id  choice 


-Aate _ 

(1S9)  mi  9-40 


Lew  Edwcotlenal  Prices  on 
New  General  Electric  Appliances 
Pertable  Appliance  Dept. 

General  Electric  Ceeipany 
Section  P-71-9-9,  Iridgepert  S,  Conn. 

Please  send  me  information  oo  the  following: 

New  Spray.  Steam  and  Dry  Iron 

Other  General  Electric  Portable  Appliances.  (New  Autoeiatic  Saecepan,  Autoowtic 
Skillet.  Steam  and  Dry  Iron,  Portable  Iron,  Standard  Mixer,  Portable  Mixer.  Aitke- 
matic  Coffee  Makers,  Automatic  Grill  and  Waffle  Baker,  Toast-R-Ovee.  RoCiasetse- 
Oveo,  Automatic  Can  Opener.  Toaster. ) 

I  nndersund  SPEOAL.  LOW  EWCA'nONAL  PRICES  sent  me  are  for  appliancca 
to  be  used  in  classrooms  and  demoostratioas  only. 

Name _ _ _ _ _  _ _ 

School  or  Organizatioa _ _ _ _ _ 

UAAimtm 

City - - - - - - 


B 


(163)  PHR  9-60 


General  Foods  Kitchens 

School  Sorvica  9S-60,  Konkakoa,  III. 

Please  send  me. - —copies  of  the  General  Foods  Kitchens  G)okbook 

at  |4.9)  a  copy,  including  postage.  For  each  6  copies  ordered  I  am  to  r»* 
ceive  a  free  copy  of  De  Luxe  ^tion  with  combination  wall-holder  and 
counter-easel,  retail  price  |7.)0. 

I  enclose  check  □  money  order  □  for  |.. 


(phot*  print) 

Address.  _  _  _  .  ...  _  ..  _ 

Qty...  - 

- Zone  . ,State._ . 

(163)  9HI  9-60 


IMICINai,RR. 

Educatioaal  0i«. 
UOSth  Awa. 
Naw  York  »,  K  Y. 


HOW  TO  GET  FREE  DESK 
COPIES  Of'BkqOiocksA^ 
FOUR  SPECIALTYtOOK  BOOKS 

Plaaaa  aand  naa  tha  number  of  oopias  markad 
batow  ot  Betty  Crocker’s  four  apecialty  cook 
books  at  $.79  par  copy  plua  postage.  If  order 
is  for  10  or  more  of  any  one  kook,  I  will  racalva 
my  own  desk  copy  of  that  book  FRBB. 


CMCke'ianaMSEar 
Cmawt  Gua*  u  imr 
ONcae't  rnmm  hr  T« 
Oncaw’iOnaanatnl 


SeboaL 


Addran. 


□  Bid  Me  □  Psymaot  Eaclosad.  Pub.  Pays  Ptstiga. 
I  (164)  PHI  9-60 


PRBei  /rom'BsttqOwxJcEv:® 

Plaaaa  aawd  . . .  trm  oopiea  of  booklet  on  Pastry  Making.  (Limik 
36  copias.)  Alao,  plaaaa  send  Slmatrip  roquaatad  below  for  free 
showng  oa  akori-lrras  loan  koaia. 

Batty  Crochara  HOME  SERVICE  DEPARTMENT  4S 
Ganarai  Mills,  Inc.,  9800  Wayzata  Blvd.,  MlnnaapoUa  26,  Minn. 

□  Ail  nbout  Pin 


1st  choica  data. 

Nanrra _ 

School _ 


.2nd  choica  data- 


AcMraasu. 


CMy _ 

□  I  wish  to  purchasa  tha  filmstrip  at  $5.(X)  aach 


-Zona. 


.Stata. 
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For  your 

homemaking  students  •  •  • 

Co-ed 

the  magtusine  for  career  girU 
and  homemakert  of  tomorrow 

For  you  . . . 

Practical  Home  Economies 
Teacher  Edition  of  Co-ed 

The  only  combination  of  its  kind, 
Practical  and  Co-ed  provide  lively, 
curriculum-keyed  materials—unrivaled 
in  the  homemaking  fieldl  — 

Won't  you  try  them  together  in  your 
classroom  this  term?  Fill  out  the  coupon 
on  page  145  nowl 


and  nutrition,  health  and  safety,  housing  and  hom* 
furnishings,  management,  and  relationships.  Question* 
naires  covering  these  areas  had  been  devised  for 
three  difFerent  educational  levels— seventh  and  eighth 
graders,  ninth  and  tenth  graders,  and  eleventh  and 
twelfth  graders.  The  students'  checking  on  the  basis 
of  their  own  performance  helped  to  test  the  validity  of 
the  curriculum  under  consideration. 

The  resulting  ciuriculum  will  meet  the  goals  of 
educators  who  devised  it  These  were  to  meet  the 
needs  of  the  Elk  Grove  High  School  student  and  to 
provide  an  effective  progression  of  homemaldng  edu¬ 
cation  from  one  grade  level  to  the  next 

Child  Development 

Speaking  on  the  implications  of  the  recent  White 
House  Conference  on  Children  and  Youth,  Dr. 
Winona  Morgan  of  the  Pennsylvania  State  University 
reminded  her  colleagues  that  one  way  in  which  chil¬ 
dren  learn  to  strive  for  excellence  comes  through  asso¬ 
ciation  with  adults  who  care  whether  the  child  doee 
his  best  or  not 

She  called  (m  home  economists  to  help  youth  realize 
that  desirable  long-time  goals  can  be  achieved  only 
through  self-discipline  and  self-sacrifice,  and  to  he^ 
young  people  strive  for  excellence  "as  far  as  it  is 
within  their  reach,  rather  than  to  accept  and  be  satis¬ 
fied  with  getting  by  with  a  mediocre  performance." 

During  the  White  House  Conference,  Dr.  Morgan 
said,  there  was  a  "clear  and  frequent  e]q)ression  oi 
need  for  support  f(v  educationsd  programs  that  will 
strengthen  family  life."  Home  economists  have  a  sp»> 
cial  interest  in  such  educational  programs.  Among  the 
more  than  1600  recommendations  that  emerged  from 
the  Conference  are  many  of  direct  interest  and  value. 

The  need  for  more  research,  particularly  inter¬ 
professional  research  in  aU  aspects  of  life  affecting 
children  and  families,  was  another  prominent  theme 
in  the  discussions.  One  participant  emphasized  tiiat, 
while  we  have  learned  how  to  save  the  lives  of  many 
infants  who  would  formerly  have  lived,  we  do  not 
know  how  to  avoid  many  of  the  resulting  physical 
and  mental  handicaps.  "Since  home  economics  is  a 
field  primarily  concerned  with  promoting  the  well¬ 
being  of  families,"  Dr.  Morgan  said,  "we  have  an  op- 
portiinity  and  an  obligation  to  seek  personnel  and 
funds  to  conduct  sound  research  that  will  benefit  the 
family." 

Turning  to  the  socio-economic  aspects.  Dr.  Morgan 
said  that  "the  White  House  Conference  reports  for 
I960  have  indicated  some  of  the  conditions  that  we 
can  expect  to  encounter.  We  can  expect  to  find  that 
families  are  changing  but  are  no  less  important.  There 
will  be  more  families,  and  more  people,  and  fewer 
trained  personnel  to  assist  families.  Health-care  per¬ 
sonnel  and  facilities  will  grow  scarcer  and  more  ex¬ 
pensive.  For  a  while  at  least,  there  will  be  more 
children  with  handicaps  of  various  sorts  and  more  old 
people  for  the  family  to  care  for.  More  wives  and 
mothers  will  seek  employment  outside  their  homee 

(Continued  on  page  124) 
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B«tty  Crocker  Film  Library 

Now  there  are  10  Betty  Crocker  filmstrips  to  help  you 
teach  your  students  the  fundamentals  of  baking!  All 
have  been  filmed  in  full  color  in  the  Betty  Crocker 
*  kitchens,  all  feature  detailed  "How-To”  step  pictures 
to  make  the  learning  process  even  easier  and  more 
»  interesting.  The  filmstrips  are  available  free,  on  a 
short-term  loan  basis,  or  may  be  purchased  for  $5 
each.  With  each  comes  a  detailed  narration  guide 
for  your  use  in  classroom  teaching.  Coupon  at  right 
lists  the  10  subjects  available  and  tells  you  how  to 
order  them. 


FREI  desk  copy 

of  Betty  Crocker’s  Picture  Cook  Book 

Get  a  free  teacher’s  copy  of  Betty  Crocker’s  Picture  Coede  Bode  (Re¬ 
vised  Second  Edition)  with  orders  of  10  or  more  at  |2.88  each. 
This  Looseleaf  Text  Edition  contains  2,227  recipes  and  ideas,  43 
full-color  photographs,  scores  of  helpful  "How-To”  pictures.  A 
new  chapter  on  Menu  Planning  will  prove  especially  helpful.  Cou¬ 
pon  at  right  tell  you  how  to  order. 


NEW,  UP-TO-DATC  TEACHING  AIDS 
ON  INFANT  NUTRITION 

NOW — Gerber  offers  a  completely  new  set  of  teaching  aids.  "  ’Sit¬ 
ting’  Safely”,  the  student  leaflet,  introduces  infant  nutrition  as  an 
•  important  part  of  baby  sitting.  'The  Teachers’  Manual  is  a  profes¬ 
sional  lesson  plan  containing  authoritative,  technical  information 
on  infant  nutritiem.  Both  are  correlated  to  simplify  teaching  and 
r  Study. 


I  Hamiltoii  Beach 

{  DhfItleN  •#  ScovIN  INfs.  Co. 

Honm  konomks  Dopurtmoot,  Kadno,  WImomIn 

I  Send  check  or  moocf  order  to  Hamilton  Beach  for  famous  Mixette  Model 
{  No.  70  (white),  special  price  of  |10.89,  plus  State  Ta:^  Shipped  postage 
I  free.  List  price  121.30.  Offer  limited  to  Home  Economists. 

'  Please  send  new  Teaching  Aids  for  Hamilton  Beach  el«xtrical  appliances. 
{  Please  include  the  ^>ecial  price  list  (For  literature,  mail  coupon  to  maga- 
I  zine.) 

J  Nune. . . . . . . . Address - - - 

1  SekooL. . . — Gty . . . _.Sute. - 

(174)  PM  9-40 


HAMILTON  BEACH 
NEW  MIXER  OFFERI 

The  Hamilton  Beach  Model  70  Mixette  was  recently  introduced  at  the 
National  Housewares  Show.  It  features  new,  extra-large  beaten  for  faster 
mixing,  power  enough  to  whip  potatoes  for  ten  people,  and  a  new  detach¬ 
able  cord  that  makes  on-the-wall  mixer  storage  neater  than  ever.  Send  in 
coupon  at  right  for  special  home  economist's  price  on  the  Mixette.  Get  the 
new  Teaching  Aids  for  Hamilton  Beach  Appliances  FREE,  along  with  a 
complete  list  of  special  prices  on  the  full  Hamilton  Beach  line. 


HOW  TO  GET  FREE  DESK 
COPY  OF'B^OiOcteni 
PICTURE  COOK  BOOK 

With  order  of  10  or  more  Looeelcaf  Teat  Edition 
copies  TOO  srill  tcceiTe  tout  own  desk  copr  withani 
charae. 

Plesse  tend  me - copies  of  the  Tot 

Edition  of  Betty  CrodKr’t  Picture  Cook  Book,  at 
42.80  per  copy  includioc  postace.  If  order  it  fcir  10 
or  mote,  I  will  receisc  an  extra  copr  FREE. 

Name _ _ 

School _ 

Aririr—a 

ftWy  7nna 


Gnrbar  Products  Company,  Dnpt.  429-0 
PmtNont,  Midi. 

Please  send  me  without  charge  the  up-to-date  Teachen'  Manual  and 
_ copies  of  "  'Sitting'  Safely",  the  new  student  leaflet  which  intro¬ 
duces  infant  nutrition  as  an  important  part  of  baby  sitting. 

Name - Title - 

(fUmt  prim) 

School  - - - - - 9 - 

Addrem  . . . .  . - . . .  ■■  ' 

f~iiy  Zone _ State 

(144)  PM  9-40 


FI i.M  LIBRARY 

BETTY  CROCKER  FILM  LIBRARY 
Gnnoral  Mills.  Inc.,  9200  Wayzata  Blvd. 
Minnnapolis  26,  Minnesota 
I  wiah  to  abow  the  foUosring  filnaatripa  (on 
ahort-tflrm  loan  bnais)  on  datea  indicated. 

1st  Choke  Date  Zed  Choke  Dole 


1- 

PIE 

2 

YFAST  RRFADS 

a. 

MUFFINS 

4. 

BATTER  BREADS 

B. 

BISCUITS 

fi- 

BEAUTIFUL  CAKES 

7. 

FROSTINQS 

a. 

CHIFFON  ANGEL  CAKES 

n. 

COOKY  WISE 

10. 

MEAL  PLANNING 

Name _ 

,  (Ready  in  Feb.) 

SchooL. 


Addrena- 


City- 


-Zone. 


-Stati 


Q  I  wish  to  purchase  the  fllmstripfs)  checked  above  at  $5.00  each. 

(167)  PM  9-40 
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THESE  FREE 
AND 

LOW-COST 

TEACHING 

AIDS 


are  oiffered 
for  your 
immediate 

Use  •  •  • 


Many  will  not 
be  offered  again, 
so  Bend 

your  ! 

coupons  > 

promptly  to:  \ 

PRACTICAL  HOME  ECONOMICS 
TEACHER  EDITION  OF  CaED 
33  West  42nd  Street 
New  YoiIl  36,  New  YoHil 


In  order  to  he4>  ease  the  economic  burden  on  their 
husbands. 

“Large  numbers  of  well-trained  and  dedicated  home 
economists  will  be  even  more  desperately  needed  than 
diey  are  now  to  Join  with  other  concerned  professional 
groups  if  we  are  *to  promote  opportunities  for  chil¬ 
dren  and  youth  to  realize  their  full  potential  for  a 
creative  life  in  freedom  and  dignity.’* 


Foods  and  Nutrition 

Cooperative  Regional  Research 

The  nutritional  status  of  the  American  people  is 
generally  good,  according  to  research  based  on  in¬ 
vestigation  of  the  eating  habits  of  more  than  12,000 
individuals  in  four  regions  of  the  United  States. 

The  findings  of  cooperative  regional  researches  on 
nutritional  status  and  their  implications  for  hmne 
economists  were  reported  at  the  second  general  ses¬ 
sion  by  Dr.  Agnes  Fay  Morgan,  professor  emeritus  at 
the  University  of  California,  Berkeley.  Dr.  Morgan 
spc^e  on  “New  Explorations  in  Nutrition.* 

The  nutrients  most  often  low  in  amount  in  the  aver¬ 
age  diet  were  found  to  be  vitamins  A  and  C,  calcium, 
and  iron.  Dr.  Morgan  indicatecL 

The  research  on  nutriticm  was  carried  out  by  the 
State  Agricultural  Experiment  Stations  from  1947  to 
1959  and  die  results  have  been  compiled  and  inter¬ 
preted  in  a  bulletin  written  by  Dr.  Morgan  and  pub¬ 
lished  by  die  California  Agricultural  Experiment  Sta¬ 
tion,  University  of  California,  Berkeley,  as  Nutri¬ 
tional  Status,  USA. 

The  research  reported  by  Dr.  Morgan  included 
family  food  consumption  records,  intake  of  various 
nutrients  according  to  age  groups,  incidence  of  physi¬ 
cal  signs  associated  with  nutrition  defidences  and  their 
correlation  with  dietary  intakes  and  blood  composi¬ 
tion,  the  value  of  school  lunches,  cxourrence  of  over¬ 
weight,  nutrition  in  pregnanc;y,  amino  acdds  and  ino- 
tein  requirements,  vitamin  C  requirements. 

Borden  Award  Recipient 

The  1960  Borden  Award  for  Fundamental  Researdi 
in  the  Field  of  Nutrition  and  Expierimental  Foods  was 
made  to  Dr.  Marian  E.  Swendseid,  asscxdate  profes¬ 
sor  of  nutrition  and  physiological  chemistry  in  the 
department  of  home  economics  at  the  University  of 
California,  Los  Angeles. 

Dr.  Swendseid  was  selected  for  her  cmitributions 
to  nutrition  research  using  human  subjects  in  order 
to  clarify  the  items  imder  consideration.  This  research 
has  included  a  study  of  the  effectiveness  of  various 
folic  acid  derivatives  in  pemicnous  anemia,  the  in¬ 
creased  concentration  of  folic  acid  in  the  white  blood 
cells  of  certain  types  of  leukemia,  and  the  absorption 
ol  vitamin  B|,  in  patients  with  gastrectomies  or  va¬ 
rious  diseases  of  the  small  intestines. 

The  award  to  Dr.  Swendseid  brings  to  25  the 
number  of  home  economists  who  have  received  tire 
Borden  award  for  distinguished  researdi  in  nutrition. 

(Continued  on  page  126) 


9 


* 


124 


PHE  TEACHER  EDITION  OP  CaED  •  SEPTEMBER.  1960 


Herth^y  Chocolate  Corporation  j 

I 

ti.  Tb*  Story  of  Cbocolat*  rmd  Cocos — illosttated  booklet,  tndog  die  J 
historical  development  and  processing  of  chocolate  and  cocoa  and  the  | 
growth  of  The  Chocolate  Town.  i 

b.  lllKstrstod  Rocipo  Polders — separate  folder  for  Semi-Sweet  Chocolate  j 

Dainties,  Baking  Chocolate  and  Cocoa.  i 

c.  VTsll  Cbsrt — ^visualizing  chocolate  and  cocoa  process.  Distribudoo  J 

restricted  to  teachers.  Limit  One.  ' 

I 

(Offer  good  in  United  States  and  Possessions  only.)  I 


Horshey  Chocolata  Corporation 

19  L  dMcelata  Avanua 
Harsliay»  Po. 

Please  send  free:  □  a.  Tb*  Story  of  CbocoUte  smd  Cocos _ copsea. 

□  b.  lUssstrsted  Recipe  Polder _ copies  ewh 

□  c  XTsll  Cbsrt.  (One  copy  only.) 

Name. _ 

(pUsst  prim) 

School - ^Gtade  TaughL _ 

Address. _ -  _ 

Qty - Zone _ State _ 

( 0§*r  teed  m  UsHed  Suset  smd  Pstuisisms  smlj.) 

(i7«)  na  9-AO 


Holiday  Company 

LOVEir  SILVER  TtA  and  COFFEE  SERVICE  FOR  CUSS  USE 


This  S-picce  heavily  plated  Interoational  Silver  Coo- 
pany  ^fver  Service  will  add  a  gracious  note  to  class  en¬ 
tertaining  .  .  .  provide  an  escibng  enmple  for  students 
who  are  leamint  the  care  and  use  of  nice  things. 


The  Holiday  Coenpany  offers  this  lovely  Silver  Tea  and  Coffee  Service  as  a  FREE 
gift  fust  for  selling  120  boxes  of  their  Deluxe  Christmas  Cards.  Holiday  cards  are 
organizatioa  tested  and  approved.  Taking  orders  from  friends  and  neighhors  is  easy 
and  lots  of  fun  for  your  class. 

No  risk,  no  hidden  expenses.  Satisfaction  guaranteed.  Turn  to  ad  on  page  101  or  use 
the  coupon  on  the  ri^t. 


Hoover  Home  Institute 

NEW!  "A  GUIDE  TO  MODERN  CLEANING  METHODS”  helps 
teach  the  modem  methods,  answers  questions  about  vacuum  cleaners,  carr^ 
care  and  cleaning.  (Available  only  to  Teachers,  Home  Demonstration  Agents 
and  College  Home  Economics  students.) 

WRITE  TODAY  for  details  of  special  Educational  Purchase  Plan  for 
Hoover  Vacuum  Cleaners,  Electric  Floor  Washers,  Steam-Dry  Irons,  Pixie 
Hand  Cleaners  and  Polishers  (available  to  High  Schools  and  Extension 
Services). 

FREE  EDUCATIONAL  MATERIAL  is  also  available  which  will  be 
helpful  to  Teachers  and  Home  Demonstration  Agents. 


MONEY  MANAGEMENT  BOOKLETS  A  FILMSTRIPS 

(Money  Management  Institute  of  Household  Finance  Corpora¬ 
tion) — FREE  "Program  folder”  describes  12  comprehensive  book¬ 
lets  which  cover  the  important  areas  of  spending  and  saving,  and 
4  Elmstrips  which  dramatize  and  help  teach  the  subject  nxKt  effec¬ 
tively. 


Practical  Home  Economics  Edition  of  Co  ed  ■ 
the  Teacher  Edition  of  Co>ed 

Prscticsl  Home  Economics  Tescber  Edition  of  Co-ed  provides  wide¬ 
spread,  professional  coverage  of  your  career  field,  with  reports  of  tested  class 
projects  . . .  news  of  bomemaking  developments  . . .  thought-provoking  arti¬ 
cles  by  others  who  share  your  interests  arid  problems.  Prscticsl  now  includes 
every  issue  of  Co-sd  with  suggestions  for  using  Co-ed  in  your  classroom. 
Written  for  homemaking  teachers  and  students,  Prscticsl  and  Co-ed  to¬ 
gether  offer  effective,  up-to-date  materials  for  your  teaching  program — 
materials  unrivaled  in  homemaking  today!  Use  the  handy  reply  envelope  or 
coupon  to  enter  your  order  now ! 


Holiday  Company 

Dopt.  1-500,  iMlferd,  Vo. 

We  want  to  earn  FREE  Silver  Service  shown  in  ad,  p.  101  by  selling  120 
boxes  of  DeLuxe  Christmas  Cards  for  $1.23  a  box.  We  wish  to  see  samples 
of  the  cards  to  select  the  assortment  we  wish  to  sell.  Please  send  at  once  5 
boxes  of  samples  on  approval. 

Name. _ _ _ _ _ _ _ 

Address. . . . . . . . 

Organization _ _ _ _ _ _ _ 

Sigruture  of  Teacher. . . . . . . . 


(173)  PHI  9-«0 


HOOVER  HOME  INSTITUH 

Th*  Hoover  Company,  North  Canton,  Ohio 

Q  Send  me  information  on  the  Educational  Purchase  Plan 
□  Please  send  me  free  educational  material. 


Organiation _ 


City . . . . . Zone _ State . 

(17t)  PHI  9-60 


Monay  Management  Institute 

HoosohoM  Finonco  Corporation 
Prudontiol  PIcua,  Chkogo  1,  Illinois 
Dopt.  PHI  9-ffO 

Please  send  one  your  free  Program  folder  describing  the  12  booklets  and  4 
filmstrips  which  thorou^y  and  effectively  cover  the  important  areas  of 
family  spending  and  saving. 

Name. . . . . . . . . . 

(pirsst  prim) 

School _ _ _ 

City - _JZone - State . . . 

(ISO)  pm  9-«o 


Practical  Home  Economics 
Teacher  EdMon  of  Co>ed 
33  Won  42nd  St.,  Now  York  36,  N.  Y. 

Please  enter  my  subscription  to  Practical  Home  Economics  Teacher  Edition 
of  Co-ed,  for  the  term  checked  below.  My  Practical  subscription  entitles  me 
to  a  free  bound-in  copy  of  each  monthly  issue  of  Co-ed. 

□  One  Year  $(3.00).  QTwo  Years  ($3.00).  □  Payment  Enclosed. 

□  Seixl  Bill  Later. 

Name _ 

(ptesir  prim) 


(254)  pm  9-60 
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FREE! 

ADDITIONAL  COPIES 

of  this  September 
coupon  section 
are  available 
to  you  for  others 
in  your  department 

★  ★ 

Request  as  many  copies  as  you  need 
in  the  coupon  on  page  139  and  send  to: 

PRACTICAL  HOME  ECONOMICS 
TEACHER  EDITION  OF  CO-ED 
33  West  42nd  Street 
New  York  36,  New  York 


Food  Additives 

Remember  the  cranberry  sc^e?  Why  did  it  hap¬ 
pen?  How  can  the  homemaker  be  sure  that  focxis  are 
safe  for  her  family?  What  about  the  cdiemicals  used 
in  gprowing  crops?  How  do  they  affect  the  focxl  we 
eat?  How  ue  they  to  be  controlled? 

Home  economists  who  deal  with  food  products 
and  with  the  problems  of  the  consumer  learned  the 
Emswers  to  some  of  these  questions  from  Ralph  L. 
Horst,  director  of  the  Denver  District  of  the  Focxl 
and  Drug  Administration.  Mr.  Horst  spoke  cm  **1110 
Use  and  Control  of  FckkI  Additives." 

He  pointed  out  that  since  World  War  H  more  than 
a  hundred  different  agricultural  poisons  made  up  into 
mimy  thousands  of  commercial  prcxiucts  are  used  by 
more  than  two  million  farmers  in  growing  farm  crops, 
meat,  and  poultry.  They  are  used  to  kill  insects  and 
rodents,  to  kill  weeds,  to  keep  seed  from  rotting  in 
the  ground,  to  regulate  plant  growth,  and  to  fatten 
poultry  and  livestcok,  and  for  a  host  of  other  things. 
Many  of  these  substancos  would  be  hcurmful  to  people 
if  improperly  used. 

The  Fcxxi  cmd  Drug  Administraticm  has  the  respon¬ 
sibility,  Mr.  Horst  said,  to  see  that  the  manufacrturer 
proves  his  prcxluct  safe  for  consumers  before  it  is 
marketed.  The  FDA  also  sets  safe  limits  on  the 
amoimt  of  cdiemical  residue  allcrwable  on  crops. 
Scientific^ally  trained  inspec^tors— "the  FBI  men  of  fcxxi 
law  enforcement— check  up  on  farm  spraying  and 
dusting  practices  to  see  that  the  safety  rules  are  fol¬ 
lowed.  And  a  corps  of  laboratory  scientists— the  Sher¬ 
lock  Holmeses  of  focxl  analysis— examine  samples  from 
fcx>d  shipments  to  see  that  residues  of  cdremic^ls  are 
within  safe  limits." 

Before  the  passage  of  the  Fcxxi  Additives  Amend¬ 
ment  to  the  Fcxxi,  Ehug,  cmd  Cosmetic  Act,  a  manu¬ 
facturer  was  not  required  to  establish  the  safety  of  a 
fcx)d  ingredient  before  its  use,  Mr.  Horst  explainecL 
The  Fcxxi  and  Drug  Administration  had  to  prove 
that  the  substance  was  "poisonous  ot  deleterious" 
before  it  could  prevent  the  use  of  an  inadequately 
tested  substance  in  a  food.  On  the  other  hand,  once  a 
substance  had  been  shown  to  be  poisonous  or  dele¬ 
terious,  it  could  not  be  used  at  all— even  in  small 
quantities  shown  by  testing  to  be  safe.  Both  features 
have  been  amended.  The  burden  of  prcx>f  is  now  on 
the  manufacturer  in  regard  to  safety,  but  tolerances 
can  be  established  for  use  of  small  qucmtities  proved 
to  be  sale. 

Despite  some  rough  spots,  Mr.  Horst  declared  that 
"the  American  people  will  cx)ntinue  to  obtain  ade¬ 
quate  food  without  wild  alarms,  without  mass  seiz¬ 
ures  by  the  Government  of  fcxxi  additives  that  hadn’t 
been  cleared.  We  will  still  have  the  finest  fcxxls, 
drugs,  and  cosmetics  in  die  worlcL* 

Clothing 

"Is  it  true  that  an  individual  has  an  inner  image 
of  himself  which  may  be  quite  different  from  the 
person  others  see  when  they  observe  him?  If  so,  does 

(Continued  on  page  128) 
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FREE — NEW  GOOD  GROOMING  FILM  AND 
STUDENT  BOOKUTS 

The  Kaynax  Company  now  offers  free  on  loan  to  teachers  its  new  16mm. 
color  film  with  sound,  “Four  Smart  Hair  Styles  From  One  Simple  Setting.** 

Order  free  student  copies  of  the  new,  revised  16  page  illustrated  booklet, 
"How  to  Set  a  Pin  Curl'*. 


LADY  ELLEN,  DEPT.  PE-906 

Lot  Aii9«l«a  51,  CoUfoniia 

Please  send  FREE - copies  of  new,  revised  *'How  to  Set  a  Pin  Cur!** 

booklet  for  distribution  among  my  girl  students.  Also  send  FREE  ON 
LOAN,  Lady  Ellen’s  new  16  mm,  12^2  min.  color  and  sound  film  for  use  on 
dates  shown  (loan  period  two  weeks). 

1st  choice . . . . 2nd  choice _ 

Name _ _ _ _ _ _ _ _ 

School _ _ _ _ _ _ _ _ _ 

Address . . . . . 

Qty . . . . . .  Zone. _ .State . . 

(159)  pm  9-«0 


Kerr  Glass  Manufacturing  Corp. 

Frrr/  TeacA  Home  Canning  Easily! 

Practical,  Popular,  Free — 10  Short  Lessons  in  Home  Canning  is  planned 
for  easy  classroom  use!  Twenty-four  pages,  illustrated  step-by-step  in- 
structiofu  for  all  modem  home  canning  methods  in  individual  lesson  form. 
Also  contains  complete  infonnadon  for  freexing  fruits  and  vegetables.  Book¬ 
let  is  8*  x  lOV^"  notebook  sue. 

For  Teachers — 1  copy  only,  Kerr  Home  Canning  Book — 36  pages,  beauti¬ 
fully  illustrated  complete  guide  to  canning  and  freezing. 


Karr  Glass  Manufacturing  Corp. 

Depui-tinaiit  827,  Soml  Springa,  Okla. 

Please  send  me: 

copies  of  10  Short  Lessons  he  Home  Canning  for  classroom  uae. 
my  personal  free  copy  of  Kerr  Home  Canning  Book. 

Name. _ _ 

f  phase  print) 

School _ 

Street - 

at^ -  - 


.Title _ 


_ .Zone _ State _ 

(1911  pm  9-40 


FREE  FROM 
KELLOGG’S 

Again  this  year  Kellogg’s  will  send  you  the  pop¬ 
ular  Kellogg’s  Memo-Calendar.  'Tire’s  plenty 
of  space  for  jotting  reminders  on  all  your  im¬ 
portant  dates  during  the  1960-61  schwl  year. 
Just  mail  the  attached  coupon  as  soon  as  you 
can. 


Kay  Kellogg 

Kellogg  Company 

D«pt.  PHf-960,  8«ttf«  Ciwnk,  JNIdiigon 

Please  sei^  me  a  free  copy  of  Kay  Kellogg’s  Memo  Calendar. 

(Sorry — single  copies  only;  and  because  of  limited  supply  we’re  imaMg 
to  include  students  or  sub^ribers  outside  the  U.SJk.) 

—  Please  Print  Plainly  — 

Name. _ 

Your  home  economics  position  in  school  or  organization _ 

Address _ _ 

City - Zone _ State _ _ 


(190)  pm  9-40 


CONSUMER : 


EDUCATION  I  JOHNSON/S 
department! 


WAVES 

I  tin'ei  ihiny  J.  does  twf  dry  fhittv 

Z.  for  dicin’  ,  Z.  mar^y 
5.  »i<*  naphth^J  5  Cohtflins  napbth<i 
f  dofs  not  clean  '4  cleans  as  it 

5 

^  6. 


WAX 


■  lit  »i.t.e^v.’  -wJu'.aA 


JOHNSON'S  WAX 

’The  table  of  contents  of  ’’PROGRAMS  AND  PROJECTS  ON  TODAY’S  HOME 
CARE,”  our  new  16-page,  illustrated  teaching  guide,  oRered  at  right,  includes: 

Wax  in  Home  Care 

Home  Care  Demonstrations  astd  Prefects  for: 

Kitchen  and  Laundry  •  Bedrooms  •  Living  Rooms  •  Outdoor  Living 

Plus  a  Source  List  of  companion  ”How  to”  teaching  aids,  and  a  comprehensive  Cross- 
Reference  Index. 

Reviewed  by  leading  authorities  in  the  field  of  home  care,  ’’PROGRAMS  AND 
PROJECTS  is  a  new  idea  book  for  you  to  use  with  our  detailed  ”How  to”  booklets. 


NEW  TEACHING  GUIDE  ! 

•PRCXJRAMS  AND  PROJECTS  ON 
TODAY’S  HOME  CARE” 

Ideu  for  bulletin  boards,  demonstrations,  discussions,  home  experience 
projects,  etc.  Includes  source  list  and  cross-reference  index  of  projects  by 
subject  matter  and  teaching  unit.  See  advertisement  on  pages  4  4  3. 

PlcM  send  my  copy  of  the  new  16-page  teaching  giude,  plus  a  complete  list 
of  “How  to"  teaching  uds  and  new  reference  material.  Also  send  quantities 

as  indicated  of - MANUAL  OF  HOME  CARE, _ HOW  *rO 

MAKE  HOUSE  CLEANING  EASIER,  _ HOW  TO  HAVE  A 

PRE*mER  ROOM, - EASY-ID-MAKE  GIFTS.  P-90 


Title  or  Dept  _ 

School  or  Organization—— _ 

Address  of  Ahooe _ _ _ 

Chj...,.  - Zone— —State _ 

(147)  pm  9-40 
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MANY  OF  THESE 
COUPONS  ARE 
exclusive  WITH 
PRACTICAL 
HOME 

ECONOMICS 
TEACHER 
EDITION  OF 
CO-ED  I 


BE  SURE 
TO  FILL  OUT 
EACH  COUPON 
COMPLETELY. 

Swid  to: 

PRACTICAL  HOME  ECONOMICS 
TEACHER  EDITION  OF  CO-ED 

33  West  42nd  Street 
New  York  36,  New  York 


the  individual  make  mistakes  because  he  clothes  him¬ 
self  to  suit  the  inner  image  rather  than  the  outer 
man  who  is  seen  by  the  pubhc?^ 

These  questions  were  posed  by  Dr.  Margaret 
Warning,  head  of  the  Department  of  Textiles  and 
Clothing,  College  of  Home  Ek»nomics,  Iowa  State 
University.  Dr.  Warning  pointed  up  the  need  for 
future  explorations  by  home  economists  in  the  field 
of  clothing,  particularly  from  the  economic,  social, 
and  psychological  standpoints. 

Research  from  the  psychological  standpoint  would 
help  to  answer  the  questiiMis  above  and  the  follow¬ 
ing,  among  others,  that  interest  home  economists: 

What  effect  does  the  wearing  of  satisfying  clothing 
have  upon  the  mood,  efficiency,  behavior,  self- 
confidence  of  the  wearer?  What  effect  does  it  have  ‘ 
on  the  person  observing  the  wearer? 

Can  clothing  be  used  to  help  develop  feelings  of  se¬ 
curity  in  individuals? 

Is  clothing  important  in  character  and  personality  de¬ 
velopment  of  children?  Of  adolescents?  Of  adults? 
Is  men's  clothing  less  satisfying  than  women’s?  Could 
both  be  made  more  satisfying? 

Are  we  sacrificing  beauty  in  our  effort  to  achieve  ease 
of  care  when  research  might  enable  us  to  have 
both? 

While  changes  in  our  culture  are  inevitable  and 
constant.  Dr.  Warning  urged  home  economists  to 
“analyze  what  we  lose  in  our  changing  situations 
and  how  we  can  consciously  replace  what  we  would 
otherwise  lose  entirely  from  our  hves." 

Changes  have  already  taken  place  in  recent  years, 
she  noted.  Today  “most  of  our  clothing  is  mass-pro¬ 
duced  outside  our  homes  and  we  try  to  develop  skill 
in  planning  wardrobes  and  expenditures  and  in  pur¬ 
chasing  garments.  We  have  changed  from  emphasiz¬ 
ing  the  production  of  goods  such  as  clothing  to  em¬ 
phasizing  the  development  of  mdividuals.” 

From  an  economic  standpoint  research  is  needed 
on  the  way  planning  is  done.  For  example,  “do  the 
members  of  our  society  consciously  plan  so  that  their 
clothing  will  do  what  they  want  it  to  do  for  them? 

.  .  .  We  do  not  know  the  extent  of  planning  which 
is  done  by  families  in  our  society  before  the  time 
of  purchasing.  .  .  .  We  need  to  know  to  what  extent 
clothing  consumption  is  planned  as  a  part  of  total 
consumption." 

Research  is  needed  also.  Dr.  Warning  said,  “on 
consumption  and  expenditures  at  different  stages  of 
the  family  life  cycle.  .  .  .  Wo  need  information  con¬ 
cerning  the  effect  of  increasing  mobility  upon  con¬ 
sumption  expenditures  of  families  for  clothing.  A 
study  of  the  use  of  installment  credit  in  buying  cloth¬ 
ing  would  add  to  our  knowledge  and  our  imder- 
standing  of  family  practices  in  dothing  consump¬ 
tion." 

“I  should  like  to  know,"  Dr.  Warning  continued, 
“whether  or  not  mass-produced  clothing  gives  us  a 
feeling  of  lack  of  variety,  individuality,  and  too  much 
conformity?  ...  Is  there  a  relationship  between  de- 

(Continued  on  page  130) 
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CHOOSE  YOUR 
TEACHING  AIDS 


linquency  and  the  availability  of  clothing  for  young 
people  in  our  society?  ...  To  what  extent  is  clothing 
behavior  a  cause  of  rejection  of  people  from  groups 
in  our  society?  Is  clothing  important  in  our  under¬ 
standing  of  minority  and  ethnic  groups  in  our 
society?" 

These  and  many  more  research  problems  were  pre¬ 
sented,  and  clothing  specialists  were  urged  to  work 
cooperatively  with  sociologists,  psychologists,  and  oth¬ 
er  social  scientists  to  find  the  answers.  In  the  words 
of  the  Association’s  publication.  Home  Economics- 
New  Directions,  "home  economists  must  be  able  to 
take  their  places  as  members  of  a  team  of  specialists." 


from  this  special 
business'sponsored 
teaching  aids 
section 

on  Audio-visual 
materials . . . 


CUT  OUT 
AND  MAIL 
YOUR  COUPONS 


TODAY 

TOs 


PRACTICAL  HOME  ECONOMICS 
TEACHER  EDITION  OF  CO-ED 

33  West  42nd  Street 
New  York  36,  New  York 
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Clothing  in  Extension  Work 

A  "third  presence"  at  every  clothing  choice  is  the 
"desire  of  the  individiud  to  stand  out  and  at  the 
same  time  to  fit  in,"  home  economists  were  told  by 
Alice  I^inn  of  the  Federal  Extension  Service,  U.  S. 
Department  of  Agriculture,  Washington,  D.  C.  This 
presence  of  individuality  vs.  conformity  is  felt,  she 
said,  at  every  clothing  demonstration  or  class  in  tex¬ 
tiles  and  dothing. 

She  p>ointed  out  that  dothing  could  be  a  means 
identifying  with  a  social  group  through  conforming, 
or  a  hilfillment  of  a  sense  of  individuality.  One  of  the 
problems  facing  the  extension  home  economist  is 
that  only  one  sixth  of  the  people  with  whom  she  deals 
today  are  from  rural  social  groups  with  established 
patterns  to  whidi  they  can  conform.  The  other  five 
sixths  "may  be  (xxning  to  us  because  they  seek  roots 
and  conformity,  becaxise  they  haven't  found  their  own 
group."  The  home  economist  senses  "an  intensity  of 
the  human  need  for  creativity"  but,  at  the  same  time, 
does  not  want  to  overlook  thrift  and  economic  values. 

In  looking  toward  the  future,  therefore,  the  home 
economist  working  in  Extension  Service  is  placing 
emphasis  on  (1)  teaching  prindplet  in  place  d  ap¬ 
plications;  (2)  helping  p>eople  learn  conformity  for 
new  situations;  (3)  giving  more  attention  to  the 
developmental  tasks  of  middle  age,  including  die 
creative  use  of  leisure  time  and  adjustment  to  physi¬ 
cal  changes. 

From  the  Teaching  Standpoint 
The  path  toward  new  directions  in  teaching  tex¬ 
tiles  and  dothing  in  high  schools  and  colleges  was 
presented  by  Mrs.  Eleanora  Petersen,  associate  in 
home  economics.  Division  of  Textiles  and  Clothing 
df  the  Department  of  Home  Economics,  University 
of  California,  Santa  Barbara.  She  pointed  to  a 
"renaissance  of  individualism"  and  expressed  the  view 
that  individual  creativity  is  essential  for  national  sur¬ 
vival.  In  an  "affluent  sodety,"  she  continued,  the  es¬ 
thetic  function  increases  in  importance  and  the  utili¬ 
tarian  function  of  clothing  becomes  a  subordinate 
consideration.  In  addition,  there  is  a  "symbolic  fune- 
tion"  that  is  a  "crudal  concern  d  edix»tors  because 
of  its  relation  to  individualism." 

In  outlining  a  goal  for  the  educator,  Mrs.  Petersen 
emphasized  that  a  profession  helps  to  solve  everyday 

(Continued  on  page  132) 
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KRAn  FOODS 

n.  17  "Lifti  Tomebf'  Rtcip^s  with  Krgft  Oil — to  iHustnted  foklet. 

b.  Krsft  Dirnnft  Rniptf — an  illustrated  folder. 

c.  Vtlpteta  Vmiety — an  illustrated  folder. 

d.  Quick  Cbttst  Tricks  Vsimg  Kruffi  Cbtn  'Wbn — an  illustrated  folder. 

e.  Snucks  ’N  Appetizers — an  illuMated  folder  featuring  appetuers  and 

sandwiches. 

f.  Adventures  in  Pluvor — ^Kraft  Salad  Dressing  tedpes  featuring  salads, 

meats,  and  sandwiches — an  illustrated  folder. 

g.  Curnmel  Surprises — an  illustrated  folder  featuring  Kraft  Guamels. 

h.  Kruft  Miniature  Murshnudlows  Recipes — redpes  for  cooking  salads,  des- 

s«ts,  using  redpe  size  marshmallows — an  illustrated  fol^. 

i.  "Phillf’  Dip  Party  Handbook — new  dip  ideas  for  easy  entertaining— an 

illustratea  booklet 

j.  Flavor  Magic  for  your  Favorite  Foods — new  ideas  for  Kraft  Jellies  and 

Preserves — an  illustrated  folder. 

k.  One-Stick  Magic — recipes  using  one  stick  of  Kraft’s  new  Miracle  Mar¬ 

garine — an  illustrated  folder. 

l.  Toe  World  of  Cheese — the  history  of  cheese  is  presented  briefly.  Varieties 

of  cheese  are  /pven,  with  descriptions  and  manufacturing  methods. 
Limit  of  )  copits  per  teacher. 

m.  The  Cheese  Chart  —  showing  the  basic  nutritional  values  of  cheese. 

TV^zll  inches. 

n.  The  Cheese  Chart — Wall  sixe. 

o.  Cookies,  Cakes  'N  Muffins — sweet  eating  treats  with  Parkay  Margaiw. 

p.  Marshmallow  Creme — new,  and  so  good,  redpes  for  desserts,  toppings 

and  candies. 

q.  French  Dressings  for  jour  Favorite  Salads — salad  sparkle  aritfa  Kraft  Oil. 

r.  Easy  Recipes  for  ''Philly  Fudge  and  Frosting— hxtaxnxs,  ridi  frostings 

a^  fuoge. 


YOU  CAN  60  TO  PARIS  FREE 

Be  sure  your  students  enter  the 
KROGER-WESTINGHOUSE 


I  KRAFT  FOODS 

^ - - - - 

WfMVmiWiw 

I  Chkaga  90,  Mllnala 

(  Please  send  me  Educational  Material  as  listed. 

17  "liglH  Touch”  Redpes  arith  Kraft  Oil 
Kraft  Dinner  Redpes 
Velveeta  Variety 

Quick  Cheese  'Tricks  Using  Kraft's  Cheez  Wliia 
^cks  74  Appetizers 
Adventures  in  Flavor 
Caramel  Surprises 

Kraft  Miniature  Marshmallows  Redpes 
"Philly”  Dip  Party  Handbook 
Flavor  Magic  for  your  Favorite  Foods 
One-Stick  Magic 
The  World  of  Cheese 
The  Cheese  Chart  (TV^zll) 

The  Cheese  Chart  (Wall  Sbe) 

(Cookies,  Cakes  'N  Muffins 
Marshmallow  Creme 

French  Dressings  for  your  Favorite  Salads 
Easy  Redpes  for  "Philiy”  Fudge  and  Frosting 


Name- 

Address, 
aty - 


(ptearnprim) 


(199^*^  9<40 


YOU  CAN  60  TO  PARIS  FREE 
Ba  sen  yoar  siadsats  lalar  las 
KR06ER-WE$TIN6H0USE 
$100A>00  Jaaior  Cook-af-Yaor  Saanh 


For  ontry  bkmks  wrfto  tot 

Krogor  Wostlnghowso 

Junior  Cook-of-tlio«Yo<ir  Contost 

YIm  Kroger  Caaipawy 

1014  Vine  Rtrot,  qeciewetl,  OMe 

Number  of  Stodeots-. 

Your  Name. - 

School  or  Group . — . . 


Junior  Cook-of-Year  Search 


FRIE  from  LIBBY’S 

Now  Portfolio  of  Tooching  Aids 

To  help  you  add  fresh  interest  to  your  convenience  food  lessons,  Libby’s  i 
Teacher’s  Portfolio  gives  you  ”The  Art  of  Salad  Making” — an  informative  { 
6-page  leaflet  that  covets  the  whole  salad  story — from  greens  to  garnishes.  | 
In  addition  to  6  colorful  redpe  folders  and  an  assortment  of  Libby’s  descrip-  i 
tive  labels,  there  are  6  notebook-size  "Kitchen  Chatter”  leaflets  that  point  { 
up  the  versatility  of  canned  atsd  frozen  foods.  Fill  out  the  adjoining  coupon,  | 
aW  mail  it  tocLty.  | 


City„. 


.JZUme _ State _ 

cm)  PM  9-40 


FRai  NEW  TEACHER'S  PORTFOUO 

Ubby,  lAcWeM  4  Uhby,  Chicago  4,  KHaals 

Plnse  send  Teacher's  Portfolio  contaiamg  The  Ait  of 
Salad  Making”,  6  ’’Kitchen  Chatter"  leaflets  coverirtg  the 
story  of  canned  and  froaen  foods,  6  redpe  folders,  as¬ 
sort^  descriptive  Lib^  labels,  plus  reorder  card  for 
student  copies  of  all  literature. 

Name - 

School  or  Orgaomtioci - 

Street _ 

Ckf _ Zone _ StiMe _ _ _ 

(209)  PM  9-40 
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NOW 

is  the  time 
to  order 
your 

TEACHING  AIDS 

Just  fill  out 
the  coupons  offering 
the  material 
you  would  like 
and  mail  today  to: 

PRACTICAL  HOME  ECONOMICS 
TEACHER  EDITION  OF  CO-ED 
33  West  42nd  Street 
New  YoHl  36,  New  York 


human  problems  by  integrating  and  applying  knowl¬ 
edge.  In  addition,  by  developing  creativity,  tbe 
teacher  make  a  major  contribution  to  mental 
health  and  individualism. 

New  Officers 

Dr.  Dorothy  Siegert  Lyle  accepted  the  presidency 
of  the  American  Home  Elconomics  Association  at  the 
closing  session  of  the  Association’s  51st  annual  meet¬ 
ing  in  Denver,  Colorado.  She  will  hold  office  for  a 
two-year  term. 

In  her  program  of  work  for  1960-62,  Dr.  Lyle  gave 
a  “call  for  action”  in  international  relations,  educa¬ 
tion,  research,  service,  public  relations,  recruitment, 
membership,  and  social  action.  Beginnings  have  been 
made  at  the  annual  meeting  just  ended,  on  two  of  her 
points  for  social  action: 

Study  the  findings  and  cooperate  in  implementing 
the  recommendations  of  the  1960  White  House  Coor 
ference  <hi  Children  and  Youth.  And  participate  in 
the  preparation  for,  planning,  and  follow-up  of  the 
1961  White  Hoiise  Conference  on  Aging.  In  the  field 
of  education,  dre  called  for  action  to:  Stress  natural 
and  social  sciences,  and  humanities  as  important 
bases  for  home  economics  and  continue  to  empha¬ 
size  human  values,  interpersonal  relations,  and  man¬ 
agement  in  educational  programs.  And  design  pro¬ 
grams  which  meet  the  needs  of  the  individual  whose 
education  or  career  has  been  interrupted. 

Both  educational  and  research  programs,  she  held, 
should  be  related  to  the  competences  fundamental  for 
effective  living  outlined  in  the  Association’s  publica¬ 
tion,  Home  Economics— New  Directions.  She  sought 
also  to  encourage  research  which  utilizes  the  com¬ 
bined  resources  of  various  areas  of  home  economics— 
and  cooperates  with  research  workers  in  other  fields 
of  knowledge— to  help  solve  the  complex  problems 
facing  families  today. 

Among  the  services  she  hopes  to  promote  during 
her  term  of  office.  Dr.  Lyle  listed: 

Explore  new  areas  for  home  economics  service  to 
meet  needs  arising  from  changing  conditions  in  the 
home  and  in  society. 

And  encourage  conservation  activities,  emphasizing 
the  conservation  of  both  human  and  iKm-human 
resources. 

Recently  Di.  Lyle  served  as  one  of  the  Assodar 
tion’s  delegates  to  the  International  Permanent  Cknin- 
cil  of  the  International  Federation  of  Home  Eco¬ 
nomics,  which  met  this  spring  in  Sevres,  France. 

Ruth  Stovall  was  elected  treasurer  of  the  American 
Home  Economics  Association  for  1960-62. 

She  is  state  supervisor  of  home  economics  educa¬ 
tion  in  Alabama  and  directs  the  home  economics  pro¬ 
grams  in  secondary  schools. 

Mrs.  Jean  S.  Taylor  has  been  elected  vice-president 
of  the  Association  for  1960-63. 

Mrs.  Taylor,  who  has  just  completed  a  term  as 
chairman  of  the  Home  Economists  in  Homemaking 
Section  of  AHEA,  is  a  homemaker  living  in  Arlington, 

(Continued  on  page  1S4) 
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J.  B.  LIPPINCOn  COMPANY 
Home  Economics  Textbooks 

The  Lippincott  List  of  Home  Economics  Textbooks  includes  bsssl  text¬ 
books,  workbooks,  and  reference  books  for  courses  in  foods,  clothing,  home 
mjuuLgement,  family  reladonships,  child  care,  consumer  buying,  home  nurs¬ 
ing,  personal  regimen,  etiquette,  and  the  other  home  economics  subjects 
commonly  taught  in  junior  and  senior  high  schools. 

Each  text  contains  the  best  axailable  materials  prepared  by  authorities 
who  know  the  subject  matter  of  home  economics  thoroughly  and  who  know 
how  to  present  it  successfully  to  students  of  junior  and  senior  high  school 

•ge- 

Mail  coupon  for  descriptive  folder. 


J.  B.  UPPINCOn  COMPANY 

333  WMt  Lok*  ftiwnl,  Chicago  6,  illinote 

Please  send  me  the  free  Ten  Text  Brochure  that  illustrates  and  describes 
the  best  of  the  Lippincott  Home  Economics  Texts. 


(pl**u  primt) 


I  Street _ _ _ 

I 

I  Address _ _ 

!  Gty - - 


. State. . . 

(309)  mi  9-«0 


McCALL’S  EASY  SEWING  BOOK — 

NEW  1960  EDITION 

Brings  you  the  very  latest  clothing  construction  methods — covers 
everything  from  pattern  and  fabric  selection  to  the  final  hemming 
of  the  completed  garment. 

Special  discount  to  Home  Economics  teachers  and  Extrusion 
Agente! 

Single  copy  rate  $.30  each.  Educational  discount,  30%  on  order  of 
20  copies  or  more.  All  orders  shipped  prepaid. 


Tnoching  Aids  Available 

From  The  Milk  Industry  Foundation 

a.  Information  on  13-mia.  and  12-min.  16  mm.  sound  color  films. 

*b.  Film  Catalo^e:  a  complete  listing  of  dairy  industry  films  and  film¬ 
strips,  availwle  free  or  on  a  loan  basis. 

*c.  Recipe  Booklet.s;  Cottage  Cheese,  Sour  Cream,  Buttermilk. 

*d.  Milkman’s  Ecoauinics:  24-page  booklet  on  milk  production  and  dis¬ 
tribution. 

*e.  Milk  Facts;  compact  statistical  handbook  on  the  milk  industry. 

*f.  Consumer’s  Milk  Digest:  compendium  of  interesting  facts  about  milk 
and  milk  products. 


FREE  SAMPLE  OF  CUT-OUT  LETTERS 
or  DURABLE,  COLORED  CARDBOARDII 

For  bulletin  boards,  signs  and  displays.  SaTca  time,  neater,  oconosnical,  order  by  mail. 
Satisfaction  guaranteed.  Underline  color  desired. 

□  2*  CAPITALS  in  sets  of  180  letters,  numbers  and  signs  O  ll.2S/set:  Colors:  Red, 
Black,  Green,  Yellow,  Blue,  White. 

□  IH*  MANUSCRIPT  STYLB  in  sets  of  240  letters  and  signs  O  |1.21/set;  Colors: 
Red,  Black,  Green,  Yellow,  Blue,  White. 

□  4*  CAPITALS  in  sets  of  ISO  letters,  numbers  and  sigu  O  |2.00/tet:  Colors:  Red. 
Black,  Green,  Yellow,  Blue,  White. 

□  1'  CAPITALS  with  reusable  adhesive  backs  in  sets  of  200  letters,  numbers  aisd  signs 
O  tl.SO/set,  heavy  paper;  Colors:  Red,  White,  Black. 

Q  Rensable  two-sided  adhesive  Q  ll.OO/pack. 

Please  order  a  separate  set  for  each  color  8c  siae  needed.  See  onr  ad.  page  12. 


Notional  Cannors  Association 

For  7th,  8th  and  9th  grade  foods  classes — a  new  leaflet,  "Lr/'r  Explort 
Gaimfd  Poods.  Illustrated  class  activities. 

For  advanced  high  school  classes — a  new  leaflet.  Know  Yomr  Csnnod 
Poods.  Illustrated.  Keyed  to  today's  living. 

Also  information  on  how  to  buy  and  use  canned  foods  presented  in  fresh 
interesting  illustrated  materials. 


Educational  Department 
McCall's  Patterns 

330  Park  Avonwa 
Hmw  York  17,  Naw  York 

Please  send  me. - copies  of  McCall’s  Easy  Sewing  Book. 

Enclosed  is . check. _ money  order  for  | . . . . — . 

Name _ _ _ _ _ _ 

(pUdt*  prims} 

School  or  Organization . . . . . 

Address. . . . . . 

Gty - - - - .Zone. _ State . . 

Please  enclose  remittance  in  full  made  payable  to  McCall  Corporation. 

(313)  PHI  9-40 


Milk  Industry  Foundation 

1145  19tli  StroM  N.  W.,  Waahingtoa  4,  D.C 

Please  send  me  a - Information  on  free  or  loan  films 


b _ Film  Gtalogue 

e.~.3iCilk  Fscts  f _ 

Name..—.  . 

c - Recipe  B<x>klets  d - kClkmsn’s  Economics 

.Consumer’s  Milk  Digest 

(pUmi*  prims} 

Gtv 

.Zone.*  State  _ 

*6iie  copy  per  teacher 

(31B)  pm  9-60 

Mutual  Aids,  Dept.  425 

1946  Hlllhifrat  Avo. 

Los  Angolas  37,  Calif. 

□  Please  rash - set(i)  of  the  colored  CUT-OUT  LETTERS  Tvc  checked 


□  Please  tush - set(i)  of  the  coloi 

with  colors  underlined  at  left. 

BI  enclose  $ - ,  or. 

Send  invoice  (foe  responsible  institutioos  < 
added  to  invoices  totaling  less  than  13.00) 
□  Please  rush  free  sample. 


Please  ship  C.O.D. 
y).  (A  2)c  handling  charge  will  be 


(pltmit  prims} 


Address.. 
Gty - 


CANNED  FOODS 


-State . . 

(333)  pm  9-40 


TEACHING 

AIDS 


CosHtanor  Sorvlo  Mv.,  NoMunol  Conn  ora  AaaactWlan 
1133  30tk  U.  N.  W.,  WoahlngSaa  4,  D.  C 

Please  me  free  mtm  ood  ravisad  educational  materials  about  canned 
foods  for - students. 


Address 
Gty - 


Zone _ 


(334)  pm  9-40 
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Co-ed 

is  the  first  and  only 
magazine  expressly 
designed  for  the 
home  economics  students 
in  your  classes. 

Each  issue  is  written 
to  appeal 

to  teen-age  interests . . . 
each  specifically  prepared 
to  enrich  and  up-date 
the  homemaking  program 
in  junior  and  senior  high. 

Do  the  girls  in  your  class 
receive  each  issue? 

More  than  350,000  teen-age 
home  economics  students 
now  subscribe! 


Just  fill  out  coupons 
end  mail  them  today  to: 

PRACTICAL  HOME  ECONOMICS 
TEACHER  EDITION  OF  CO-ED 
33  West  42nd  Street 
New  York  36,  New  YoriL 


VirginU,  and  the  mother  ol  four  children— three 
girls  one  boy.  Her  husband  is  an  administrative 
assistant  at  the  Smithsonian  Institution. 

Dr.  Helen  R.  LeBaron,  dean  of  College  of  Home 
Boonomios,  Iowa  State  Univarsity.  Ames,  Iowa,  and 
Dr.  Mary  Cadiaiine  Starr,  professor  of  home  eoo* 
nomlcs,  Sacramento  State  College,  Sacramento,  Cali- 
fomla,  continue  to  serve  as  vice-presidents  of  the 
Association.  Miss  Mary  A.  Warren,  chairman  of  the 
School  of  Home  Economics,  Univenity  of  Oklahoma, 
Norman,  Oklahoma,  continues  as  reowding  secretary. 

Fellowships  Awarded 

Gwendolyn  A.  Newkirk,  a  supervising  teacher  of 
home  economics  aiul  teaclMr  in  Lincoln  University, 
Jefferson  City,  Missouri,  received  the  Prentice-Hall 
Fellowship  of  $500.  She  plans  to  continue  graduate 
study  at  the  New  York  State  College  of  Home  Eco¬ 
nomics  at  Comdl  University,  where  she  has  studied 
for  several  summers.  Mrs.  Neuddrk  was  graduated 
summa  cum  laude  from  Tlllotsmi  College  and  holds 
an  M.A.  degree  from  Columbia  University. 

Lois  W.  Fish,  a  homemaking  teacher  in  the  Sau- 
gerties  School  District,  New  Yoric,  who  is  completing 
graduate  work  toward  an  M.A.  degree  in  education 
at  Syracuse  University,  received  the  Good  House- 
keeping-Kathaiine  FisW  Fellowship  of  $2,000.  Mrs. 
Fish  began  her  professional  career  as  an  assistant 
county  4-H  dub  agent  in  New  York  state.  She  has 
been  an  International  Farm  Youdi  Exchange  dele¬ 
gate  to  the  Netherlands  and  was  a  representative  of 
American  Farm  Youth  at  a  meeting  of  UNESCO  in 
Cleveland,  Ohio,  in  1949. 

Virginia  Y.  Trotter,  chairman  of  the  home  economics 
departaent  at  the  University  of  Vermont,  received 
the  Effie  I.  Raitt  Fellowship  of  $500.  She  will  con¬ 
tinue  her  study  at  Ohio  State  University  in  the  area 
of  housing,  home  managonent  and  equipment.  Mrs. 
Trotter  earned  both  her  B.S.  and  her  M.S.  degrees 
at  Kansas  State  University  and  was  a  member  of  the 
faculty  of  that  university  and  of  the  Universities  of 
Utah  and  Nebraska  before  going  to  Vermont. 

Muriel  H.  Johnson,  an  assistant  professor  in  the 
department  of  home  economics  at  the  University  of 
Kansas,  was  granted  the  Omkron  Nu  Research  Fel¬ 
lowship  of  $1,000.  She  holds  an  A.B.  degree  from 
the  University  of  Kansas  and  a  master’s  degree  from 
Cornell  University  and  has  already  begun  work  to¬ 
ward  her  Ph.D.  at  the  University  of  Minnesota,  where 
she  win  continue  her  study.  Her  proposed  researdi 
problem  will  focus  on  women  and  some  cultural  and 
societal  pressures  on  their  sense  of  self,  a  subject 
that  relates  both  to  a  new  course  on  *Woman  in 
Contemporary  Culture”  which  is  to  be  offered  at  the 
University  and  to  Miss  Jcdmson's  strong  interest  in 
cultural  aspects  of  dress  tibrough  time  and  space. 

IntemotioiKil  Scholarship  and  Fellowship  Winners 
In  keeping  with  its  policy  of  furthering  the  pro¬ 
fession  of  home  economics  around  the  world,  the 

(Continued  on  page  138) 
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FREE  IDEA  BOOKLET  FOR  SEWING  WITH 
COTTON  BAGS  AND  McCALL’S  PATTERNS 

Illustrated,  fall-winter  booklet  features  1960-61  McCall's  patterns  adaptable 
to  sewing  with  cotton  feed  bags  and  flour  sacks.  Free  copies  available  for 
classroom  use  and  group  projects. 


NUTRITION  TEACHING  AIDS 

Use  coupon  to  the  right  for  A  GUIDE  TO  GOOD  EATING  wall 
chart  with  teaching  supplement  and  23  notebook  siaed  copies,  pre¬ 
senting  the  four  major  food  groups  in  a  daily  meal  planning  pattern 
— all  for  |1.23  including  postage. 


Natloiial  Federation  of 
Coffee  Growers  of  Colombia 

Colomhi* — Laml  of  MomhUum  Cofftt  ...  A  bright  and  sparkling  book¬ 
let,  with  lots  of  pictures  and  a  rapid-reading  text,  tells  the  story  of  Colom¬ 
bia's  great  crop  —  coffee.  Here  is  the  story  of  the  painstaking  care  the 
Colombian  coffee  farmer,  represented  by  Juan  Valdez,  gives  to  his  precious 
coffee  trees,  the  14  steps  th^  bring  the  beans  from  the  tree  to  millions  of 
coffee-loving  Americans.  Here,  too,  is  what  Colombia  does  with  the  dollais 
its  coffee  earns  in  America,  how  the  Colombian  farmer  works  with  American 
machinery  purchased  with  coffee  dollars.  Coiomhia — Lmul  of  Motmtmn 
Co  fro — ^will  please  your  students  and  inform  them  of  their  Good  Neighbor 
to  the  South-— Colombia  .  .  . 


TIPS  ON  TABLEWARE  FROM  ONEIDA 

All  about  flatware,  hollowware,  melamine  dinnerware.  Interest¬ 
ing  facts,  history  and  tradition  of  silverware,  table  etiquette,  tips  on 
care.  Table-service  kit  loaned  as  teaching  aid.  Comparative  flatware 
prices  for  classroom  use. 


Porlcar  Horbex  Corporation 

Htrkox  Pink  Oinimomf — for  infectious  dandruff,  itchy  and  irritated  scalp 
condidoos — contains  the  ingredients  your  doctor  would  write  in  a  prescrip- 
don.  Intended  for  the  medicinal  treatment  of  all  types  of  dandruff,  Herbez 
Pink  Ointment  is  not  a  toilet  preparadon — not  a  cosmedc.  Adveidsed  na- 
donally  to  doctors  in  leading  medical  journals. 

Send  for  your  own  fret  sample,  with  the  Herbex  Dandruff  Treatment 
Chart  folder,  illustrating  in  simple  steps  the  Herbex  technique,  as  used 
professionally  for  over  30  years,  together  with  comprehensive  informadon 
on  correct  hair  hygiene. 


MTIOIUL  COnON  COBNCIL 
B«  not,  Msapkis  12,  Tm. 

Please  send _ free  (up  to  25  copies  per  class 

or  group)  1960-1961  fall-winter  booklets  :f  ideas  for 
sewing  with  Cotton  Bags  and  McCall's  Patterns. 

NAME _ 


STKET_ 

cm 

HATE  ^ 

SCHOOL  OR  GROUP 

I DEA  BOOK 


/I 


(236)  PNI  9^ 


NUTRITION  HACHING  AIDS 

Nwliencd  Dairy  Coancil,  Dopt.  PH-9 
111  N.  Camd  Stroot,  Chkopo  6,  III. 

Please  send  the  full  color,  A  GUIDE  TO  GOOD  EATING  wall  chart  with 
teaching  supplement  and  23  notebook  sized  copies,  presenting  the  four  major 
food  groups  in  a  daily  meal  planning  pattern — all  for  $1.23  including  post- 

•«e- 

Name . . . . . . . . . . . 

Sdiool . . . . . . . . . . . 

Address.....* . . . . . . . . . 

Qty -  yeme . State . 

(227)  PHI  9-60 


Notionol  Fadarotioii  of 
Coffeo  Growers  off  Colombia 
130  WaU  St.,  Now  Yeric  2,  N.  Y. 

Please  send _ FREE  o^es  of: 

COLOMBIA,  LAND  OP  MOUNTAIN  COFFEE 


Nam#. - Title. _ 


(pUess  prim) 

Addrem..  ..... 

City - 

_ 2^ofie _ State _ 

(33S)  PHI  9-60 


46  Now  Teaching  Aids  For  The  Table 

ONUDA  SIlVnSMITMS,  OiwMa,  Hmm  York 

PImbc  bcihI  me: 

□  "Bcaaty  For  Your  Tabk”  bv  Mariaa  Mtnh,  Director  of  Oneida  Table  Plannins 
Service.  6-pacc  aannal  for  teacben  on  iterlina,  tilvcnlale  and  stainJesa  flatwaw 
and  boUovrirafc.  table  etiquette,  care  of  tableware  and  new  wwUmiiw  dinnerwaae 
^  Oneida. 

Cooperative  prices  on  silverware  or  stainless  for  classroorn  use. 

Detailed  infocmatioo  about  Oneida’s  Table  Service  Desaoosttatioa  Kit  that  is  on 
loan. 


B 


Mew- 

Address. 


fplaarr  prims) 


.Zone _ Sutt. _ 

(237)  pm  9-60 


Porker  Herbex  Corporation 

Stamford,  Coimactkat 

Please  send:  Free  sample  of  Herbex  Pink  Ointment  and  handy  Herbex 
Dandruff  Treatment  Chart  folder. 


vt _ 

- - — 


&:liool..  .  ...  _ 

(pirejt  prim) 

Addresi _  .  .  . .  .  ..  _  .. 

Oty - 

_  .  . . „JSooe. _ State . . 

(242)  PHI  9-60 
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MANY  OF  THESE 
COUPONS  ARE 
exclusive  WITH 
PRACTICAL 
HOME 
ECONOMICS 
TEACHER 
EDITION  OF 
CO-ED  I 


BE  SURE 
TO  FILL  OUT 
EACH  COUPON 
COMPLETELY. 

Send  tot 

PRACTICAL  HOME  ECONOMICS 
TEACHER  EDITION  OF  CO-ED 

33  West  42nd  Street 
New  York  36,  New  York 


American  Home  Ekxxiomics  Association  annoimced 
international  scholardiip  and  fellowship  awards  to 
13  students  from  12  different  countries  for  the  study 
of  home  economics  in  the  United  States  during  the 
academic  year  1960-61. 

The  Association’s  Helen  W.  Atwater  Fellowship  was 
awarded  to  Yoshiko  Murayama  of  Zushi  City,  Kenagawa 
Prefecture,  Japan,  a  teacher  of  home  economics  in  the 
Yokohama  Suiran  Senior  High  School,  Yokohama.  She 
will  study  at  the  Pennsylvania  State  University. 

The  nine  recipients  of  AHEA  international  scholar¬ 
ships  for  1960-61  are:  Nalini  Naraindas  Badlani  of 
Baroda,  India,  who  will  study  at  the  Woman’s  Col¬ 
lege  of  the  University  of  North  Carolina;  Ayse  Baysal 
of  Bornova,  Izmir,  Turkey,  who  will  study  at  Vir¬ 
ginia  Polytechnic  Institute,  Blacksburg;  Anna  Lauretta 
Diaz  of  Guatemala,  presently  in  Turrialba,  Costa  Rica, 
who  will  study  at  Michigan  State  University;  Gwendo¬ 
line  H.  Mathews,  of  Madras,  India,  who  will  continue 
study  at  Iowa  State  University;  Astrid  Liimea  Mo- 
lander  of  Stockholm,  Sweden,  who  will  continue  study 
at  Iowa  State  University;  Anne-Lise  Valde  of  So  pr. 
Bergen,  Norway,  who  will  study  at  the  University 
of  Alabama;  Eunice  A.  Warner  of  St.  Joseph,  Trini¬ 
dad,  British  West  Indies  Federation,  who  will  study 
at  die  State  University  Teachers  College,  Plattsburgh, 
New  York;  Margaret  Jean  Watt  of  Dimedin,  Otago, 
New  Zealand,  who  will  study  at  Ohio  State  Univer¬ 
sity;  Margaret  Mary  Whipp  of  Blackburn,  Lanca¬ 
shire,  England,  who  will  study  at  Montana  State 
College. 

In  addition  to  these  ten  new  awards,  two  1959-60 
AHEA  international  scholarship  students  received  ex¬ 
tensions  and  one  1959-60  awardee  who  was  unable 
to  come  to  the  United  States  during  the  past  year 
has  arrived  in  time  for  the  1960-61  year. 

The  AHEA  international  scholarship  program  was 
initiated  in  1930.  To  date,  140  students  from  39 
countries  have  participated.  The  new  awards  bring 
these  figures  to  151  students  representing  42  coun¬ 
tries,  and  help  promote  international  understanding 
and  cooperation  through  service  to  homes  and  fami¬ 
lies  throughout  the  world. 

Mildred  Horton  to  Retire 

Tribute  was  paid  to  Mildred  Horton,  Executive 
Secretary  of  the  American  Home  Economics  Associa¬ 
tion,  following  the  annoimcement  of  her  resignation 
effective  in  December  I960. 

She  was  awuded  a  special  citation  of  service,  and 
the  AHEA  Research  Fellowship  was  named  for  her. 

Miss  Horton  has  been  Executive  Secretary  of  the 
Association  since  1947,  during  which  time  the  mem¬ 
bership  has  grown  from  less  than  18,000  to  more  than 
25,000.  She  was  formerly  vice-director  of  Extension 
work  in  Texas. 

It  was  announced  that  Miss  A.  June  Bricker,  Direc¬ 
tor  of  the  Field  and  Community  Health  Bureau  of 
the  Metropolitan  Life  Insurance  Company,  has  been 
appointed  to  succeed  Miss  Horton  as  Executive  Sec¬ 
retary.  Miss  Bricker  has  been  active  in  committee 
work  for  AHEA  and  in  New  York  state. 
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Teachers’  Aids  from  Pelkm 

FREE  to  you — for  instracdoiud  use  and  for  distribatioo  to  each  of  yoor  i 
interested  students:  ' 

•  "How  to  Use  Lines  to  Flatter  Your  Face  and  Figure” — a  folder  which  | 

includes  the  Taluable  "Key  to  the  Lines  Best  for  You.”  , 

•  "Pellon  Pointers  for  Smart  Sewing” — a  new  8-page  brochure  which  | 

includes  three  new  sewing  projects.  i 

a  New  Sewing  Guide  Wheel — a  handy  sewing  aid  which  includes  uses  for  i 
new  All-Bias  F^oo.  | 

With  any  of  the  abore  material,  a  demonstradoo  set  of  Pellon  swatches  for  j 
instmcdooal  use  will  be  included  i 


Everything  You  Sew  Needs 


non-woven  fusible  fabric 


easy  to  apply 


just  iron  it  dows 


Another  revolutionary  tewing  aid  by  9m 
Pellon  Corporation. 


Thrwo  II0W  filmstrips  on  COLOR  and  how  to  uso  Itl 


These  noo<ommerciaI,  educadonal  films  are  in 
full  color,  each  approximately  20  minutes  in 
length.  A  teacher’s  commentary  book  comes 
with  each  filmstrip — iiKludes  complete  script 
and  suggesdoos  for  classroom  acdvides.  For 
use  at  the  secondary,  college  and  adult  levels. 


For  eomplttt  dtscripHom  of  th*  ^mstrips,  stt  psgt  89- 


FREE  MATERIALS  ON  MENSTRUAL  HYGIENE 

To  help  you  teach  menstrual  hygiene,  the  makers  of  Modess^ 
Sanitary  Napkins  and  Belts  and  Teen-Age  by  MODESS,  offer 
this  excellent  FREE  material: 

"Growing  Up  and  Liking  It"  . . .  popular  booklet  written  specially 
for  young  girls  just  beginning  to  menstrtute.  Explains  menstrua¬ 
tion  with  (^ity  and  warmth.  Includes  tips  on  health,  beauty  and 
poise. 

"Educatiorul  Portfolio  on  Menstrual  Hygiene” — prepared  under 
supervision  of  leading  educators  and  docton.  Includes  large  aiui- 
tomical  chart,  and  a  new  complete  Teaching  Guide  prepared  by 
McGraw-Hill. 

"Gmfidence  Because  .  .  .  You  Understand  Menstruation” — new 
33mm.  fflmstrip  for  girls  14  and  older.  With  or  without  13  minute 
sound  record.  (Yours  to  keep.) 

‘*rrs  WONDERFUL  BEING  A  GIRL**  . 

mtw  tdor  film  on  monstriud  bjgitno  with  nccompnnying 
McGrnw-Hill  Toncim's  Guido 

To  help  you  answer  her  questions  on  menstniadoo,  the  makers  of 
MODESSw  Sanitary  Napkins  and  Belts  and  Teen-Age  by  MODESS,  offer 
you  a  sensitive  new  ntotioo  picture  for  girls  11  to  14.  Produced  in  beauti¬ 
ful  color,  this  16  mm.  sound  film  runs  20  minutes. 


PEUON  CORPORATION 

■wgl'*  Stato  MMIng,  Now  YeHt  1,  Now  York 

Without  co^  kindly  send  me  the  following: 

- Copies  of  "How  to  Uae  lines  to  Flatter  Your  Face  and  Figure.” 

- Copies  of  "Pellon  Pointers  for  Smart  Sewing.” 

- Copies  of  the  New  Sewing  Guide  WheeL 

Teacher's  Name _ 

School  or  Organiaarinn  .  . . 

School  or  Office  Address _ _  . 

City . . — ■  . .  ,  ■■■Zone - State - 

(344)  PNI  9-40 


PELLON  CORPORATION 

PItOMm  DIVISION,  Dopt.  HI -9-40 
Impiro  Stoto  SMg.,  Now  York  1,  N.  Y. 

Please  send  me . free  copies  of  the  PELOMTTE  "EASY  TO 

APPLY— JUST  IRON  IT  DOWN”  illustrated  folder. 

School  Of  Organization. _ _ _ _  , 

Address. . . . . . . . 

City . . . — . . 2jxic  . . . State _ 

(343)  PW  9-40 


Three  new  filmstrips  on  COLOR  and  how  to  use  Itl 

D  A  A  PorwcM’dlog  Co. 

541  Wost  34fh  Stroot 
Now  York  1,  N.Y. 

I  would  like  to  purchase  the  three  filmstrips  on  color  produced  by  J.  C 
Penney  Co.  I  have  enclosed  $6.00  per  set  in _ .check  or......_Mooey  Chidar. 

Name. _ _ _  . _ _  .  * . . . 

Organization _ _  _ _ _ 

Address _ _ _ _ _ _ _  ■  _ _ 

City.-,_ . . . . . JSooe - State. . . 

(340)  PHI  9-40 


Director  of  Education 
Personal  Products  Corporation 

tox  (4054-9),  MIIHown,  N.  J. 

Pleaie  send  me  tlie  following  free  material  on  memtraal  favgiene  from  the  maken  af 
MODESS(g  Sanitary  Napkins  and  Belts  and  Teen-Age  by  Modess; 

—  . copies  "Growing  Up  and  Liking  If  for  students. 

. one  "Educational  Portfolio  on  Menstrual  Hygiene"  for  teachers. 

__ — )Smm  color  film^p  "Confidefice  Because  .  .  .  Yon  UnJerstand  Menstrua¬ 
tion ’’  for  all  girls  14  and  older,  with  accompanying  Teacher's  Guide  by 
McGraw-Hill. 

—  . -with  sound  — . without  sound 

- Gtcle  speed  desired:  }}%.  4).  7t  (Yours  to  keep) 

-.-.....-"It's  Wonderfal  Being  a  Girl"  new  color  film  on  hygiene  with  ac¬ 

companying  McGraw-Hill  Teacher's  Guide. 


Name - - - - - ^ 


(pUsi*  prim} 

School . . . 

School  Address . . . . 

_ 

- - - - Zone . 

. State 

(Offer  good  only  in  U.S.A.  and  Canada) 

(345)  pm  9-40 
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YOUR  BESJ  TEACHING  AID 

Every  issue  of 

PRACTICAL  HOME  ECONOMICS 
TEACHER  EDITION  OF  CO-ED 

brings  you  the  only  complete 
home  economics  teaching  package 
including:— 

1.  A  wealth  of  professional  editorial 
material — authoritative  and  np-to-the* 
minute — by  key  home  economists  in 
every  field. 

2.  A  bound-in  copy  of  CO-ED,  the  only 
magazine  edited  expressly  for  home¬ 
making  students.  Every  page  is  tailor- 
made  for  your  immediate  use  with 
your  students. 

3.  Helpful  teaching  ideas  and  sugges¬ 
tions  for  the  use  of  CO-ED  in  the 
classroom. 

4.  A  special  coupon  section  for  your 
ready  use  in  ordering  free  and  low-cost 
classroom  teaching  materials. 

TO  ORDER  CO-ED 
FOR  YOUR  STUDENTS 

Use  the  eoupon  on  page  145. 

Low  school  price:  60^  per  student 
per  semester;  $1.00  per  school  year. 
Orders  of  10  or  more  copies  include 
PRACTICAL  HOME  ECONOMICS 
TEACHER  EDITION  OF  CO-ED 
at  no  extra  cost. 

SCHOLASTIC  MAGAZINES,  INC. 
83  West  42nd  St.,  New  York  86,  N.  Y. 


New  Audio  Visual  Aids 

(Continued  from  page  43) 

planning  following  an  outline  from  *Why  you  need  a 
new  kitchen”  throu^  steps  in  planning,  views  of 
remodeled  kitdiens,  news  about  appliances,  and  the 
need  for  full  housepower  and  pn^>er  lighting. 

A  Thought  or  Two,  About  a  Tot  or  Two  (55-frame 
color  filmstrip,  free  from  Cookware  Filmstrip,  Alumi¬ 
num  Company  of  Amoica,  702  Alcoa  Bldg.,  Pitts¬ 
burg  19,  Pa.).  A  bright  and  uprightly  study  of  the 
characteristics  of  good  cooking  utensils,  facts  aboirt 
aluminum  cookware  and  its  proper  care.  The  in¬ 
formation  is  factual,  clear,  and  sensible.  Illustrations 
are  well  selected  and  organized  for  teaching.  A  tiny, 
stylized  teen-ager— half  girl  half  pbde— is  used  to  point 
out  important  items.  Cotainly  your  class  will  gain 
much  information  from  this  strip,  which  they  can 
apply  easily  to  the  selection  of  pots,  to  their  use, 
care,  and  storage.  Naturally  the  emphasis  is  on  the 
desirability  of  aluminum  cookware,  but  well  handled. 
A  good  strip  to  have  in  your  Hbrary— oomUning  fun 
and  information  most  pleasantly. 

Education  ki  Essentials,  The  Story  of  Home  Eco¬ 
nomics  in  Our  School  (1^  mins.,  colcx,  35  mm.  film¬ 
strip  with  sound  record— manual  on  cme  side,  auto¬ 
matic  on  the  other  side— written  narration  guide.  Cost 
is  $2.90.  Order  fran  the  Junior  Home  Service  Center, 
The  Pillsbury  Company,  Minneapolis  2,  Minn.) 

Produced  by  the  Pillsbury  Company  in  cooperation 
with  the  American  Home  Ekxmomics  Association,  this 
filmstrip  tells  the  story  of  a  typical  school  board  meet¬ 
ing  where  the  hi^  sdKwl  oirriculum  and  facilities 
are  being  discus^d.  Pro  and  con  views  are  aired 
by  the  town’s  interested  citizens  and  by  the  locsd 
educators.  Varied  professional  careers  open  to  college 
home  economics  graduates  are  touched  on  briefly. 

The  filmstrip  is  planned  for  showing  to  school  ad¬ 
ministrators,  vocational  guidance  counselors,  curricu¬ 
lum  specialists,  parents,  community  leaders,  and  young 
people.  It  is  designed  as  a  tool  for  home  economics 
teachers,  extensicm  workers  and  others  in  our  fi^ 
to  help  interpret  what  home  economics  can  mean  to 
all  young  women. 

We  have  seen  the  preview  of  the  film  at  the  Ameri¬ 
can  Home  Economics  Association’s  annual  meeting 
in  Denver,  Colorado.  Certain  minor  revisions  are  be¬ 
ing  made  before  final  distribution  this  month. 

Do  Come  to  Dinner  (30  mins.,  color  film,  sponsored 
by  the  American  Cas  Association  and  Living  for 
Young  Homemakers  magazine).  Two  teen-age  girls 
invite  a  movie  star  (Warren  Beatty)  to  dinner.  In 
a  panic  ^en  he  accepts,  because  neither  girl  knows 
how  to  cook,  they  seek  advice.  Gloria  Spitz,  food 
editor  of  Uoing,  helps  them  to  pr^Mue  a  meal.  This 
is  shown  step-by-step.  Features  of  gas  ranges  and  gas 
refrigerators  in  preparation  and  storage  of  foods  are 
pointed  out  At  the  end,  the  girls  are  shown  how  to 
set  an  attractive  table. 

Contact  your  local  gas  company  for  fiiis  film,  or 
for  information  write  to  Publio  Information  Bureau, 

(Continued  on  page  140) 
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m  IVAPORATID  MILK  KKIPU 

A  cookbook  with  new  and  ezcitiiig  redpes  using  Pet  Evaponted  Milk. 
MEAL  PLANNING  GUIDE 

lofonnation  for  planning,  buying,  preparing  and  setring  meals. 
Daily  food  guide  with  Basic  4  Food  Groups. 

FROZEN  DESSERTS 

Classifies  and  defines  refrigerator  and  ice  cream  freezer  frosao 
desserts  with  accepted  standards  and  sample  score  card  for  judging. 

CAKES 

CANDIES 

COOKIES 

3  new  l6-page  books  of  tested  recipes  for  making  Cakes,  Candies  and 
Cookies.  Tips  on  storing,  mailing  and  shortcuts  to  successful  prepata- 
tioo. 

m  INSTANT  NONPAT  DRY  MILK  RIOPU 

Easy  to  prepare  recipes  featuring  Pet  Instant  Nonfat  Dry  Milk. 


SPECIAL  HACHER  DISCOUNT  OFFER: 
MODERN  TEXT  ON  TEEN-AGE  PROBLEMS 

‘The  Art  of  Dating”  by  Dr.  Evelyn  Millis  Duval 


Here  is  a  book  which  helps  you  give  young  people  the 
answers  to  the  boy-girl  problems  that  confront  them  in 
their  daily  lives  . . .  problems  they  want  desperately  to 
solve.  "The  Art  of  Dating”  explores  teenage  relation¬ 
ships  from  the  first  date  to  the  final  walk  down  the 
aisle.  Dr.  Evelyn  Millis  Duval,  nationallv  known  fam¬ 
ily  life  expert  was  executive  secret^  of  the  National 
Council  on  Family  Relatitms  and  director  of  the  Asstv^ 
dation  for  Family  Living. 


free 


Extra  copies  tA  this  special  September,  I960  teaching  aids  Coupon 
Service  Section  are  offered  to  all  members  of  your  homemaking  depart¬ 
ment.  Just  send  in  accompanying  coupon. 


REED  &  BARTON 

STERLING  SILVER  DEMONSTRATION  KIT  contains  total  of  38  ster¬ 
ling  silver  pieces.  Available  on  loan  for  one  week.  Beginning  September 
19th.  Your  obligation  to  pay  posuge  only. 

FREE  COLOR  MOVIE  "How  to  Be  a  Successful  Hostess”  shows  latest 
contemporary  table  settings,  menus,  pre-meal  planning  for  weddings,  teas, 
barbecues,  family  and  formal  dinners.  27  minute,  16  mm  sound  film.  Allow 
2-mootbs  advance  notice. 

GIFT  sterling  silver  lapel  spoon  pin  for  each  home  economist  ordering 
Demonstration  Kit  Choice  of  d^teen  patterns.  (Nine  shown.) 


Horn*  Economics  Dopt. 

Pot  Milk  Company 

St.  Louis  1,  Me. 

(Reasonable  quantities  available  in  Continental  USA) 

A.  _ copies  of  Mtid  Plamiug  Giiidt 

B.  _ ^copies  of  Proxtn  Dtsstrts 

C _ ^copies  of  Cskes 

D _ copies  of  GauiitJ 

E.  _ copies  of  Cookiti 

F.  _ ^copies  of  Newest  Evaporated  Milk  Redpes 

G.  _ ^copies  of  Pet  Instant  Nonfat  Dry  Milk  Redpes 


Name _ 


(piHUt  prim) 


...State - 

(248) 


KEEPSAKE  DIAMOND  RINGS 

Syroewse  2,  Now  York 

Please  send  me. _ copies  (in  lots  of  ten)  of  'The  Art  of  DatiogT 

at  the  special  teacher's  discount  price  of  23c  for  each  copy. 

□  I  enclose - ior . . copies,  (postage  paid) 

□  Please  send  me. - copies  COJD.  (I  pay  pooage) 

Name. 

School - 

Address - - - 


..County _ 


_ State . — 

(282)  PHI  9-«a 


Practical  Homa  Economics 
Toachor  Edition  of  Co-od 
88  Wast  4204  Hmrn  York  84,  N.  Y. 

There  are _ home  economia  on  my  staff. 

Please  send _ FREE  extra  c^es  of  this  September  Coupon  Service 

S^on  so  that  each  home  economist  can  order  the  teaching  materials  she 
needs  individually. 


(pUmt  prim) 


REED  &  BARTON 

Toonton,  Mossochoaotts 

Please  send  me  the  following: 

(  )  Demonstration  Kit  and  Gift  in  . 

(I  agree  to  pay  forwarding  cost 

(  )  Movie  Date  wanted - 

Name - - - - 

School  or  Organization - 

Address . . . 


and  keep  Kit  for  only  one  wedc) 


PHI  TIACHIR  EDITION  OP  CO-ED 


SEPTEMKI,  I960 


e 


Help  yourself 
io  a  fresh^  smooth  start 
with  your  homemaking 
classes  this  September  •  •  • 

ENTER 

YOUR 

CLASS 

ORDER 

TO 

CO-ED 

NOW! 

You'll  then  have  copies  of 
Co~ed  on  hand-ready  to  help 
with  every  phase  of  class¬ 
room  planning— during  the  - 
first  busy  weeks  of  the 
school  year! 

It's  easy  to  subscribe.  Use 
the  coupon  on  page  145  to 
mail  your  order  today! 

Ju$t  fill  out  coupons 
<md  mudl  them  today  to: 

PRACTICAL  HOME  ECONOMICS 
TEACHER  EDITION  OF  CO-ED 

33  West  42nd  Street 
New  York  36,  New  York 


American  Gas  Association,  420  Lexington  Ave.,  New 
Toik  17,  N.Y.  This  film  it  to  new  that  we  haven't 
teen  it  yet,  but  will  review  it  for  you  when  a  print 
is  available. 

Clothing 

Three  new  filmstrips,  all  dealing  with  color,  are  ^ 

full  of  practical  ideas  and  basic  data— fre^,  originaL 
and  stimulating.  These  are  oo^onsored  by  J.  C.  Pen* 
ney  Co.,  MoCalTs  Patterns,  Coats  &  Clark’s  Threads. 

Available  from:  Consumer  Service  Dept.,  J.  C.  Penney  ^ 

Co.,  330  West  84th  St,  New  York  1,  N.  Y. 

Take  a  Look  at  Color  (72  frames)  covers  many 
aspects  of  color  and  its  efiFects  in  life  today.  The 
major  section  is  devoted  to  the  color  wheel  and  to 
types  of  harmonies.  Many  examples  of  color  har¬ 
monies  are  shown.  Good  basic  material  on  the  nature 
of  color-a  bit  kmg,  btit  organixed  so  it  can  be  used 
e£Fectively  in  several  sessions. 

Color  and  You  (72  frames)  is  excellent  Shows 
eight  familiar  types  of  (xJoring;  discusses  hair  and  j 

ddn  tone.  Types  d  clothing  color,  intensity,  and  | 

value  for  each  type  are  suggested  and  demonstrated.  ' 

Another  sequence  shows  how  these  basic  types  can  1 

select  a  “personal  odor  wheel.*  Ideas  such  as  the 
effect  of  color  on  the  figure  also  included.  Your  girls  | 

win  find  this  helpfuL  Identifying  their  own  color-type 
can  be  a  good  beginning  in  teaching  clothing  selection. 

Color  As  You  Wear  It  (55  frames)  is  another  good 
one,  concerned  with  color  in  clothing.  A  fine  group 
of  sequences  show  how  to  create  harmonies  with 
accessories,  with  small  accents,  and  with  separates. 

Many  ideas  on  the  use  of  darks  and  neutrals  are  given. 

The  final  sequence  presents  a  sensible,  but  brightly 
interesting,  wardrobe  plan.  A  strip  which  can  give 
your  girls  much  to  think  about 

Managing  Your  Clothing  Dollars  (color,  62  frames. 

Money  Management  Institute,  Household  Finance 
Gorp.,  Prudential  Plaza,  Chicago  1,  HI.)  is  a  practical, 
useful  filmstrip  presenting  three  key  steps  toward 
having  an  attractive,  functional  wardrobe  on  almost 
any  budget.  The  steps— planning,  shipping,  and  cloth¬ 
ing  care— are  carefully  outlined  and  explained,  with  /. 

many  extra  tips.  This  fine  teaching  aid  replaces  HFCs 
fanner  Make  Sense  With  Your  Clothing  Dollars,  and 
the  earlier  Dressing  Well  Is  a  Game.  Both  d  these  % 

latter  titles  have  been  withdrawn. 

Patterns  of  Progress  (25  mins.,  color,  sponsored 
by  Burlington  Industries,  free  loan  from  Modem 
Talking  Picture  Service)  is  the  story  of  Burlington 
Industries.  Shows  its  growth,  development,  products 
and  processes;  relationship  between  their  mills  and 
the  oommunities  in  which  they  are  located.  The  se¬ 
quence  showing  exactly  how  the  looms  work  is  quite 
fascinating.  Useful  if  you  are  interested  in  the 
textile  industry. 

Pioneer  Spinning  and  Weaving  (10  mins.,  color  or 
B&W,  Audio  Visual  Center,  Indiana  University,  Bloom¬ 
ington,  Ind.)  shows  in  detail  how  pioneers  made 
linsey-woolsey,  the  cloth  combining  the  strength  of 

(Continued  on  page  142) 
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THESE  FREE 
AND 

LOW-COST 

TEACHING 

AIDS 


are  offered 
for  your 
imnu^diate 

use  •  •  • 


Many  will  not 
be  offered  again, 
so  send 

your  > 

coupons  : 

promptly  to:  \ 

PRACTICAL  HOME  ECONOMICS 
TEACHER  EDITION  OF  CO-ED 
33  West  42nd  Street 
New  York  36,  New  York 


linen  and  the  warmth  of  wool.  From  the  processing 
of  flax  and  raw  wool  to  spinning,  weaving  and  dying. 
Photographed  at  the  Farmers’  Museum  in  Coopers- 
town,  New  York,  using  original  pioneer  tools  and 
equipment. 


Personal  Relationships 

Practical,  helpful  guidance  on  dating  conduct,  so* 
dal  skills  and  boy-girl  relationships  is  given  in  two 
new  filmstrips  series.  Dating  Topict  for  Young  Teem 
and  Dating  Topics  for  Older  Teem  (each  set— 4-color 
filmstrips,  about  40  frames  each,  two  33  1/3  rpm  re¬ 
cordings,  excellent  teacher’s  manual;  Sodety  for  Visual 
Education,  1345  Diversey  Parkway,  Chicago  14,  UL). 
Titles  for  yoimg^  teens:  Ready  for  Dating,  Getting 
a  Date,  What  To  Do  on  a  Date,  How  Do  You  Know 
If t  Love?  For  older  teens:  What  About  Going  Steady?, 
When  You’re  in  Love,  Date  Behavior,  Looking  Ahead 
to  Marriage. 

'The  set  for  younger  teens  is  aimed  at  boys  and 
girls  in  the  agenrange  of  11  or  12  to  14.  ’The  un- 
captioned  drawings  are  light  hearted  and  usually 
meaningful  in  relation  to  the  narration.  Suggestions 
are  given  in  pleasant,  acceptable  fashion  with  no  at¬ 
tempt  to  ‘‘preach.*  The  approach  is  modem  and 
sensible,  with  attention  to  proper  behavior  and  morals 
without  Victorianism.  Eadi  contains  many  practical 
ideas,  excellently  organized.  The  need  for  considera¬ 
tion  of  parental  dedskma  is  well  handled.  Certainly 
parents  and  teachers  will  be  happy  with  the  content 
and  teen-agers  will  find  these  interesting  and  accept¬ 
able.  Many  will  like  best  the  suggestions  on  getting 
a  date.  A  fine  series  for  attitude  development  which 
should  be  an  incentive  tosi^ard  both  class  and  personal 
discussions.  Above  all,  it  should  cause  many  to  think 
more  clearly  about  dating  problems.  The  only  real 
criticism  is  that  diere  is  tendency  to  repeat  pictures. 

The  set  for  older  teens  has  lost  the  freshness  of 
approach,  and  advice  is  offered  in  mmre  amorphous 
terms.  Sound  and  sensible,  factually  excellent— but  the 
treatment  is  neither  as  meaningful  nor  as  forceful  as 
that  of  the  other  series.  Drawings  are  more  statio 
and  there  is  even  more  repetition  of  pictures.  The 
clear-cut  directness  of  the  other  set  is  here  replaced 
with  a  tendency  toward  generalities  with  a  faint 
touch  of  sentimentality.  If  you  need  materials  for 
the  group  over  14,  the  series  will  of  course  be  helpful. 
Certainly  it  will  needle  the  livelier  members  of  your 
class  into  forcefel  disctissi<Hi  over  smne  of  the  ideas 
presented. 

To  Smoke  or  Not  To  Smoke  (84-frame  sound  film¬ 
strips,  wall  chart,  teacher’s  guide;  from  local  chapters 
of  the  American  Cancer  Society;  or  American  r.annwr 
Society,  521  West  57di,  New  York  19,  N.  Y.)  <^pena 
Mrith  statistics  about  numbers  of  smokers  and  rimilar 
data,  then  proceeds  to  research  and  laboratory  ex- 
j  periments  on  the  relationship  of  smoking  to  lung 
cancer.  Presents  the  thought  that  smoking  is  a  habit 
hard  to  break,  and  therefore  should  be  oemsidered 
.  carefully  before  the  habit  is  started.  Could  be  a 
good  opener  for  discussion  on  this  important  question. 

(Contirtued  on  page  144) 
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Swin9'A-Way  Manufacturing  Company 

GtmrimUtd  Pip*  Full  Yt*rs! 

Swing-A-Way  Can  Openers  are  guaranteed  to  be  free  from  defective 
workmanship  or  materials. 

Defective  parts  will  be  repaired  or  replaced  without  charge  for  a  period 
of  5  years. 

Guaranteed  by  Good  Homstkotping  and  Can  Manufacturers  Institute. 
For  more  information  see  advertisement  on  page  100. 


spocial  offor  to  homo  oconomists  j^uitnfc’i'B^ 

SWINO*A-WAY  MANUrACTUlINO  CO.  •  4100  MOC  AVt.  •  ST.  lOUIS  14k  MO. 
tUoM  taad  prapoid  ______  MagnaHc  Coa  Opaaars  at  $2.3t  aocli 

Ckadi  color  proforoaeot  Rod  Q  WWto  Q  YoNaw  Q 
n  Soad  catalog  of  coaipMo  SWINO-A>WAY  lino  wMi  priooc  availoblo  at 
dooionttrotioa  dMcownts.  Total  oaioimt  oMatocad  *  No  C  O.  O.'a  HlASt  I 

MAMS 


rosmoN. 

AODRiSS  . 
atY _ 


SCNOOl. 


STAYf. 


TAMPAX  INCORPORATED 
PERSONAL  BOOKLET  FOR  GIRLS 

"ACCENT  ON  YOU  . .  /'  expUins  the  menstruAl  process  in  sim¬ 
ple  questioQ-and-answer  form.  Also  covers  related  problems  in  its 
24  pages  of  pictures  and  facts.  Based  on  actual  questions  from  girls 
all  over  the  country,  booklet  tells  them  vdiat  they  really  want  to 
know.  Teaching  guide  on  menstrual  health,  "From  Fiction  to 
Fact"  also  available. 


FREE  TEACHING  AIDS  KIT!  A  complete  class¬ 
room  package,  developed  and  offered  by  Toastmaster 
to  help  guide  students  in  die  selection  and  proper 
utilization  of  quality  equipment.  It  contains  informa¬ 
tive  product  literature,  delightful  recipes,  photo¬ 
graphs,  plus  highly  detailed  wall  diarts  on  the  work¬ 
ings  of  today’s  new  electric  homewares. 

SPECIAL  LOW  EDUCATIONAL  PRICES  are  now 
available  on  die  complete — and  matched — Toast¬ 
master  line  for  classroom  or  demonstration  use. 

MAIL  COUPON  TODAY!  FiU  out  and  mail  the 
convenient  form  for  free  Toastmaster  Teaching  Aids 
Kit,  and  ch^  your  choice  of  Toastmaster  appliances 
at  special  educational  prices,  now! 


"Tralfiliig  the  Bafcy**  Booklat 

This  booklet  oo  otw  of  the  cruoAl  proUans,  toilet  traioing,  on  be  of 
utmost  importance  in  treching  dukl  care  to  school  girls  or  young  mothers. 

Available  to  you  without  charge  in  reasonable  quantities,  h  approaches 
the  problem  directly  sikI  handles  it  in  a  simple,  understanding  manner. 

*Training  the  Baby”  has  kmg  been  considered  an  outstanding  work  on 
the  subject  Now  in  its  3?th  printing,  the  booklet  has  beoi  recently 
rented  with  the  help  of  outstanding  pediatricians  and  child  specialists. 


' _ 

!  TAMPAX  INCORPORATED  (PS-90-C) 

{  1*1  inat  Ond  it.,  Horn  Ymtk  17,  N.  Y. 

Please  send  me  free  material;  "Accent  oo  You  ..."  a  new  booklet  for 
students;  "From  Fiction  to  Pa^"  a  teacher’s  guide;  "On  Becoming  a 
Woman,"  a  160-pg.  book  dealing  with  adolescent  interests.  Order  aud 
for  free  additional  supply  of  tha  above. 

. SHOTn^'LABED^pLEAsi  ’niDir . 

Teacher’s  Name _ _ _ 

School  or  Organizadon _ 

School  or  Office  Address _ 

Qty - Zone. - State. - 

(37i)  PHI  9-M 


Order 

TOI15TM  nSTER 

Teaching  Aids  and  Demoastration  Appliances  Here 
TOASTMASm  MVlilON,  Dept.  PMI9 
McOrew-ldlsMi  Company,  llgin,  Illinois 

□  PLEASE  SEND  FREE  TOASTMASTER  TEACHING  AIDS  KIT 

Enclosed  please  End  □  check  or  □  money  order  in  the  amount  of  | _ 

for  which  please  send  me  the  following  Toastmaster  appliances  for  class¬ 
room  or  demonstradon  use,  at  your  special  educadonal  prices: 


Model 

□  1B16 

□  1B24 

□  8C1 

2-Slice  Powermadc  Toaster _  _ 

Sp*dd  Less  Pod. 
Price  Ex.  Tex* 
_A17.97  i  .84 

2-Slice  Automadc  Toaster. . . 

12.60 

.60 

Stainless  Steel  Automadc  Fry  Pan  with 
Stainless  Steel  Cover  and  Removable 
Heat  Control  _  .  _  _ 

_ 22.44 

1.07 

O  8A1 

Aluminum  Fry  Pan  with  Built-in  Ther¬ 
mostat;  Matrhing  Covcr. 

14.07 

.67 

O  5Dl 

□  4B2 

□  lOAl 

□  2D3 

O  12A1 
O  17Al-i 

□  9D1 

Cup-A-h^ute  Coneemaker _ 

_.  17.97 

.86 

Steiun  and  Dry  Iroa._  _  _  _ 

8.97 

.43 

’’Star-Mix”  Blender 

lOSl 

1.00 

Grill  A  Waffle  Baker 

20.97 

1.00 

White  r!>n  opener  . . 

14.97 

.71 

^5  Stand  Mixer  _  .  _  _ 

17.^ 

.86 

Push  Button  ’’Instant-Heat”  Heater _ 

—  23.97 

1.14 

Citv  _  _  -  ..  .  Tnno _ State _ 

*Ioclude  tax  exempt  certificate  to  deduct  F.E.T. 

(MO) 

PHI  9^ 

Tha  ToMoy  Company 

FWe 

(  )  Please  send  immediately  a  sample  copy  of  your  booklet,  ’Trainiag 

die  Baby." 

t  If  iumI  th*  hnnlclet  before.  Please  send..  ._coDtes  for 

my 

classes. 

Srbonl 

(pl**M  prim) 

City - 

State 

(R77)  PW  9-40 


1 
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FREE! 

ADDITIONAL  COPIES 

of  this  September 
coupon  section 
are  available 
to  you  for  others 
in  your  department 

★  ★ 

Request  at  many  copies  as  you  need 
in  the  coupon  on  page  139  and  send  to: 

PRACTICAL  HOME  ECONOMICS 
TEACHER  EDITION  OF  CO-ED 
33  West  42nd  Street 
New  York  36,  New  York 


Problems  of  the  Aged 

AS  The  years  (72-fraine  filmstrip,  with  recording 
and  script,  Leo  Seltzer  Associates,  368  East  69th, 
New  York  21,  N.  Y.).  Narrated  by  Aline  McMahon, 
this  str^  was  produced  at  the  William  Hodson  Com¬ 
munity  Center  showing  the  activities  provided  there 
(or  senior  cttizens,  giving  them  a  place  for  produc;tive, 
pleasant  experiences.  Through  this  study  of  the  center, 
your  class  c:an  learn  some  of  the  problems  of  older 
people,  developing  a  better  understanding  of  die 
needs  of  die  elders  in  their  own  famihes. 

Housing  and  Management 

House  Hunters,  with  Edward  Everett  Horton  (13X 
mins.,  color,  sponsored  by  The  National  Associaticm 
of  Real  E^state  Boards,  free  loan  from  Association 
Films,  347  Madison  Ave.,  New  York  17,  N.  Y.)  is  a 
wonderfully  humorous  tale  of  die  troubles  of  those 
who  wish  to  buy  a  house  and  of  those  who  wish  to 
sell  one. 

A  young  cxiuple,  the  Blairs,  go  looking  for  a  house- 
classified  ad  section  in  hand.  Places  are  hard  to 
find,  do  not  match  the  ad  description,  or  are  locked. 
Altogether  a  frustrating,  tiresome  day.  An  executive, 
just  transferred,  tries  to  sell  his  lovely  home  through 
an  ad  in  the  paper.  He  and  his  wife  have  a  dreadful 
time  with  the  many  who  phone  and  who  come.  Both 
finally  go  to  a  realtor  who  helps  both.  Finally,  the 
Blairs  buy  the  executive’s  house! 

Through  this  amusing  tale,  your  class  can  learn 
many  things  about  the  problems  of  buying  or  selling 
a  house.  A  stimtilating  opener  for  consideration  of 
those  things  (xie  must  look  for  when  house  hunting. 

The  Road  to  Better  Living  (25  mins.,  color,  spon¬ 
sored  by  Mortgage  Bankers  Association  of  America, 
free  loan  from  Association  Films)  is  a  thorough 
survey  of  the  role  played  by  savings  in  our  country's 
economy  and  development,  especially  through  mort¬ 
gage  loans  both  large  and  small.  We  meet  a  typical 
mortgage  banker,  from  whose  work  we  learn  about 
loans  to  finance  a  new  factory,  a  housing  development, 
a  medical  center,  and  a  new  home  being  planned  by 
a  young  couple.  The  source  of  these  funds  is  from 
savings— life  insurance  companies  or  mutual  savings 
banks.  A  thoughtful  film  which  can  give  the  class 
a  better  understanding  of  savings,  and  of  their  im¬ 
portance  to  the  entire  country. 

Furniture  Arrangement  Ideas— Your  Key  to  Good 
Decorating  (color,  58  frames,  filmstrip,  recording  and 
manual;  Meredith  Publishing  Co.,  Des  Moines  3, 
Iowa).  Like  the  oAer  Meredith  decorating  filmstrips, 
this  one  is  eminently  useful,  presenting  simple,  prac¬ 
tical  methods.  Steps  in  developing  a  floor  plan  with 
paper  furniture  patterns  Eun  clearly  outlined.  Correct 
use  of  a  plan  is  discussed— traffic  patterns,  selecting  a 
center  of  interest,  cautions  about  door  openings,  heat 
outlets.  Several  types  of  arrangements  in  different 
room  shapes  are  shown.  Many  ideas  on  highlighting 
points  of  interest,  use  of  formal  or  informal  balance, 

(Continued  on  page  146) 
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Towto  Manufacturing  Co. 

Towlo  Offors  Vorsatilo  Teaching  Aldsl 

Tauiuiu  tmble  setting  and  all  the  arts  allied  with  it  is  easier  for  too. 
more  fun  for  your  students,  with  these  teacher-tested  aids. 

Student  Booklet  literallT  teaches  All  About  Sterling,  from  bow  it  is  made 
to  the  way  good  manners  determine  its  use.  Free  Demonstration  Kit:  97 
pieces  of  sterling  flatware  including  place  setting  and  serring  pieces  for 
classroom  use. 

Wall  Chart  suggests  q>ecial  recipes  and  illustrates  correct  serving  pieces 
to  use  with  them.  Free. 

Film  Strip:  39  mm  in  full  color  with  teacher’s  manual. 

Write  for  these  practical  helpers  today! 


ChiquHa  Banana  offers: 

Seven  appealing,  appetizing  brochures — yours  for  the  asking — that  tell  you 
all  about  bananas  from  tropics  to  table: 

1.  Chiquita  Banana's  Cookbook 

2.  The  Versatile  Banana — What  We  Eat  We  Are 

3.  Banana  Recipes  for  your  diet 

4.  Answers  to  Questions  Frequently  Asked  About  Bananas 
9.  Foods  That  Tie  The  World  Together 

6.  Tempting  Banana  Recipes 

7.  Bananas — Versatile  In  Health  Or  Illness 

All  in  all,  this  collection  provides  stimulating  material  for  classroom  lec¬ 
tures,  discussions  and  coolung  projects. 


Wm.  E.  Wright  &  Sons  Co. 

FREE  TO  HOME  ECONOMISTS 

The  Home  Sewing  News  is  offered  free  of  charge 
to  teachers  of  home  economics,  published  three 
times  annually,  and  mailed  to  all  parts  of  the 
U.S.A.  It  contaiiu  a  wide  range  of  information  on 
sewing,  new  products,  class  projects,  subjects  of 
timely  interest  to  instructors  of  home  sewing,  style 
trends,  etc. 


CO-ll>— Tho  Only  Classroom  Magaxlne 
for  Toon-Age  Homo  Economics  Students 

Lively  .  .  .  up-to-the-minute  .  .  .  inexpensive  .  .  .  Co-«d  can  help  to 
tw^gfivwi  and  enrich  every  major  area  of  your  home  economics  program 
througbont  the  coming  year  I  Eadi  issue  appeals  to  student  interests — 
each  is  prepared  for  easy,  effective  classroom  use. 

If  you  aren't  yet  among  the  thousands  of  teachers  who  have  found  Ca-W 
a  practical  monthly  supplement,  won’t  you  show  this  outstanding 

September  issue  to  your  girls  today?  Then  use  the  attached  coupon,  order 
card  or  reply  envelope  to  mail  a  class  order  to  Co-«f  today!  And  remember, 
your  Ca-W  order  brings  you  every  issue  of  PrMtied  (with  Co-ed  bound 
inside)  free  of  charge! 
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Towla  Mcmufacturing  Co. 

Nnwbunrport,  Mnsandiusans 

Tewin's  Tastad  Tanahlng  AMs 

Please  send  me  the  items  checked: 

(  )  Free  Studeirt  Booklet,  All  Akomt  Sttrlmg  (Revised  Edition) 

I  I  Demonstration  Kit  (I  agree  to  par  forwarding  cost) 

I  1  Free  Wall  Chart,  Strphg  Fitett  for  All  Ocemsiom 
{  )  Film  Strip,  Your  Sttrling — Stmt  to  Pimsh. 

(SHIPPING  LABEL— PLEASE  PRINT) 

Nam^  _ _ _ 

School  or  Organization _ 

Address _ _ _ _ _ 

City - - - - - Zone _ state. . . 

(279)  PH 


Pgn  FROM  CHIQUITA  RANANA 
Unitad  Fruit  Componry,  Dept.  P. 

30  St.  James  Avenue,  Sesten  16,  Moss. 

Plnse  send  me  free  Teacher’ s  Kit  including  7  colorful  botnets  on  banana 
reapes,  banana  history  and  banana  nutrition  .  .  .  ideal  for  classroom  use. 

Naoie _ _ _ _  _ _ _ _ _ _ 

School _ ^ _ _ _ _ _ _ _ _ _ _ _ 

Address _ _ _ _ _ _ _ _ _ _ _ _ 

. . — - - Zone _ State. _ 


— - Zone _ State — 

Offer  limited  to  U.Sj\. 

See  United  Fruit  Company  ad  on  page  88. 

(331) 


Horn*  Sawing  Association 

P.  O.  Bex  472,  Palmer,  Moss. 

Please  enter  my  name  as  a  free  subscriber  to  HOME  SEWING  NEWS. 

Teacher’s  Name _ _ _ _ _ _ 

School  or  Organization, - 

School  or  Office  Address _ i. _ 

Qty_ —  Tfw _ State _ _ 

(289)  PM  9-40 


CO-ED 

33  West  42nd  St., 


Terfc  36,  N.  Y. 


Please  enter  mr  order  for. - mbecriptioas  to  Good,  to  begu  with  the  SeptenOer 

I960  Utue.  for  the  term  checked  below.  I  nndetstaad  that,  with  an  order  for  10  or 
more  Cr-rd  nihacriptiooa.  I  shall  reccivi  my  own  desk  oopv  of  Prmtkol  Homt 
Ecrnrmics  Tmthrr  Bdkirm  •/  C«-«d  each  month  withoel  chaise. 


Q  Semester — 9  issues 
(60c  per  subscription).* 

□  Tentative  Order  (may  be 
revised). 


□  School  Year — 9  issues 
(|1.00  per  subacription).* 

□  Final  Order  (send  bill  later). 


(pUat*  priwi) 


*  Five  or  mote  sehs  to  one  addieas.  Oideis  for  om  to  foar  snfaacriplioaa  iUsd  by 
school  yaat  oady.  Pites:  fl.SO  each  per  aanmn. 

(134)  PW  9-60 


More  than  10,000 
home  economics 
teachers  agree . . . 

Co^  sparks  eager 
student  interest 
in  every  major  area 
of  home  economics! 

WHY 

NOT 

TRY 

CO-ED 

with  your,  students 
during  the  coming  semester? 
Fill  out  the  Co-ed  coupon 
on  page  145. 

Your  class  subscription 
will  begin  with 
the  very  first  issue 
of  the  new  term. 

Jnut  fiU  out  coupons 
and  mail  them  today  to: 

PRACnCAL  HOME  ECONOMICS 
TEACHER  EDITION  OF  CO-ED 
S3  West  492iid  Street 
New  York  36,  New  York 


handling  various  problems,  using  space-saving  furni¬ 
ture  and  flexible  storage  units.  Fkvwing  smoothly, 
from  drawing  the  plan  to  final  j>laoement  of  smaller 
objects,  this  filmstrip  contains  many  helpful  faiter- 
csting  ideas. 

A  Day  of  LMng  (28  mins.,  color,  sponsored  by 
Metropolitan  Life  Insurance  Co.,  tree  loan  from 
Association  Films)  is  also  concerned  with  the  role 
of  savings— shown  as  investments  made  by  insurance 
companies.  The  format  is  one  day  in  our  country, 
traveling  to  many  different  places  in  each  of  which 
we  see  something  adiich  insurance  funds  helped  to 
create— city  and  farm,  industry  and  individuaL  An 
interesting  introduction  to  discussions  of  savings  and 
investments. 

American  Women— Partners  in  Research  ( 13X  mins., 
cokx,  sponsored  by  Coming  Class  Works,  firee  loan 
from  Association  Films)  is  an  interesting  presentation 
of  techniques  in  modem  market  research.  The  film 
shows  how  one  company  found  the  answers  to  “What 
type  of  products  does  the  American  woman  want  in 
her  home?^  Throu^  die  Research  Opinion  Center, 
plus  testing  in  both  the  company's  kitchen  and  in 
homes,  the  company  enlists  the  aid  of  housewives  in 
designing  a  new  percolator  which  incorporates  those 
features  which  t^  women  themselves  indicate  as 
desirable. 

Trouble  in  Paradise  (12  mins.,  color,  sponsored  by 
Institute  of  Life  Insurance,  free  loan  from  Assodation 
Films)  tells  a  whimsical  tale  of  Paradise,  a  mythical 
country  whidi  runs  into  afl-too-familiar  financial  dif¬ 
ficulties.  The  dtizens  go  through  a  cyde  of  soimd 
economy,  war,  and  post-war  inflation.  We  watch  as 
they  tmintwntinnaBy  create  inflation,  but  then  feeling 
its  consequences,  do  something  about  it  Entertaining 
and  thou^  provoking. 

Child  Development 

Here  are  two  good  films  you  mij^t  like  for  your 
child  care  classes: 

Finger  Games  (10  mins.,  Folkway  Records,  117 
West  4(^  New  Task,  N.  Y.)  shows  techniques  and 
varieties  finger  gunes  f(v  little  children  sudi  as 
“Open  Shut  Them,"  This  Old  Man,"  and  others. 

TeOing  Stories  to  Children  (27  mins.,  cdor,  Uni¬ 
versity  Michigan,  720  E.  Hiuon  St,  Ann  Arbor, 
Mich.)  glvea  fundamental  techniques  and  approaches 
for  ^Fective  story  idling. 

For  Gub  Meetings 

Parliamentary  Procedure  in  Action  (three-part  color 
fflmstrip,  each  part  about  40  frames;  Educational  Film¬ 
strips,  1409  I9th  St,  Huntsville,  Texas).  The  basics 
d  procedures  from  Order  of  Business  to  ways  of 
handling  a  motion.  Covers  many  of  the  fundamental 
rules  and  procedures.  Single  drawings  widi  om- 
siderable  text  materiaL  A  good  set  for  teadring  parlia¬ 
mentary  procedures  or  for  refreshing  the  group’s 
knowledge. 

Editor's  Note:  Reviews  of  'fUms  and  filmstrips  by  Vera 
Falconer  appear  frequently  in  Practical.  Che^  past 
copies  for  releases  not  presented  in  this  issue. 
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They  can  get  the  facts  of  nutrition  from  books  . . .  but 

THE  FANCY  TOUCHES  COME  FROM  YOU  I 


Knowing  the  basic  requirements  of  nutrition  is  no 
guarantee  your  students  will  prepare  appealing 
party  menus. 

For  the  special  touches  of  variety,  accent,  flavor 
and  eye-appeal,  they  look  to  you  for  guidance 
and  inspiration. 

Among  the  “accessory”  foods  available  are  color¬ 
ful,  sparkling  bottled  carbonated  beverages.  In 


addition  to  accenting  the  fare,  they  stimulate  appe¬ 
tite  and  heighten  flavor-perception  in  other  foods. 

But  bottled  carbonated  beverages  go  beyond  ac¬ 
cessorizing.  Eight  ounces  provide  100  calories 
of  easily  assimilated,  quickly  convertible  energy. 
They  promote  the  digestive  processes  and  help 
restore  the  body’s  vital  fluid  balance.  Uniform 
purity  and  quality  assured  by  rigid  hygienic  con¬ 
ditions  in  the  bottling. 


American  Bottlers  of  Carbonated  Beverages 

Washington  6,  D.  C. 

National  Association  of  the  Bottled  Soft  Drink  Industry — a  non-profit  association  of  manufacturers  of  bottled  soft 
drinks,  with  members  in  every  state.  Its  purposes:  to  promote  better  understanding  of  the  industry  and  its  products, 
and  to  improve  production  and  distribution  methods  through  education  and  research. 


Th«  magic  is  ail  dotw  for  you  by 
Bobbia  Brooks  . . .  with  so  many 
groups  of  cotor-coordinatad  fash¬ 
ions  sucb  as  tha  spica-colorad 
brushad  wools  shown  hart  .  .  . 
modestly  priced  separates  to 
s-t-r-a-t-c-b  yoor  wardrobe.  Mix 
or  match  Bobbie  Brooks  go-to- 
gathen  for  happy  combiactionai 
Jor  yoor  day-time,  data^lma, 
1^^  play-time  occasioAS.  Let 
Bobbie  Brooks  work: 

Wardrobe  Magic 
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our  new  booklet  “WARDROBE  MAGIC.  Copies  for  your  classes  may  be  obtained  by  using  the  coupon  on  page  115.  BOBBIE  BROOKS,  Cleveland  14,  0. 


